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A  great  newspaper  is  more  than  a  potting  tray 


‘The  freedom  of  the  press  is  one 
of  the  great  bulwarks  of  liberty  ...” 

The  Virginia  Declaration  of  Rights 
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LET  US  START 
WORKING  FOR 

^aui , 


WE  KNOW  HOW 
TO  HELP  you 
ATTRACT  yOUNS 
REAPERS. 


CHICAGO  TRIBUNE-NEW  YORK  NEWS  SYNDICATE,  INC. 

220  EAST  42nd  STREET,  NEW  YORK,  N.Y.  10017  •  212949-3400 

Robert  S.  Reed  Don  Michel  Pete  Willett 
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THE  CHARACTERS  DEPICTED  HEREU^  AVaU  TRAOfKMltlCS  Of  OC  COMla  INC. 


EVERY  FRAaiE  IDEA 
SHOULD  HA/E  A  CHANCE  TO  GROW 


Sometimes  even  the  best  ideas 
never  have  a  chance  to  take  root. 
They  need  understanding  and 
support  to  mature.  That's  why  we 
think  it's  important  for  a  newspaper 
to  cultivate  tnose  little  ideas  that  can 
improve  the  quality  of  life  in  the 
community  it  serves. 

The  MARSHALL  NEWS  MES¬ 
SENGER,  a  Harte-Hanks  newspa¬ 
per  in  East  Texas,  saw  a  good  idea 
that  needed  nurturing.  So  in  a 
series  of  articles  and  editorials,  the 
newspaper  promoted  passage  of  a 
$10  million  bond  issue  to  build  a 
new  high  school  complex  in 
Marshml — a  growing,  enthusiastic 
community  that  had  just  earned  the 


title  of  All  America  City. 

The  bond  issue  passed.  And  for 
its  efforts  the  NEWS  MESSENGER 
received  the  Community  Service 
Award  from  APME. 

When  the  new  high  school  is 
completed  this  year,  it  will  not  only 
benefit  the  students  already  there, 
but  will  also  signify  Marshall's 
commitment  to  a  prosperous 
future.  A  future  where  the  NEWS 
MESSENGER  will  see  the  fruit  of  a 
seed  well  planted. 

HA^TE-HANks  CoMMUNICATioNS,  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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RESERVE  YOUR  SPACE  TODAY 


EDITOR  &  PUBLISHER  CALENDAR  OP  EVENTS 


MAY 

JUNE 

JULY 

S  M  T  W  r  1  t 

S  M  T  W  T  f  5 

S  M  T  W  T  F  S 

1  2  3  4  5 

1  2 

1  2  3  4  5  6  7 

6  7  8  9  1»  11  12 

3  4  5  6  7  8  9 

8  9  10  11  12  13  14 

13  14  15  16  17  18  19 

10  11  12  13  14  15  16 

15  16  17  18  19  20  21 

20  21  72  23  24  25  26 

17  18  19  20  21  22  23 

22  23  24  25  26  27  28 

27  28  29  30  31 

24  25  26  27  28  29  30 

29  30  31 

MAY 

17- 18— Allied  Publishers,  annual  meeting,  Thunderbird  Motor  Inn, 

Wenatchee,  Washington. 

18- 19 — Hoosier  State  Press  Association,  45th  annual  convention,  Execu¬ 

tive  Inn,  Vincennes,  Indiana. 

18-19 — Pennsylvania  Press  Conference,  Sheraton  Penn  State  Inn,  State 
College,  Pa. 

18-19 — Mountain  Ad  managers,  50th  annual  meeting,  Sheraton  Inn,  Santa 
Fe,  New  Mexico. 

18-20— Mid  America  Press  Institute,  packaging  today's  newspaper  con¬ 
tent,  Bel  Air  Hilton,  St.  Louis,  Mo. 

20-23— International  Newspaper  Promotion  Association,  convention.  Ca¬ 
nyon  Hotel,  Palm  Springs,  Calif. 

20-24 — Newspaper  Purchasing  Management  Association,  Sheraton-Ritz 
Hotel,  Minneapolis,  Minnesota. 

25-28 — California  Press  Photographers  Association,  Hyatt  Regency.  San 
Francisco. 

30-31 — Advertising  Research  Foundation,  5th  annual  mid-year  confer¬ 
ence,  Detroit  Plaza  Hotel,  Detroit 

30- June  2— Association  of  American  Editorial  Cartoonists.  Camelback 

Inn  Hotel,  Phoenix,  Arizona. 

31- June  2 — Florida  Press  Association,  spring  convention  and  Florida 

Society  of  Newspaper  Editors,  meeting.  Bahia  Mar  Resort 
Hotel,  Ft.  Lauderdale,  Fla. 

JUNE 

1 -  Canadian  Press,  regional  meeting  of  French-language  news  editors, 
Castel  De  L'Estrie  Hotel,  Granby.  Quebec. 

2- 7 — ^American  Newspaper  Publishers  Association-Research  Institute, 

production  management  conference.  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 

3- 6 — Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 

neapolis.  Minn. 

4- 8 — XXXIInd  Congress  of  Federation  Internationale  des  Editeurs  de 

Journaux  et  Publications  (FIEJ),  Las  Vegas  Convention  Center,  Las 
Vegas,  Nev. 

7- 9— New  York  State  Dailies  Advertising  Managers  Bureau,  spring  meet¬ 

ing,  The  Beeches-Paul  Revere  Lodge,  Rome,  N  Y. 

8—  Canadian  Press,  regional  meeting  of  East  news  editors.  Hotel  New¬ 
foundland,  St.  Johns,  Nfid. 

8-10 — Oklahoma  Press  Association,  summer  meeting.  Western  Hills 
Lodge,  Wagoner,  Okla. 

8- 10— National  Conference  of  Editorial  Writers,  regional  conference. 

Holiday  Inn,  Sharon,  Pa. 

9- 15 — International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 

Campus.  Oregon.  Illinois. 

10- 12 — New  England  Newspaper  Advertising  Executives,  Lake  Morey  Inn, 

Fairlee,  Vermont. 

10-13— Newspaper  Personnel  Relations  Association,  annual  conference, 
Fairmont  Hotel,  San  Francisco,  Calif, 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  editing 
the  afternoon  newspaper,  Omni  International  Hotel,  Norfolk,  Vir¬ 
ginia. 

13-15 — Georgia  Press  Association,  annual  convention,  Bucanneer  Motor 
Lodge,  Jekyll  Island,  Ga. 

13- 15— Allied  Daily  Newspapers,  accounting  and  finance  officers/ 

personnel  managers  meeting.  The  Admiralty,  Port  Ludlow,  Wash¬ 
ington. 

14 —  Advertising  Research  Foundation,  mid-year,  Detroit  Plaza  Hotel,  De¬ 
troit.  Michigan. 

14-16 — Tennessee  Press  Association,  annual  convention,  Sheraton  Hotel, 
Gatlinburg,  Tenn. 


Advertising  rates:  Page.  $1340:  two-thirds,  $1040; 
half-page.  $790;  Ihird-page.  $560:  sixth-page.  $350 
...  or  your  E&P  contract  rates  apply. 
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15— Canadian  Press,  regional  meeting  of  Ontario  news  editors.  Holiday 
Inn,  Brantford,  Ontario. 

15- 17— Arizona  Newspapers  Association,  annual  summer  meeting.  Little 

America,  Flagstaff,  Ariz. 

16- 19 — National  Newspaper  Publishers  Association,  Tulsa,  Oklahoma. 

16-21 — International  Circulation  Managers  Association,  Adams  Hotel. 
Phoenix,  Ariz. 

21-23 — Pennsylvania  Newspaper  Publishers  Association,  weeklies  pub¬ 
lisher  conference,  Holiday  Inn,  Brookville,  Pa. 


Vol.  112.  No.  19.  May  12.  1979.  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:  0013- 
094X)  IS  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  af  575  Lexington  Ave..  New  York.  N.Y.  10022.  Cable  address  Edpub.  New 
York.  Second  class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co.,  East  Stroudsburg,  Pa.  18301.  Titles  patented  and 
Registered  and  contents  copyrighted  ©  1979  by  Editor  &  Publisher  Co..  Inc  All  rights 
reserved.  Annual  subscription  $20.00  in  United  States  and  possessions,  and  in 
Canada.  All  other  $40.00. 

Postmaster;  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  575 
Lexington  Ave.,  New  York.  N.Y,  10022 


EDITOR  &  PUBLISHER  for  May  12.  1979 


The  mostread  newspaperman 

in  the  world. 


In  the  past  31  years  “Jack  Anderson  has 
broken  more  big  stories  than  just  about 
anyone  else  in  Washington,”  says  The  Wall 
Street  Journal. 

Anderson  is  fiercely  independent.  That’s 
the  way  an  investigative  reporter  ought  to 
be. 

Jack’s  15  professional  staff  members  take 
after  him.  Among  that  staff  are  such  well- 
known  journalists  as  Clark  Mollenhoff,  Les 
Whitten  and  Joseph  Spear.  Both  Anderson 


and  Mollenhoff  are  Pulitzer  Prize  winners. 

Under  Jack  Anderson’s  direction  these 
professionals  investigate  and  report  the 
stories  that  sooner  or  later  will  make  head¬ 
lines. 

That’s  the  record  of  Jack  Anderson’s 
column,  now  appearing  in  942  newspapers. 
Tens  of  millions  of  newspaper  readers  know 
it  and  that’s  why  they  look  for  Anderson’s 
byline  every  day. 

For  rates  and  availability  call  (212)  557-2833. 


iPn  United  Feature  Syndicate 

200  Park  Avenue  New  York,  N.Y.  10017 


Order  this  book  today! 
It  tells  how  to  win 


346  AWARDS  FOR 
JOURNALISM  .  .  . 


. . .  complete  with  deadlines 
and  entry  requirements 


fditot&PuWisbei 


1979 

loumalism 

IHW 

Directory  ■= 


arfr«»es.‘>*CT<*ata 


PRIZES 


Hundreds  of  awards — cash  prizes,  scholarships, 
fellowships  and  grants — are  presented  to  writers, 
reporters,  cartoonists,  photographers  and  journal¬ 
ism  students.  E&P’s  1979  Awards  Directory  lists 
over  300  of  those  available  now,  with  addresses, 
deadlines  and  requirements.  Subjects  are  as  di¬ 
verse  as  the  news:  Everything  from  arthritis  to  water 
supply — foreign  relations  to  horse  racing,  and  one 
of  them  may  be  right  up  your  alley! 

$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1979  Journalism  Awards  Directory. 

Name  _ 

Address 

City _  State  Zip 

(New  York  State  residents  add  8%  sales  tax.) 


Newsbriefs 


BIOGRAPHY — Harry  S  Truman  would  have  been  95 
years  old  on  May  8.  Charles  Robbins,  former  executive 
editor  of  American  Weekly  and  This  Week,  has  come  up 
with  a  new  look  at  the  33rd  President  in  a  book  to  be 
published  May  1 6  by  Wm.  Morrow  &  Co.,  "Last  of  His  Kind: 
An  Informal  Portrait  of  Harry  S.  Truman."  The  book  includes 
photographs  by  Bradley  Smith,  including  this  one  which 
Smith  notes  that  Truman  especially  liked  of  himself  poring 
over  the  newspapers  as  part  of  his  morning  routine  as  a 
private  citizen  in  1953. 

*  *  * 

Dentists  freed  from  ad  limits 

Dentists  are  now  free  to  advertise  as  a  result  of  a  consent 
agreement  the  Federal  Trade  Commission  worked  out  with 
the  American  Dental  Association.  The  agreement  bars  ethi¬ 
cal  restrictions  that  keep  dentists  from  advertising  truthfully 
or  soliciting  business.  About  95%  of  the  nation’s  dentists 
belong  to  the  association. 

Jfc  ♦  * 

Photogs  absent  at  trial 

Murder  defendant  Ricky  Newsome  was  the  center  of  at¬ 
tention  last  Tuesday  (May  I)  when  cameras  and  mi¬ 
crophones  were  allowed  into  a  New  Jersey  criminal  court¬ 
room  for  the  first  time  in  more  than  40  years. 

But  not  one  member  of  the  press,  not  even  a  reporter  with 
a  pencil,  was  in  court  last  Friday  (May  4)  when  Newsome 
was  found  guilty  in  the  shooting  death  of  an  Atlantic  City 
man  last  summer,  according  to  the  AP. 

“Fm  not  surprised,”  said  Judge  Manuel  Greenberg.  “I 
understood  (the  press)  was  only  there  to  cover  the  beginning 
as  an  event  and  not  to  cover  the  entire  trial.”  A  jury  took 
less  than  an  hour  to  find  Newsome,  23,  of  Atlantic  City, 
guilty  of  first-degree  murder  in  the  death  of  Stanley  Eakins, 
19,  on  a  resort  street  last  August  28.  Newsome  is  to  be 
sentenced  on  June  15. 

Two  newspaper  photographers,  radio  microphones  and  a 
videotape  television  camera  recorded  the  opening  of  New¬ 
some's  trial  on  the  first  day  of  an  experiment  allowing  ex¬ 
panded  news  coverage  in  two  courtrooms  here  and  in  Hack¬ 
ensack. 
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When  people  were  confused 
by  contradictory  statements,  frightened 
by  rumor,  uncertain  of  the  future  .  .  . 
Marylanders  were  among  the  most 
informed  people  in  the  nation. 


A  staff  of  reporters  and  photographers  at  strategic 
locations  near  Harrisburg.  The  Sun's  Washington 
Bureau  providing  vital  leads  and  research.  Constant 
questioning  of  plant  officials,  NRC  members,  state 
agencies  and  residents  of  central  Pennsylvania. 

Continual  probing  revealed  past  problems  at  Maryland's 
Calvert  Cliffs  nuclear  plant. 

The  crisis  has  subsided  .  .  . 

The  Baltimore  Sun  is  still  asking  questions. 


The  Sun  is  taking  a  hard  look  at  the 


Whether  the  crisis  is  in  the  Middle  East, 
Africa,  Southeast  Asia  or  60  miles  away  .  .  . 
The  Baltimore  Sun  is  there  to  keep 
Maryland  informed. 


THE  BALTIMORE  SUN 


regulatory  methods  of  the  NRC,  the  effects 
of  low-level  radiation,  the  safety  of 
Maryland's  nuclear  facilities  .  .  .  questions 
no  one  asked  before  the  accident  at  Three 
Mile  Island. 


EY.L 


TIMES  POLL 


N.Y.  vs.  L.A.: 


Amid  Rivalry 


BY  JOHN  J.  GOLDMAN 


NEW  YORK— It’s  a  coast-to-coast 
dialogue  almost  as  deeply  embedded 
in  America’s  culture  as  apple  pie. 

New  York  vs.  Los  Angeles,  the  la¬ 
bels  fly. 

New  York  is  the  Big  Apple.  It’s  the 
home  of  culture.  People  are  rushed, 
rude  and  creative.  Life  is  vibrant  and 
stimulating.  Muggers  lurk  in  the 
streets.  Its  inhabitants  live  in  for¬ 
tresses  with  four  locks  on  the  doors. 

Los  Angeles  is  novelty  and  narcis¬ 
sism.  It’s  glitter  and  tinsel.  People  are 
materialistic,  rootless,  lacking  cul¬ 
ture.  Life  is  the  pursuit  of  youth  with 
permissive  attitudes  toward  drugs, 
sex  and  cults. 


This  article  by  John  J.  Goldman, 
New  York  Bureau  chief  for  the  Los 
Angeles  Times,  analyzes  how  New 
Yorkers  and  Angelenos  view  them¬ 
selves  and  each  other.  Statistics  were 
gathered  through  The  Times  Poll,  a 
survey  developed  by  The  Times  in 
1978.  Other  opinion  surveys  conduct¬ 
ed  by  The  Times  have  analyzed  Pro¬ 
position  13,  the  popularity  of  local 
and  national  politicians  and  the  UJS. 
economic  status. 


In  large  measure,  the  debate,  trum¬ 
peted  by  show  business  and  the  me¬ 
dia,  contains  an  important  corollary; 
that  Los  Angeles  is  unique  in  the  na¬ 
tion— a  portrait  of  America  10  years 
in  the  future. 

To  test  these  stereotypes.  The 
Times  took  a  poll.  It  interviewed 
1,015  adults  living  within  a  35-mile 
radius  of  downtown  Los  Angeles  and 
998  adults  living  within  a  35-mile  ra¬ 
dius  of  downtown  New  York.  Persons 
in  both  cities  were  asked  the  same 
questions  about  their  attitudes  and 
their  behavior. 

The  Times  Poll  found  that  in  many 
ways— in  most  ways— residents  of 
Los  Angeles  and  New  York  share 
many  characteristics  and  attitudes. 
They  have  some  real  differences  also. 

A  larger  proportion  of  people  in  Los 
Angeles  than  in  New  York  say  they 
are  happy,  are  satisfied  with  what 
they  have  accomplished  in  life,  say 
they  often  try  out  new  ideas  for  the 
sake  of  doing  something  different.  A 
greater  share  of  Los  Angeles  res¬ 
idents  hold  less  orthodox  religious  be¬ 
liefs  and  are  more  likely  to  belong  to 
cults  and  have  experienced  a  “born- 
again”  religious  awakening.  They 
have  a  higher  rate  of  divorce,  and 
three  times  as  many  respondents  as 
their  East  Coast  counterparts  say 
they  are  living  with  someone  of  the 
opposite  sex  without  being  married. 

More  than  twice  as  many  New 


Yorkers  were  born  within  their  met¬ 
ropolitan  area  than  were  Angelenos. 
Twenty-three  per  cent  of  I^  An¬ 
geles  residents  were  born  in  the  Mid¬ 
west,  as  opposed  to  2%  of  New  York¬ 
ers.  When  Midwesterners  relocate,  it 
is  not  to  New  York  City. 

Los  Angeles  and  New  York  res¬ 
idents  have  much  in  common. 

They  share  a  sense  of  neighbor¬ 
hood  roots,  the  feeling  that  their 
neighbors  would  help  in  emergencies, 
the  attitude  that  most  people  would 
be  happy  to  remain  where  they  are 
for  the  rest  of  their  lives. 

’They  have  the  same  liberal-to- 
moderate  positions  on  women’s  lib, 
marijuana  smoking,  sexual  freedom, 
abortion  and  the  death  penalty.  They 
see  themselves  as  hard-head^  real¬ 
ists.  They  say  they  are  not  overly  in¬ 
terested  in  money  and  material  things 
and  think  it’s  more  important  in  life 
to  do  things  that  give  them  personal 
satisfaction.  ’They  a^ee  that  what 
other  people  do  is  their  own  business. 

Given  the  similarities  and  differ¬ 
ences,  on  balance,  how  do  people  in 
Los  Angeles  and  New  York  feel  about 
their  cities? 

Residents  in  both  cities  were  asked: 
"Would  you  rather  live  in  Los  An¬ 
geles  or  New  York  City?” 

The  answers  for  L.A.  respondents 
were:  91%  Los  Angeles,  4%  New 
York  City  and  5%  not  sure.  For  New 
Yorkers;  58%  preferred  their  own 
city,  27%  chose  L.A.  and  15%  were 
not  sure. 

Who  would  like  to  travel  west? 

The  young  and  single,  suburbanites 
and  persons  earning  between  $15,000 
and  $30,000  show  the  most  interest. 

For  these  people,  the  stereotype, 
“New  York  is  a  nice  place  to  visit,  but 
I  wouldn’t  want  to  live  there,”  has 
some  validity. 

By  a  better  than  2-1  ratio.  New 
Yorkers  think  things  are  going  badly 
in  their  city,  but  a  majority  in  Los 
Angeles  (54%)  thinks  things  are 
going  well. 

Only  30%  of  New  Yorkers  say 
things  are  going  well;  65%  say  they 
are  going  badly,  while  5%  have  no 
opinion. 

In  New  York  and  Los  Angeles,  the 
affluent  and  better  educated  tend  to 
think  things  are  going  well.  Manhat¬ 
tanites  and  those  living  in  the  suburbs 
of  Nassau  and  Westchester- Rockland 
counties  express  strong  positive 
statements.  In  Los  Angeles,  those  liv¬ 
ing  on  the  west  side,  the  northeast 
and  the  south  sides  say  the  same 
thing. 

Hispanics,  the  poor,  blacks  and  per¬ 
sons  who  live  in  inner-city  neighbor¬ 
hoods  of  both  areas  think  things  are 
going  badly. 

In  both  cities  most  persons— by  a 
ratio  of  better  than  2-1— are  satisfied 
with  what  they  have  accomplished  in 
life.  But  the  number  of  persons  saying 
they  would  like  to  start  life  over 
again  and  do  things  differently  is  lar¬ 
ger  in  New  York  (31%)  than  in  IjOS 
Angeles  (26%). 

Hispanics.  blacks,  the  poor  and 
those  separated  or  divorced  in  Los 
Angeles  wish  they  could  start  over 
and  do  things  differently.  The  same 
pattern  holds  in  the  New  York  area 
with  two  additions;  working-class 
people  and  those  making  less  than 
$15,(X)0  a  year  also  are  less  satisfied. 

Some  of  the  similarities  between 
cities  tend  to  destroy  stereotypes. 

What  emerged  from  the  data  was  a 


How  L.A.  and  N.Y.  residents  see  themselves 
and  each  other.... 


__  L.A.  AREA  RESPONDENTS 

N.Y.  AREA  RESPONDENTS 
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How  the  negative  factors  are  viewed  in  the  two  big  cities. 


How  L.A.  and  N.Y.  residents  see  themselves 
and  etich  other.... 


L.A.  AREA  RESPONDENTS  N.Y.  AREA  RESPONDENTS 


Hiwe  better 

or  1 

□C  130% 

Sam*  l15  In  Percent  99% 

iam*  125 

facilities? 

^8 

?nBBBB2S 

Are 

□C  ISO 

CX  |21 

Sam*  133 

Sama  141 

jJKflB 

Are  more 
trustworthy? 

Treat 

minorities 

□C  |35 

□C  115 

Sam*  !4S 

Sam 

HIM  10 

JESHis 

□Oil 

□L  140 

Sam*  138 

better? 

Are 

fXl9 

Ui.  "l20 _ , 

Sam*  )57 

Sam* 

smtvricT? 

Are  more 
liberal? 

pc  143 

□t  118 

Sam* _ 129 

SSSHit 

Salii*  129 

Are  more 
ahead  of 
the  times? 

Are  more 

CX  138 

UL  ho 

Sam*  134 

Sam* _ [M 

Dcni* 

CX  123 

Sama  137 

Sim*  129 

The  scorecard  on  positive  factors  in  the  cross-  country  rivalry. 


fascinating  paradox:  People  in  both  Los  Angeles  and  the  Roper  Organiza- 
cities  share  stereotypes  about  them-  tion  in  New  York.  I.A.  Lewis  is  the 
selves  and  their  counterparts,  but  in  poll  director, 
many  cases,  even  though  they  believe  What  emerged  was  a  statistical 
the  preconceptions,  they  do  not  be-  portrait  of  the  people  of  Los  Angeles, 

have  according  to  the  labels.  Seventy-seven  per  cent  say  they 

Despite  the  supposed  unfriendliness  are  very  happy  or  pretty  happy  these 

of  New  Yorkers  and  the  supposed  days;  70%  are  satisfi^  with  what 

self-absorption  of  people  in  Los  An-  they  have  accomplished  in  life,  as  op- 
geles,  by  more  than  a  2-1  ratio  res-  posi^  to  63%  in  New  York;  77%  say 

idents  of  the  two  cities  say  they  have  they  are  seldom  lonely  (vs.  68%  in 

a  lot  of  confidence  that  their  neigh-  New  York);  58%  say  they  often  try 

bors  would  help  in  emergencies.  Old-  out  new  ideas  for  the  sake  of  doing 

er  persons  and  suburbanites  have  the  something  different;  69%  say  they 

most  confidence;  blacks  and  single  are  liberal  to  moderate  on  social  mat- 

persons  have  less  than  average  con-  ters,  including  the  right  of  women  to 

fidence.  have  abortions,  the  right  to  smoke 

Despite  the  stereotype  that  Califor-  marijuana,  tolerance  of  homosexuals 

nia  culture  consists  of  few  ties  to  the  and  questions  of  civil  rights  for  min- 

community,  70%  of  those  surveyed  in  orities. 

Los  Angeles  and  71%  of  New  Yorkers  Sixty-seven  per  cent  of  Los  An- 
say  they  have  put  down  roots  and  be-  geles-area  residents  think  that  what 

come  part  of  their  neighborhoods.  people  do  is  their  own  business;  58% 

Peqale  who  live  in  the  suburbs  of  think  it  is  more  important  in  life  to  do 

New  York  City  and  those  who  live  in  things  that  give  personal  satisfaction 

the  San  Fernando  Valley  and  in  the  and  pleasure  rather  than  to  work 

northeast  area  of  Los  Angeles  have  a  hard  and  do  what  is  expected  of  them; 

greater  sense  of  community.  .54%  say  the  needs  and  wishes  of  oth- 

Despite  the  belief  that  New  York-  ers  come  first.  Out  of  seven  choices, 

ers  are  more  cultured,  residents  of  38%  say  their  main  goal  in  life  is  to 

both  cities  say  they  have  not  been  to  be  happily  married  and  their  second 
many  plays,  operas,  concerts,  the  bal-  goal  is  to  be  creative.  Only  1%  say 

let  or  museums  in  the  last  12  months.  their  main  goal  is  to  be  famous  or  to 

The  median  attendance  in  Los  An-  have  power, 

geles  and  New  York  is  the  same;  one  In  far  smaller— but  still  significant 
to  two  times  a  year.  —numbers.  9%  of  the  people  of  Los 

Not  surprisingly,  those  who  live  on  Angeles  say  they  are  living  with 

the  west  side  of  Los  Angeles  and  in  someone  of  the  opposite  sex  without 

Manhattan  attend  cultural  events  being  married  (as  opposed  to  3%  in 

more  than  people  of  other  areas.  New  York);  24%  of  the  people  of  Los 

The  myth  that  people  in  Los  An-  Angeles  vs.  13%  in  New  York  say 

geles  are  on  a  relentless  youth  kick  is  they  have  personally  experienced  a 

not  so— not  any  more  than  New  "born-again”  religious  awakening. 

Yorkers  are.  The  respondents  on  both  And  9%  vs.  5%  in  New  York  say  they 

coasts  were  asked:  "If  you  could  belong  to  a  cult, 
choose  your  ideal  age,  how  old  would  Who  are  most  likely  to  be  living 
you  like  to  be  right  now?”  The  aver-  together  unmarried  or  to  have  exper- 

age  reply  was  30  years  old.  Psychia¬ 
trists  say  30  seems  to  be  a  universal 
age  because  it  connotes  vigor,  yet  ex¬ 
perience,  coupled  with  some  success 


ienced  a  religious  awakening  or  say  Fully  half  the  people  interviewed 
they  belong  to  a  cult?  in  the  Los  Angeles  area  said  the 

The  young,  the  rich  and  people  re-  crime  problem  was  worse  in  New 

siding  along  the  Los  Angeles  beaches  York;  and,  by  a  better  than  2-1  ratio 

are  most  likely  to  be  living  together.  New  Yorkers  agreed.  By  3-1,  Los  An- 

Blacks  are  most  likely  to  have  been  geles  residents  said  that  New  Yorkers 

"bom  again.”  Cultists  are  most  likely  were  ruder,  and  by  a  slightly  larger 

to  be  blacks  and  singles.  margin.  New  Yorkers  concun^.  By  9 

Social  scientists  say  just  a  few  dif-  points  in  Los  Angeles  and  32  points  in 

ferences  may  be  enough  to  nourish  New  York,  respondents  agr^  New 

stereotypes,  to  keep  them  alive  and  Yorkers  were  more  cultured.  By  les- 

maintain  the  fiction  that  Los  Angeles  ser  margins  (4%  in  Los  Angeles  and 

really  is  unique  in  the  nation.  11%  in  New  York)  both  said  that 

“Stereotypes  are  learned.  They  be-  New  Yorkers  were  more  self-cen- 

came  cultural  images.”  Thomas  F.  tered. 

Pettigrew,  professor  of  social  psy-  Pettigrew  believes  one  reason  the 
chology  and  sociology  at  Harvard,  stereotypes  about  Los  Angeles  and 
said.  New  York  have  lasted  so  long  is  that 

"Some  stereotypes  have  just  a  threat  is  involved— a  threat  evoked 
enough  of  a  grain  of  reality  some-  by  both  cities, 
where  in  the  past  that  they  can  “Easterners  go  to  Los  Angeles  and 
sprout  roots  for  a  long  time,”  said  they  don’t  feel  at  home,”  he  says, 

^ymour  Martin  Lipset,  professor  of  "and  Angelenos  come  to  New  York 

political  science  and  sociology  and  se-  and  they  don’t  feel  at  home.” 
nior  fellow  at  the  Hoover  Institution  Sometimes  the  threat  is  contained 
at  Stanford.  ‘"The  media  and  litera-  in  humor,  which  social  scientists  say 
ture  can  often  water  those  roots  .  .  .  helps  to  harden  stereotypes,  helps  to 
Whatever  is  the  image,  there  can  just  keep  them  alive, 
be  enough  events  to  refurbish  it.”  ’"The  ultimate  New  York-Los  An- 

Stereotypes  about  cities  can  die  geles  experience  was  the  World  Se- 
hard.  Social  scientists  say  that  when  a  ries,”  says  Billy  Crystal  of  TV’s  Soap, 

stereotype  about  a  city  finally  “It  united  both  coasts  instead  of  a 

changes,  it  can  be  a  painfully  slow  subway  series.  Seeing  the  fans  in 

evolutionary  process.  New  York  and  Los  Angeles  was  quite 

“Once  Boston  was  thought  of  as  the  revealing.  Dodger  fans  gave  up  and 

Puritan  city,  the  place  where  shows  were  ordering  food  to  go.  'The  Yankee 

clc«^  b^ause  they  were  risque,”  fans  never  say  die.  Even  if  they  lost 

Lipset  said.  "Today,  Boston  is  thought  the  series,  they  feel  they  can  always 

of  as  the  place  where  all  sorts  of  in-  dynamite  the  Dodger  team  bus. 

novative  things  happen,  as  the  intel-  "There  is  a  lot  less  hostility  out 
lectual  temple  of  ^tem  students.”  here  in  L.A.,”  Crystal  adds.  “I  don’t 
'The  Times  Poll  found  that  some  understand  how  you  can  be  in  Ralphs 

stereotypes  are  widely  held  by  people  in  line  and  a  woman  is  writing  a 

in  both  Los  Angeles  and  New  York—  check  for  a  tube  of  toothpaste.  If  that 

and  show  no  signs  of  abating,  even  happened  in  New  York,  that  person 

among  people  familiar  with  both  would  be  put  into  that  tube  of  tooth- 

cities.  paste.” 


’The  ’Times  Poll  was  conducted  by 
telephone  last  month  by  ’The  'Times 
marketing  research  department  in 
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ASNE  stand  on  'Progressive' 

The  unanimous  decision  of  the  board  of  directors  of  the 
American  Society  of  Newspaper  Editors  to  support  The  Pro¬ 
gressive  with  a  friend  of  the  court  brief  is  a  correct  one,  in  our 
opinion,  arrived  at  in  an  open  and  forthright  manner. 

Prior  to  its  recent  convention  ASNE  stated  it  had  refrained 
from  taking  sides  in  the  controversy  because  the  nation’s 
newspapers  were  divided  on  the  issue.  Then,  at  its  openjng 
session,  the  Society  heard  a  debate  between  the  editor  of  The 
Progressive  who  asked  for  support  and  representatives  of  the 
scientific  world  who  opposed  publication. 

The  government’s  technique  of  imposing  secrecy  on  the 
relative  documents  in  the  case  including  court  papers  n^akes 
it  impossible  for  ASNE  to  assess  the  merits  of  publications,  as 
the  board  stated.  Nevertheless,  the  constitutional  issue  of 
prior  restraint  persists  and  the  ASNE  board  elected  to  join 
the  fight  against  it. 

If  this  has  the  press  charging  “into  the  valley  of  death,”  as 
one  scientist  put  it,  so  be  it.  Some  of  us  feel  this  case  has  put 
the  press  into  a  “no  win”  situation  in  the  courts.  But  the  issue 
of  prior  restraint  forces  the  press  to  fight  it  to  the  best  of  its 
ability. 

Cheaper  by  the  dozen 

There  is  just  as  much  validity  to  volume  discounts  for 
advertising  space  as  there  is  for  volume  discounts  at  the 
retail  or  wholesale  level,  in  grocery  products  or  chemicals,  or 
even  in  brokerage  fees  for  buying  shares  on  the  stock  ex¬ 
change. 

Historically  and  practically  things  have  been  “cheaper  by 
the  dozen”  because  of  traditionally  lower  sales,  handling  and 
delivery  costs  than  the  per  unit  equivalent. 

This  whole  concept  is  being  attacked  by  the  Federal  Trade 
Commission  in  its  suit  against  the  Los  Angeles  Times. 

We  doubt  that  the  FTC  will  be  successful  but,  if  it  is,  all 
media  will  be  affected.  And  then,  we  presume,  FTC  will  tell  us 
we  can  no  longer  buy  a  commuter’s  ticket  on  the  turnpike  or 
the  bus  or  the  railroad  because  it  is  cheaper  per  ride  than  the 
single  trip  ticket  sold  to  the  occasional  rider. 

On  giving  awards 

The  newspaper  business  in  the  U.S.  probably  has  more 
associations,  foundations  and  groups  giving  more  awards 
and  prizes  to  newspaper  people  for  assorted  talents  than  in 
any  other  country.  It  might  learn  something  from  the  Aus¬ 
tralians. 

The  Australian  Writers  and  Art  Directors  group  attracted 
2,500  entries  for  its  inaugural  AWARDS.  The  judging  com¬ 
mittee  decided  that  the  majority  of  entries  “bombed  out”  and 
gave  only  one  gold  award  out  of  a  possible  nine  and  only  25 
silver  awards  out  of  a  possible  118. 

Maybe  that  will  teach  the  entrants  to  do  better  next  time. 
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Letters 


COVERAGE  PRAISED 

The  depth  of  coverage  in  the  April  28 
issue  of  E&P  on  the  substantive  parts  of 
the  ANPA  program,  the  opinions  on 
Herbert  v.  Landd,  the  upcoming  ASNE 
convention,  and  many  other  items  was 
superb. 

I  congratulate  you  and  your  staff  for 
the  professional  work,  which  made  many 
of  us  proud  to  be  among  your  supporters 
as  both  subscribers  and  advertisers. 

Al  Neuharth 
(Neuharth  is  chairman,  president  and 
chief  executive  officer  of  Gannett  Co.  and 
chairman  and  president  of  ANPA.) 

3K  ♦ 

LOOKS  SUPER 

I  assume  you  were  curious  to  see  if 
your  readers  would  notice  that  the  article 
about  the  New  Haven  Journal-Courier 
going  to  a  “tagged  right”  format  was 
actually  printed  ragged  right. 

Sneaky  you. 

Seriously,  the  newspaper  front  sample 
you  depicted  looks  super,  and  the 
Journal-Courier  is  to  be  commended  for 
its  daring  and  creativity. 

Bill  Adler 

(Adler  is  regional  executive  for  UPI,  Char¬ 
lotte,  N.C.) 

*  *  * 
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TAKE  ISSUE 

We  enjoyed  the  article  on  the  Kansas 
City  Star  and  Times’  changeover  from  a 
sleepy  regional  paper  to  a  nationally 
prominent  leader  of  the  industry  (E&P, 
May  5.) 

But,  we  take  issue  with  your  observa¬ 
tion  that  the  advertising  sales  staffers 
who  left  during  the  ongoing  transition, 
did  so  because  of  “windfalls  earned 
through  the  transactions  or  because  they 
felt  uncomfortable  with  the  new  man¬ 
agement”. 

On  the  contrary,  we,  in  our  youthful 
impatience,  having  experienced  for  18 
months  the  insights  and  training  of  the 
new  management,  moved  to  new  jobs 
that  already  offered  the  environment  the 
Star/Times  is  striving  for. 

The  progress  they  have  made  is  fantas¬ 
tic  and  the  attention  of  the  industry  is 
well  justified,  and  we  wish  them  con¬ 
tinued  success  in  the  pursuit  of  their 
goals. 

Jeri  Morris 
Robert  Morris 

(Jeri  Morris  is  a  national  rep  at  the  New 
York  office  of  Knight-Ridder  Newspaper 
Sales,  Inc.  Previously  in  retail  advertising 
sales,  Kansas  City  StarlTimes.) 

(Robert  Morris  is  a  retail  ad  salesman, 
department  stores.  New  York  News.  Was 
previously  advertising  salesman  and  dis¬ 
trict  sales  manager  at  Kansas  City  Star/ 
Times.) 

*  *  If 

WRONG  FIGURE 

Just  want  to  call  your  attention  to  a 
wrong  figure  you  used,  in  your  May  5 
issue,  paraphrasing  my  talk  at  the  ANPA 
Convention. 

You  said:  “If  newspapers  had  gotten 
that  same  55%  of  national  advertising 
($24  billion)  they  would  have  taken  in  an 
additional  $13.2  billion.” 

No.  I  said  “an  additional  $10  billion.” 
From  the  $13.2  billion  you  must  deduct 
the  $1.9  billion  in  national  advertising 
that  newspapers  already  are  getting.  1 
rounded  off  the  remainder  to  $10  billion. 

Thurman  R.  Pierce,  Jr. 
(Pierce  is  vicepresident,  manager  print 
media,  J.  Walter  Thompson  Co.) 


SPECIAL  ROLE 

Benno  Schmidt  told  the  ANPA  con¬ 
vention  that  “it’s  a  great  mistake  for  the 
press  to  visualize  itself  as  a  privileged 
enterprise  under  the  First  Amendment” 
(E&P,  April  28). 

While  it  may  sit  easier  with  the  public 
to  say  the  press  does  not  want  special 
privileges,  why  do  we  insist  on  overlook¬ 
ing  the  special  role  carved  out  for  us  in 
the  Constitution? 

Why  don’t  we  concentrate  on  showing 
how  the  Supreme  Court’s  arrogant  anti¬ 
press  rulings  also  threaten  the  public 
interest,  that  while  the  decisions  apply 
specifically  to  the  press,  they  also  apply 
by  extension  to  the  general  populace? 

What’s  wrong  with  asking  for  protec¬ 
tion  from  such  rulings  as  Herbert  v. 
Lando,  or  the  Stanford  Daily  case,  or 
from  a  possible  adverse  ruling  in  The 
Progressive  magazine  case? 

If  the  free  press  is  chained,  can  our 
democratic  society  survive? 

John  V.R.  Bull 
(Bull  is  assistant  to  the  managing  editor, 
Philadelphia  Inquirer.) 


STATE  OF  MIND 

I  fail  to  understand  the  hysteria  over 
the  Supreme  Court’s  Herbert  v.  Lando 
“mind-rummaging”  decision. 

For  years  our  courts  have  been  using 
the  state  of  mind  of  defendants  to  decide 
libel  and  other  cases. 

What  else  is  the  need  to  prove  malice 
in  a  sujt  against  a  newspaper  by  a  public 
figure  but  an  essay  in  mind  reading? 

And  how  about  the  intent  of  a  person 
found  on  premises  “with  intent  to  com¬ 
mit  a  felony,”  or  “assault  with  intent  to 
murder?” 

I  don’t  recall  any  of  us  complaining 
when  the  malice  proviso  was  declared, 
and  if  trying  to  determine  the  intent  of  a 
defendant  isn’t  “rummaging  through  the 
minds  of  ordinary  citizens,”  (E&P  edito¬ 
rial,  4/28/79)  what  is  it? 

Ted  Smiley 

(Smiley  is  a  veteran  Southern  newspaper 
editor.) 


■  EDITOR'S  COMMENT 

Charles  L.  Bennett 
Editor 

The  Colorado  Springs  Sun 

‘‘An  extra  dimension  in  news  coverage  is  particularly 
valuable  to  us  in  our  competitive  situation-and  that’s 
exactly  what  The  New  York  Times  News  Service 
gives  us.  Even  though  we  also  have  the  two  ^standard’ 
news  services,  the  unique  offerings  of  The  Times’ 
service  give  us  a  plus  our  readers  really  appreciate.” 

She  2|ork  Stines 
NEWS  SERVICE  ■ 


What’s  news 

in  The  Syracuse  Newspapers 
is  The  Syracuse  Newspapers. 


Community  News 

Sponsoring  a  cooking  contest,  a 
run  for  charity,  a  diet  contest  may 
not  be  earthshaking  promotion  but 
they  bring  us  closer  to  our  readers, 
and  our  readers  closer  to  us.  Events 
like  these  combined  with  our  other 
efforts  will  continue  to  make  a  dif¬ 
ference  in  the  community’s  and  the 
newpapers’  vitality. 

. . .  with  a  glue  pot  and  T-square 

We’ve  always  been  neat,  but  now 
our  newspapers  are  cleaner,  easier 
to  read.  The  Post-Standard,  our 
morning  newspaper  and  EMPIRE, 
our  Sunday  rotogravure  magazine 
have  undergone  major  alterations 
in  lay-out,  and  typography.  Happi¬ 
ly,  readership  is  up  for  both  publi¬ 
cations. 

“WhaTs  black  and  white  and 
red  all  over?  " 

Four  color  editorial  has  become  an 
important  and  regular  part  of  our 
daily  and  Sunday  newspapers.  In¬ 
creasing  use  of  color  is  a  beautiful 
way  to  top  off  cleaner  formats  (and 
stimulate  reader  interest) . 


Are  you  a  person. . . 

who  reads?  Who  does  not?  Where 
do  you  shop,  what  do  you  buy? 
We’re  gaining  knowledge  about  our 
readers  and  our  market  place 
through  a  continuing  research 
project.  The  importance  of  re¬ 
search  to  a  newspaper  cannot  be 
understated,  because,  we  have  to 
be  the  definitive  information  source 
for  our  market. 

In  Conclusion 

The  Post-Standard  is  1 50  years  old 
this  year,  and  the  Herald-Journal  is 
102.  During  the  history  of  the  news¬ 
papers,  they’ve  had  to  change  and 
adjust  with  the  times.  And  that’s 
exactly  what  this  ad  is  about.  These 
newspapers,  through  the  people 
behind  them,  are  changing  and 
improving. 

In  conclusion,  we  think  we  have 
better  newspapers,  we  think  they 
will  continue  to  change  and 
improve,  because  like  the  news  of 
today.  The  Syracuse  Newspapers 
are  news. 


.The 

/uracu/e 

neiH/peper/ 


Represented  nationally  by  Newhouse  Newspapers 
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Every  Saturday  since  1884 


Secrecy  rules 
of  grand  jury 
are  challenged 


AD  AAAN  OF  THE  YEAR — Dave  Targe  (left),  senior  vicepresident  for  marketing, 
Newsday,  was  recently  honored  as  Long  Island  (N.Y.)  Advertising  Man  of  the  Year 
by  Long  Island  Magazine.  Presenting  the  trophy  to  Targe  at  a  recent  Long  Island 
Ad  Club  dinner  is  Richard  Wynn,  president  of  the  club.  Targe  was  honored  for  his 
contributions  to  the  growth  of  advertising  on  Long  Island. 


The  Oakland  Press  (Pontiac,  Mich.) 
has  filed  a  lawsuit  challenging  the  se¬ 
crecy  rules  of  a  grand  jury,  on  the  heels 
of  a  case  in  which  a  former  reporter  was 
asked  to  name  confidential  sources. 

Because  the  reporter  remains  under  a 
secrecy  requirement  that  prevents  him 
from  telling  his  editors  what  happened  in 
the  grand  jury  room,  the  suit  does  not 
raise  the  question  of  whether  the  report¬ 
er  could  required  to  name  sources. 

Ex-Press  reporter  Ira  Rosen  said  that 
he  felt  he  was  on  the  verge  of  going  to  jail 
before  he  was  temporarily  released  from 
further  testimony. 

The  lawsuit,  directed  to  the  Circuit 
Court  bench  of  Oakland  County,  charges 
that  the  grand  jury  “is  operating  in  an 
overboard,  vague,  unconstitutional  and 
chilling  manner.” 

It  contends  that  the  jury  had  no  right  to 
impose  a  secrecy  rule  on  Rosen  and  the 
company-hired  attorney  who  accom¬ 
panied  him  into  the  grand  jury  room.  Be¬ 
cause  of  that  rule,  the  suit  names  Rosen 
only  as  “John  Doe.” 

“Until  we  can  knock  down  this  se¬ 
crecy,”  said  Press  editor  Michael 
Wagner,  “we  can’t  get  to  the  heart  of 
what  Rosen  was  being  asked  and  there¬ 
fore  properly  defend  him  and  the  news¬ 
paper.” 

The  grand  jury,  under  a  Michigan  law, 
consists  of  only  one  person:  Circuit 
Judge  Steven  N.  Andrews.  He  was 
named  by  his  fellow  judges  to  investigate 
various  allegations  of  public  corruption 
in  the  county. 

The  Oakland  Press  suit  also  complains 
of  the  detention  of  a  photographer  who 
was  questioned  by  the  grand  jury’s  spe¬ 
cial  prosecutor,  Richard  P.  Condit. 

The  Press  is  seeking  a  hearing  before 
another  circuit  judge  on  the  grand  jury’s 
conduct. 

Rosen  was  subpoenaed  to  testify  about 
a  story  he  wrote  in  1978,  describing  a 
taped  conversation  between  an  under¬ 
cover  agent  of  the  county’s  Organized 
Crime  Strike  Force  and  another  man. 

Michigan  law  presumably  “shields”  a 
reporter  from  testifying  about  confiden¬ 
tial  sources,  but  from  statements  made  to 
Rosen  outside  the  grand  jury  room  it  be¬ 
came  clear  that  the  grand  jury  was  asking 
him  about  them. 

It  was  also  implied  that  he  could  be 
held  in  contempt  of  court  for  refusing  to 
answer. 


“I  was  a  ‘threat’  away  from  going  to 
jail,”  Rosen  said  afterward.  “I  have  my 
toothbrush  with  me  and  I  didn’t  bring  my 
wallet  because  I  was  afraid  I’d  be  ar¬ 
rested.” 

Rosen  said  he  was  required  to  take  an 
oath  that  he  would  not  reveal  his  appear¬ 
ance  before  the  grand  jury,  questions  and 
answers,  and  any  other  information  he 
received  there. 

When  released  April  27  after  three 
days  of  testimony  he  remained  under 
subpoena  for  possible  further  appear¬ 
ances. 

“They  even  offered  me  immunity  to 
testify,”  Rosen  said.  “I’m  a  reporter. 
What  the  hell  do  I  need  immunity  for?” 

During  Rosen’s  appearance.  Press 
photographer  Rolf  Winter  was  standing 
by  at  the  county  courthouse.  Although 
he  was  taking  no  pictures,  he  was 
whisked  into  a  room  by  a  grand  jury 
agent. 

“They  left  me  there  and  closed  the 
door,”  he  said.  “1  thought  I  was  ar¬ 
rested.” 

Special  Prosecutor  Condit  then  came 
in  and  told  Winter  he  was  violating  an 
order  which  prohibits  loitering  about  the 
grand  jury  premises  and  “photographing 
the  premises  and  persons  entering  or 
leaving  the  immediate  area.” 

“Mr.  Winter  could  have  been  arrested 
for  violating  the  court  order  and  hauled 
before  the  judge,  but  really,  that’s  not 
our  style,”  Condit  said. 

The  Oakland  Press  attorney  represent¬ 


ing  Rosen  attempted  to  be  present  in  the 
room  when  Condit  was  talking  with  the 
photographer,  but  was  ordered  out  by 
Condit. 

The  attorney,  Gregory  L.  Curtner, 
said  Condit  told  a  grand  jury  officer  to 
“get  him  (Curtner)  out  of  here.”  Curtner 
said,  “One  of  the  guards  put  his  arm  on 
my  shoulder.  He  was  of  sufficient  size  I 
didn’t  aigue  with  him.” 

In  the  lawsuit,  Curtner  alleges  that  the 
detention  of  Winter  was  intended  to  in¬ 
timidate  the  press. 

The  newspaper’s  ability  to  respond  to 
the  incidents  was  complicated  because 
neither  Rosen  nor  Curtner  could  clearly 
describe  what  had  happened  to  them  in 
the  grand  jury  room. 

Said  Oakland  Press  publisher  Bruce 
H.  McIntyre,  “They  were  afraid  of  being 
prosecuted  if  they  described  their  ex¬ 
perience.  Fortunately,  enough  was  said 
outside  the  jury  room  that  the  threat  was 
made  clear.” 

In  a  front-page  statement  explaining 
the  newspaper’s  decision  to  sue,  McIn¬ 
tyre  said: 

“Our  business  is  to  report  the  news, 
not  to  go  to  court.  But  to  protect  our¬ 
selves  and  others  who  may  fear  the  mis¬ 
use  of  grand  jury  authority,  we  have  done 
so  .  .  .to  us,  awesome  power  of  a  grand 
jury  is  being  badly  abused  in  this  case.” 

The  Press  lawsuit  said  that  federal 
grand  juries  “operate  quite  successfully 
and  with  the  necessary  degree  of  secrecy 
without  imposing  a  secrecy  requirement 
of  witnesses.” 
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Supermarkets 
told  to  stress 
bargains  in  ads 

Supermarket  shopping  is  more  and 
more  of  a  depressing  and  frustrating  ex¬ 
perience  for  American  consumers,  but 
the  nation’s  supermarkets  can  help  over¬ 
come  this  with  better  newspaper  adver¬ 
tising  and  merchandising. 

What  the  supermarkets  can  do  was 
spelled  out  by  Christine  Winnicki,  mar¬ 
ket  research  director  of  Woman’s  Day 
magazine,  at  the  Food  Marketing  Insti¬ 
tute  national  convention  meeting  in  Dal¬ 
las. 

Basing  her  presentation  on  the  results 
of  a  research  project  conducted  this 
spring  by  the  magazine,  Winnicki  ex¬ 
plained  that  the  “whys”  behind  the  con¬ 
sumer’s  shopping  habits  and  preferences 
was  the  target  of  the  project — to  find  out 
what  the  consumer  thinks,  likes  and  dis¬ 
likes  about  supermarkets  and  their 
newspaper  advertising. 

Woman’s  Day  went  directly  to  the  cus¬ 
tomers  of  the  nation’s  supermarkets, 
conducting  focus  group  sessions  in  three 
areas  of  the  country:  Menlo  Park,  New 
Jersey;  St.  Louis,  Missouri;  and 
Phoenix,  Arizona.  There  were  10  women 
in  each  session,  who  had  been  pre¬ 
screened  to  make  sure  they  (I)  shopped 
in  more  than  one  supermarket,  (2) 
shopped  at  least  once  a  week,  and  (3)  read 
newspaper  ads  for  supermarkets.  These 
women  represented  the  most  active 
supermarket  shoppers:  mothers  22  to  49 
years  of  age  with  $  15,000-plus  annual 
household  incomes.  Two  sessions  were 
held  in  each  location:  one  for  housewives 
and  one  for  working  women. 

The  two  biggest  influences  on  wo¬ 
men’s  shopping  behavior  are  the  need  to 
save  time  and  save  money.  This  leads 
women  to  depend  on  newspapers  to  find 
specials — in  the  form  of  coupons,  or  to 
compare  meat  prices.  It  is  not  unusual 
for  women  to  buy  more  than  one  news¬ 
paper  or  copies  just  for  the  coupons. 

Though  coupons  are  an  important  fac¬ 
tor  for  women,  they  point  out  that  those 
offering  5-lOc  off  are  “not  worth  the 
bother’’.  They  look  for  at  least  15-25C 
off,  or  40-50  C  off  on  a  high-priced  item  to 
make  it  worthwhile.  And  they  want 
coupons  on  items  they  use  regularly,  not 
for  rarely-bought  items. 

Women’s  overall  shopping  patterns 
indicate  that  both  working  and  non¬ 
working  women  try  to  do  the  bulk  of 
their  grocery  shopping  all  on  one  day, 
with  occasional  trips  for  fill-in  items  or 
specials.  Working  women,  especially, 
find  the  need  to  shop  at  off  hours.  They 
shop  in  stores  located  near  their  work  or 
located  on  the  way  home.  Some  women 
buy  non-perishables  at  lunchtime  and  put 
them  in  their  cars. 


Color  winner 


First  in  nutrition 


Food  chains  feature  service,  quality,  value 


Personal  service,  product  quality  and 
value  for  the  dollar  are  the  prevailing 
themes  of  the  advertising  submitted  in 
the  Food  Marketing  institute’s  Advertis¬ 
ing  Merit  Awards  Competition  spon¬ 
sored  by  Woman's  Day  magazine. 

Presentation  of  the  awards  to  the  top 
winners  in  14  newspaper  and  electronic 
media  categories  was  made  by  Jay  Bur- 
zon,  vicepresident  and  advertising  direc¬ 
tor  of  Woman’s  Day,  during  the  FMl’s 
annual  convention  being  held  at  Conven¬ 
tion  Center  in  Dallas.  This  is  the  13th 
year  in  which  Woman’s  Day  has  spon¬ 
sored  this  competition.  The  awards  pro¬ 
gram  is  designed  to  recognize  and  en¬ 
courage  excellence  in  supermarket  ad¬ 
vertising. 

A  new  entry  classification  for  nutri¬ 
tion,  and  a  broadening  of  the  radio  and  tv 


categories  added  new  dimensions  to  this 
year’s  entries.  Entries  in  the  nutrition 
category  highlighted  the  elements  of 
good  nutrition:  vitamins  and  minerals, 
fresh  foods,  eating  habits,  etc.  In  the 
radio  and  tv  categories,  two  types  of  ad¬ 
vertising  were  covered:  (1)  price  dis¬ 
counting,  and  (2)  consumer  service. 

Burzon  pointed  out  that  “the  trend 
toward  emphasis  on  personal  service 
continued  this  year,  with  more  and  more 
advertising  featuring  the  stores  and  de¬ 
partment  managers.” 

There  were  close  to  1 ,000  different  en¬ 
tries  in  the  competition  which  is  open  to 
supermarket  chains  that  are  members  of 
the  FMl.  This  year’s  competition  con¬ 
sists  of  ten  categories  of  print  advertis¬ 
ing,  and  two  categories  each  for  radio 
and  television. 


Supermarkets,  Winnicki  suggests, 
“might  run  weekday  specials  on  non¬ 
perishables  in  outlets  near  industrial 
parks  or  office  buildings — making  it  a 
whole  new  way  of  servicing  the  working 
women’s  needs.  And  it  might  be  a  par¬ 
ticularly  valuable  way  of  drawing  new 
customers  into  your  stores.” 

Based  on  the  criteria  women  consider 
to  be  the  essentials  for  good  supermarket 
advertising  and  merchandising,  Winnicki 
passed  along  the  following  suggestions: 

1.  Feature  lead  items  in  large  type  at 
the  top  of  the  ad  where  it  can  be  readily 
seen  and  noted. 

2.  Print  big  specials  in  large  type,  with 
big,  bold  lettering. 

3.  Make  sure  that  all  items  featured  in 


ads  are  sale  items. 

4.  List  the  regular  price  next  to  the 
sale  price  of  each  item.  Women  want  to 
know  how  much  of  a  bargain  they’re  get¬ 
ting. 

5.  Group  coupons  on  the  bottom  or 
outside  edges  of  your  ad  for  easier  re¬ 
moval. 

6.  Combine  a  special  on  a  major  item 
with  a  recipe  for  cooking  it. 

Concluding  with  the  subject  of  nutri¬ 
tion,  Winnicki  cautioned  the  supermar¬ 
ket  executives:  “Women  want  to  know 
what  the  store  is  doing  to  help  them  eat 
well  on  less  money.  If  you  make  a  com¬ 
mitment  to  nutrition,  you’ve  got  to  carry 
it  through  by  sticking  to  your  theme  and 
backing  it  with  savings. 
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Cartoonists,  execs 
tell  ABCs  of  comics 


By  Lenora  Williamson 

It  was  show  and  tell  day  for  some  of 
the  nation’s  top  cartoonists,  editors  and 
syndicate  executives  May  4  at  Upsala 
College  in  East  Orange,  New  Jersey. 

The  visiting  panelists  gave  an  intent 
audience  of  350  students,  grade  school  to 
college  age,  an  inside  view  of  the  art  and 
business  of  the  comics. 

The  occasion  was  the  first  seminar  of 
its  kind  on  the  ABCs  of  Comics  spon¬ 
sored  by  the  Newspaper  Comics  Council 
as  part  of  a  project  for  seminars  on  col¬ 
lege  or  university  campuses.  With  suc¬ 
cess  of  the  pilot,  it  is  anticipated  more 
will  be  held  in  connection  with  the  Coun¬ 
cil’s  Spring  or  Fall  meetings  around  the 
country. 

While  the  students  weren’t  glued  to 
their  hard  steel  chairs  for  the  day.  their 
rapt  attention  and  absence  of  chair 
shuffling  or  foot  scraping  was  evidence 
of  their  interest — and  their  good  man¬ 
ners. 

Of  course,  with  every  break  in  the 
panels  students  converged  on  cartoonists 
for  autographs — an  activity  which  accel¬ 
erated  when  they  discovered  that  the 
likes  of  Milton  Caniff,  Mort  Walker,  Dik 
Browne  and  others  were  sketching  their 
autographs. 

One  small,  serious  boy  looking  up  at 
Mort  Walker  drawing  Beetle  Bailey’s 
head,  inquired,  “Why  do  you  always 
hide  his  eyes.” 

“Oh,  a  trademark,”  said  Mort,  draw¬ 
ing  on. 

“How  can  he  see?”  persisted  the  kid. 

“Oh,  he  manages.”  But  when  the  boy 
turned  away  obviously  not  satisfied. 
Walker  plaintively  called  after  him, 
“He’s  not  real,  you  know.  He’s  pen  and 
ink.” 

So,  if  nothing  else,  the  day  proved  that 
the  comic  figures  are  more  than  pen  and 
ink  to  the  readers. 

The  audience  was  somewhat  younger 
than  expected — spring  exams  for  campus 
students  cut  into  that  attendance.  But 
some  college  baseball  players  strolling 
through  the  gym  stayed  on  in  mid¬ 
afternoon  to  watch  the  cartoonists’  chalk 
talks. 

The  panel  of  editors  went  first  with 
Jack  Metcalfe,  assistant  to  the  editor  of 
the  New  York  News,  moderating.  George 
Lockwood,  assistant  managing  editor  of 
the  Milwaukee  Journal,  explaining  how 
editors  pick  the  comics  for  their  newspa¬ 
pers,  termed  the  comics  section  “the  fun 
part  of  the  paper”  but  said  picking  com¬ 
ics  poses  problems  because  of  the  con¬ 
stant  shift  in  tastes.  “We’re  trying  to 
guess  what  comics  will  please  the  most 
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people,”  he  said  in  citing  the  mass  audi¬ 
ence  of  newspapers. 

Bill  Baker,  assistant  managing  editor 
of  the  Detroit  Free  Press,  asked  the  stu¬ 
dents  to  play  “comics  editor”  and  list  12 
comics  they  would  put  in  their  papers. 
After  several  read  the  lists,  he  was  able 
to  suggest  general  interest,  special  ap¬ 
peal,  environment  of  the  paper  (such  as 
college  town,  etc.)  as  important  in  de-- 
signing  a  comics  page. 

Thomas  Wark,  associate  managing 
editor  of  the  Philadelphia  Inquirer,  told 
the  group  that  playing  comics  editor  had 
shown  them  the  toughest  part  of  an 
editor’s  Job — what  and  when  to  buy. 
Making  decisions  on  the  basis  of  a  popu¬ 
larity  contest  is  a  risk,  Wark  said.  “Raw 
readership  is  not  enough.”  Wark  called 
the  “squeal  index”  a  research  tool — that 
is,  predicting  how  loudly  readers  will 
complain  with  test  dropping  (either  de¬ 
liberate  or  accidental)  of  a  particular 
comic. 

The  syndicators  panel  was  moderated 
by  Robert  Roy  Metz,  president  of  United 
Media  Enterprises,  calling  attention  to 
the  approaching  lOOth  anniversary  of 
syndication  begun  by  McClure  in  the 
80s. 

Metz  said  syndicates  spend  “more 
time  and  make  more  money  on  comic 
strips,  panels  and  Sunday  pages  than  any 
other  part  of  the  business.”  He  added 
the  biggest  problem  of  comic  pages  is 
space  and  the  fact  that  adding  a  new 
comic  knocks  out  an  old  one. 

Bill  Yates,  comics  editor  of  King  Fea¬ 
tures  Syndicate,  explained  how  syndi¬ 
cates  find  new  talent.  He  said  King  gets 
about  150  contributions  a  month — over 
the  transom  or  by  appointment  and  looks 
at  everything  that  comes  in. 

What  King  looks  for  in  a  new  strip, 
Yates  explained,  is  a  strip  that  is 
funny — not  jokes,  but  strong  characters 
with  which  a  reader  can  have  emotional 
identity.  “People  don’t  remember  jokes 
but  they  remember  the  personality  of 
characters.” 

Dennis  Allen,  president  of  the  Register 
&  Tribune  Syndicate,  spoke  of  the  “sev¬ 
eral  lives”  of  comic  strips  moving  from 
one  medium  to  another  such  as  comic 
book  character  becoming  a  newspaper 
strip;  print  to  television;  comic  heros  to 
plays  and  movies. 

Robert  Reed,  president  of  the  Chicago 
Tribune-New  York  News  Syndicate, 
told  the  students  syndicates  do  have  to 
sell  the  comics  and  that  major  syndicates 
have  full  time  traveling  salesmen.  Reed 
and  Richard  Sherry,  president  of  Field 
Newspaper  Syndicate,  touched  on 
career  opportunities. 

The  traditional  question  came  from  the 


audience  to  the  syndicate  executives — 
how  to  go  about  getting  syndicated. 

Sherry  said,  “We  look  at  all.  Just  send 
it  in.”  He  pointed  out  that  “Peanuts” 
was  turned  down  by  nearly  every  major 
syndicate  before  United  Features  took  it. 

Metz  said  United  Features  and  NEA 
have  a  form  explaining  how  to  go  about 
submitting  a  feature,  as  does  King.  Yates 
said  generally  King  wants  to  see  2  to  3 
weeks  of  daily  and  Sunday  page:  “You 
can’t  send  in  one  or  two  drawings.” 

The  cartoonists  took  over  for  the  rest 
of  the  day.  Alfred  Andriola  (“Kerry 
Drake”)  moderated  the  panel  discussion 
and  Milton  Caniff  (“Steve  Canyon”)  was 
master  of  ceremonies  for  the  afternoon 
chalk  talks. 

Jerry  Robinson,  (“Life  with  Robin¬ 
son”),  president  of  the  Association  of 
American  Editorial  Cartoonists,  discus¬ 
sing  careers  in  cartooning  said  chances 
of  breaking  in  with  a  first  strip  are  lim¬ 
ited,  and  that  employment  opportunities 
at  syndicates  are  limited  too.  But  one 
way  to  get  started,  he  suggested,  is  in 
comic  book  bullpens,  with  book  pub¬ 
lishers,  advertising  agencies,  newspaper 
editorial  cartooning,  even  lettering  for 
publishing  cartoonists. 

Mort  Walker  (“Beetle  Bailey”,  “Hi  & 
Lois”,  “Sam  &  Silo”  and  “Boner’s 
Ark”)  touched  lightly  on  the  business 
side  explaining  generally  cartoonist  and 
syndicate  split  50-50,  occasionally  60-40 
percent.  “I  send  King  funny  pictures; 
they  send  me  funny  money,”  Walker 
joked,  but  added  seriously  that  King  has 
always  allowed  him  to  be  the  creator  and 
in  turn  he  “allows  them  to  do  the  selling 
and  bookkeeping.” 

Lee  Falk,  creator  of  “Mandrake  the 
Magician”  and  “The  Phantom”  is  the 
writer  for  his  features.  He  spoke  about 
artist  and  writer  division  of  labor  since  it 
is  unusual  for  a  comic  strip  to  start  with 
the  writer.  Falk  works  by  scenario,  de¬ 
tailing  the  scenes  and  action. 

Milton  Caniff  declared,  “We’re  out  to 
sell  tomorrow’s  newspaper  .  .  .  selling 
is  a  part  of  the  art.”  The  veteran  car¬ 
toonist  delivered  a  teaching  brief  when 
he  told  the  students,  “If  you  are  going  to 
survive  in  anything,  it  is  giving  it  the 
extra  mile  that  does  it.” 

Dik  Browne  of  “Hagar”  fame  con¬ 
fessed  he  always  wanted  to  be  a  newspa¬ 
perman  and  got  a  copy  boy  job  but 
couldn’t  spell  and  always  got  lost  in  the 
big  city.  “Maybe  I’ll  have  a  press  card  in 
heaven,”  he  sighed.  Likening  a  newspa¬ 
per  to  a  department  store,  Browne  said 
he  works  in  the  toy  department. 

Also  joining  the  panel  participants  for 
the  fun  and  games  of  chalk  talk  were: 
Selby  Kelly,  animator,  and  widow  of  the 
late  Walt  Kelly,  creator  of  “Pogo”:  Jack 
Tippit  who  does  “Amy”,  Bob  Weber, 
who  does  “Moose  Miller”,  Jim  Burnett, 
“Nubbin”,  and  Werner  Wejp-Olsen, 
“Maestro  &  Amalita”,  visiting  car¬ 
toonist  from  Denmark. 
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Tucson  theater 
owner  bars 
film  reviewer 

A  Tucson.  Ariz.,  movie  theater  chain 
has  been  barring  the  film  critic  of  the 
Arizona  Daily  Star  from  reviewing 
movies  at  any  of  its  three  theaters  in 
Tucson. 

The  critic,  Jacqi  Tully,  was  asked  to 
leave  the  Showcase  Cinema  on  April  27, 
shortly  after  the  beginning  of  the  5:15 
p.m.  showing  of  “The  Bell  Jar,”  based 
on  the  novel  by  Sylvia  Plath.  Since  then, 
Tully  has  been  denied  access  to  show¬ 
ings  of  “Love  at  First  Bite,”  “California 
Dreamin’,”  and  “Silent  Partner.” 

The  newspaper,  which  has  been  look¬ 
ing  into  possible  legal  action  against  TM 
Theaters  of  Tucson,  ran  white  space  in 
place  of  one  of  Tully's  scheduled  re¬ 
views,  with  an  editor’s  note  explaining 
why  it  was  missing.  The  Star  has  also 
pursued  aggressive  coverage  of  Tally’s 
attempts  to  gain  access  to  TM  theaters 
and  of  the  reaction  of  other  critics,  film 
studios  and  the  public  to  TM’s  policy. 

TM’s  owners,  Merton  Weiner  and  his 
son  Jeffrey,  have  refused  comment  to  the 
Star.  Editor  &  Publisher's  attempts  to 
reach  them  for  comment  were  also  un¬ 
successful. 

Star  managing  editor  Frank  Johnson 
called  TM’s  action  “reprehensible  .  .  . 
It  appears  that  Ms.  Tully  is  being 
punished  for  being  a  thoughtful  and  ag¬ 
gressive  reporter,”  he  said. 

The  71,000-circulation  newspaper  had 
been  informed  by  the  management  of 
TM,  which  has  10  of  the  21  indoor 
screens  in  Tucson,  of  its  plans  to  deny 
access  to  Tully  on  April  27.  “When  I 
walked  into  the  theater,”  she  said, 
“there  was  a  large  picture  of  me  by  the 
box  office  saying,  'Don’t  sell  this  woman 
a  ticket.’  ”  But  it  was  several  minutes 
before  Showcase  employes  recognized 
the  critic.  When  they  did,  said  Tully, 
“They  tapped  me  on  the  shoulder  and 
asked  me  to  leave.” 

Although  the  Weiners  have  not  com¬ 
mented,  TM’s  advertising  director,  Ernie 
Hoffman,  provided  the  Star  with  what  he 
called  an  unofficial  explanation  of  TM’s 
policy.  “I  think  her  (Tully’s)  opinions 
are  biased,”  he  said.  “They  are  not  to 
me  a  reviewer’s  opinions — someone  who 
should  be  stating  a  quality  of  the  film, 
good  or  bad,  on  the  basis  of  an  impartial 
review.” 

TM  is  continuing  to  run  a  full  schedule 
of  advertising,  according  to  Winton 
Lemoine,  who  supervises  the  TM  ac¬ 
count  for  the  Star.  “At  this  point,  there’s 
been  no  reduction  in  ads,”  he  said. 
“There  was  some  talk  of  it  about  a 
month  ago,  but  nothing’s  happened. 
They’re  running  a  daily  schedule.” 
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NY  Times  buys  laser  platemaker 
developed  by  LogEtronics 


New  York  Times  has  accepted  installa¬ 
tion  of  a  9-unit  LogEscan  laser  page  scan¬ 
ning  and  transmission  system  from 
LogEtronics  for  simultaneous  production 
of  photorelief  and  offset  printing  plates. 

Delivery  of  the  nine  units  was  com¬ 
pleted  in  November  1978  and  extensive 
production  acceptance  tests  have  been 
underway  in  Manhattan  and  Carlstadt. 
N.J.,  since  that  time. 

Three  LogEscan  readers  scan  paste-up 
pages  on  the  fourth  floor  composing  room 
at  the  Times’  Manhattan  plant.  Three 
LogEscan  writers  produce  dry  instant 
masters  for  six  Letterflex  290A 
platemakers  adjacent  to  the  43rd  St. 
pressroom.  Through  the  use  of  a  micro- 
wave  communications  link,  three  Log¬ 
Escan  writers  simultaneously  produce 
dry  instant  masters  for  offset  platemaking 
in  Carlstadt.  The  system  is  transmitting 
over  1,000  pages  each  week  for  produc¬ 
tion  of  about  20,000  plates  each  week. 


LogEtronics  of  Springfield,  Va.,  cele¬ 
brated  its  25th  anniversary  at  its  annual 
meeting.  May  8.  the  firm  started  with 
one  invention  and  a  staff  of  25  people 
in  Washington  and  suburban  Virginia. 
It  now  employs  380  persons  in  70  coun¬ 
tries,  and  recorded  sales  of  $21.9  mil¬ 
lion  last  year  compared  to  $16.6  mil¬ 
lion  the  previous  year.  Earnings  for 
1978  were  $1.3  million  compared  to 
$716,000  in  1977  in  sales  last  year. 

The  new  laser  platemaking  system  is 
described  in  the  annual  report  as  being 
“substanially  more  complex  and  time 
consuming  than  orginally  anticipated.” 
This  resulted  in  a  194  increase  in 
engineering  and  development  expense  for 
1978  over  1977,  the  report  said. 

President  William  K.  Marrinan  said 
he  expects  the  demand  for  the  system  to 
increase  as  more  newspapers  switched 
from  hot  metal  type. 


Chrysler  plans  no  cutback 
in  newspaper  ad  campaign 

By  John  Consoli 

Chrysler  Corporation  will  change  the 
theme  of  its  current  $10  million  newspa¬ 
per  advertising  campaign,  but  will  not 
cutback  on  the  number  of  ads  it  origi¬ 
nally  planned  to  run  during  the  second 
quarter. 

Last  week  president  Lee  lacocca  an¬ 
nounced  at  a  press  conference  that  he 
had  ordered  a  reduction  in  the  total  ad 
budget  due  to  a  $53,000,000  second 
quarter  loss. 

Kenyon  &  Eckhardt’s  first  campaign, 
he  said,  did  not  produce  the  results  that 
were  expected.  Sales  of  the  featured  ve¬ 
hicles  were  down.  lacocca  attributed  the 
slump  to  bad  timing  as  it  coincided  with 
the  latest  gas  shortage  crisis. 

Chrysler’s  advertising  director,  Frank 
Hoag  told  E&P:  “We  scheduled  a  major 
newspaper  campaign  for  the  second 
quarter  (April,  May,  and  June)  and  we 
are  still  planning  to  complete  that  news¬ 
paper  campaign.  The  only  change  is  that 
we  will  come  up  with  a  new  theme.  The 
number  of  ads  we  originally  planned  to 
run  will  remain  the  same.” 

Hoag  said  Chrysler’s  agency,  Kenyon 
&  Eckhardt  is  expected  to  create  a  new 
theme  and  have  the  ads  ready  for  some 
160  newspapers  in  100  markets  in  about 
two  weeks.  The  new  ads  will  run  during 
June. 

Chrysler  was  the  first  national  adver¬ 


tiser  to  buy  “Newsplan”,  under  which 
national  advertisers  receive  frequency 
discounts  for  running  modular  size  ad 
campaigns. 

Chrysler  was  honored  at  a  party  (May 
9)  sponsored  by  the  Chicaf’o  Tribune. 
The  Tribune  spent  an  estimated  $45,000 
to  bring  Chrysler  headquarters  people 
and  Kenyon  &  Eckhardt  agency  execu¬ 
tives  together  with  Chicago  area  Chrysler/ 
Dodge/  and  Plymouth  dealers. 

Tribune’s  vicepresident  of  marketing, 
Henry  Wurzer,  said  he  hoped  the  event 
would  be  a  step  toward  convincing  na¬ 
tional  advertisers  that  newspapers  are 
committed  to  serving  them. 

“If- the  newspaper  industry  can  raise 
its  overall  share  of  national  ad  dollars 
from  7%  to  15%,  the  Tribune  would  be 
happy  to  hold  10  of  these  parties  each 
year  for  major  national  advertisers,” 
Wurzer  said. 

The  Tribune’s  elaborate  party  for  a 
single  national  advertiser  was  an  out¬ 
growth  of  a  meeting  held  by  members  of 
the  “Newsplan”  committee  of  which 
Wurzer  is  a  member. 

Wurzer  said  other  newspapers  are 
also  planning  parties  for  local  Chrysler 
dealers. 

“We  hope  that  this  will  arouse  the 
attention  of  national  advertisers  into 
realizing  the  discounts  newspapers 
around  the  county  are  offering  them,” 
Wurzer  said. 
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Annual  cost  and  revenue  figures  for  34,470-circ.  daily 


Cost  and  revenue  figures  for  the  small 
seven-day  newspaper  E«&P  has  reported 
since  1972  show  that  in  spite  of  an  in¬ 
crease  in  the  total  daily  circulation,  the 
number  of  columns  and  pages  printed, 
and  the  amount  of  reading  matter  pub¬ 
lished,  composing  room  costs  with  new 
publication  techniques  have  declined  for 
the  5th  straight  year.  (The  report  for 
1977-76  appeared  April  29,  1978,  page 
80.) 

In  1976,  total  daily  circulation  was 
34,470,  total  pages  were  9,578,  and  total 
columns  were  76,246.  In  1978,  circula¬ 
tion  had  increased  to  35,206,  total  pages 
were  10,812  and  total  columns  printed 
were  86,496. 

While  the  total  payroll  of  this  newspa¬ 
per  has  increase  almost  a  quarter  of  a 
million  dollars  in  two  years,  the  percen¬ 
tage  of  payroll  to  total  expenses  has  re¬ 
mained  fairly  constant  at  41.2%. 

The  effort  to  improve  the  news  and 
editorial  product  is  evident  in  the  18% 
increase  in  editorial  department  costs  for 
one  year  and  a  44%  increase  in  that  item 
over  two  years. 

All  revenue  classifications  showed  last 
gains  last  year  with  classified  and  pre¬ 
prints  outgaining  the  others.  Preprint  in¬ 
come  went  up  23%  in  one  year  and  62% 
over  two  years. 

Newsprint  costs  went  up  13%  last  year 
but  35%  over  the  two-year  period. 


APPOINTED — John  Jewell,  circulation 
manager  of  the  Chicago  Sun-Times,  has 
been  appointed  circulation  director.  He 
replaces  William  C.  Stegall  who  has  re¬ 
signed  to  become  an  associate  of 
Youngs  Walker  and  Co.,  an  executive 
placement  firm  specializing  in  newspa¬ 
per  personnel  and  based  in  Rolling 
Meadows,  III.  Jewell  joined  the  paper  as 
circulation  manager  five  months  ago 
after  spending  1 2  years  with  the  Miami 
Herald  where  his  last  title  was  Broward 
circulation  manager.  Stegall  was  circu¬ 
lation  director  of  the  San  Jose  Mercury 
and  News  before  he  joined  the  Sun- 
Times  a  year  ago. 
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Revenue 

Advertising — Local 

National 

Classified 

Legal 

Preprints 

1978 

$2,198,787 

251,351 

1,014,687 

66,717 

427,025 

1977 

$1,969,693 

215,860 

848,549 

56,331 

346,383 

% 

Increase 

(Decrease) 

-1-12 

+16 

+20 

+18 

+23 

Total 

Circulation 

Other  Operating  Revenue 

Total  Operating  Revenue 

Other  Income 

$3,958,567 

1,718,302 

161,239 

$5,838,108 

52,605 

$3,436,816 

1,541,134 

146,996 

$5,124,946 

+  15 
+  11 
+10 
+  14 

Total  Revenue 

5,890,713 

$5,124,946 

+  15 

Net  Income  Before  Taxes 
Provision  for  Income  Taxes 

$1,847,939 

887,000 

$1,516,751 

728,000 

+22 

+22 

Net  Income 

$  960,939 

$  788,751 

+22 

Operating 

% 

Incr 

Operating 

Expenses  '78 

% 

(Deer) 

Expenses  '77 

% 

Newsprint 

$  830,139 

20.6 

13.0 

$  734,604 

20.4 

Press 

180,469 

4.5 

10.4 

163,350 

4.5 

Composing 

271,296 

6.7 

(.3) 

272,052 

7.5 

Advertising 

494,179 

12.2 

34.9 

366,403 

10.1 

Circulation 

401,256 

9.9 

12.0 

358,159 

9.9 

Editorial 

740,319 

18.3 

9.4 

676,516 

18.7 

General  &  Administration 

497,617 

12.3 

10.5 

450,514 

12.5 

Building 

108,025 

2.7 

11.6 

96,831 

2.7 

Employee  Benefits 

332,837 

8.2 

10.1 

302,433 

8.4 

Depreciation 

173,085 

4.3 

(3.9) 

180,016 

5.1 

Bad  Debts 

13,552 

.3 

85.2 

7,317 

.2 

Total  Operating  Expenses 

$4,042,774 

100.0 

12.0 

$3,608,195 

100.0 

Operating 

Operating 

Expenses '78 

% 

Expenses  '77 

% 

Percentage  of  Payroll 
to  total  expense 

$1,505,606 

Payroll 

$1,667,920 

41.2 

41.7 

Number  of  issues 

360 

360 

Number  of  pages 

10,812 

10,098 

Number  of  columns 

Final  edition 

86,496 

80,784 

Division  of  space  (inches) 

Paid  Advertising 

1,012,416 

53.8 

945,543 

42.4 

Reading  &  Promotion 

868,872 

46.2 

811,509 

46.1 

Total 

1,881,288 

100.0 

1,757,052 

100.0 

Advertising 

Local  National  Classified  Total 


Revenue 

Department  costs 
Volume  in  inches 
Revenue  per  inch 
%  Cost  of  Securing 


$2,198,787 

289,032 

655,699 

3.35 

13.1% 


$251,351 

21,800 

57,784 

4.35 

8.7% 


$1,081,404 

92,074 

298,933 

3.62 

8.5% 


$3,531,542 

402,906 

1,012,416 

3.49 

11.4% 


Note:  Classified  and  legal  combined 


CIRCULATION 


Revenue 

Average  Daily  Circulation 
Revenue  per  1000  copies 
Net  paid 

Paper  and  ink  costs 
per  1000  copies 


$1,718,302 

35,206 

12,674,160  135.58 

65.50 
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Understanding  the  retailers’  viewpoint 


By  Leonard  Kubas 
President, 

Retail  Marketing  Associates, 
Toronto,  Canada 

Our  firm  was  commissioned  by  Cana¬ 
dian  Daily  Newspaper  Publishers  As¬ 
sociation  to  conduct  in-depth  interviews 
with  10  independent  retailers  in  three  dif¬ 
ferent  markets.  Our  assignment  was  to 
brief  your  sales  staffs  on  how  retailers 
like  these  10  operate,  and  how  to  trans¬ 
late  this  information  into  increased  linage 
and  revenues. 

The  retailers  we  talked  to  were  top 
merchants  in  their  communities.  And  the 
interviews  averaged  two  or  more  hours 
each.  These  retailers  had  a  lot  to  say,  and 
in  some  cases,  I  had  to  break  off  the 
discussion  in  order  to  make  the  next  ap¬ 
pointment. 

I  want  to  report  to  you  what  these 
retailers  told  me — in  their  own  words. 

“I  don’t  know  what  the  hell  I’m  sitting 
here  talking  to  you  for  when  my  business 
is  going  down  the  tube.” 

That  quote  should  tell  you  two 
things — 

(1)  Retailers  are  busy,  busy  people; 
and 

(2)  It’s  their  business,  their  life  savings 
and  ambitions  that  are  on  the  line  300  + 
days  a  year. 

I’d  like  to  introduce  you  to  the  retail¬ 
ers  we  interviewed:  Kathleen  Mercury  of 
Voyageur  Travel;  Alphonse  Medecin, 
Pharmacie  Vie  Sante;  Paul  Desoto  of 
Kitchener  Auto  Sales;  Herbert  Haber¬ 
dasher,  Top  Men’s  Wear;  John  Lom¬ 
bardi,  Pay  Less  Meats  &  Grocery  Mar¬ 
ket;  Nate  Fox  of  Fashionable  Furs  Ltd.; 
Jim  Wilson,  The  Outdoor  Sports  Shops; 
Fred  Megahurtz,  owner  of  the  world’s 
greatest  stereo  sound  shop;  Anthony 
Martin,  Martin’s  Fine  Furniture  Dis¬ 
count  Warehouses;  and  Marie  Elegance 
of  Leading  Lady  Fashion  Shops. 

These  successful  retailers  represented 
a  cross  section  of  the  retail  community  in 
three  very  distinct  markets  and  are  prob¬ 
ably  typical  of  many  other  merchants. 
They  had  a  vested  interest  in  speaking 
with  me — they  wanted  their  businesses 
to  grow,  but  they  need  help  from  you  and 
your  sales  staffs  to  reach  their  objec¬ 
tives. 

Here’s  a  direct  quote:  ”1  don’t  want 
the  ad  director  to  find  out  just  how  de¬ 
pendent  we  are  on  the  newspaper.  It’s  a 
lifeline  to  our  best  customers.” 

While  this  quote,  and  other  similar 
comments,  show  that  those  interviewed 


(Leonard  Kubas  gave  this  report  on  the 
findings  of  a  major  research  study,  con¬ 
ducted  by  his  firm  a  few  months  ago,  to 
the  Canadian  Daily  Newspaper  Publishers 
Association  meeting  held  in  Toronto,  May 
3.) 


recognize  the  implicit  interdependence 
between  retailer  and  newspaper,  these 
retailers  also  voiced  some  concerns 
about  this  relationship. 

These  concerns  were  not  bitches  or 
gripes,  but  rather  reflected  an  underlying 
frustration  with  their  dealings  with 
newspapers.  Once  those  of  you  in  this 
room,  individually  or  collectively,  make 
the  fine-tuning  adjustments  to  your  rela¬ 
tionship  with  your  retail  customers,  the 
benefits  to  both  parties  will  be  substan¬ 
tial. 

A  major  retailer  concern,  and  fortu¬ 
nately  one  where  positive  corrective  ac¬ 
tion  has  already  commenced,  is  summed 
up  in  this  quote: 

“I’ve  never  had  anybody  that  speaks 
my  language.  1  want  the  sales  rep  to 
come  in,  learn  about  my  business,  in¬ 
spect  the  merchandise,  understand  what 
pricing  points  we  use.” 

Another  retailer  put  it  this  way: 

“I  want  to  feel  that  people  at  the 
newspaper  are  working  for  me  .  .  .  that 
they’re  not  only  interested  in  taking  my 
bucks.” 

These  quotes  reflect  a  prevalent,  and 
often  valid,  complaint  that  retailers  ex¬ 
press  about  newspapers.  Retailers  are 
annoyed  about  sales  reps  who  visit  once 
a  week,  or  worse,  phone  in  to  demand 
“how  many  lines  have  you  got  for  us?” 

Those  sales  reps  who  make  a  con¬ 
scious  effort  to  learn  the  retailer’s  busi¬ 
ness,  to  make  informed  suggestions,  to 
become  part  of  the  retail  team — those  are 
your  big  producers.  And  retailers  are  en¬ 
thusiastic  about  these  kinds  of  sales  reps. 
They  rely  on  them  to  be  their  marketing 
directors  and  advertising  account  execu¬ 
tives.  Unfortunately,  there  aren’t  enough 
of  these  reps  to  go  around. 

But  there  are  danger  signs  as  well: 

“I  find  newspaper  sales  reps  are  not  as 
aggressive,  knowledgeable,  helpful  or 
willing  to  make  the  extra  effort,  espe¬ 
cially  compared  to  radio  reps.  They  are 
hungry!” 

Retailers  don’t  get  out  as  much  as 
they’d  like  to,  and  they  rely  on  their 
suppliers  for  information  about  the  mar¬ 
ketplace,  their  competition,  and  general 
trends  and  developments. 

There’s  a  lot  of  fertile  ground  to  be 
ploughed  here.  A  small  investment  on 
your  part  can  pay  big  dividends  in  build¬ 
ing  your  linage  and  profits.  We  asked 
every  retailer  we  interviewed  what  they 
would  do  if  they  were  newspaper  adver¬ 
tising  sales  rep.  This  quote  is  pretty  typi¬ 
cal: 

“I’d  learn  more  about  what  the  retailer 
has  to  advertise.  I’d  spend  time  in  the 
store;  talk  to  the  customers.  I’d  develop 
a  real  interest  in  what  made  the  business 
tick.” 

It  seems  so  fundamental,  yet  it  appears 


to  the  retailers  that  there’s  very  little 
interest  on  the  newspaper’s  part,  except 
to  sign  them  up  for  a  larger  volume  con¬ 
tract  each  year. 

One  retailer  specifically  wanted  me  to 
relay  this  message  to  you: 

“I  spend  $75,000  a  year  in  the  paper. 
Yet  I’ve  never  met  the  publisher,  and 
I’ve  only  talked  to  the  ad  director  once, 
very  briefly.  Don’t  they  care  about  my 
business?  I  feel  I  should  stop  advertising 
for  a  while  to  see  if  I  can  get  some  atten¬ 
tion.” 

As  publishers  and  advertising  direc¬ 
tors  you  should  not  lose  touch  with  your 
important  constituents — the  independent 
retailer.  Take  a  retailer  out  to  lunch;  hold 
informal  breakfast  sessions  with  small 
groups  of  retailers.  Get  to  know  them 
and  their  operations  on  a  first  name 
basis. 

The  retailers  I  spoke  with  sincerely 
want  you  to  be  part  of  their  team — yet 
they  perceive  the  papers  to  be  unap¬ 
proachable  and  disinterested  monoliths. 

At  the  Retail  Advertising  Seminar, 
your  sales  reps  learned  a  magic  code 
word.  INVEST.  Your  sales  reps  took  a 
solemn  oath  to  invest  time,  effort  and 
ingenuity  to  make  their  retailers’  adver¬ 
tising  investment  in  newspapers  yield 
maximum  returns. 

Newspapers  tend  to  think  of  advertis¬ 
ing  as  linage  and  insertions.  Some  retail¬ 
ers  view  advertising  as  a  cost  to  be 
minimized.  But  basic  to  all  advertising 
must  be  the  concept  of  results.  Retailers 
do  not  want  to  buy  so  many  lines  of 
newspaper  advertising — they  want  tan¬ 
gible  results  in  return  for  their  advertis¬ 
ing  investment — sales. 

“The  bottom  dollar  is  what  I  look  for. 
I’m  looking  for  an  increase  in  sales.  I’m 
paying  for  results.  1  want  my  rep  to  come 
to  me  and  tell  me  that  this  ad  schedule  is 
going  to  make  more  money  for  me.” 

Let  me  assure  you  that  the  difference 
in  these  approaches;  between  selling 
lines  and  selling  results,  is  more  than 
semantic. 

Also,  there  is  an  underlying  concern 
among  retailers  with  the  cost  of  newspa¬ 
per  advertising.  I’m  not  referring  specif¬ 
ically  to  rates  (although  1  can  assure  you 
that  this  is  a  common  problem  with  many 
retailers) — more  particularly,  they’re 
talking  about  newspaper  advertising  as  a 
cost — or  an  expense.  How  do  you  break 
this  “cost/expense”  syndrome? 

Here’s  what  retailers  told  me  about 
this  process: 

“Newspapers  have  to  lead  us.  You 
(newspapers)  have  to  take  the  initiative 
to  get  us  to  sit  down  long  enough  to  make 
plans  and  commitments.  Let’s  work  out 
long  term  themes  in  concert.  It’s  better  if 
the  two  of  us  are  rolling  together,  side- 
(Continued  on  page  18) 
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Book  publishing  firm 
run  by  S.F.  Examiner 


novella  is  easily  digestible.  It’s  good  story 
telling  ...  it  delivers.” 

Other  books  coming  out  this  spring  in¬ 
clude  In  Celebration  of  Ourselves  on 
California  folk  arts.  Inside  Bohemian 
Grove  about  the  secret  workings  of  The 
Bohemian  Club  and  its  wealthy  members. 
Ring  of  Dreams,  a  photo  book  on  young 
boxers,  and  The  Last  Meal  on  Earth  in 
which  celebrities  tell  what  they  would 
eat,  where,  and  with  whom  if  they  were 
leaving  earth  on  a  rocket  ship.  The  com¬ 
pany  also  publishes  The  Treasures  of 
Tutankhamun  in  San  Francisco,  the  offi¬ 
cial  guide  to  the  exhibit  here. 

All  of  California  Living  Books’  authors 
recieve  a  standard  publisher’s  contract 


explained.  “We’re  low  key  about  solicit¬ 
ing  submissions  .  .  .  but  a  tremendous 
number  of  things  come  in  over  the 
transom.” 

Although  paperback  is  the  usual  for¬ 
mat,  some  of  the  company’s  books  are 
issued  in  hard  cover  as  well.  With  all  of 
them  Silverman  strives  for  “a  sophisti¬ 
cated,  elegant  look  to  the  line.” 

One  of  California  Living  Books  most 


By  Andrew  Radolf 


With  California  Living  Books,  the  San 
Francisco  Examiner  has  extended  the 
editorial  concept  of  its  Sunday  magazine 
into  a  successful  regional  book  publishing 
company  that  prints  everything  from  il¬ 
lustrated  novellas  to  books  on  folk  arts, 
haunted  houses,  trout  fishing,  and  The 
Monterey  Jazz  Festival. 

“Our  sales  have  been  good  enough  for 
us  to  grow  from  four  books  to  six  to  14 
books  this  spring,”  stated  Harold  Silver- 
man,  director  of  California  Living  Books 
and  editor  of  the  Examiner’s  California 
Living  Magazine.  “Despite  cur  parent¬ 
age,  we  operate  as  a  small  book  publish¬ 
ing  company.  We  are  not  a  promotional 
arm  of  the  newspaper.” 

Silverman  called  the  philosophy  of  his 
book  company  “the  editorial  ethic  of 
California  Living  put  into  book  form.  It 
deals  with  lifestyle,  leisure,  service,  and 
untold  stories ....  Everything  we  do  is  of 
this  place,  the  Bay  Area,  California,  and 
the  west.  The  synergy  is  my  approach  to 
editing  in  terms  of  attitude.” 

California  Living  Books  began  two 
years  ago  when  Silverman  became  con¬ 
vinced  the  growing  market  for  regional 
books  presented  an  opportunity  not  to  be 
missed. 

“Over  50  books  had  come  off  the  pages 
of  California  Living  Magazine  that  were 
published  by  others,”  he  commented, 
adding  that  several  prominent  national 
publishers  also  had  approached  the 
magazine  and  asked  “would  we  package  notable  successes  is  its  series  of  book- 
books  for  them?  We  went  to  the  Hearst  lover’s  guides  to  various  cities  which  it 
people  and  said  ‘Let’s  do  it  ourselves.’  ”  publishes  in  conjunction  with  The  Ameri- 
After  consulting  with  local  book  buyers  can  Bookseller’s  Association’s  (ABA) 
and  distributors  who  supported  his  idea  annual  convention.  Booklover’s  guides  to 
and  made  suggestions,  Silverman  formed  San  Francisco  and  Atlanta  have  already 
The  Examiner’s  Special  Projects  Division  appeared,  and  the  latest  on  Los  Angeles 
with  California  Living  Books  as  its  cor-  will  come  out  in  time  for  the  ABA  conven- 
nerstone.  The  first  books  published  in-  tion  there.  The  guides  fill  readers  in  on 
eluded  restaurant  and  fishing  guides,  literary  landmarks,  general  points  of 
Haunted  Houses  and  Wandering  Ghosts  interest,  and  favorite  haunts,  bookstores, 
of  California,  Suddenly  San  Francisco  eating  spots,  and  drinking  establishments 
about  the  city’s  early  history  from  the  of  the  literati. 

gold  rush  to  the  earthquake,  and  Dizzy,  This  California  Living  Books  also  de- 
Duke,  The  Count,  and  Me  with  pictures  of  buts  its  new  series  of  illustrated  novellas. 
The  Monterey  Jazz  Festival  and  reflec-  Just  off  the  press  is  Don  Asher’s  hon- 
tions  of  it's  founder,  Jimmy  Lyons.  eycomh  about  a  cellar  cabaret  modelled 

“Some  of  the  books  were  just  for  local  after  the  “hungry  i”  nightclub  which  in 
consumption  like  the  restaurant  guides,”  the  early  sixties  showcased  such  fledgling 
Silverman  said.  “Others  like  The  Mon-  talents  as  Woody  Allen  and  Barbara 
terey  Jazz  Festival  have  national  ap-  Streisand.  Next  fall  will  come  Niven 
peal.”  Busch’s  No  Place  for  Heroes  about  John 

Besides  its  14  new  spring  releases,  C.  Fremont.  The  novellas  are  printed  in 
California  Living  Books  will  issue  hardcover  and  sell  for  $3.95  each, 
another  8  to  10  titles  in  the  fall.  Silverman  Of  the  novella  series,  Silverman  re¬ 
expects  the  company’s  number  of  new  marked,  “It  represents  an  extension  of 
releases  to  level  off  at  16  to  20  per  year,  our  desire  to  speak  for  this  place  .  .  . 

“Most  book  ideas  come  from  us,”  he  We’re  creating  a  short  fiction  market.  A 
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with  an  advance  and  royalties  Silverman 
termed  “within  industry  averages.” 

The  company  relies  on  six  commis¬ 
sioned  sales  reps  to  cover  the  1 1  western 
states  plus  Alaska  and  Hawaii  but  has  its 
own  staff  to  handle  accounts  with  such 
major  booksellers  as  Dalton’s,  Ingram, 
Brentano’s,  and  Walden  Books.  Califor¬ 
nia  Living  Books  also  maintains  accounts 
with  department  stores,  gift  and  station¬ 
ery  shops,  and  other  general  merchandise 
retailers. 

Like  any  other  publisher,  the  company 
tries  to  have  its  books  mentioned  and  its 
authors  interviewed  on  radio  and  tv  talk 
shows  and  get  stories  and  reviews  in 
newspapers.  It  does  some  advertising  and 
has  co-oped  with  Macy’s.  It  also  helps 
stores  featuring  its  books  dress  their  win¬ 
dows. 

“We  get  no  free  advertising  in  The 
Examiner,”  Silverman  declared.  “We 
promote  through  regular  channels.  The 
other  media  treat  us  the  same  as  any  other 
book  company.” 

California  Living  Books  has  attracted 
national  attention.  The  Washington  Post 
(Continued  on  page  18) 
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Retailer's  viewpoint 

(Continued  from  page  16) 

by-side  down  the  same  road.  The  ten¬ 
dency  is  for  the  retailer  not  to  gel  with 
the  ad  salesman  because  we’re  not 
ready,  or  we’re  too  busy.” 

Since  newspapers  can  prosper  only  as 
long  as  advertisers,  in  aggregate,  are 
growing,  it’s  important  that  newspaper 
sales  representatives  understand  the  ad¬ 
vertising  process.  Here’s  what  one  re¬ 
tailer  felt; 

“Many  retailers  are  spending  money 
on  advertising  and  not  knowing  what 
they  should  be  doing.  Yet,  1  don’t  get  the 
feeling  that  too  many  reps  understand 
graphics,  layouts,  advertising  principles, 
or  are  prepared  to  make  suggestions  on 
how  to  improve  my  advertising.” 

Listen  to  what  Herbert  Haberdasher,  a 
men’s  clothing  store  owner,  had  to  say: 

“It’s  a  waste  of  money  to  say  to  me — 
just  try  one  ad.  I  know  from  experience 
that  it  takes  time  to  build  an  image  of 
awareness.  Lots  of  people  have  to  see  an 
ad  for  six  months  before  they  trust  that 
you’ll  be  in  business  next  week.  Fre¬ 
quency  and  consistency  are  the  key.  I’d 
rather  give  my  money  to  charity  than  use 
a  single  isolated  advertisement.” 

This  means  that  you’ll  have  to  invest 
time  and  money  in  educating  your  rep¬ 
resentatives  on  how  advertising  works  in 
general,  and  how  newspaper  advertising 
works  best,  in  particular.  This  is  an  im¬ 
portant  priority  for  newspapers  today. 

“Visualize  the  discipline  of  getting  ad 
salespeople  out  to  see  advertisers,  ac¬ 
count  by  account — and  sell  on  a  long 
term  basis.  Remember  that  consistency 
is  the  basis  for  all  merchandising.  Plan 
for  a  cycle,  or  on  a  13  week  program; 
specify  your  objectives.” 

Newspapers  are  also  going  to  have  to 
invest  in  new  production  and/or  distribu¬ 
tion  processes  to  give  retailers  and  other 
advertisers  the  flexibility  they  require  in 
today’s  competitive  marketplace.  And 
even  in  the  smallest  markets,  the  compe¬ 
tition  for  newspaper  advertising  is  be¬ 
coming  more  aggressive,  more  sophisti¬ 
cated,  and  more  pervasive. 

It’s  been  demonstrated  that  the  life 
cycle  for  any  product  can  be  extended 
through  continuing  investment  in  innova¬ 
tion  and  new  technology.  Your  retailers 
are  challenging  you  to  invest  in  your 
product  and  upgrading  your  sales  staff, 
in  order  to  improve  the  returns  on  their 
advertising  investment.  It  strikes  me  that 
your  ROI  for  this  undertaking  would  be 
most  satisfactory. 

Before  closing.  I’d  like  to  cover  four 
issues  that  concern  retailers:  A  positive 
response  from  you  on  any,  or  all  of  these 
points,  could  pay  big  dividends. 

1.  The  Entry  Cost  of  Advertising 

To  many  new  or  growing  retailers, 
newspapers  seem  to  make  it  very  dif- 
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ficult  for  them  to  become  advertisers. 

Not  only  does  the  standard  volume 
discount  rate  structure  favor  the  estab¬ 
lished,  larger  retailer,  many  newspapers 
demand  cash  if  not  “double  cash”  in  ad¬ 
vance  for  new  accounts. 

One  retailer  I  talked  with  said  that  he 
would  do  something  different  if  he  ran 
the  newspaper. 

“I’m  confident  that  the  newspaper  will 
work  for  this  retailer.  Since  it  takes  a 
program  of  consistent,  well-thought  out 
advertising  to  generate  the  sales  a  new 
retailer  needs.  I’d  develop  a  trial  package 
of  offering  the  first  few  weeks  of  adver¬ 
tisements  at,  say,  the  10,000  line  rate, 
instead  of  at  the  open  or  transient  line 
rate.  For  the  difference  of  a  few  pennies 
a  line,  for  a  few  hundred  lines,  you’ve 
generated  goodwill,  a  respect  for  planned 
advertising,  and  confidence  that  the  re¬ 
tailer  will  operate  at  the  10,000  line  rate 
eventually.  This  builds  good  business  re¬ 
lationships.” 

This  retailer’s  comments  are  worth  fol¬ 
lowing  up.  Remember,  your  first  experi¬ 
ence  with  any  organization  stays  with 
you  a  long  time.  The  benefits  that  come 
from  making  it  as  easy  as  possible  to 
become  a  regular  advertiser  in  the  news¬ 
paper  far  outweigh  the  few  lost  dollars  at 
the  start,  or  the  cries  of  alarm  from  the 
credit  manager. 

Consider  that  consumer  package 
goods  marketers  offer  introductory 
coupons  to  attract  new  customers.  Even 
newspapers  sample  prospective  sub¬ 
scribers  with  free  copies.  A  few  innova¬ 
tive  approaches  to  meet  the  needs  of  new 
advertisers  can  result  in  long  term  bene¬ 
fits.  We’re  not  asking  you  to  give  out  a 
blank  cheque — but  rather  to  develop  a 
planned  introductory  program  that 
strengthens  their  commitment  to  regular 
and  frequent  advertising. 

2.  Pricing  Flexihility 

The  most  common  four  letter  word  in 
newspaper  advertising  today  is — SALE. 
Retailers  know  that  consumers  are  bar¬ 
gain  conscious,  and  to  many,  the  word 
sale  evokes  a  bargain.  One  retailer 
mused  in  our  interview: 

“Since  newspapers  are  so  full  of  sale 
advertising.  I’m  surprised  that  they 
never  have  a  sale  on  advertising  space.” 

The  comments  on  pricing  flexibility 
don’t  refer  to  “rubber  rate  cards”. 
Rather,  they  relate  to  creative  and  in¬ 
novative  pricing  strategies  that  could  in¬ 
clude  sales  or  special  pricing  offers  for 
advertising  packages. 

Most  of  you  who  arrived  in  Toronto  by 
air  may  have  noticed  that  the  planes  had 
more  passengers  than  usual.  The  large 
off  price  promotions  that  Air  Canada  and 
CP  Air  launched  a  couple  of  months  ago 
sold  out  most  of  the  available  seats 
within  days. 

1  was  impressed  at  how  much  demand 
could  be  generated  for  airline  seats  be¬ 
cause  of  a  super  sale  campaign.  If  you 
think  of  newspapers  on  Monday,  Tues¬ 


day  or  Friday;  or  in  January  and  August, 
as  airplanes  flying  at  45%  capacity,  there 
could  be  incremenal  revenues  available 
to  you  by  developing  more  flexibility  in 
pricing. 

And  this  flexibility  includes  provisions 
for  camera-ready  material,  frequency 
discounts,  color  pricing,  dollar  volume 
discounts,  among  others.  Retailers 
would  be  happy  to  work  with  you  to 
make  your  pricing  structures  more  con¬ 
temporary,  and  more  responsive  to  the 
needs  of  retailers  and  the  competitive 
environment  in  which  your  papers  oper¬ 
ate. 

3.  Information  Requirements 

Independent  retailers,  and  large  chain 

retailers  too,  often  operate  in  an  informa¬ 
tion  vacuum.  Retailers  need  marketing 
intelligence  so  they  can  determine  if  their 
latest  slack  period  is  also  hitting  the  rest 
of  the  industry,  or  is  it  something  that 
just  affects  them? 

Retailers  want  your  assistance  in  two 
main  areas. 

One.  They  would  like  their  newspaper 
sales  representatives  to  provide  them 
with  a  sense  of  the  market.  “How  are 
things  going  in  town?  Is  business  up  or 
down?  By  how  much?”  Newspaper  sales 
reps  can  play  a  vital  role  in  building  a 
communications  network  that  keeps  the 
retail  community  informed  on  important 
developments.  This  is  a  “no  cost”  ven¬ 
ture  that  strengthens  the  newspaper’s 
commitment  to  service  and  builds  a 
sense  of  professionalism  in  your  sales 
staff.  Add  a  healthy  measure  of  market¬ 
ing  research  to  provide  statistics  on 
what’s  happening  in  your  markets. 

Two.  Retailers  want  to  see  newspa¬ 
pers’  business  pages  improved  by  carry¬ 
ing  important  news  about  their  commun¬ 
ity.  There  is  more  to  business  news  than 
carrying  the  TSE  listings  and  what’s 
happening  with  Massey-Ferguson,  Inco, 
or  Argus  Corporation. 

There’s  plenty  of  scope  for  developing 
interesting  news  and  improved  coverage 
of  the  local  business,  particularly  the  re¬ 
tail  scene,  in  your  community. 

And  this  doesn’t  mean  pandering  the 
opening  of  a  local  branch  store  in  ex¬ 
change  for  a  half-page  ad.  There  are  in¬ 
teresting,  legitimate  news  stories  out 
there  in  your  business  community.  All  it 
takes  is  some  imagination.  If  you’re  a 
publisher,  bring  your  editorial  team  to¬ 
gether  with  your  retail  constituents  to 
find  out  what  they  need.  If  you’re  an  ad 
director,  convince  your  publisher  how 
important  improved  coverage  of  busi¬ 
ness  news  is,  not  only  from  a  relation¬ 
ships  viewpoint,  but  from  linage  poten¬ 
tial  as  well. 

And,  if  newspapers  don’t  provide  im¬ 
proved  local  business  coverage,  there’s 
growing  evidence  that  potential  com¬ 
petitors  will. 

4.  Creative  Assistance 

Local  retailers  have  to  compete 
(Continued  on  page  30) 
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representing  almost  3  Vi  million  in  . 
circulaticHi ,  to  the  growing  list  of 
Metroliner  users. 

:  ‘  Today,  Metroliner’s  top  speed  is 
70,000  pph.  It's  options  range  from  u 
simple  manual  control  to  fully  com¬ 
puterized  automation,  including  the 
Press  Control  System/ Page  Area 
Reader  (PCS/PAR),  ink  presetting,  f' 
automatic  roll  loading  and  cus-  i 
tomized  mailroom  systems.  VDT  ^ 
input?  You  bet .  Interfaces  for  laser 
platemakers?  Thd,  too.  Plus  dust 
extraction  sysb^s  and  sound 
absorbent  enclosures. 
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leader,  another  example  of  bow  in-  ' 
V '  dusthy  nbi^s  are  understood  and  ink 
by  oih;.  vast  newspaper  press  exper^v 
ence  artdpiita^^nced  research  aiitf 
engineef^dfi^  T  " 

Fotfiqbwjiron^^^^cont^  ■ 


*  Rocki^tiJ 
3100 


lAvcnii*, 


^bnaif^ 


.-whereadeneeghtod 


m 


Vancouver  strike  costing 
publisher  $8  million  a  mo. 


A  six  month  old  strike  against  the  two 
Vancouver,  B.C.  daily  newspapers,  has 
cost  Pacific  Press,  Ltd.  about  $48  million 
in  revenue,  according  to  the  publisher  of 
the  morning  Vancouver  Province. 

Publisher  Paddy  Sherman  also  esti¬ 
mated  that  the  employes  of  the  two 
newspapers  have  lost  close  to  $12  million 
in  wages  during  the  strike. 

Pressmen  in  the  six  month  old  strike 
recently  walked  out  of  joint  bargaining 
sessions  after  a  mediator’s  report  said 
they  must  ease  their  stand  if  the  strike  is 
to  be  resolved. 

The  report,  prepared  by  San  Francisco 
lawyer  John  Kagel,  who  entered  the 
sluggish  contract  talks  as  a  mediator  in 
March,  said  the  pressmen’s  union  must 
show  a  greater  willingness  to  bend  on  a 
manning  clause  if  the  strike  is  to  be  re¬ 
solved. 

Pacific  Press  wants  to  set  manning 
levels  in  the  pressroom  and  has  said  the 
manning  clause  in  the  old  contract, 
which  expired  October  31,  amounts  to 
featherbedding.  Management  said  the 
current  manning  clause  is  uneconomical 


and  prevents  it  from  competing  with 
suburban  newspapers  for  lucrative  ad¬ 
vertising  supplements. 

Management  has  suggested  that  the 
dispute  with  the  pressmen  be  submitted 
to  compulsory  arbitration.  The  union  has 
refused  but  suggested  that  the  issue  be 
sent  to  a  union-management  committee. 
Management  has  rejected  this  sugges¬ 
tion. 

The  pressmen’s  union  walked  out  of 
the  talks  after  it  learned  of  statements 
made  by  Kagel  in  a  confidential 
report — a  copy  of  which  was  obtained  by 
The  Canadian  Press. 

In  this  report,  Kagel  said  the 
pressmen’s  contention  that  manning 
provisions  under  the  old  pact  are  jus¬ 
tified  “must  be  discounted  because  the 
union  rejected  impartial  testing  of  their 
premises  through  arbitration  or 
mediation-arbitration.’’ 

Kagel  pointed  out  that  management 
wants  a  “long-term”  solution  to  the 
manning  issue  and  does  not  want  to 
waver  from  its  position  for  fear  of  show¬ 
ing  weakness  in  other  areas. 

“The  moves  by  the  union  have  been 


far  too  small  in  light  of  what  it  seeks  for 
the  members — ^job  guarantees  and  a 
moratorium  on  future  manning  negotia¬ 
tions,”  the  report  stated. 

Kagel  imposed  a  news  blackout  on  the 
talks  and  later  adjourned  the  talks  tem¬ 
porarily  while  he  returned  home  to  han¬ 
dle  some  personal  business  commit¬ 
ments.  Talks  were  expected  to  resume 
this  week. 

Meanwhile,  Vancouver  residents  have 
had  their  mailboxes  jammed  with  adver¬ 
tising  flyers.  Major  retailers  feel  this  is 
the  best  way  to  reach  potential  custom¬ 
ers  while  the  newspapers  are  on  strike. 

Spokesman  for  two  leading  Vancouver 
retailers  said  business  has  not  suffered 
because  of  the  strike. 

Mac  McNally,  ad  manager  for 
Simpson-Sears,  said  the  flyers  are  not 
attracting  new  customers  the  way  news¬ 
paper  ads  would,  but  said  business  has 
not  suffered  in  the  company’s  five  Van¬ 
couver  area  stores.  Simpson-Sears  has 
increased  its  radio  and  tv  ad  budget  by 
15%  because  of  the  strike. 

John  McLean,  ad  manager  for  the 
Bay,  also  said  business  has  remained 
strong  despite  the  strike. 

In  a  move  related  to  the  strike,  the 
Victoria  Press  Ltd.,  has  reduced  de¬ 
liveries  of  the  morning  Daily  Colonist  to 
the  Vancouver  area  because  of  limited 
newsprint  supply. 

Up  to  3,000  copies  of  the  Colonist 
were  being  shipped  to  Vancouver  since 
the  strike  began.  That  number  has  been 
cut  to  300  copies  per  day,  in  addition  to 
some  copies  mailed  to  subscribers. 

“We  have  relatively  no  chance  of 
holding  the  Vancouver  circulation  the 
day  those  two  papers  go  back  to  work,” 
Colonist  circulation  director  Roy  Comrie 
said. 

“Newsprint  is  tight  these  days,”  said 
J.C.  Melville,  general  manager  of  Vic¬ 
toria  Press.  “We  have  to  watch  our  con¬ 
sumption.  It’s  gone  up  considerably.” 

A  spokesman  for  the  Columbian  in 
New  Westminster,  B.C.,  which  also  in¬ 
creased  circulation  since  the  Vancouver 
strike,  said  it  does  not  have  a  newsprint 
problem. 


Teamsters  lose  bid 
to  unionize  ad  dept. 

The  International  Brotherhood  of 
Teamsters  has  lost  its  bid  to  represent 
123  classified  and  display  advertising 
employees  at  the  Toronto  Globe  and 
Mail. 

Orval  McGuire,  director  of  personnel 
and  labor  relations,  said  that  in  a  vote  on 
the  newspaper  Tuesday,  68  workers 
voted  against  joining  union  Local  419 
and  42  voted  in  favor. 

The  vote  was  ordered  by  the  Ontario 
Labor  Relations  Board  after  an  applica¬ 
tion  by  the  union. 


BAD  DEBT 
RECOVERY 


Recovery  of  advertising  space  or  time  is  impossible  when 
an  advertiser  fails  to  pay  its  bills.  CBI  helps  subscriber  media 
recover  bad  debts.  The  fee  for  CBI’s  collection  service  is  just 
10%,  CONTINGENT  UPON  COLLECTION,  exclusive  of 
attorney’s  fees  or  court  costs.  Call  or  write  today  for  more 
information.  Credit  Bureau,  Inc.,  Box  17022,  Duties 
International  Airport,  Washington,  D.C.  20041. 

(703)  620-3700. 


Media  Credit  Specialists 
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OUT  OF 
THE  DARK 


The  3M  Pyrofax  System  for 
high-speed  platemaking  operates  in 
normal  room  lighting.  The  need  for  both 
plate  and  film  processors,  plumbing,  and 
chemicals  zissoclated  with  full-page  film 
negatives  is  eliminated. 

Thimks  to  a  unique  technology,  the 
Pyrofax  System  produces  press-ready 
offset  plates  directly  from  paste-up  without 
silver  halide  photographic  film.  As  many 
as  four  press-ready  plates  (zmd/or  paper 
proo£s)  czui  be  made  from  one  exposure. 

In  Just  over  2V4  minutes  a  starter 
plate  is  ready  for  gumming.  This  Is  even 
faster  than  rapid  access  camera  and 
processor  speeds.  In  60  minutes  a  single 
operator  can  produce  50  broadsheet  (or 
25  double-width)  plates.  Production 
flexibility  allows  significantly  hl^cr  plate 
output,  as  desired,  during  peak  load 


periods  with  rm  additional  operator 
Halftones  are  clean,  sharp  up  to 
85-line  for  black  and  white  2md  process 
color.  Color  registration  capabilities  have 
been  expanded.  The  1978  award-winning 
national  “Run  For  the  Money"  daily 
process  color  overall  winner  wets  printed 
with  Pyrofax  plates  at  the  “Skagit  Valley 
Herald,"  Mount  Vernon,  Washington. 

Plates  as  small  as  10"  x  15",  or  as 
Izuge  as  40"  x  50"  czm  be  interchanged. 
Pyrofax  is  compatible  with  all  wipe-on 
plates  and  requires  no  sensitizing  coating. 

Pyrofax  is  a  simple  and  flexible 
easy-to-operate  system.  Ybu  can  locate  it 
in  your  pressroom,  composing  room,  or 
virtually  anywhere  in  your  plant  for 
optimum  utilization  of  personnel. 

News^M^r  double-trucking 
techniques  arc  emry  and  frot. 


The  Varimotphic  lens  option  allows 
anamorphic  reductions  between  0%  and 
8%  — whatever  you  wimt — by  simply 
turning  a  knob.  A  feature  especially 
designed  for  Pyrofax  users. 

Offset  and  direct  litho  newspapers 
and  many  commercial  printers  worldwide 
have  brought  their  platemaking  operations 
out  of  the  dark  with  the  3M  Pyrofax 
System’s  high-speed  piatemaking. 

For  additional  information  or  to 
arrange  a  visit  to  a  Pyrofax  installation 
similar  to  yours,  write:  3M  Pyrofax 
System,  Printing  Products  Di^sion,  3M 
Center,  Bldg.  223-2N,  St.  Paul,  Minn. 
55101.  Or  better  yet,  why  not  call  Leslie  G. 
Curtis,  Pyrofax  Marketing  Manager,  at 
(612)  733-8473. 

It's  so  simple  that  it  must  be  seen  to 
be  believed! 


Visit  our  Booth  418  at  the  ANPA/RI  Production  Management  (inference. 


Assessments 
continue  to 
plague  CP 

The  role  of  The  Canadian  Press  is 
more  vital  and  important  than  at  any  time 
in  the  news  co-operative’s  history  be¬ 
cause  Canadians  are  facing  problems 
that  can  “make  or  break  our  nation,” 
says  Ross  Munro. 

“As  the  national  news  service  of  this 
land,  it  has  a  tremendous  responsibility 
to  provide  impartial  coverage,  with 
speed  and  accuracy,  of  the  events  now 
unfolding  that  will  shape  the  nature  of 
Canada,"  Munro,  who  ended  his  one- 
year  term  as  CP  president,  told  pub¬ 
lishers  and  senior  editors  of  Canadian 
daily  newspapers. 

Munro  called  on  the  representatives  of 
member  newspapers  to  provide  the  wire 
service  with  return  news  from  their  local 
areas. 

“Progress  has  been  made  this  past 
year.  But  it  is  essential  to  our  future, 
particularly  now  that  we  have  a  com¬ 
petitor  in  the  field  United  Press  Canada, 
that  publishers,  editors  and  desks  give 
maximum  consideration  to  seeing  that 
CP  gets  its  news." 

He  said  the  news  co-operative's  fi¬ 
nances  have  gone  well  during  the  last 
year  despite  loss  of  revenue  due  to 


newspaper  strikes  and  the  termination  of 
membership  by  three  of  the  larger- 
circulation  newspapers,  Toronto  Sun, 
Edmonton  Sun  and  Montreid-Mutin. 

Broadcast  News,  a  CP  subsidiary, 
continues  to  expand  its  operations  and 
now  serves  all  but  63  of  Canada’s  private 
broadcasters  and  108  cable  television 
stations. 

“This  growth  benefits  the  CP  co¬ 
operative,  financially  and  in  terms  of 
sharply  increased  news  contributions 
from  scores  of  communities  without  a 
local  daily  newspaper." 

Munro  said  the  toughest  continuing 
problem  and  the  most  controversial  in 
CP  is  the  question  of  assessments,  the 
manner  in  which  funds  are  raised  to  op¬ 
erate  the  co-operative. 

Costs  are  divided,  city  by  city  where 
there  is  a  member  newspaper,  on  the 
basis  of  circulation. 

He  said  CP  general  manager  Keith 
Kincaid,  named  to  the  post  a  year  ago, 
has  been  cool  and  competent  through  all 
the  problems  .  .  .  union  negotiations, 
members’  strikes,  defection  of  some 
newspapers,  financial  adjustments  and 
an  extremely  heavy  news  tlow.” 

Speaking  at  the  news  agency’s  annual 
meeting,  Keith  Kincaid  told  publishers 
and  senior  editors  from  Canadian  daily 
newspapers  that  CP’s  response  to  news 
developments  could  be  better. 

“Wire-service  journalism  breathlessly 
covers  the  big  events  and  too  often  then 


drops  out,  succumbing  to  the  pressures 
of  the  next  hour’s  big  break. 

Neither  CP  members  nor  the  reading 
public  are  properly  served  unless  we  can 
improve  both  the  speed  and  substance  of 
our  followups,  adding  perspective  and 
depth  at  a  time  when  readers  still  are 
interested.” 

Kincaid,  who  was  named  general 
manager  a  year  ago,  said  the  wire  ser¬ 
vice’s  attention  also  must  be  directed  at 
providing  more  news  coverage  in 
under-covered  areas  of  Canada  such  as 
the  townships  and  small  cities  of 
Quebec,  Newfoundland  and  Saskatche¬ 
wan. 

Awards  announced 

A  Toronto  writer’s  article  about  the 
films  of  Michael  Snow  has  won  her  the 
first  prize  of  $1  .(KK)  in  the  Art  Magazine 
writing  competition. 

Adele  Freedman’s  article  appeared  in 
the  February,  1978,  issue  Toronto  Life 
magazine.  The  competition  recognizes 
writing  in  newspapers  and  non-art  jour¬ 
nals. 

Second  prize  of  $600  went  to  Nancy 
Tousley  for  an  article  titled  Lee  Fried- 
lander,  which  appeared  in  the  C(di>(iry 
Heraid  last  November. 

Third  prize  was  shared  by  three  writ¬ 
ers:  Peter  White  of  the  Toronto  Globe 
and  Mail.  Art  Perry  of  the  Vancouver 
Provinee  and  Gilles  Toupin  of /.</  Presse. 


We  have  many  ways  with  words.  All 
of  them  inside  this  new  DELTA  7300 
16-bit  microcomputer  display  termi¬ 
nal.  It’s  an  advanced  text  process¬ 
ing  terminal  that  offers  many 
unique  features  for  preparing  copy 
in  the  newsroom,  remote  bureau  or 
wire  service  office.  And  if  you  spend 
most  of  your  time  in  any  of  these 
places — or  sell  equipment  used  there — 
it  might  pay  you  to  have  a  word  with  us. 


We  have 
a  way  with 
worde 


Data  Systems 
Corporation 


Woodhaven  Industrial  Park 
Cornwells  Heights,  PA  19020 
(215)  639-9400 

Service  in  over  150  locations  in  the  U.S., 


U.K.  Subsidiary 

DELTA  DATA  SYSTEMS  LTD. 

Welwyn  Garden  (07073)  33833 
and  14  European  countries  and  Canada. 
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. . .  THAT'S  TV  DATA'S 
NEW  WIRE  DELIVERY 


Now  you  con  ger  versorile,  error-free  TV  doro  listing  instonriy  with  our  new  high 
speed  wire  service.  Our  new  ATLAS  1200  microprocessor,  installed  ot  your 
site,  permits  complete  "error-checking"  of  doto  tronsmitted  over  voice 
grode  lines. 

Choose  ony  style  or  formot!  Wire  delivery  or  comero- 
reody!  TV  Doto's  updoted  listings  and  unlimited 

combination  of  ty^setting  ond  editoriol  options  allow  ^ 

you  to  custom-toilor  listings  to  fit  your  publicotion.  o' 


•  Individualized  format 
G  st/le 

•  Grids 

•  Movie  G  sports 
breakouts 


•  Free  feature 
package 

•  Complete  TV 
booklets 

•  Movie  rotings 


TV  Data  gets  it  to  you  now! 

For  more  informotion  coll  our  Hotline: 


(800)  833-9581 


vv; 


(212)581-3169 

(416)366-9319 

(518)792-9914 


New  York  Tie  Line 
Toronto  Tie  Line 
Local  Line 


M 
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Quaker  Village,  Glens  Falls,  New  Yarl^  12801 
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Canadian  Press 
elects  Goodman 
as  president 

By  Diane  Wayda 

Technological  advances  and  the  “me- 
society”  that  emerged  from  the  turbulent 
1960s  and  early  1970s  have  spawned  a 
dramatic  change  in  newspapers — a 
change  that  Martin  Goodman  believes  is 
only  just  beginning. 

A  veteran  journalist  who  has  chroni¬ 
cled  the  events  of  a  changing  world  for 
more  than  two  decades,  Goodman  was 
elected  president  of  The  Canadian  Press, 
the  co-operative  news-gathering  and  dis¬ 
tributing  association  of  Canadian  daily 
newspapers. 

“Newspapers  have  had  to  change  quite 
dramatically  in  the  way  they  appear  to 
readers,”  Goodman  said  during  an  inter¬ 
view  in  the  spacious  office  he  occupies  as 
president  of  Toronto  Star  Newspapers 
Ltd. 

He  talks  about  an  old  contract  that 
existed  between  editors  and  readers — 
when  editors  decided  what  was  news, 
packaged  it  and  put  it  before  the  public. 

“The  contract  has  changed.  The  editor 
tells  national  and  international  news,  but 


(Diane  Wayda  is  a  reporter  for  The 
Canadian  Press.) 


the  reader  decides  what’s  local  news.” 

Radio  and  television  have  replaced 
newspapers  as  the  first  harbingers  of 
news,  leaving  the  dailies  and  weeklies  to 
confirm  that  something  has  happened  and 
to  expand  upon  it,  said  Goodman. 

“Newspapers  can  provide  inspection 
and  analysis,  depth  and  background 
about  a  subject  matter  that  affects  people 
in  society.  It’s  a  substantial  change  in  the 
historic  role  of  newspapers.” 

The  real  transition,  he  said,  is  to  pro¬ 
vide  accounts  that  let  readers  define  their 
own  needs  and  wants. 

“That’s  just  starting.  We  have  a  long 
way  to  go.”  Goodman  said  the  changes 
do  not  diminish  the  fundamental  role  of 
The  Canadian  Press  to  provide  hard 
news.  But  lifestyles  are  becoming  impor¬ 
tant  in  the  daily  news  report  as  the  em¬ 
phasis  shifts  from  the  what  to  the  why. 

“CP  has  a  crucial  role  as  a  national 
lifeline  that  no  newspaper  or  group  of 
newspapers  has  provided.  It’s  one  of  the 
very  few  institutions  that  allows  people 
across  Canada  to  share  and  participate. 
They  share  information  about  them¬ 
selves.” 

Goodman,  44,  has  been  sharing  infor¬ 
mation  with  Canadians  for  23  years — 
from  the  reports  he  filed  from  the  U.S. 
South  during  the  racial  crisis  of  the  early 
’60s  to  the  role  he  played  in  covering  the 
involvement  of  German  playgirl  Gerda 


Munsinger  with  ministers  of  the  Diefen- 
baker  government. 

Born  in  Calgary  and  raised  in  Montreal, 
Goodman  joined  the  Star  in  1958  after 
year-long  stints  with  the  Calgary  Herald 
and  then  The  Canadian  Press. 

Little  did  he  know  he  would  become 
CP’s  youngest  president  v'hen  he  left  the 
news  agency  to  embark  upon  his  career  at 
the  Star — a  career  that  saw  him  serve  as 
the  newspaper’s  Washington  correspon¬ 
dent,  as  the  chief  of  its  Ottawa  bureau,  its 
city  editor,  managing  editor,  editor-in- 
chief  and  president. 

Along  the  way  he  spent  a  year,  in  1%1, 
as  a  Nieman  Fellow  at  Harvard  Univer¬ 
sity  in  Cambridge,  Mass.,  a  coveted  jour¬ 
nalism  honor. 

Goodman,  who  holds  degrees  from 
McGill  University  in  Montreal  and  Co¬ 
lumbia  University  in  New  York,  said  the 
public  appetite  for  foreign  news  has 
waned  with  the  emergence  of  the  “me- 
revolution,  the  me-syndrome.” 

Newspapers  now  face  greater  demands 
for  lifestyles  and  entertainment  reports  as 
the  competition  to  capture  the  public’s 
time  increases. 

Bringing  insights  and  perspectives  has 
taken  on  a  latter  role  and  broadened  the 
base  for  Canadians  to  make  their  deci¬ 
sions,  said  Goodman. 

“Newspapers  are  generally  weak  in 
their  ability  to  cover  complicated 
economic  and  financial  stories,”  he  said 
when  asked  to  outline  the  weak  points  of 
the  news  business.  The  wire  service  and 
newspapers,  he  added,  still  are  struggling 
to  come  to  grips  with  the  stopping  point 
between  hard  and  soft  news. 

“An  example  is  the  arrival  of  the  au¬ 
tomobile.  It  happened  50  years  ago.  One 
thing  occurring  now  is  the  total  inte¬ 
gration  of  the  Canadian  and  U.S.  econ¬ 
omy.  It’s  not  authorized  by  Parliament, 
it’s  not  being  raised  in  this  election 
campaign.  .  .  . 

“In  other  words,  it’s  not  happening  at 
1 1  a.m.  on  Friday.  We  have  to  deal  with 
stories  that  are  topical  and  relevant  but 
are  not  occurring  at  a  specific  time.  The 
things  that  are  trends  rather  than  events 
are  more  difficult.” 

Goodman  said  the  precision  and  quality 
of  news  writing  has  eroded  over  the 
years.  With  a  reader  audience  that  faces 
increasing  demands  on  its  time,  daily 
newspapers  must  keep  pace  with  the  qual¬ 
ity  of  writing  seen  in  magazines  that  face 
few  deadlines. 

CP,  he  said,  must  develop  an  increasing 
numberof  specialists  who  can  write  about 
events  and  what  they  mean  at  a  time  when 
they’re  still  news. 

“That’s  a  tough  act.  There  are  lots  of 
people  who  write  quickly  and  lots  who 
know  their  subjects  well.  But  it’s  hard 
putting  them  together.  Stories  must  be 
authoritative  not  only  to  experts  in  the 
field  but  to  the  layman  as  well.” 
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memo: 

to  publishers  of 
SMALLER  DAILIES: 

Did  you  know  there  is  one 
front-end  system  for  your 
phototypesetters  that: 

•  Captures  wire  stories  from  up  to  5  high  and  low  speed  wire 
services,  and  .  .  . 

•  Handles  16,000  character  local  stories,  and  .  .  . 

•  Offers  split  screen  operation,  and  .  .  . 

•  Provides  sophisticated  editing  features  with  fewer  keystrokes,  and  . . 

•  Eliminates  your  concerns  about  computer  problems  .  .  . 

FOR  AN  INVESTMENT  PER  EDITING  STATION 
WELL  BELOW  THE  INDUSTRY  AVERAGE? 

IT’S  N.E.W.S.  W*  FROM  NEWSPAPER 
ELECTRONICS  CORPORATION!!! 

jgffSH  Newspaper 

Pl^rtrnnir^  ’Our  second  generation  of  me 

^  . .  Newspaper  Editing  and  Wire  System. 

Corporation 

ISSmfeJ  3225  Roanoke  Rd  Look  for  US  in  Booth  #318 

Kansas  City.  Mo  64111  •  816  756-0052  at  ANPA/RI  in  Las  Vegas. 
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U>ok  inside  Linotron  202. 
You’ii  iove  what  you  don*t  see. 


When’s  the  last  time  you  saw  the 
inside  of  a  typesetter  in  an  ad?  We 
can’t  remember,  either.  The  fact  is, 
most  manufacturers  would  rather 
not  display  the  jumble  of  circuit 
boards,  lenses,  and  font  grids  in 
their  typesetters  -  hundreds  of  parts 
to  break  down  or  wear  out. 

But  we’re  proud  of  our  new 
Linotron  202  digital  CRT  type¬ 
setter  -  inside  and  out.  It  has  no 
expensive  disk  drive.  No  lenses. 

No  mirrors.  No  moving  parts  in  its 
entire  character  generator. 

It  has  no  font  grids,  either.  You 
store  and  copy  typefaces  as  digital 
data  on  floppy 

disks.  So  you  WSSSt*  ' 
spend  less  time 


changing  font  grids  and  more  time 
setting  type. 

High  performance. 

Lowest  price. 

Fewer  parts  mean  reliability.  And 
that’s  not  all.  The  202  ^ 
reaches  setting 
speeds  up  to  450 
lines  per  minute.  It  ' "  H 

mixes  136  point  .  ■ 

sizes  and  over  60  ;  ;  H 

typefaces  at  com-  W 

puter  speeds.  And  it  ^ ^ 
creates  all  sizes  plus  hundreds  of 
special  typographic  effects  from 
one  master 
for  each 
typeface. 


And  here’s  the  best  part.  Linotron 
202  is  -  by  far  -  the  lowest  priced 
digital  CRT  available  anywhere. 

Look  into  H. 

All  typesetters  look  good  from  the 
outside.  So  before  you  invest  your 
money,  we  suggest  you  do  a  little 
undercover  investigating.  You’ll 
uncover  the  best  buy  in  photo¬ 
composition  today.  Linotron  202 
from  Mergenthaler  Linotype, 

201  Old  Country  Rd..  Melville,  NY 
11747  Phone  (516)  673-4197 

Mergenthaler 

Linotype 


□  I  love  what  I  see.  Send  a  copy  of 
An  Inside  Look  at  Linotron  202. 


Address 

cny 

Stat. 

Coinp.ny 


Zip 


PhoiM 


Newspaper  charges  dismissed 


Official  Secrets  Act 
in  Canada  criticized 


Provincial  Judge  Carl  Waisberg  dis¬ 
missed  charges  (April  23)  that  the  To¬ 
ronto  Sun  and  two  of  its  executives 
breached  the  Official  Secrets  Act,  saying 
the  government  cannot  make  a  document 
secret  simply  by  stamping  “top-secret” 
on  it. 

The  Sun,  its  publisher  Donald 
Creighton  and  editor-in-chief  Peter 
Worthington  were  charged  after  printing 
an  article  March  7,  1978,  based  on  a  con¬ 
fidential  1976  RCMP  document.  The  ar¬ 
ticle  concerned  Soviet  espionage  opera¬ 
tions  in  Canada. 

The  document,  Canadian  Related  Ac¬ 
tivities  of  the  Russian  Intelligence  Ser¬ 
vices,  was  stamped  Top  Secret  and  For 
Canadian  Eyes  Only. 

Waisberg  ruled  that  the  document  was 
no  longer  secret  when  the  article  ap¬ 
peared  in  Worthington’s  column  because 
parts  of  it  had  already  been  made  public 

in  speeches  in  the  House  of  Commons 
and  on  a  country-wide  CTV  television 
program. 

“It  cannot  be  secret  by  the  mere 
stamping  itself,”  Waisberg  said.  “It 
must  be  secret  by  its  nature.” 

In  his  judgment,  Waisberg  criticized 
the  Official  Secrets  Act  as  a  vague 
document  that  attacks  basic  freedoms  of 
speech  and  of  the  press. 

He  quoted  a  1969  royal  commission 
describing  the  act  as  “an  unwieldy  sta¬ 
tute  crouched  in  very  broad  and  ambigu¬ 
ous  language,”  and  said  the  act,  which  is 
based  on  a  1911  British  document, 
should  be  made  clear  and  articulate  if  it  is 
to  be  used. 

Senior  federal  prosecutor  John  Scollin 
said  he  wants  to  read  a  copy  of  Wais- 
berg’s  Judgment  before  deciding  whether 
to  appeal.  He  noted  that  federal  Justice 
Minister  Marc  Lalonde  has  the  power  to 
indict  the  accused,  sending  them  directly 
to  trial. 

“The  judge  didn’t  rule  we  could  pub¬ 
lish  secret  documents,”  Creighton  said 
later.  “He  ruled  this  wasn’t  a  secret 
document.”  Worthington  said  he  had 
been  surprised  by  the  charge. 

believe  we  need  an  Official  Secrets 
Act,  but  not  this  adominable  one,”  he 
said.  “We  need  to  protect  some  secrets 
from  traitors  and  spies,  not  to  go  after 
newspapers  a  particular  politician  may 
not  like.  I  don’t  feel  like  a  traitor  or 
spy.” 

In  the  article,  Worthington  criticized 
Prime  Minister  Pierre  Trudeau  for  not 
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taking  Soviet  espionage  in  Canada  seri¬ 
ously  and  quoted  sections  of  the  RCMP 
report  to  back  up  his  argument. 

During  the  sporadic,  lO-month-long 
preliminary  hearing,  the  Crown  called  a 
senior  RCMP  officer  to  testify  that  pub- 
licaton  of  the  article  had  hurt  Canadian 
counter-intelligence  efforts. 

John  Robinette,  lawyer  for  Creighton, 
and  Worthington’s  lawyer,  Julian  Porter, 
counter-attacked  by  asking  the  Crown  to 
present  documents  to  substantiate  the 
evidence. 

About  17,000  documents  were  submit¬ 
ted  and  after  months  of  negotiations  the 
judge  and  defense  lawyers  were  permit¬ 
ted  to  see  only  some  of  them. 

The  defense  lawyers  produced  copies 
of  Hansard  to  show  that  parts  of  the  re¬ 
port  had  been  discussed  in  the  House  of 
Commons  by  Tom  Cossitt,  Progressive 
Conservative  MPfor  Leeds  and  External 
Affairs  Minister  Don  Jamieson. 

The  defense  also  showed  the  one-hour 
CTV  documentary  on  espionage.  Code 
Blue. 

During  the  hearing  last  December, 
Waisberg  noted  that  the  CTV  program 
showed  the  front  page  of  the  document. 

“There  comes  a  point  where  secrecy  is 
no  longer  secrecy,”  Scollin  then  said. 

“That  is  my  point,”  Waisberg  replied. 

In  his  final  ruling,  Waisberg  noted  that 
testimony  revealed  the  report  went 
through  various  committee  stages  after  it 
was  written  by  the  RCMP  and  that  67 
copies  were  made. 

Edmonton  Journal  publisher  J.  P. 
O’Callaghan  says  the  dismissal  of 
charges  that  the  Toronto  Sun  and  two  of 
its  executives  breached  the  Official  Se¬ 
crets  Act  “was  a  note  of  sanity  in  an 
affair  marked  by  persecution  on  the  part 
of  the  government.” 

O’Callaghan  also  said  a  specific 
mechanism  is  needed  to  enable  the  gov¬ 
ernment  to  more  properly  define  what  is 
a  national  secret. 

Prime  Minister  Trudeau  recently 
acknowledged  this  need  by  telling  the 
Canadian  Newspaper  Publisher’s  As¬ 
sociation  that  the  justice  department  was 
drafting  amendments  to  the  act. 

Discontinued 

Bethlehem  (Pa.)  Valley  Sentinel  has 
discontinued  operations.  The  an¬ 
nouncement  was  made  May  1. 


Southam  official 
denies  there  was 
a  strike  agreement 

There  was  no  gentlemen’s  agreement 
between  Montreal  Gazette  and  Montreal 
Star  during  the  strike  that  kept  the  Star 
closed  seven  months,  the  president  of 
Southam  Inc.  of  Toronto,  owner  of  the 
Gazette,  said. 

However,  Gordon  Fisher  told  South¬ 
am’ s  annual  meeting  that  Southam  made 
a  commitment  to  keep  the  Star  and  its 
parent,  FP  Publications  Ltd.  of  Toronto, 
“fully  informed  about  how  we  would  be¬ 
have.” 

Fisher  said  a  number  of  reporters  had 
suggested  that  an  agreement  had  existed 
between  the  publishers  and  that  Southam 
had  benefited  from  the  strike  by  ignoring 

'^’He  said  there  is  a  question  as  to 
whether  two  English-language  dailies 
can  survive  in  the  Montreal  market  when 
its  English-language  population  is  “static 
at  best,”  and  whether  both  newspapers 
can  survive  independently  “if  fierce 
competition  results  in  huge  operating 
losses  for  at  least  one  of  them.” 

“We  believe  the  Montreal  English 
market  will  support  a  profitable  Gazette. 
Our  financial  results  and  our  lead  posi¬ 
tion  in  Montreal  argue  cogently  that  we 
will  stay  for  the  foreseeable  future.” 

Fisher  announced  approval  of  a 
$  103-million  capital  expansion  program 
through  1981  and  said  acquisition  of 
Coles  Book  Stores  Ltd.  of  Toronto  last 
year  was  instrumental  in  increasing 
Southam’s  long-term  debt  to  $42.2  mil¬ 
lion  from  $7.8  million. 

Since  Southam  has  excluded  owner¬ 
ship  of  media  outside  Canada,  entry  into 
the  United  States  through  the  book  re¬ 
tailing  industi'y  was  particularly  appro¬ 
priate,  he  said. 

Sat.  a.m.  edition 

The  Alexandria  ( Va.)  Gazette  has  pub¬ 
lished  the  first  morning  edition  in  its 
195-year  history. 

The  20,000-circulation  independent 
newspaper  has  been  a  six-day-a-week  af¬ 
ternoon  publication  since  its  first  issue 
on  February  5,  1784.  On  Saturday,  May 
5,  it  published  its  first  morning  edition. 

“The  change  to  morning  publication 
will  be  on  Saturdays  only,”  said  Edward 
Neilan,  the  Gazette’s  editor  and  pub¬ 
lisher.  “The  rest  of  the  week,  delivery 
will  continue  to  be  in  the  afternoon.” 

Wenner  joins  Look 

Beginning  with  the  July  issue,  LOOK 
will  be  published  under  the  joint  man¬ 
agement  of  Daniel  Filipacchi  and  Jann  S. 
Wenner.  Filipacchi,  who  re-launched 
Look  in  February  is  chairman  of  the 
board  and  majority  owner  of  Look,  Inc. 
Wenner.  who  remains  editor  and  pub¬ 
lisher  of  Rolling  Stone,  will  become  the 
new  editor  and  publisher  of  Look. 
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Next  time  you’re  considering  a  web  offset  press,  you 
won’t  have  to  choose  between  the  best  unit  and 
the  biggest  company. 

Because  they’re  finally  synonymous! 

In  a  combination  that  has  long-range  implications  for 
you,  Wood-Hoe  is  now  part  of  M.A.N.,  the  world’s 


333  Cedar  Avenue 
Middlesex.  N.J.  08846 
(201)469-6600 


largest  dual  manufacturer  of  web-fed  and  sheet-fed 
presses. 

And  that  means  you  can  acquire  two  solid  benefits 
with  one  press  purchase. 

The  Wood-Hoe  heritage  of  innovation  and  reliability,  as 
exemplified  in  the  70,000  pph  Lithomatic  II,  a  press 
loaded  with  features  that  assure  ease  of  operation  and 
high  quality  reproduction. 

Plus  the  substantial  backing  of  a  worldwide,  multi¬ 
billion  dollar  corporation  whose  enterprises  range  from 
astronautics  to  mining  systems. 

Big  performance  from  a  big  company. 

It  means  today,  more  than  ever,  you  owe  it  to  yourself 
to  choose  Wood-Hoe  offset. 

Wood-Hoe. 

With  200  years  of  excellence  backed  by  huge  new 
resources,  leadership  in  press  design  is  stronger 
than  ever. 


<o<l^SL 

TO  MATCH 


WOOD-HOE 


^OOP 

INDUSTRIES 


Camden  (N  J.)  Courier-Post 
to  publish  Sunday  edition 


(Continued  from  page  18) 
against  some  of  the  best  chain  store  retail 
advertising  in  North  America.  Saffer, 
Loblaws  inserts,  Eaton’s  color  and 
flash — it’s  powerful  competition.  They 
were  unanimous  in  telling  me  how  help¬ 
ful  creative  assistance  is  in  making  their 
advertising  investment  pay  off. 

They  don’t  expect  the  sales  rep  to  be  a 
graphic  design  genius,  but  they  do  want 
suggestions,  concepts  and  knowledge¬ 
able  help.  One  quote  can  highlight  these 
comments: 

“The  newspaper  could  get  a  lot  more 
out  of  me.  (If  I  worked  for  the  paper) 

.  .  .I’d  have  that  art  department  going 
day  and  night  .  .  .  it’s  dynamite.’’ 

I’d  like  to  conclude  by  reviewing  some 
of  the  major  themes  raised  by 
retailers — areas  that  provide  oppor¬ 
tunities  for  improved  profit  growth  for 
your  newspapers. 

1.  Learn  how  the  retail  business 
works.  Make  sure  your  sales  representa¬ 
tives  know  that  their  interest  in,  and 
knowledge  about,  their  retailers’ 
businesses  and  the  marketplace  can  pay 
big  dividends.  Take  a  retailer  out  to 
lunch,  or  to  breakfast. 

2.  Make  sure  your  sales  reps  have  a 
good  grounding  in  how  newspaper  adver¬ 
tising  functions.  This  is  particularly  im¬ 
portant  because  broadsheet  competition 
is  very  sharp  and  aggressive.  Understand 
how  to  apply  the  principle  of  newspaper 
advertising  more  profitably. 

3.  INVEST — To  get  retailers  thinking 
about  Advertising  Investment  requires 
an  investment  on  your  part — an  invest¬ 
ment  in: 

— improved  knowledge 
— better  technology/processes 
— innovative  marketing/pricing  ap¬ 
proaches 

4.  SEIZE  OPPORTUNITIES 
— Entry  Cost  Situation 

— Pricing  Flexibility 
— Information  Requirements 
— Creative/Research  Assistance 

Tribune  Co.  reports 
record  earnings 

The  Chicago  based  Tribune  Co.  last 
week  announced  record  high  net  income 
and  revenues  for  the  first  quarter  of  1979. 
Net  income  in  the  three  months  rose  to 
$13  million  from  $8.9  million  a  year  ear¬ 
lier,  an  increase  of  45  per  cent.  Total 
revenues  measured  $250  million  in  the 
first  1979  quarter  and  $225  million  in  the 
corresponding  period  of  1978,  an  1 1  per 
cent  advance. 

The  increase  in  net  income  reflected 
strong  performances  by  the  company’s 
newspaper  and  newsprint/forest  prod¬ 
ucts  groups  and  a  substantial  unrealized 
gain  resulting  from  translation  of  ac¬ 
counts  of  Canadian  subsidiaries  to 
United  States  dollars,  a  Tribune 
spokesman  reported. 
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The  Camden  (N.J.)  Courier-Post  will 
begin  publication  of  a  Sunday  edition 
starting  September  9. 

“The  new  Sunday  edition  has  been 
under  consideration  for  a  number  of 
years,’’  said  N.  S.  Hayden,  publisher  of 
the  newspaper.  “Research  has  indicated 
a  definite  need  for  an  alternative  to  the 
out-of-state  Sunday  newspapers  which 
currently  distribute  in  the  market. 

“The  Sunday  Courier-Post  will  be  a 
total  commitment  to  provide  the  people 
of  Southern  New  Jersey  with  a  Sunday 
newspaper  prepared  exclusively  for 


them.  It  will  have  the  full  complement  of 
Sunday  features,  news,  sports,  comics 
and  magazines,  plus  the  added  value  of 
intensive  local  coverage  which  has  made 
the  Courier-Post  the  largest  and  most 
valued  daily  newspaper  in  Southern  New 
Jersey.” 

The  Courier-Post,  a  Gannett  newspa¬ 
per  which  distributes  in  Camden,  Bur¬ 
lington  and  Gloucester  counties,  has 
125,000  daily  circulation.  Sunday  circu¬ 
lation  is  expected  to  equal  or  exceed  the 
daily  figure. 


Task  Force  recommends 
estate  tax  law  changes 


The  Federal  Estate  Tax  Laws  session 
at  the  American  Newspaper  Publishers 
93rd  annual  convention  reviewed  the 
findings  and  recommendations  of  the  as¬ 
sociation’s  Tax  Law  Task  Force. 

About  200  independent  publishers 
heard  K.  Prescott  Low,  president  and 
publisher  of  the  Quincy  (Mass.)  Patriot 
Ledger  and  moderator  of  the  session, 
discuss  the  work  of  the  task  force.  He 
then  announced  the  work  of  the  task 
force  was  completed  and  the  ANPA 
could  now  proceed  with  the  recom¬ 
mendations. 

Some  of  the  recommendations  were 
that  the  ANPA  board  pass  a  resolution 
endorsing  tax  law  changes  for  all  closely 
held  companies  to:  liberalize  accumu¬ 
lated  earnings  penalty  tax;  change  the 
valuation  approach  used  by  IRS; 
liberalize  the  timing  of  estate  tax  pay¬ 
ments;  liberalize  redemption  rules; 
amend  tax  on  generation-skipping  trans¬ 
fers;  examine  possibility  of  legislation  to 
allow  purchase  of  a  special  class  of  life 
insurance  solely  for  payment  of  estate 
taxes.  The  next  recommendation  was 
that  ANPA  engage  tax  counsel  on  a  con¬ 
sultant  basis  to  help  in  drafting  the  rec¬ 
ommended  legislation. 

Other  recommendations  included: 
ANPA  to  support  three  tax  proposals 
which  already  have  become  matters  of 
debate  between  other  organizations  and 
the  government  (repeal  carryover  basis 
provisions,  provide  lower  rates  for  gift 
taxes,  eliminate  double  taxation  of  div¬ 
idends);  that  ANPA  support  those  new 
laws  which  have  improved  tax  treatment 
of  capital  gains  and  that  ANPA  continue 
its  policy  of  neither  endorsing  nor  oppos¬ 
ing  the  Udall  bill. 

The  last  recommendation  drew  com¬ 
ments  during  the  session  with  several 
publishers  stating  they  favored  the  Udall 
bill  and  it  should  not  be  opposed  on  the 
ground  that  newspapers  would  be  con¬ 


sidered  receiving  special  relief.  The  pub¬ 
lishers  argued  that  newspapers  are  pres¬ 
ently  receiving  special  relief  in  the  form 
of  the  Newspaper  Preservation  Act  and 
tax  relief  on  newsprint. 

Task  force  member  John  F.  Wolfe  of 
the  Dispatch  Printing  Company,  Colum¬ 
bus,  Ohio,  filed  a  dissenting  view  and 
said  in  a  letter  to  Low,  chairman  of  the 
Task  Force,  that  the  report  and  recom¬ 
mendations  did  not  meet  or  respond  to 
the  problems  perceived. 

Len  R.  Small,  publisher  and  editor  of 
the  Moline  (Ill.)  Dispatch,  told  the  ses¬ 
sion  members  the  solution  to  their  fed¬ 
eral  estate  tax  law  problems  was  simple 
and  appealed  to  common  sense;  hence  it 
would  be  resisted.  The  remedy,  he  said, 
was  to  instruct  the  IRS  to  permit  com¬ 
panies  to  save  monies  to  pay  the  tax,  also 
permit  the  monies  to  be  paid  in  advance. 

The  president  and  publisher  of  the  Lit¬ 
tle  Rock  (Ark.)  Democrat,  Walter  E. 
Hussman  Jr.,  discussed  the  two  methods 
used  to  evaluate  newspapers.  These  are, 
he  stated,  on  a  going  concern  basis  and 
value  based  on  the  sale  of  comparable 
properties. 

The  first  evaluation  method,  Hussman 
said,  has  a  limitation  of  about  lOx  earn¬ 
ings,  while  the  method  based  on  compar¬ 
able  properties  was  much  better. 

Judge  orders  reader 
to  pay  carrierboy 

A  13-year-old  Bakersfield  Californian 
paper  carrier  took  a  non-paying  sub¬ 
scriber  to  court  and  won. 

A  Municipal  Court  judge  ordered  the 
subscriber  to  pay  Mark  Chamberlain  $8 
for  two  months  of  unpaid  delivery  ser¬ 
vice  and  $4.70  in  court  costs. 

The  boy’s  mother  had  filed  a  small 
claims  action  after  Mark’s  letter  to  the 
customer  went  unanswered. 
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United  Feature  Syndicate 
congratuiates  Mary  Ellen  Corbett, 
arinner  in  the  first  annuai  ASNE 
Writing  AMwards  Contest. 


iiiUtti  eliort  of  nmway,  adsiie 
a  iancUsil  at 

Aitpod;. 

OoMUi  deiAh  at  pcAnt 
wms  3,d00  leei.  the 

tlUMr  waa  «noi«id  7  t«r£Ugfal. 
the  Ha^ld  Corbel,  4$, 

siid  out  of  ainl^ 
codsf^  aad  readied  his  wife, 
Gdsaine,  44,  and  dieir  year>okl 
codEsr  s^Nuaiei,  Ireadh^g  franti* 
caUy  In  die  bladkening  night. 

there  was  no  s4pi  d  the  c^r 
passei^er,  James  Specter,  36,  a 
idjdtor  tnan  Denver,  Colo.,  adto 
had  arrived  in  Honduiu  only  dial 
aftemotm  to  lode  into  investment 
possibilities  in  the  islands. 


By  SiaryEilea  Corbett 
e  imMtry  Bmn  Cbrbed 


It  was  New  Yearns  Eve  in  the 
shark^inhabited  waters  off 
Fhtwaii's  Kona  Coadt,  and  Hal 
Corbett  was  preparing  to  die. 

(My  minutes  earlier,  his  sh^(le> 
Piper  Cheroltee  Arrow,  with 


fes*  tragedy.  CedMit,  ommt  <at  a 
fididtdii  fllgid  sdiod,  s«d  his 
pawKsigars  ware  ptiotogii^diing  a 
spectaeblar  Bawdian  aunad  on 
die  9(Nninute  iUidd  from  |ion<%da, 


Mary  Ellen  Corbett’s  gripping  series,  “Survival  at  Sea,’’  was  named  best  feature  in  the 
1979  awards  competition  of  the  American  Society  of  Newspaper  Editors.  The  series  was 
recognized  for  “excellence  in  daily  newspaper  writing.’’ 

Ms.  Corbett’s  previously-unpublished  six-part  series  was  written  for  The  Fort  Wayne 
News-Sentinel  and  distributed  by  UFS’s  SPOTLITE  service  to  more  than  100  newspapers. 


“Survival  at  Sea’’ 

is  one  of  many  important  series,  timely  book 
excerpts  and  major  articles  available  through 


For  additional  information  call  John  Osenenko  collect  at  (212)  557-7720 
United  Feature  Syndicate  200  Park  Avenue  New  York,  N.Y.  10017 

*  Editors  may  receive  free  reading  copy 
on  the  full  11,000-word  text  of  Ms.  Corbett’s  timely  series  on  request. 


Toledo  Blade  issues 
gas  ration  coupons 

An  “Energy  Brake  Day”  in  Toledo, 
Ohio,  provided  the  Toledo  Blade  with 
several  opportunities  for  attention- 
getting  promotions. 

The  newspaper  ran  full-page  ads  with 
“gasoline  rationing  coupons”  that  could 
be  exchanged  for  free  rides  on  the  public 
bus  system.  It  printed  energy  saving 
games  for  all  of  the  city’s  fifth  graders, 
and  “home  energy  audit”  forms  for 
homeowners  wishing  a  computerized 
analysis  of  their  home  energy  leaks. 

The  day  was  sponsored  by  the  Junior 


League  of  Toledo  to  dramatize  the  need 
to  save  energy  and  to  promote  a  commun¬ 
ity  awareness  of  energy  waste.  Activities 
included  an  alternative  energy  parade 
featuring  electric  cars  and  mopeds, 
propane-powered  vehicles,  bicycles,  jog¬ 
gers,  and  roller  skis. 

The  regional  transit  authority  reported 
that  bus  usage  was  up  about  15%  during 
the  promotion  and  that  most  of  the  cus¬ 
tomers  used  the  replica  gas-rationing 
coupons  that  had  been  printed  in  the  Sun¬ 
day  Blade. 

Toledo’s  public  and  parochial  schools 
distributed  7,000  four-color  energy  saving 
games  designed  by  Owens-Corning 
Fiberglas  Corp.  and  printed  by  the  Blade. 


The  games  included  “energy  chance 
cards”  and  such  instructions  as:  “You 
did  not  replace  your  dirty  furnace  air  filter 
this  month — go  back  three  spaces,”  and 
“You  caulked  and  weatherstripped  win¬ 
dows  and  doors  and  saved  4% — move 
ahead  two  spaces.” 

An  energy  analysis  questionnaire 
printed  on  the  front  page  of  the  Blade’s 
Home  Section  drew  more  than  650  re¬ 
sponses  immediately.  Homeowners  who 
answered  the  26  questions  will  receive  a 
computer  printout  from  the  Ohio  depart¬ 
ment  of  energy  that  tells  them  the  approx¬ 
imate  cost  of  specific  energy-saving  im¬ 
provements  and  the  potential  dollar  sav¬ 
ings  for  correcting  energy  leaks. 

Rep  celebrates 
50th  anniversary 

Sawyer-Ferguson-Walker  Company, 
Inc.,  founded  in  1929,  is  celebrating  its 
50th  anniversary  this  month. 

The  company  began  by  representing 
two  newspapers — the  Richmond  (Va.) 
News  Leader  and  the  Tampa  (Fla.) 
Tribune — which  continue  to  be  among  the 
company’s  newspaper  clients  today. 

Sawyer-Ferguson-Walker  currently 
represents  36  newspapers  in  the  United 
States. 

From  one  office  in  Chicago,  the  com¬ 
pany  has  expanded  to  12  offices  located  in 
the  nation’s  major  advertising  cities. 
SFW  employs  110  people  and  is  head¬ 
quartered  in  New  York. 

“Sawyer-Ferguson-Walker  is  unique 
in  the  newspaper  industry  in  achieving  its 
record  of  50  years  of  growth  without  the 
benefit  of  mergers,”  said  SFW  chairman 
and  president  C.R.  Splittorf. 

A  totally  employe-owned  company, 
SFW  stock  can  only  be  held  by  active 
employes  of  the  company. 

Free  classifieds 
for  car  pooling 

The  Minneapolis  Star  and  Minneapolis 
Tribune  has  been  offering  readers  an  ac¬ 
tive  way  to  fight  the  energy  crunch:  free 
classified  ads  for  car  pooling. 

According  to  Les  Gensmer,  classified 
advertising  manager,  the  new  classifica¬ 
tion  (number  20)  began  on  a  trial  basis 
April  17,  and  runs  only  in  the  papers’ 
metro  editions.  Eligible  for  the  ads  are 
people  who  want  to  ride  to  and  from 
work,  or  want  to  drive  others,  or  want  to 
share  driving  costs. 

Under  the  new  policy,  a  three-line  ad 
can  run  free  for  three  days.  The  free  offer 
is  good  Mondays  through  Saturdays  until 
May  3 1 .  Space  is  limited,  so  ads  run  on  a 
first-come,  first-served  basis. 

The  heading  over  car  pooling  ads 
warns  readers  that:  “Caution  is  urged  be¬ 
fore  rides  are  shared.  We  suggest  you  ex¬ 
change  references  and  investigate  those 
references.” 
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Join 

the  Linotype  Lightning 
teams 

at  Mergenthaier  Linotype 

The  largest  international  manufacturer  of  compo¬ 
sition  and  typesetting  equipment  is  growing. . . 
into  beautiful  new  corporate  headquarters  on 
Long  Island,  New  York. . .  and  into  sales  and 
service  offices  from  coast  to  coast. 

Join  the  Linotype  Lightning  team. . . 

in  saies.  If  you  now  sell  capital  equipment  to  the 
graphic  arts,  in-plant,  or  word  processing 
industries,  or  have  a  proven  track  record  in 
equipment  sales,  we’ll  turn  that  experience  into  a 
better  financial  future  and  a  more  rewarding 
career. 

in  service,  if  you  have  experience  in  digital  logic, 
join  our  Field  Service  Department  and  work  on  the 
newest  developments  in  microprocessor-based 
composition  systems. 

in  customer  appiications.  If  you  have  type¬ 
setting  experience,  we’ll  put  it  to  work  helping  our 
customers  as  an  applications  specialist. 

Send  your  resum6  in  confidence  to  Paul  Sonnenberg, 
Personnel  Director,  Mergenthaier  Linotype  Company, 

201  Old  Country  Road,  Melville,  NY  11747.  Or  phone  for 
an  interview  at  our  Hospitality  Suite  at  the  Sahara  Hotel 
(702)  737-2111  during  the  1979  ANPA  Show,  Las  Vegas, 

June  2  through  6. 
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Info-Ky  brings 
the  morgue 
back  to  life. 


Info-Ky*  News  Retrieval 
System  resurrects 
news  clippings  in  just 
seconds. 


With  tight  deadlines  to 
meet,  reporters  can't  afford 
dead  time  in  the  morgue. 
They  need  access  to  news 
clippings  and  other 
reference  materials  fast 
and  easy. 

The  solution? 

Info-Ky  News  Retrieval 
System.  It’s  an  automated 
newspaper  library  sys¬ 
tem  that  retrieves  informa¬ 
tion  as  fast  as  a  reporter 
can  type  a  by-line.  There's 
no  waiting  while  the 
librarian  searches  through  a 
canyon  of  file  cabinets. 

With  Info-Ky.  the  reporter 
can  retrieve  the  desired 
information  without  even 
leaving  the  newsroom. 


Info-Ky  uses  a  minicomputer 
for  retrieval  and  stores 
full-text  clippings  and 
graphics  on  computer 
actuated  microfiche.  Using 
key  words  from  the  origi¬ 
nal  story  or  news  categor¬ 
ies,  clippings  can  be 
retrieved  in  just  a  few 
seconds.  And  the  news 
story  appears  on  a  viewing 
screen  in  the  same  size 
and  format  as  it  appeared  in 
your  newspaper.  A  print¬ 
ed  copy  of  the  story  is 
available  at  the  touch  of 
a  button. 

Info-Ky  not  only  saves 
your  librarians  time  and 
manpower,  it  saves  stor¬ 
age  space.  The  news 
content  of  a  major  metro¬ 
politan  morning  and  evening 
publication  can  be 
stored  on  one  fiche, 
for  instance. 


Info-Ky  saves  you  money. 
Because  it  uses  a  mini¬ 
computer,  you  can  own  your 
own  system  instead  of 
leasing  computer  time  over 
expensive  communica¬ 
tion  lines.  And  it  can  be 
used  on-line  or  off-line  by 
your  bureaus. 

Info-Ky  can  even  make 
you  money.  By  selling  on¬ 
line  shared  access  to 
public  libraries,  colleges 
and  institutions.  Or  sell¬ 
ing  microfiche  copies  to 
the  public. 

Info-Ky  is  already  working 
for  other  newspapers.  It 
can  work  for  your  news¬ 
paper.  Call  or  write 
today  for  more  information. 


Dissly 

Research 

Corporation 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 

A  subsidiary  of  the 
Courier-Journal  and 
Louisville  Times  Company 

See  Info-Ky  at: 

ANPA/  Rl  Conference 
June  2-6 

Las  Vegas,  Nevada 
Booth  101 
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Editorial  workshop  By  Roy  H.  Copperud 

Egad,  forsQOth! — No.  542 


After  27  years  of  ferreting  out  and  ex¬ 
posing  to  view  the  goofy  expressions  and 
rules  of  writing  peculiar  to  journalism,  1 
thought  I  had  found  them  all.  But  no. 
Comes  now  Claudia  M.  Caruana  of  El- 
mont,  N.  Y.,  who  believes  I  erred  when  I 
referred  to  a  magazine  as  “entitled  Mod¬ 
ern  Maturity." 

"Entitled,"  she  wrote,  “unfor¬ 
tunately,  is  one  of  those  words  that  has 
been  misused.”  I  suppose,  as  a  strict 
constructionist,  she  meant  have  been, 
but  let  it  pass.  She  enclosed  some 
Xeroxed  pages  to  prove  her  point. 

Well,  one  of  the  pages  was  from  the 
stylebook  of  The  Washington  Post,  and 
another  was  from  the  AP  Stylebook.  I 
had  to  tell  Ms.  Caruana  that  if  there  is  a 
worse  place  to  seek  advice  on  usage  than 
the  typical  newspaper  stylebook,  I  would 
like  to  know  what  it  is.  The  old  wire 
services  joint  stylebook  was  a  textbook 
example  of  how  not  to  do  it. 

The  new  wire  services  stylebooks, 
published  in  1977  after  Herculean  effort 
and  endless  delays,  were  a  vast  im¬ 
provement,  but  there  was  no  other  direc¬ 
tion  to  go.  The  improvement  evidently 


was  achieved  by  leaning  heavily  on  the 
Manual  of  Style  and  Usage  of  The  New 
York  Times.  But  the  Times  did  not  in¬ 
clude  any  such  nonsense  as  aspersing  en¬ 
title  for  give  a  title  to . 

The  point,  you  see,  is  that  The  Wash¬ 
ington  Post  and  wire-service  stylemon- 
gers  got  it  into  their  heads  that  entitled 
means  only  “possessing  a  right  to  have 
or  do  something”  (e.  g.,  “entitled  to 
honors”),  a  separate  and  equally  legiti¬ 
mate  sense,  and  that  in  connection  with 
the  name  of  a  publication,  the  word 
should  be  titled.  The  Associated  Press 
attempts  to  get  this  across  in  the  bum¬ 
bling  language  it  reserves  for  stylebooks: 
“entitled.  Use  it  to  mean  a  right  to  do  or 
have  something.  Do  not  use  it  to  mean 
titled." 

There  is  not  a  dictionary,  British  or 
American,  that  does  not  define  entitle  as 
“call  or  give  a  title  to.”  No  book  on 
usage  cd\\s  entitled  into  question.  Is  this, 
then,  perhaps  a  new  usage  that  offends 
the  delicate  sensibilities  of  Ms.  Caruana 
and  the  rest  who  would  ban  it  in  the 
sense  at  hand?  Hardly.  The  Century  Dic¬ 
tionary  and  Cyclopedia,  published  in 


1897,  gives  as  an  example  “the  book  is 
entitled  Commentaries  on  the  Laws  of 
England. " 

The  primary  definition  of  entitle  in  the 
great  Oxford  English  Dictionary,  than 
which  as  an  authority  there  is  no 
whicher,  is  “to  give  to  (a  book,  etc.)  a 
designation  by  which  it  is  to  be  cited.” 

Ms.  Caruana  also  enclosed  a  Xeroxed 
page  from  an  unidentified  dictionary,  but 
would  have  done  better  to  refrain,  be¬ 
cause  its  first  meaning  for  entitle  is  “to 
give  a  title  to.”  She  says  she  was  taught 
the  use  of  entitled  at  the  School  of  Jour¬ 
nalism  at  the  University  of  Syracuse  in 
the  early  70s.  If  this  is  a  sample  of  the 
instruction  she  received  there,  she 
should  ask  for  her  money  back. 

How  about  derivation?  Does  it  give 
the  critics  of  entitled  in  the  sense  given  a 
title  any  comfort?  No;  neither  the  Oxfqrd 
Dictionary  of  Etymology  nor  Eric  Par¬ 
tridge’s  Origins  supports  their  view. 

1  have  often  mused  bewilderedly  over 
how  all  the  nutty  ideas  to  be  found  in 
newspaper  stylebooks  ever  got  into 
them.  From  my  study  of  numerous  such 
documents,  it  is  evident  that  the  task  of 
compiling  them  is  too  often  assigned  to 
the  office  idiot.  Some  of  their 
peculiarities,  however,  represent  the 
quirks  of  an  editor  who  does  not  know 
what  a  dictionary  is,  but  is  sure  his 
freakish  notions  constitute  a  divine  reve¬ 
lation.  And  then  there  is  the  tendency  for 
stylebooks  to  slavishly  copy  each  other 
without  any  attempt  at  verification. 

Ms.  Caruana  began  her  indignant  letter 
to  me  with  the  exclamation  “Egads!!!” 
Two  too  many  exclamation  points  for 
educated  usage,  of  course.  But  worse, 
there  is  no  such  word  as  egads.  It’s 
egad,  thought  to  he  a  euphemism  for  ‘  'oh 
God"  or  "by  God,"  but  now  quaint  and 
obsolescent.  1  comment  on  this  only  to 
warn  Ms.  Caruana  not  to  use  it  in  that 
form  again.  Chances  are,  however,  that 
she  cannot  blame  this  on  Syracuse,  but 
only  on  inaccurate  observation. 

However,  my  chief  complaint  against 
Ms.  Caruana  is  that  she  should  have  had 
the  effrontery  to  question  anything  1  had 
written  even  if  she  had  been  right. 

Apparel  newspapers 
sold  to  Multimedia 

Multimedia,  Inc.,  has  agreed  in  princi¬ 
ple  to  buy  all  outstanding  common  stock 
of  California  Fashion  Publications,  Inc., 
based  in  Los  Angeles. 

Wilson  C.  Wearn  of  Multimedia  and 
Ted  Levy  of  California  Fashion  said  the 
price  will  be  approximately  $12  million. 

California  Fashions  publishes  two 
nationally-distributed  newspapers  edited 
for  the  apparel  industry.  California  Ap¬ 
parel  News,  a  weekly  tabloid  of  about 
20,000  circulation,  has  reported  on  the 
womens’  apparel  industry  for  35  years. 
Men's  Apparel  News,  with  a  circulation 
of  18,000,  is  published  25  times  a  year. 
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KEEP  YOUR  EMPLOYEES 
ON  THEIR  FEET! 


We  know  your  employees  are  on  their  toes.  It’s  up  to 
you  —  and  Algrip  —  to  keep  them  on  their  feet. 
Algrip  non-slip  steel  flooring  has  aluminum  oxide 
particles  rolled  right  into  the  steel  to  minimize 
slipping  and  falling  accidents  —  no  matter  how  oil- 
slicked  or  greasy  your  pressroom  floors  may  be. 
Algrip  has  been  keeping  people  on  their  feet  for 
more  than  25  years.  Write  for  free  8-page  brochure. 


Safe-Walk,  Inc. 

P.O.  Box  212,  Leola,  PA  17540 
(717)656-2326 
Out  of  state, 

call  1-800-233-0333  (toll  free) 
“From  Missile  Sites  to  Manhole  Covers” 
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Nofum. 
No  footing 


The  new  Chemco  News-Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste -up  without  the  use  of  film. 

It’s  a  camera/ platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  automati¬ 
cally.  Even  the  copyboard  is  raised  at  the  push 
of  a  button.  The  plate  is  positioned,  punched, 


exposed,  processed  and  delivered— ready  for 
press— in  half  a  minute. 

The  Chemco  News- Plater  handles  line  and 
up  to  100-line  pre-screened  copy  direct  from 
paste-up.  It  eliminates  all  the  steps  in  between; 
negative  making  and  processing,  opaquing, 
stripping,  plate  burning  and  developing. 


in  minutes  per  deadline. 


News-Plater 

Iwo  plates  a  minute 
Directly  from  pasteup. 


•Chemco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc 

Charles  Street,  Glen  Cove,N.Y  11542 
Telephone  (516)  676-4000 


( Attach  to  your  letterhead  or  business  card  and  mail. ) 

□  Send  complete  information 
on  the  News-Plater 

□  Have  my  Chemcoman 
ctill  me  immediately 


Newspaper 


Address 


You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings 


Telephone 
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Bottom  line 

Quarterly  earnings 


Affiliated  Publications,  Inc.  reported 
net  income  of  $1,660,000  or  $.48  per 
share  for  the  first  quarter  of  1979  versus 
$876,00  or  $.26  per  share  for  the  com¬ 
parative  period  a  year  ago.  Revenues 
were  $41 ,791 ,000  versus  $34,058,000  dur¬ 
ing  the  first  quarter  of  1978.  Average 
number  of  shares  outstanding  in  1979 
was  3,425,661  compared  to  3,356,221 
during  the  first  quarter  of  1978. 

The  increase  in  earnings  is  due,  in 
part,  to  the  following  unusual  factors:  (1) 
during  February  1978,  the  Company  suf¬ 
fered  a  significant  loss  in  advertising  rev¬ 
enues  as  a  result  of  a  severe  snowstorm 
which  had  a  negative  economic  impact 
on  The  Boston  Globe’s  market  area  for 
approximately  one  week,  and  (2)  the  first 
quarter  of  1979  does  not  include  the  trad¬ 
itionally  slow  advertising  week  between 
Christmas  and  New  Year’s  Day. 

Nc  :|c 

Dow  Jones  &  Co.  reported  record 
revenues  and  earnings  for  the  first  quar¬ 
ter  ended  March  31. 

Net  income  for  the  period  rose  14.9% 
to  $10,670,000,  or  $.69  a  share,  from 
year-earlier  earnings  of  $9,287,000,  or 
$.60  a  share.  Revenues  for  the  first  quar¬ 
ter  increased  24.6%  to  $98,215,000  from 
year-earlier  revenues  of  $78,822,000. 

Warren  H.  Phillips,  chairman,  noted 
that  the  first  quarter  gains  were  made  in 
the  face  of  a  more  than  40%  increase  in 
postal  rates  over  the  1978  period.  Dow 
Jones’  1979  first  quarter  postage  costs, 
reflecting  rate  increases  and  higher  vol¬ 
ume,  amounted  to  $9,205,000,  compared 
with  $5,711,000  in  the  1978  first  quarter. 
For  the  full  year,  Mr.  Phillips  said,  the 
company’s  postage  costs  are  expected  to 
be  about  30%  above  the  1978  level. 

Phillips  attributed  the  first  quarter 
gains  in  revenues  and  earnings  primarily 
to  an  1 1 .1%  rise  in  advertising  linage  and 
increased  circulation  revenue  at  the  Wall 
Street  Journal.  He  also  cited  a  26.8% 
increase  in  advertising  linage  at  Bar¬ 
ron’s,  a  7.1%  earnings  gain  by  Dow 
Jones’  Ottaway  group  of  19  community 
newspapers,  higher  earnings  at  the  com¬ 
pany’s  Richard  D.  Irwin  textbook  sub¬ 
sidiary  and  improved  results  at  other 
Dow  Jones  operations. 

Dow  Jones’  results  for  the  1979  first 
quarter  include  the  operations  of  Essex 
County  Newspapers,  Inc.,  publisher  of 
four  Massachusetts  dailies;  Book  Digest, 
a  monthly  magazine;  and  Free  Press  Co., 
publisher  of  two  daily  newspapers  in 
Minnesota.  None  of  these  companies 
was  owned  by  Dow  Jones  during  the  first 
quarter  of  1978. 

Directors  of  Dow  Jones  declared  a 
regular  quarterly  dividend  of  360  a  share 
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on  issued  and  outstanding  stock  payable 
June  1,  1979,  to  shareholders  of  record 
May  14,  1979. 

Dow  Jones  publishes  the  Wall  Street 
Journal,  Barron’s  and  Book  Digest 
magazines,  19  daily  general  newspapers, 
news  wire  services,  textbooks  and  busi¬ 
ness  books. 

♦  *  ♦ 

Knight-Ridder  Newspapers,  Inc. 

earned  500  per  share  during  the  first 
quarter  of  1979,  a  gain  of  16.3%  from  the 
430  per  share  reported  a  year  ago,  Ber¬ 
nard  H.  Bidder,  Jr.,  chairman,  told 
shareholders  at  the  company’s  annual 
meeting. 

“We  have  been  pleasantly  surprised 
by  the  strength  of  advertising  revenue 
growth,  particularly  classified  and  gen¬ 
eral  advertising  in  the  first  quarter,’’ 
Bidder  said. 

Operating  revenues  for  the  quarter 
were  $221.7  million  compared  to  $196.1 
million  in  1978,  a  gain  of  13.1%.  Total 
operating  costs  were  $192.2  million  com¬ 
pared  with  $170.3  million,  an  increase  of 
12.9%. 

Separately,  Alvah  H.  Chapman,  Jr., 
Knight-Ridder  president  and  chief 
executive  officer,  announced  the  com¬ 
pany’s  intention  to  “establish  a  signifi¬ 
cant  number  of  bureaus  abroad  during 
the  next  two  years. 

“The  first  of  these  foreign  correspon¬ 
dents  will  be  in  place  before  the  end  of 
1979,’’  Chapman  said.  “Others  will  be 
added  in  1980  and  1981. 

“We  are  in  active  direct  contact  with 
the  government  of  the  People’s  Republic 
of  China  pursuing  our  application  for  a 
bureau  in  Peking.  We  are  hopeful  that  we 
will  receive  that  approval  this  year. 

“We  believe,  as  a  publishing  company 
with  a  continuing  dedication  to  high  qual¬ 
ity,  that  establishing  our  own  foreign 
bureaus  will  enable  each  Knight-Ridder 
newspaper — whether  in  Philadelphia  or 
in  Boulder — to  provide  an  important  im¬ 
provement  for  our  readers.’’ 

Bidder  commented  on  the  company’s 
joint-venture  newsprint  mill  in  Dublin, 
Ga. 

“The  project,  which  was  budgeted  to 
cost  $141  million  including  $10  million  in 
working  capital,  is  somewhat  below 
budget,”  Bidder  said.  “Included  in  this 
budget  is  $6.5  million  for  contingencies 
that  has  not  been  touched  to  date. 

“As  some  of  you  may  know,”  Bidder 
continued,  “the  demand  for  newsprint 
has  escalated  over  the  last  two  years  so 
that  there  are  no  longer  surpluses.  Sup¬ 
ply  is  tight  in  the  East  and  Midwest,  and 
in  the  far  West  there  have  been  critical 
shortages.  Because  of  Knight-Ridder’s 


favorable  contract  positions  with  major 
suppliers,  we  do  not  anticipate  any  prob¬ 
lems  in  getting  sufficient  newsprint,  un¬ 
less  there  are  prolonged  supplier 
strikes.” 


KNIGHT-RIDDER  NEWSPAPERS,  INC.  AND  SUBSIDIARIES 


ConsoKdotod  Stotomont  of  Incomo 

(In  thousands  of  dollars,  oxcopt  per  shore  doto) 

Three  Months  Ended 

March  31 

OPERATING  REVENUE 

1979 

1978* 

Newspaper  odvertising 

Retoil 

$  83, BAD 

5  79,248 

Generol 

22,830 

19,710 

Clossffied 

57,467 

48,943 

Total 

164,157 

147,901 

Cosh  discounts 

(1,156) 

(1,449) 

Net  odvertising 

163,001 

146,452 

Circulation 

44,631 

42,185 

Broadcosting 

5,857 

7,421 

Other 

8,173 

Totol  operoting  revenue 

221,662 

196,058 

OPERATING  COSTS 

lobor  ond  employee  benefits 

91,049 

81,595 

Newsprint,  ink  and  supplements 

53,521 

49,174 

Other  operoting  costs 

40,939 

34,580 

Depreciotion  ond  omortixotion 

6,700 

4,940 

Totol  operoting  costs 

192,209 

170,289 

OPERATING  INCOME 

29,453 

25,769 

OTHER  INCOME  (EXPENSE) 

Interest  income 

1,280 

1,299 

Interest  expense 

(949) 

(280) 

Other,  net 

5 

241 

Totol  other 

336 

1,260 

Income  before  income  toxes 

29,789 

27,029 

Income  taxes 

13,410 

13,035 

NET  INCOME 

$  16,379 

$  13,994 

NET  INCOME  PER  COMMON  AND  COMMON 

EOUIVAIENT  SHARE— Not* 

$  50 

5  .43 

*  Rtclassified  to  conform  with  1979  prosontotion. 

Noto;  Bosod  on  overogo  common  ond  common  equivolont  shorts  outstanding  of 
33,031,000  in  1979  ond  32,622^)00  in  1978  offer  giving  retrooctive  effect  to  o 
2-for-1  stock  spfit  in  August  1978. 

Lee  Enterprises.  Inc.  declared  an  in¬ 
crease  in  the  regular  quarterly  dividend 
from  .160  to  .180  per  share. 

The  dividend  will  be  paid  on  July  2, 
1979  to  stCKkholders  of  record  as  of  June 
1,  1979.  Lloyd  G.  Schermer,  president  ol 
the  company,  said  the  increase  of  38% 
over  the  same  quarter  last  year  was  con¬ 
sistent  with  the  increased  profitability  o! 
the  company. 

Earnings  per  share  for  the  six  month* 
ended  March  31,  1979  were  $.93  as  com 
pared  to  $1.15  (including  $.35  per  shan 
from  the  sale  of  a  TV  station)  in  the  sami 
period  last  year.  Per  share  earnings  fo 
the  second  fiscal  quarter  ended  Marcl 
31,  1979  were  $.34  versus  $.32  in  th* 
comparable  quarter  last  year. 

Operating  revenues  for  the  six  month 
period  were  $57,382,000  as  compared 
with  $50,106,000  in  the  same  period  a 
year  ago.  Revenues  for  the  second  quar¬ 
ter  were  $26,245,(XX),  an  increase  of  1 1% 
over  the  $23,574,000  reported  last  year. 

Net  income  from  “normal”  operations 
in  the  first  six  months  was  $6,722,000. 
Reported  net  income  for  the  same  period 
last  year  was  $8,504,(X)0  which  included 
a  $2,600,000  gain  from  the  sale  of  a  tv 
station.  The  comparable  net  income  from 
“normal”  operations  last  year  was 
$5,904,000. 

For  the  three  months  ended  March  31, 
1979  net  income  was  $2,249,(X)0  as  com¬ 
pared  with  $2,334,000  in  the  same  quar¬ 
ter  last  year. 

*  *  * 

Media  General  reported  record  earn- 
(Continued  on  page  40) 
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Distribution  to  dividends. 


EMgitarsTABS-ll  is  the  only 
total  newspaper  data  processing 
business  system. 

TABS-ll  is  unique.  It's  the  total  circula¬ 
tion,  advertising  and  accounting  system  that 
provides  immediate  answers  to  immediate 
questions. 

Whether  it's  updating  a  customer's  pay¬ 
ment  history,  entering  stops  and  starts,  rout¬ 
ing  new  customers,  or  checking  a  customer's 
current  lineage  against  his  contract  in  the 
Advertising  Department— TABS-ll  does  it  all 
interactively.  And  all  at  once. 

Your  Circulation  Department  is  pro¬ 
vided  with  up-to-the-minute  management 
information,  on-line  routing  of  new  sub¬ 
scribers,  complete  ABC  Analysis  and  distri¬ 
bution  reporting.  In  addition,  TABS-ll  will 
handle  multiple  billing  cycles  and  key  and 
bulk  bundling  systems. 

Your  Advertising  Department  gets  the 
information  it  needs  to  improve  cash  flow 
and  increase  profitability.  TABS-ll  handles 
classified  and  display  ads,  bulk  and  fre¬ 
quency  contracts,  co-op  billing  and  provides 
up-to-the-minute  customer  lineage  statistics. 

For  your  paper's  accounting  needs, 
TABS-ll  offers  three  integrated  packages  that 
provide  complete  payroll,  accounts  payable 
and  general  ledger  information. 


And  because  TABS-ll  is  both  flexible  and 
easy-to-program,  you  can  tailor  the  system 
to  meet  your  needs.  You  can  add  more  ter¬ 
minals  and  expand  your  system  as  your 
paper  grows. 

And  since  Digital  is  the  largest  manu¬ 
facturer  of  newspaper  systems  in  the  world 
—  as  well  as  the  largest  manufacturer  of 
interactive  computer  systems  of  every 
description— we  have  the  resources  to  help 
you  grow  as  your  needs  grow  and  change. 

If  you'd  like  to  learn  more,  attach  your 
business  card  to  the  coupon  or  write  Digital 
Equipment  Corporation,  Graphic  Arts 
Group,  Merrimack,  New  Hampshire  03054. 

r  Digital  Equipment  Corporation,  1 

I  Graphic  Arts  Group,  I 

I  Merrimack,  New  Hampshire  03054.  i 

I  Please  send  me  additional  information  on:  | 

I  □  TABS-ll  Circulation,  Business  and  I 

I  Accounting  System  I 

I  □  CMS-11  Classified  Advertising  System  I 

I  □  CPMS-11  Classified  Page  Makeup  System  I 
I  □  TMS-11  Text  Management  System  I 

My  business  card  is  attached.  EP5129  ^ 

European  headquarters:  12,  av.  des  Morgines,  1213  Petit-Lancy/Geneva. 

In  Canada:  Digital  Equipment  of  Canada.  Ltd. 
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TO  NAPP,  LETTERPRESS  PL 
FANCY.  ITS  OUR  ONE  BIG 


Commitment  —  to  our  customers  and  to  the  newspaper  industry  —  is  the 
key  to  our  success.  In  just  six  short  years,  we've  become  the  world's 
leading  supplier  of  photopolymer  plates  for  letterpress  printing.  But 
while  we're  big  enough  to  span  six  continents,  we're  small  enough  to 
provide  the  individual  attention  our  customers  need.  And  we  do  so  in  a 
variety  of  ways: 


A  COMPLETE  EQUIPMENT  LINE 

_  From  technical  manuals  to  plate  processors,  we 
provide  you  with  a  total  system.  Our  line 
^  features  a  variety  of  equipment,  including 
]  semi-automatic  plate  processors,  exposure 
units,  manual  washers  and  manual  dryers 
__  ...  all  designed  for  use  with  photopolymer 
■-S  Napplates®  for  direct  printing,  Super-H® 
pattern  plates  and  our  new  Napplate  11 S®, 

~  -  featuring  a  specially-treated  steel  substrate 
for  use  with  magnetic  saddles,  ffij - — S 


RESPONSIBILITY  FOR  MANUFACTURE 

Since  our  plates  are  pre-manufactured, 

quality  control  rests  with  us.  This  not  only  - - 

eases  the  burden  on  your  production  staff 
.  .  .  it  assures  you  of  consistent, 
high-quality  reproduction  as  well.  | 


#  ^ 


A  TRAINING  CENTER  FOR  I  ■ 

CUSTOMERS 

When  your  paper  purchases  NAPP 
equipment,  your  key  production 
Personnel  are  invited  to  attend  a  special 
training  program  at  our  headquarters  in  San 
Y  Marcos,  California.  At  our  center,  you  and 


lUAPR 


- - -i  THE  TAKE  ADVANTAGE 

/  OF  us®  PROGRAM  ^ 

To  help  your  advertisers  get  the  most  out  of 
F  your  conversion  to  NAPP,  we've  designed  a  unique 

communications  program  called  Take  ADvantage 
of  Us.  Using  an  illustrated  guide  as  its  primary  tool, 
the  program  pinpoints  ways  for  advertisers  to  improve 
-  their  quality  control  in  order  to  improve  overall 

advertising  reproduction. 

LEARN  MORE,  SEE  MORE  AT  THE  ANPA  CONFERENCE 

For  a  closer  look  at  NAPP  and  what  we  can  offer  you,  visit  our  booth, 
number  1512,  at  the  Las  Vegas  Convention  Center.  We'll  have  our 
current  line  on  display,  with  top-notch  NAPP  personnel  on  hand  to 
answer  your  questions.  Come  see  for  yourself  why  NAPP 
printing  systems  are  the  choice  of  more  letterpresi^-^^^^^^^^^~'iyVM^ 
newspapers  than  any  other.  Or  call  —  W  W 

toll-free,  (800)  854-2860  for  more  — A  k  k 

information.  Inside  California,  jd  ^  i  H 

call  toll-free,  (800)  542-6226.  I  j  ^  Q  k  . 


your  staff  will  learn  how  to  make  the  transition  to  NAPP  as 
smoothly  and  as  efficiently  as  possible.  Present  customers  may . 
take  advantage  of  our  "refresher"  classes,  as  well  as  classes  _A 
for  new  personnel. 

"SPARE  PARTS"  INVENTORY  CONTROL 

This  special  service  is  our  assurance  that  you'll  have  rb^ii  1 1 
parts  on  hand  if  you  need  them.  Your  NAPP  field  rep  fTBBa 
will  make  periodic  checks  of  your  inventory,  filling  out 
a  handy  order  form  for  you  to  send  in  to  our  customer 
service  department.  This  preventative  measure  alerts 
you  to  potential  shortages  and  helps  ovoid  costly  delays. 


ATEM  AKING  IS  NO  PASSING 
REASON  FOR  BEING  HERE. 


Bottom  line 
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ings  and  revenues  in  the  first  quarter  of 
1979. 

Earnings  per  share  were  $0.64  versus 
$0.39  in  the  prior  year,  net  income  was 
$4,758,000  versus  $2,921,000,  and  rev¬ 
enues  were  $63,673,000  versus 
$57,599,000  the  year  before. 

In  the  first  quarter,  profit  before  tax  by 
industry  segment  was  as  follows: 
$4,468,000  in  the  newspaper  division, 
versus  $4,353,000  a  year  ago;  $1,775,000 
in  the  broadcast  division,  versus 
$1 ,334,000  a  year  ago;  and  $5,065,000  in 
the  newsprint  division,  versus  $1,879,000 
a  year  ago. 

Alan  S.  Donnahoe,  president,  said: 
“Bad  weather  and  a  late  Easter  had  an 
adverse  effect  on  our  newspaper  opera¬ 
tions  in  the  first  quarter,  but  our  broad¬ 
cast  and  newsprint  divisions  both  had 
excellent  performance  with  the  latter  re¬ 
covering  sharply  from  its  depressed  level 
of  a  year  ago.” 

Media  General  is  a  diversified  com¬ 
munications  company  with  newspaper, 
broadcast,  printing  and  publishing  opera¬ 
tions,  along  with  its  newsprint  subsidiary 
which  produces  through  a  recycling 
process  about  one-tenth  of  all  the  news¬ 
print  manufactured  in  the  United  States. 


Multimedia,  Inc.,  announced  1979  first 
quarter  earnings  increased  17%  to  49 
cents  per  share  over  42  cents  for  the 
same  period  a  year  ago. 

Revenues  for  the  three  months  ending 
March  31,  1979,  totaled  $26,988,000,  a 
17%  increase  over  1978  revenues  of 
$23,057,000.  Newspaper  operating  rev¬ 
enues,  including  the  effect  of  two  recent 
newspaper  acquisitions,  increased  16% 
to  $13,198,000  for  the  quarter  from 
$11,341,000,  while  broadcasting  rev¬ 
enues  increased  18%  to  $13,790,000  from 
$11,716,000. 

Net  earnings  after  taxes  were 
$3,249,000  for  the  quarter,  a  17%  gain 
over  1978  earnings  of  $2,789,000. 

Multimedia's  earnings  per  share  in¬ 
creased  29%  to  $2.35  for  the  year  1978 
over  1977,  while  revenues  increased  20% 
to  $1 10,630,000.  Net  income  rose  30%  to 
$15,601,000. 

The  board  of  directors  declared  a  di¬ 
vidend  of  16  cents  per  share  of  common 
stock  payable  May  15, 1979  to  sharehold¬ 
ers  of  record  May  1,  1979. 

Multimedia,  Inc.  owns  and  operates  12 
daily  newspapers,  22  non-daily  newspa¬ 
pers,  5  VHP  television  stations,  13  radio 
stations  and  syndicates  the  “Phil 
Donahue  Show.” 

:|c  :)c 

Panax  Corporation,  Michigan  based 
newspaper  publishing  and  commercial 


THE  PROOF  IS 
_JN  THE  PHOCESSING_ 

and  Helion  proves  it. 

To  get  the  best  out  of 
your  processor,  you’ve 
got  to  put  the  best  into 
it.  And  Helion  proves  it’s 
the  best  time  after  time. 

That’s  why  many 
major  printers,  type¬ 
setters  and  newspapers 
rely  on  Helion’s 

Stabilization  chemistries  or  Developer- 
Replenishers  whether  they’re  using 
Stabilization  or  RC  Paper,  Rapid  Access 
or  Lith  Film. 

Helion  chemistry  provides  more  production 
per  gallon,  so  it’s  economical,  too. 

For  the  name  of  your  nearest  authorized  Helion  dealer  and 
more  product  information,  contact; 


& 


HELION  INDUSTRIES,  INC. 
/  681  Main  St.,  Belleville,  N.J.  07109 


Dealers  Inquiries  Invited. 


printing  company,  announced  1979  first 
quarter  results. 

First  quarter  revenues  were  $9,595,389 
with  a  net  loss  of  $379,880  or  a  loss  of 
$0.32  per  share.  These  figures  compare 
with  revenues  of  $8,412,578  and  a  net  loss 
of  $27,352  or  $0.02  per  share  during  the 
same  period  in  1978. 

The  company  emphasized  that  the  fig¬ 
ures  reflect  an  anticipated  first  quarter 
loss  as  a  result  of  the  operating  impact 
related  to  recent  acquisitions  and  a  full 
first  quarter  impact  of  the  Upper  Penin¬ 
sula  Sunday  Times  which  commenced 
publication  in  March,  1978. 

A  quarterly  dividend  of  $0.02  per  share 
was  also  announced  by  the  board  of  direc¬ 
tors  of  Panax  Corporation.  The  dividend 
will  be  paid  on  June  1 , 1979  to  sharehold¬ 
ers  of  record  as  of  May  15,  1979. 

Panax  Corporation  publishes  six  daily 
and  61  weekly  newspapers  in  Michigan, 
Illinois,  Indiana,  Virginia,  Maryland, 
Florida  and  Texas  and  operates  commer¬ 
cial  printing  plants  in  Michigan,  Illinois, 
Florida  and  southern  .Africa. 

♦  ♦  ♦ 

Post  Corporation  of  Appleton,  Wise., 
announced  first  quarter  earnings  of 
$436,000  or  240 per  share,  compared  with 
$557,000  or  310  per  share  a  year  ago. 

The  newspaper  and  broadcasting  firm’s 
operating  profit  was  slightly  higher  than  a 
year  ago,  but  increased  depreciation, 
amortization  and  interest  charges  caused 
a  decrease  in  net  profit. 

A  spokesman  said  operating  profit  of 
the  company’s  newspaper  division  was 
down  6%  from  a  year  ago  while  that  of 
the  broadcasting  division  was  up  3%. 
Commercial  Printing,  a  new  division,  re¬ 
ported  a  “modest”  profit,  he  added. 

Post  owns  and  operates  newspapers, 
broadcast  stations  and  commercial  print¬ 
ing  plants  in  nine  states. 


Ad  expenditures 
increased  14.9% 

Advertising  expenditures  in  daily 
newspapers  increased  14.9%  in  March 
over  the  same  month  last  year,  and  ran 
13.2%  ahead  of  1978  in  the  first  quarter, 
according  to  the  Newspaper  Advertising 
Bureau,  Inc.  Through  March,  newspaper 
advertising  expenditures  amounted  to 
$3.0  billion. 

By  classification,  the  first  quarter 
gains  were: 

National,  up  20.1%  in  March  and 
15.4%  for  the  quarter  to  $454  million; 
retail,  up  7.7%  in  March  and  7.4%  for  the 
three  months  to  more  than  $1.5  billion, 
and  classified,  up  25.9%  for  the  month 
and  22.3%  for  the  three  months  to  $984 
million. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  linage  mea¬ 
surements  by  Media  Records,  Inc.  in  its 
index  cities,  plus  other  data. 
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Canon  is  making  news  with  their  NP-1824.  It  deck  paper  loading  system,  you  can  switch 


makes  copies  on  pitin  paper  in  four  large  sizes 
up  to  18  by  24  inches— larger  than  a  full 
newspaper  page. 

So  you  can  make  one-piece  copies  of 
newspaper  proofs,  advertising  layouts,  archi¬ 
tectural  elevations,  engineering  schematics. 
Also  translucent  originals  for  diazo  machines. 
And  get  Canon's  superb  image  quality  as  well. 

It’s  really  unsurpassed.  Because  while  most 
other  plain  paper  copiers  are  variations  of  the 
same  technological  development,  the  NP-1824 
incorporates  a  unique  technology  based  on 
the  same  principles  as  fine  photogravure 
printing. 

As  a  result,  solid  black  areas  stay  black— no 
grainy  edge  effect.  Whites  stay  white.  And  all 
half-tones  in  between  are  reproduced  with 
striking  fidelity.  So  you  can  copy  difficult  to 
reproduce  originals  like  finely  detailed  sche¬ 
matics,  computer  fan-fold  printouts,  colored 
renderings  and  illustrations,  even  photo¬ 
graphs— and  get  compliments  instead  of  com-  - 
plaints  on  the  results. 

They  come  out  perfectly  dry,  so  you  can 
write  or  color  on  them  right  away. 

The  NP-1824  is  versatile,  convenient  to  use 
and  simple  to  operate.  You  can  make  copies 
using  either  sheet  mode  or  book  mode.  Copy 
onto  11"  X 17"  ledger,  12"  x  18"  tabloid,  17"  x 
22"  or  18"  X  24"  newspaper-size  sheets.  And 
because  the  NP-1824  incorporates  a  double- 


from  one  size  to  anotlier  with  a  touch  of  a 
button. 

It’s  fast,  too.  In  sheet  mode,  it  produces  up 
to  10  copies  per  minute  on  18"  x  24"  sheets, 
and  up  to  20  per  minute  on  11"  x  17"  sheets. 
Another  advantage:  in  book  mode  you  can 
automatically  make  multiple  copies  of  one  origi¬ 
nal.  Simply  pre-set  the  Copy  Dial  for  1  to  25 
copies.  Or  set  Copy  Dial  at  "M”  for  26  or  more 
copies. 

And  the  NP-1824  is  reliable.  It’s  built  by 
Canon,  a  company  with  a  long-standing  repu¬ 
tation  for  both  high  quality  optics  and  business 
machines.  And  backed  by  a  nationwide,  full- 
service  organization. 


For  more  information,  send  in  the  coupon. 

Better  still,  see  first-hand  what  the  NP-1824 
is  capable  of  doing.  Enclose  with  the  coupon 
something  you’d  like  copied  on  the  NP-1824. 
We’ll  deliver  to  you  your  original,  our  copy,  and 
full  details  and  specs. 

'  □  Please  have  a  salesperson  contact  me. 

□  Please  send  information  on  the  NP-1824. 

□  I  am  enclosing  material  to  be  copied.  Show  me 
what  the  NP-1824  can  do. 


Name. 

Title— 


Canon 

PLAIN  PAPER  COPIER 

1824 


Copier  Division  Canon  USA,  Inc., 

^10  Nevada  Drive,  Lake  Success,  New  York  1104^ 


Canon's  bio  neuusmokBr. 


120  Press-ready  plates  per 

Increase  Plate  ProductivitY 


Plus  Standard  Letterflex  Benefits: 

Cut  costs  by  recycling  unexposed  photopolymer  to 
make  additional  plates. 

High  productivity  with  f  ully-automatic 
programming. 

Minimize  maintenance  time  with  computer  logic 
system  for  easy  troubleshooting. 

Eliminate  water  washout  disposal  problems 
with  the  unique  dry  development  process. 

Service  of  equipment,  parts  and  supplies  on  a 
24-hour  emergency  basis. 


IF  THE  FUTURE  IS  HERE  TODAY! 
SYSTEM  PR2-120 


'  hourwith  one  operatoL 

In-line  Pnnch-Rend-Trim  Section 


Attention  SYStem  290AUsers: 

Retrofit  kits  available! 

In  keeping  with  Grace's  long-term  commitment  to 
support  and  advance  Letter! lex  technology,  we  kept 
you  in  mind  while  developing  the  System  PR2-120‘ 
Retrofit  kits  are  available  to  update  your  existing 
equipment. 


LETTERFLEX 


For  more  information  contact:  R.J.  Hanlon,  W.R.  Grace  &  Co.  Letterflex  Systems 
55  Hayden  Avenue,  Lexington,  MA  02173  (617)  861  -6600 


Ad  scene 


By  Dan  Lionel 


DS&E  syndicates  employment  feature 


Readers  probing  the  help  wanted  col¬ 
umns  of  the  Seattle  Post  Intelligencer 
are  getting  a  boost  in  their  job  hunting 
efforts  these  days  via  a  weekly  editorial 
feature,  “The  Employment  World”  by- 
lined  by  Arnold  R.  Deutsch,  founder  and 
Chairman  of  Deutsch  Shea  &  Evans,  one 
of  the  nation's  leading  recruitment  ad¬ 
vertising  agencies. 

Such  topics  as  “Is  it  Time  To  Change 
Jobs?",  “Careers  in  Data  Processing”, 
“  'Behind  The  Scenes'  Careers  in 
Sports”,  “Would  You  Hire  Yourself?” 
have  appeared  in  the  Sunday  classified 
sections  since  the  newly  syndicated  fea¬ 
ture  began.  Other  subscribers  include  the 
Orlando  Sentinel  Star,  Wilmington 
(Del.)  News-Journal  and  Washington 
(D.C.)  Journal  Suburban  Newspaper 
Group. 

Although  “breaking  face”  with  edito¬ 
rial  on  the  classified  page  requires  con¬ 
siderable  soul  searching  on  the  part  of 
newspaper  management,  there  are  those 
who  recall  the  days  when  anything  other 
than  agate  type  on  the  classified  page  was 
regarded  as  mayhem,  rape  or  worse. 
Deutsch's  rationale  in  presenting  the 
new  feature  was  embodied  in  an  address 
before  an  ANCAM  Conference  several 
years  back  when  he  said  there  was  need 
for  newspapers  to  think  in  terms  of  edito¬ 
rial  support  for  their  employment  adver¬ 
tising  .  .  .  "something  most  other  forms 
of  newspaper  advertising  have  in  abun¬ 
dance.  Employment  and  careers.”  he 
pointed  out.  “is  one  of  the  most  impor¬ 
tant  aspects  of  a  person's  life  yet  very 
few  newspapers  have  recognized  or  acted 
upon  this  point.” 

Citing  examples  of  editorial  support 
which  attracts  readers  and  helps  adver¬ 
tisers.  Van  M.  Evans.  DS&E  president 
noted  the  fashion  pages,  food  pages,  in¬ 
vestment  advice  on  the  financial  pages, 
automotive  news  columns,  gardening 
features  etc.,  “Throughout  the  paper,  in 
fact,  readers  are  rewarded  with  editorial 
columns  that  relate  to  their  interests — 
only  the  employment  pages  lack  such 
material.  Yet  work  and  careers  are  of 
vital  interest  to  all  and  job  applicants 
welcome  sophisticated  assistance  in  put¬ 
ting  their  best  foot  forward  both  in  apply- 


For  Powerful  Year-Round  Promotions 

AMERICAN  FLAG  KITS 
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ing  for  a  job  and  selecting  a  career.” 

“Many  of  the  columns  are  based  on 
DS&E's  own  research,  such  as  its  new 
study  of  programmers  and  systems 
analysts.  Others  are  developed  from  in¬ 
terviews  with  people  in  various  fields, 
from  DS&E's  daily  contacts  with  clients, 
primarily  Fortune  500  corporations,  and 
ideas  and  information  provided  by 
people  who  talk  about  experiences  and 
problems  in  their  own  working  lives  as 
recruiters  as  well  as  applicants.  Deutsch 
doesn't  try  for  a  nuts  and  bolts  ap¬ 
proach,”  Evans  said,  “but  he  tries  to  call 
attention  to  developments  in  employ¬ 
ment  that  will  be  of  service  and  interest 
to  a  wide  variety  of  the  paper's  readers.” 

Asked  about  feedback  from  the  new 
feature,  Evans  said  CAMs  see  a  double 
advantage.  “First,  the  column  is  a  reader 
service  and  encourages  people  to  turn  to 
and  get  'involved'  in  the  employment 
section,  thus  boosting  readership  of  the 
employment  ads.  Second,  the  paper  can 
point  out  to  its  recruitment  advertisers 
that  it  has  added  this  feature  that  will 
enhance  the  pulling  power  of  their  ads  by 
increasing  readership  of  the  section." 

With  employment  consistently  hitting 
new  highs  Arnold  Deutsch  sees  us  “en¬ 
tering  a  dramatic  decade  which  will  see 
the  human  resources  consciousness  of 
our  nation  soaring.  The  worth  and  con¬ 
tributions  of  the  working  role  will  as¬ 
sume  added  importance  as  we  face  the 
challenges  of  power  groups.  More  reason 
to  add  a  feature  on  human  resources 

now.”  he  notes. 

*  *  * 

Another  aspect  of  growing  considera¬ 
tion  for  the  job  hunter  is  voiced  by  Larry 
Healy.  CAM  the  Boston  Globe.  Healy, 
who  is  chairman  of  ANCAM's  Ethics 
Committee,  places  a  flier  in  each  batch  of 
box  replies  sent  to  classified  employment 
advertisers  that  encourages  the  adver¬ 
tiser  to  respond  to  each  application. 

In  his  monthly  column  that  appears  in 
ANCAM  Exchanges  he  notes  “Sure  it 
costs  them  time  and  money  to  answer 
each  reply  but  it  has  already  cost  the  job 
seeker  the  same.  Could  it  be  that  cour¬ 
tesy  is  a  dying  virtue?  It's  more  likely 
that  economics  are  the  key  to  this  prob¬ 
lem  .  .  .  As  to  answering  services,  I  will 
not  allow  a  help  wanted  ad  to  appear 
with  an  answering  service  as  the  sole 
means  of  response.  The  basis  of  help 
wanted  classified  is  one-on-one.  people 
to  people,  and  while  the  answering  ser¬ 
vice  is  not  people  to  machine,  it  is  people 
to  nothing.  The  job  seeker  leaves  his 
name,  number  and  vulnerability  on  the 
other  end  of  the  line.” 

Concern  for  the  job  applicant,  Healy 


Preprint  ads  total 
$1.4  billion 

Advertisers  invested  $1.4  billion  on 
preprinted  ads  in  daily  newspapers  last 
year,  up  28%  from  the  year  before,  ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau,  Inc. 

The  Bureau  bases  this  estimate  on  in¬ 
formation  from  857  newspapers  which 
responded  to  its  annual  survey. 

Overall,  daily  newspapers  circulated 
24  billion  copies  of  preprint  ads  in  1978, 
up  19.6%  from  the  previous  year.  Of 
these,  20.2  billion  were  retail  and  3.7  bil¬ 
lion  were  national. 

The  bureau  also  reported  that  11.7  bil¬ 
lion  preprints  appeared  in  Sunday  edi¬ 
tions.  up  14.5%  over  the  previous  year, 
and  12.3  billion  preprints  ran  on  week¬ 
days  up  24. .3%. 

Since  1970,  preprint  distribution  in 
daily  and  Sunday  newspapers  has  tri¬ 
pled,  the  bureau  said. 


believes,  comes  under  the  heading  of  en¬ 
lightened  self  interest  by  both  the  news¬ 
paper  and  the  recruitment  advertiser. 
Doing  the  right  thing  by  the  applicant  will 
keep  those  responses  coming  in. 

What  kind 
of  father 
lets  his  kid 
work  for 
nickels  &dimes? 


—  BEACARRIER.The  big  lobyou  can  handle. 


RECRUITMENT  ADS— A  series  of  re¬ 
cruitment  ads  for  newspaper  carriers 
aims  at  building  interest  in  the  job 
among  boys  and  girls  and  their  parents. 
The  six  "ready  to  run"  1000-line  ads  for 
in-paper  use  were  developed  by  the 
Newspaper  Advertising  Bureau,  Inc.  for 
the  Newspaper  Readership  Project. 
Each  ad  in  the  series  carries  the  tag  line: 
"Be  a  carrier"  The  big  job  you  can  han¬ 
dle."  The  ads  are  available  at  $50  the 
set,  plus  postage,  from  the  Newspaper 
Advertising  Bureau,  Inc.,  485  Lexington 
Ave.,  New  York,  N.Y.,  10017. 

EDITOR  &  PUBLISHER  for  May  12,  1979 


44 


t 

I 


Why  buy  4he  cow  when 


all  you  want  is  4he  milk? 


Why  support  a  com¬ 
puter  when  INSCO’s 
Publications’  Advertis¬ 
ing  and  Circuiation 
Business  Service  (PACS) 
can  give  you  computer 
efficiency  with  minimai 
troubie  and  expense? 

You  want  the  milk  not  the 
cow.  That’s  the  logic  behind 
INSCO’s  PACS.  You  get 
computer  efficiency  without 
buying  another  computer. 
After  all,  you’re  in  the  news¬ 
paper  business  not  the  data 
processing  business. 

With  INSCO’s  PACS.  you’ll 
have  greater  control  of  your 
business.  Prompt,  accurate 
billing.  Improved  cashflow. 
Standard  internal  procedures 
and  corporate  reporting. 


PACS  will  also  reduce  tran¬ 
sient  collection  overhead. 
Compute  contract  rates,  dis¬ 
count  and  interest  charges. 
Automate  circulation  func¬ 
tions.  All  with  a  proven  re¬ 
liable  system. 

You’ll  have  a  minimum 
amount  of  data  processing 
equipment  with  PACS.  You 
won’t  need  specialized  per¬ 
sonnel.  No  complicated 
computer  language  to  learn. 
No  special  “computer  cen¬ 
ter”  to  eat  up  space. 

INSCO  is  one  of  the  coun¬ 
try’s  leading  computer  ser¬ 
vice  companies.  So  the  com¬ 
puter  and  the  system  are  in 
the  hands  of  computer  ex¬ 
perts.  And  you  get  the  results! 


PACS  can  be  working  for 
you  in  a  matter  of  days.  For 
a  detailed  PACS  Kit  with 


sample  reports,  send  in  this 
coupon  today. 


Attention: 

Mr.  P.  V.  Cassidy,  V.P. 

PACS  Sales  and  Customer  Support  Division 
INSCO  Systems 
Neptune,  New  Jersey  07753 

INSCO,  you’ve  made  a  good  point. 

Send  me  the  PACS  Kit  including  sample  reports. 


Name  Title 


Company 


Address 


City  State  Zip 


INSCO 


For  more  information  on  PACS,  visit  INSCO's  Booth  #560  at 
the  ANPA/RI  Convention,  Las  Vegas,  June  2nd-June  7th. 


an  affiliate  of  The  Continental  Corporation 


Bill  Hamilton,  for  21  years  city  editor 
of  Enid  (Okla.)  News  and  Eagle — 
resigned. 

*  *  * 

D.  Victor  Pytko,  former  managing 
editor  of  Marion  (O.)  Star  and  former 
managing  editor  of  Coshocton  (O.) 
Tribune — to  Ypsilanti  (Mich.)  Press  as 
news  editor. 

tit  iii 

Martin  M.  Cooper,  previously  senior 
vicepresident  at  Harshe-Rotman  & 
Druck  Inc. — appointed  vicepresident- 
corporate  communications.  Playboy  En¬ 
terprises  Inc. 

sk  ♦  ♦ 

Dick  Calhocn,  former  managing  editor 
of  Las  Vegas  (Nev.)  Review-Journal — 
appointed  editor  of  La  Grande  (Ore.) 
Ohser\’er. 

Linda  Pennington — named  assistant 
circulation  auditor. 

Douglas  Cope — named  circulation 
manager  of  Crestview  (Fla.)  Okaloosa 
News-Journal. 

*  *  :k 

Turner  Hutchinson,  former  photog¬ 
rapher  for  the  Nashville  commercial  art 
and  photography  firm.  Service  Publish¬ 
ing  Systems — named  photographer  at 
Nashville  (Tenn.)  Banner. 

*  *  ♦ 

Louis  SiTO,  assistant  production  man¬ 
ager  of  Chicago  Sun-Times — named 
production  manager. 

*  *  ★ 

Lance  R.  Primis,  retail  advertising  di¬ 
rector  of  New  York  Times — assuming 
additional  duties  as  director  of  advertis¬ 
ing  promotion  and  research. 

♦  *  * 

Lewis  S.  Haber,  city  editor  of  South 
Bend  (Ind.)  Tribune — named  associate 
editor.  He  succeeds  Phillip  H.  Ault — 
retired.  C.  Edwin  Perkins,  assistant  city 
editor — named  city  editor.  Nancy  J. 
SuLOK,  staff  reporter — named  assistant 
city  editor. 


IS  YOUR 
LEAD 
DEAD? 

TOP  $  FOR  YOUR 
TYPE  METAL 

commercial  metals  company 

Lead  Department 
Box  1046 

Dallas.  Texas  75221  fc  f  i  i  I 
(214)  631-4120  Ext.  279  VA  I  /  / 

METAL  MERCHANT  FOR  THE  WORLD 


John  E.  Guiniven,  manager,  public  is¬ 
sues  of  International  Paper  Co. — named 
director  of  news  services.  Previously 
Guiniven  had  been  a  newsman  and 
bureau  manager  for  United  Press  Inter¬ 
national  and  spent  8  years  as  press  sec¬ 
retary  to  U.S.  Sen.  Robert  C.  Byrd, 
D.-W.  Va. 

Michael  Ovca,  business  office  man¬ 
ager  and  personnel  and  credit  manager  of 
Champaign-Urbana  (Ill.)  News- 
Gazette — named  controller. 

9|C  *  * 

Ray  J.  Dyer,  publisher  of  El  Reno 
(Okla.)  Tribune — named  recipient  of 
Benefactor  award  from  H.H.  Herbert 
School  of  Journalism  and  Mass  Com¬ 
munications,  University  of  Oklahoma. 

*  *  ♦ 

Roy  C.  Small,  vicepresident  of  Regis¬ 
ter  Publishing  Co.,  publisher  of  Harris¬ 
burg  (111.)  Register — named  general 
manager.  He  succeeds  his  father  Curtis 
G.  Small — retiring  after  59  years  with 
the  company. 

♦  *  * 

Deborah  Howell,  city  editor  of  Min¬ 
neapolis  Star — named  assistant  manag¬ 
ing  editor  of  St.  Paul  (Minn.)  Pioneer 
Press.  She  is  married  to  State  Senate 
Majority  leader  Nicholas  Coleman. 

ik  9k  * 

Wayne  Ashby,  circulation  manager  of 
Lebanon  (Tenn.)  Democrat — resigned. 
George  Payer — named  to  succeed  him  as 
circulation  manager. 

*  ♦  5k 

Louis  M.  Heldman,  city-county  bureau 
chief  at  Detroit  Free  Press — named  bus¬ 
iness  editor.  He  succeeds  Clark 
Hoyt — named  convention  editor  to  plan 
and  coordinate  Free  Press  coverage  of 
the  1980  national  political  campaign  and 
the  Republican  National  Convention  in 
Detroit. 

5k  :k  5k 

Gary  Reid,  publisher  of  Hollis  (Okla.) 
News — named  chairman  of  the  board  of 
regents  of  Oklahoma  A  «&.  M  colleges. 

5k  5k  5k 

Ronald  A.  Miller,  vicepresident  and 
advertising  director  of  Greenville 
News-Piedmont  Co.  in  South 
Carolina — resigned  to  open  an  advertis¬ 
ing  business  of  his  own. 

5k  5k  5k 

Rick  Ali  en — named  editor  of  Winter 
Haven  (Fla.)  Herald. 

5k  5k  5k 

Walter  C.  Bowick,  city  and  state  cir¬ 
culation  manager  of  Montgomery  (Ala.) 
Journal — named  circulation  manager  of 
both  Montgomery  Advertiser  and 
Alabama  Journal. 

5k  sk  5k 

William  O.  Howe,  assistant  labor  rela¬ 
tions  manager  of  Chicago  Tribune — 
named  labor  relations  manager. 

5k  5k  5k 

Anthony  T.  Curti.ss — subscriber  pro¬ 
motion  manager  of  Minneapolis  Star 
and  Tribune — named  manager  of  circu¬ 
lation  sales. 


Newspeople 


Waters  Norton 

William  Waters,  former  public  affairs 
editor  at  Tucson  (Ariz.)  Star — named 
editorial  writer  at  Phoenix  (Ariz.)  Repub¬ 
lic. 

5k  5k  5k 

Jerry  Norton,  former  Washington  cor¬ 
respondent  and  assistant  bureau  chief  of 
Commodity  News  Service — named 

Asian  editor  for  Unicom  News, 

worldwide  economic  news  service 
Jointly  operated  by  United  FYess  Interna¬ 
tional  and  Commodity  News  Service, 
Inc. 

5k  5k  5k 

Jane  Kennedy,  education  and  business 
reporter  for  Marion  (Ind.)  Chronicle- 
Tribune — named  business  news  writer  at 
Nashville  Banner. 

5k  sk  5k 

Mel  Harkavy,  general  manager  of 
Southern  California  Publishing  Co.  of 
Los  Angeles — named  business  manager 
of  Fullerton  (Calif.)  News  Tribune.  He 
succeeds  J.  FredSerrot — deceased. 

Bob  Balderas,  controller  of  Southern 
California  Pub.  Co. — named  controller 
of  News  Tribune. 

*  *  * 

Albert  E.  von  Entress,  circulation 
marketing  director  of  New  York  (N.Y.) 
Post — named  vicepresident  and  circula¬ 
tion  director. 

*  *  * 

William  T.  Guthrie,  managing  editor 
and  John  O.  Bailey,  special  projects 
editor  New  Haven  (Conn.)  Journal- 
Courier — named  recipients  of  top  1978 
award  of  National  Foundation  for  High¬ 
way  Safety. 

5k  5k  5k 

John  Mui.lane,  zone  manager  for 
Miami  (Fla.)  Herald — named  communi¬ 
cations  manager  for  Miami  Herald  and 
Miami  News. 

5k  5k  5k 

John  B.  Edmands,  executive  editor  of 
Pleasanton  (Calif.)  Times — resigned  to 
pursue  “other  adventures  in  Jour¬ 
nalism.” 

5k  9k  9k 

Harry  Hix,  Jr.,  former  assistant  to 
publisher  of  McMinnville  (Tenn.)  South¬ 
ern  Standard — named  publisher  of  two 
Alabama  weeklies,  Atmore  Advance  and 
Brewton  Standard. 
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in  the  news 


Connolly  Motosich 

William G.  Connolly,  an  assistant  na¬ 
tional  editor  at  New  York  Times — to  be¬ 
come  managing  editor  of  Norfolk  (Va.) 
Virginian-Pilot  in  June.  Connolly  has 
been  with  the  Times  for  12  years,  having 
served  as  articles  editor  for  Times  Sun¬ 
day  magazine,  assistant  real  estate  editor 
and  copy  editor  on  the  national  desk.  He 
succeeds  Joseph  Dunn — resigned  as 
managing  editor  of  the  Pilot. 

*  ♦  ♦ 

Joseph  P.  Matasich,  managing  editor  of 
Ypsilanti  (Mich.)  Press — named  editor. 
He  came  to  the  Press  from  the  Flint 
(Mich.)  Journal  and  has  held  editorships 
in  Kansas  City,  Mo.  and  Carlisle,  Pa. 

t  *  4c 

Sam  Ruinski,  Nassau  editor  of  Garden 
City  (N.Y.)  Newsday — named  to  new 
post  of  community  relations  director.  He 
was  formerly  managing  editor  of  the  de¬ 
funct  Long  Island  Press. 

*  ♦  * 

Howard  L.  Selman,  assistant  circula¬ 
tion  manager  of  Fremont  (Calif.)  Dollar 
Saver,  a  shopper  of  200.229  circulation 
— named  circulation  manager.  He  suc¬ 
ceeds  Bob  Wray — resigned. 

♦  ♦  ♦ 

Rufus  S.  Walker,  Jr.  general  manager 
of  Primas  (Pa.)  Delaware  County 
Times — retired.  He  will  become  a  con¬ 
sultant  to  Ingersoll  Publications  the  par¬ 
ent  company.  Walker  will  be  succeeded 
by  H.L.  Schwartz,  111,  editor — who  will 
assume  the  additional  title  of  publisher. 
♦  ♦  * 

Michael  J.  Olds,  former  city  editor  of 
St.  Charles  (Mo.)  News — appointed 
bureau  chief  of  the  new  Metro  News 
bureau  of  Connelly  Newspapers  of  St. 
Louis. 

«  «  * 

Bob  Woodward,  Washington  Post  re¬ 
porter  of  Watergate  fame — named  assis¬ 
tant  managing  editor/metropolitan  news. 
He  has  been  serving  as  investigative  re¬ 
porter  on  national  news  desk  and  deputy 
metropolitan  editor. 

«  *  4c 

Roger  Walker,  publisher  and  editor  of 
Henderson  (Tex.)  News  since  1963 — 
retired.  He  is  succeeded  by  Jim 
Robertson — former  publisher  and  editor 
of  La  Porte  (Tex.)  Bay  shore  Sun. 
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Ben  Brown,  former  tv  writer  at  Tampa 
(Fla.)  Tribune — named  tv  critic  at  De¬ 
troit  News,  succeeding  David  Eden. 

4t  4t  4c 

V.  David  Stephenson,  former  press¬ 
secretary  to  Massachusetts  Gov. 
Michael  S.  Dukakis — appointed  director 
of  communications,  Lahey  Clinic,  Bos¬ 
ton. 

4c  4c  4c 

Maurice  McQuillen,  editor  of  veter¬ 
ans  page,  Manchester  (N.H.)  Union 
Leader — recipient  of  national  award 
from  Veterans  Administration  for  his 
more  than  25  years  of  service,  “to  veter¬ 
ans,  the  general  public  and  the  Veterans 
Administration.” 

4i  4c  4c 

Virginia  B.  Edwards,  copy  editor  for 
Louisville  (Ky.)  Courier-Journal — 
named  outstanding  newcomer  in  Ken¬ 
tucky  journalism  for  1979  by  University 
of  Kentucky  school  of  journalism.  Also 
honored  was  Landmark  Community 
Newspapers  of  Shelbyville,  Ky.  and 
their  vicepresident  and  executive  editor, 
George  Trotter,  for  community  service. 

*  *  * 

George  W.  Searles,  member  of 
Chicago  Sun-Times  management  ser¬ 
vices  group — named  assistant  to  director 
of  marketing. 

4c  4c  4c 

Roy  M.  Close,  classical  music  and 
dance  critic  for  Minneapolis  Star — 
recipient  of  fourth  annual  Robert  W. 
Smith  Sabbatical  award.  He  will  com¬ 
plete  research  for  a  biography  on  Robert 
Cage,  American  avant-garde  composer. 

4c  4c  4c 

Albert  Thompson,  former  production 
manager  of  Jasper  (Ala.)  Mountain 
Eagle — named  assistant  to  publisher,  a 
new  position. 

4c  4c  4c 

Steven  Patterson — named  circulation 
manager  of  Mesquite  (Tex.)  News. 

4c  4c  4c 

Don  Meiki.ejohn,  managing  editor  of 
Ocala  (Fla.)  Star-Banner — named  Wash¬ 
ington  bureau  chief  for  New  York  Times 
Affiliated  Newspaper  Group. 
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Jesse  R.  Turner,  vicepresident  and  ad¬ 
vertising  director  of  Altus  (Okla.) 
Times-Democrat — named  assistant  to 
the  publisher. 

4c  4c  4c 

Thomas  E.  Mii  ls,  president  of  Mills 
Publications  Inc.,  publisher  of  Hoopes- 
ton  (111.)  Chronicle  Herald — to  associate 
publisher  of  Hoopeston  operation.  Mills 
Publications  was  recently  purchased  by 
Nixon  Newspapers  Inc.  of  Wabash,  Ind. 

4c  4c  4c 

Sue  Henderson,  marketing  analyst  in 
the  Minneapolis  Star  and  Tribune’s  ad¬ 
vertising  &  marketing  services  depart¬ 
ment — named  manager  of  accounting 
staff  services. 

4c  4c  4c 

Sandy  White,  writer,  editor  and 
graphics  specialist  at  Detroit  Free 
Press — named  to  new  position  of 
graphics  editor.  Prior  to  joining  the  Free 
Press,  she  was  news  editor  and  news  fea¬ 
tures  editor  at  Palm  Beach  (Fla.)  Post. 

4c  4c  4c 

Irving  S.  Bengelsdorf,  science  colum¬ 
nist  for  Los  Angeles  Herald  E.xaminer 
and  director  of  science  communication  at 
California  Institute  of  Technology — 
elected  honorary  fellow  of  Society  for 
Technical  Communication. 

4c  4c  4c 

Rannie  Nielsen,  assistant  state  circula¬ 
tion  manager  of  Minneapolis  Star  and 
Tribune — named  state  circulation  man¬ 
ager.  He  succeeds  James  Midtbo — named 
metropolitan  circulation  manager. 

*  *  ♦ 

Jeanette  Foster,  reporter  for  Maui 
(Hawaii)  Sun  and  past  president  of  Maui 
Assn,  of  Editors  and  Reporters — named 
Maui  Young  Career  Woman  of  the  Year 
by  Business  and  Professional  Women’s 
Clubs  on  the  island. 

4c  4c  4c 

William  E.  Ahearn,  general  desk 
editor  in  New  York  for  Associated 
F*ress — appointed  enterprise  editor. 
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BACK-UP  YOUR  FRONT  PAGE 

(AND  ALL  YOUR  PAGES) 

WITH  Jfrnnt  PLATES 

THE  PLATES  WITH  "BACK-UP  POWER" 

Throughout  the  industry,  plants  of  all  sizes,  from 
smallest  to  largest,  are  discovering  the  Western 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  Industry,  FRONT  PAGE 
offers  trouble-free  performance  and  complete 
dependability  — provides  easy  make-up,  fast  roll¬ 
up,  a  hard,  abrasion-resistant  surface  — and 
something,  more— "'BACK-UP  POWER." 

^  When  you  need  him,  a  Western  Technical  Representative  Is  always  available. 

"BACK-UP  POWER"  is  many  things,  and  Western  LItho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  — everything  you  need  in  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  important  — we  offer  experienced  people  — years 
of  experience  in  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
in  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 

We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 

IU0 JT0rn  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 


Editor  &  Publisher’s 


CONFERENCE  PLANNING  ISSUE 


The  51st  Annual  ANPA/Research  In¬ 
stitute's  Production  Management  Con¬ 
ference  will  be  held  this  year  at  the  Las 
Vegas  Convention  Center,  June  2-7,  Las 
Vegas,  Nevada. 

This  sixth  ANPA/RI  “Conference 
Planning  Issue"  is  designed  specifically 
by  Editor  &  Publisher  for  the  many 
newspaper  executives  who  will  attend 
the  June  meeting.  More  than  15,000  indi¬ 
viduals  from  the  U.S.  and  foreign  coun¬ 
tries  are  expected  to  attend  this  year’s 
conference. 

To  aid  newspaper  executives  in  plan¬ 
ning  their  visits  to  the  exhibit  hall,  this 
issue  lists  alphabetically  all  exhibitors  as 
of  publication  date.  The  listing,  coupled 
with  the  information  provided  on  each 
exhibitor,  will  permit  executives  to  have 
an  overview  of  the  technology  to  be  pre¬ 
sented. 

AN  PA  leaders  are  suggesting  newspa¬ 
per  executives  break  away  from  the 
familiar  and  explore  this  year's  meeting 
with  the  theme,  VISIONS  '79.  ANPA 
will  be  honored  this  year  as  host  to  the 
Congress  of  the  International  Federation 
of  Newspaper  Publishers  who  will  hold 
their  Conference  in  conjunction  with  the 
51st  annual  RI  meeting. 

With  the  present  advancement  in 
computers  and  the  rushing  technology  in 
telecommunications,  the  following  quo¬ 
tation  from  James  Martin,  a  leading 
computer  and  telecommunications  au¬ 
thor  and  consultant,  is  most  appropriate 
for  this  year's  conference.  “We  are  all, 
in  differing  degrees,  prisoners  of  familiar¬ 
ity.”  Martin  writing  in  Future  Develop¬ 
ments  of  Telecommunications. 

Advance  information  provided  by 
suppliers  to  the  industry  for  this  Special 
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Planning  Issue  indicates  that  telecom¬ 
munication  equipment  is  starting  to  be 
shown  on  the  exhibit  floor  to  a  greater 
degree  than  in  previous  years.  With  all  of 
the  activity  in  satellite  transmission 
techniques  and  pilot  programs  by 
RCA-UPl  and  Western  Union-AP, 
newspaper  executives  will  be  forced  to 
start  on  an  accelerated  learning  curve 
program  in  this  vital  area. 

The  front-runner  this  year  for  interest 
will  be  the  “iron  monsters”  that  print  the 
daily  newspaper.  New  companies  with 
new  press  designs,  along  with  the  indus¬ 
try’s  present  press  manufacturers,  will 
all  be  discussing  the  future  directions  in 
printing. 

Many  of  the  newspaper  executives 
who  want  to  save  on  newsprint  will  be 
delighted  this  year  with  the  number  of 
suppliers  showing  systems  to  save  news¬ 
print  in  the  reel  room,  press  room  and  in 
the  pre-press  area. 

Automatic  mailroom  systems  along 
with  several  new  stuffing  systems  will 
aid  those  who  have  not  started  to  re¬ 
design  their  mailrooms. 

On  the  electronic  front  the  suppliers 
will  show  new  software  packages  as  well 
as  new  hardware  systems.  Ad  layout  sys¬ 
tems  will  again  be  of  interest  with  one 
new  library  retrieval  system  and  one  new 
database  configuration,  taking  the 
limelight  in  this  corner  of  the  technology. 

Full  page  pagination  with  or  without 
graphics  has  not  come  full  bloom  this 
year;  however,  pagination  systems  will 
be  shown  and  talked  about. 

Again  this  year,  one  can  not  expect 
any  major  breakthroughs  in  technology, 
but  the  seeds  for  monumental  change 
have  been  sown. 
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Exhibitor  iisting 
for  Las  Vegas 
ANPA/RI  Conference 

Booth  1478 

AM  INTERNATIONAL 

(ADDRESSOGRAPH 

MULTIGRAPH) 

Exhibiting:  First  showing  of  model 
Comp/Set  4800  electronic  area  composi¬ 
tion  system  for  full  page  layout  of  text. 
The  stand-alone  unit  has  a  9"x  7V4"CRT 
screen,  typewriter-oriented  keyboard, 
dual  floppy  disk  drives  and  a  32K  mini¬ 
computer.  A  telecommunications  inter¬ 
face  and  a  perforated  tape  reader  are  op¬ 
tional.  Copy  can  be  entered  from  several 
sources:  system’s  own  keyboard;  mag¬ 
netic  disks  from  AM  Varityper  5404  and 
5408  VDTs  and  Comp/Set  phototypeset¬ 
ters;  perforated  tapes;  floppy  disks  from 
AMtext  425,  or  AMtext  225’s  that  are 
on-line  to  425  systems;  telecommunica¬ 
tions  networks  via  telephone  lines.  Also 
exhibiting  Typesetter  model  4510W,  a  70 
pica  wide  unit  with  reverse  leading. 


Booth  2508 

ADDRESSORY 
DIV.  OF  RAPCO 


Booth  2352 

AERO-GO  INC. 

Booth  1950 

AGFA-GEVAERT 

Exhibiting:  First  showing  of  two  new 
phototypesetting  papers  Gevaset 
SP90RC  and  Rapidoset  RC.  Both  are  fast 
high  contrast  emulsions  for  ultra-rapid 
phototypesetters  of  second  and  third 
generation.  Other  features  include  high 
exposure  and  development  latitude,  high 
resolving  power,  line  sharpness  and 
character  density.  Gevaset  SP90RC  on 
resin  coated  base  is  intended  for  conven¬ 
tional  high  temperature  rapid  access 
processing.  Rapidoset  RC,  also  is  on 
resin  coated  base,  and  may  be  processed 
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in  4  bath  stabilization  processors  at  1/3 
time  or  in  conventional  rapid  access  RC 
processors.  Available  in  most  conven¬ 
tional  sizes  and  specifications.  Packed  in 
daylight-loading  disposable  casettes  or 
individually  boxed  rolls. 

Booth  122 

ALPHAKEY  SYSTEMS 
DIV.  ALPHATYPE  CORP. 

Exhibiting:  Alphatype  CRS  is  a  CRT 
typesetter  with  overlapping  sweep 
method  to  obtain  a  resolution  of  5300 
strokes  per  inch.  Type  sizes  from  5  to  48 
points  and  up  to  150  sizes  and  styles  on¬ 
line.  Unit  has  94  pica  measure,  plus  un¬ 
limited  forward  and  reverse  feed.  Also  Vk 
point  increments  and  unit  can  use  high 
and  litho  speed  photo  materials.  Also 
showing  Multiset  HI,  a  full-blown 
minicomputer  system  consisting  of  a 
CPU  with  %K  memory,  CDC  80  MB 
disk  drive,  2  intelligent  VDTs  with  32K 
memory  each,  and  a  typesetter  interface. 
Multiset  special  features  include  floppy 
disk  for  input  and  back-up;  Typesetting 
software,  acceptance  of  input  from  work 
processors,  wire  service  and  mag  tape; 
and  can  simultaneously  drive  typesetters 
or  printers.  Software  options  include  ac¬ 
counting,  inventory  control,  pagination, 
and  comprehensive  classified  and  sub¬ 
scription  package  for  small  newspapers. 
Showing  FDTS  Ill-a  complete  Mini¬ 
system  consisting  of  a  32K  VDT  with 
dual  IBM  format  floppy  disk  unit,  2  RS- 
232C  ports,  and  disk  operating  system 
software.  Counting,  Auto  H&J,  and  an 
operator-modifiable  exception  dictionary 
are  included.  Software  to  drive  the  fol¬ 
lowing  typesetters  is  available:  M202, 
V-I-P  and  Pacesetter. 

Booth  2514 

AMERICAN  TECHNICAL  SUPPLY 

Booth  1978 

ANPA/RI 

Booth  125 

APPLIED  LEARNING  CORP. 

Exhibiting:  MAVIS  a  Malt  Audio  Visual 
Instruction  service.  Audio  visual 
keyboarding  skills  builder  for  classified, 
editorial  and  production  departments. 
Also  showing  MALTRON  an  Ergonomi¬ 
cally  designed  keyboard.  Also  showing 
LEARNterm  H2200  Self-paced  learning 
program  for  Harris  2200.  Trains  novices 
and  improves  performance  of  already 
skilled  operators. 

Booth  348 

ASSOCIATED  PRESS 

Exhibiting:  First  showing  of  AP-Media 
General  Financial  Service  which  gives 
AP  members  weekly  tables  tailored  to 
their  needs.  Market  service,  produced  in 
cooperation  with  Media  General  keys  on 
stocks  of  important  companies  in  a 
newspaper's  circulation  area  and  on 


stocks  that  lead  the  market.  One  table, 
for  example,  details  the  performances  of 
the  week's  most  traded  stocks.  Others 
spotlight  the  stocks  that  makeup  the 
E)ow  Jones  averages.  Each  newspaper 
can  select  its  won  list  of  100  regional 
stocks — and  change  list  weekly.  Member 
paper  can  choose  from  176  different 
groups  with  choices  changing  each  week 
if  paper  has  interest  in  industrial  group  or 
other  group.  First  showing  via  a  vid¬ 
eotape  of  AP’s  electronic  darkroom 
which  divides  a  photograph  into  more 
than  2  million  tiny  mosaic-like-bits  to 
improve  the  picture  and  then  reassem¬ 
bles  the  lot  into  a  finished  8  x  10  print. 
AP  Laserphoto,  of  photo  network.  AP 
DataStream,  full  news  sports  and  finan¬ 
cial  report  from  worldwide  staff  of  the 
AP.  AP  DataFeature,  1200  wpm  wire  for 
syndicate  and  supplemental  copy,  clos¬ 
ing  stock  lists,  AP-Media  General  Finan¬ 
cial  Services  and  AP-TV  pay  television 
listings. 

Booth  654 

ATEX,  INC. 

Exhibiting:  First  showing  of  Release  III 
9000  Editorial  system;  First  showing  of 
Release  III  Classified  system;  First 
showing  Release  III  8000  Publishing  sys¬ 
tem.  Release  III  based  on  DEC 
minicomputers  and  Atex  operating  sys¬ 
tem  and  memory  management.  Atex 
MPB  (Multi  Processor  Bus)  is  a  combi¬ 
nation  of  proprietary  hardware  and 
software  linking  up  to  15  systems  and  300 
VDTs  into  a  common  database.  Distrib¬ 
uted  processing  approach  is  basis  for 
method  of  back-up  and  for  the  path  to 
pagination.  Release  III  8000  series,  for 
magazines  and  commercial  users.  Com¬ 
pany  will  also  discuss  current  display  ad 
management,  pagination,  circulation, 
and  library  systems  projects. 

Booth  228 

AUTOLOGIC,  INC. 

Exhibiting;  First  showing  of  APS-5C 
commercial  version  of  APS-5  CRT 
typesetter  with  enhanced  resolution  and 
2()0 fonts  on-line.  Showing  APS-5  the  1(X) 
pica  CRT  typesetter  and  APS-5U 
typesetter.  Also  showing  TFMF  the  text 
file  and  management  system.  First  show¬ 
ing  of  APS-31  a  new  chemical  dispensing 
system.  Showing  Scanner  for  line  art  and 
logos. 

Booth  128 

BALDWIN-GEGENHEIMER 

Exhibiting:  First  showing  model  240  Au¬ 
tomix  unit  that  draws  fountain  solution 
concentrate  from  a  55  gallon  drum, 
mixes  it  with  water  to  the  exact  ratio 
required.  Unit  can  supply  up  to  450  gal¬ 
lons  of  fresh  solution,  sufficient  for  36 
units  of  a  double-width  newspaper  press. 
System  also  has  as  optional  feature  an 
electronic  monitoring  system  for  a  visual 
indication  of  the  conductivity  of  the  solu¬ 
tion.  Model  105  Count-0- Veyor  for 
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WE  INVITE  YOU  TO  SEE  OUR  PRODUCTS  DEMONSTRATED 
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and  introducing 


MAG-LOK 

We  Design,  Build,  &  Service 
The  Equipment  You  Ask  For. 


Revolutionary  New  Lock-up 
System  for  ANY  type  Plate 
Poly  Fibron,  Mylar,  Aluminum 
or  Steel-backed  Photopolymer 


CONTACT: 

BEACH  MANUFACTURING  CORP.  15602  Container  Lane  Huntington  Beach,  Calif.  92649  714-898-5515  213-598-5548 


counting  and  stacking  newspapers. 
Model  108  Count-O-Veyor  (electronic 
count).  Cooksey  system  for  Web  break 
detection/protection.  Ink  level  system. 
Dayco  Color  Separators  and  Dividers. 


Booth  159 

BALEKING  SYSTEMS 

Exhibiting:  First  showing  of  BaleKing 
system  using  both  modular  mechanical 
components  and  audit  controls  to  obtain 
maximum  economies  from  recyclable 
waste  paper.  Waste,  including  inked  and 
un-inked  stock,  cores,  overissue  and  re¬ 
ject  is  removed  from  space  around  press¬ 
es,  separated,  conveyed  and  baled  into 
standard  paper  classifications.  Mechani¬ 
cal  components  include:  balers,  shred¬ 
ders,  pneumatic  pick-up  and  conveying 
systems,  and  newsprint  core  slitters  are 
custom  designed  for  each  plant  after  en¬ 
gineering  feasibility  and  cost  survey. 
System  enables  economical  separation  of 
waste  paper  by  grade  (with  classifications 
established  in  “Paper  Stock  Standards 
and  Practices,”  Circular  PS-77  of  the 
Paper  Stock  Institute  of  America)  print¬ 
ing  plants  can  be  paid  more  because  sepa¬ 
rated  paper  in  baled  form  is  worth  more 
than  mixed  grades.  Another  saving  ef¬ 
fected  by  the  system  is  a  near-foolproof 
method  of  auditing  revenues  obtained 
from  sales  of  various  grades  of  pre-sorted 
and  baled  waste  paper.  The  custom  en¬ 
gineered  system  is  designed  for  papers 
having  a  monthly  waste  volume  of  50  tons 
or  more  and/or  a  daily  circulation  of 
100,000  or  more.  First  showing  of  Kor- 
Slitter  machine  that  removes  paper  from 
cores  in  just  1 1  seconds,  eliminates  hand¬ 
cutting. 

Booth  1902 

BANKERS  TRUST 
CORP.  FIN.  SVCS. 

Booth  2340 
BEACH  MFG.  CORP. 

Exhibiting:  First  showing  of  new  Mag- 
Lok  Shims,  a  plate  lock  up  system  for  all 
types  of  printing  plates  (polyfibron,  my¬ 
lar,  aluminum,  and  steel  back).  In  system 
magnetic  lock  up  is  completely  separate 
from  the  shim,  and  permits  forward  or 
reverse  printing  without  the  reposition¬ 
ing  of  shims  or  lock  ups.  Steel  strip  is 
attached  to  trailing  edge  of  any  type 
plate.  First  showing  of  Web  Severing  de¬ 
vice  and  Outside  of  Unit  Roller  Adjust¬ 
ers.  Also  showing  Plate  Factory  with 
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automatic  bender  and  exit  system.  Can 
process  16  x  24"  plates.  Plate  Express 
system  removes  slipsheets,  coats,  dries, 
punches  and  stacks  plates.  Also  showing 
Roto-Buf  plate  processor  that  develops, 
gums  and  dries  plates.  Has  variable 
speed  derive.  Also  Coatamatic  roller 
coater  &  dryer,  for  single  &  double-wide 
plates.  Film  and  plate  punches,  benders, 
shears  &  stake  rs. 

Booth  2570 

BERKEY  TECHNICAL 

Booth  1972 

BERTHOLD  OF  NORTH 
AMERICA 

Booth  1358 

BOBST  GRAPHIC, 

VARISYSTEMS  DIV. 

Exhibiting:  First  showing  of  SCRIP  a 
portable  editing  terminal  with  VDT  and 
16K  of  mini-casette  storage.  Weighs 
under  20  pounds  with  full  keyboard, 
transmits  serially  at  300,  1200  or  2400 
baud  using  RS  232.  For  use  by  reporters 
and  bureau  operations.  Editing  terminal 
model  1200  supports  Varisystems’  Vari- 
Composer.  Unit  has  9"  CRT  with  56 
lines  of  100  characters  per  line  and  32K 
of  storage.  Full  keyboard  also  detacha¬ 
ble.  Microprocessor  is  Z80.  Varisetter  2 
direct  entry  phototypesetter  with  64K. 
Varicomposer  MTMS2  unit. 

Booth  202 

B.H.  BUNN  CO. 


Booth  1674 

BUTLER  AUTOMATIC 

Exhibiting:  First  showing  of  Butler 
ROLL-OVER-ROLL  PRESS  SPLICER. 
Also  showing  Model  42-18  splicer. 

Booth  2076 

CAPITAL  ELEVATOR  SALES 

Exhibiting:  Newspaper  Roll  Handling 
Equipment  including  dollies,  track, 
transfer  tables  and  turntables. 

Booth  1202 

CHESLEY  F.  CARLSON  CO. 

Booth  2078 

CARY  COMPANY 

Exhibiting:  Cary  flying  pasters  for  high 
speed  single  width  web  presses;  specific¬ 
ally  Goss  Urbanite  and  Signature  HV. 
Pasters  designed  to  increase  production 
and  cut  running  waste  with  each  paster 
including  built-in  tension  infeed  system 
and  motorized  sidelay.  Units  hold  two 
full  45"  rolls,  allows  stacking  of  up  to  4 
units  in  the  space  formerly  occupied  by 
the  rollstand. 


Booth  2566 

CASH  REPLACEMENT  SYSTEMS 

Booth  2210 

CENTURY  SYSTEMS  CORP. 

Booth  104 

C-H  DENVER  GRAPHIC 

Exhibiting:  Tray-Matic  Bundle  Distribu¬ 
tion  System.  Mark  IV  Stacker.  Newspa¬ 
per  (for  inclement  weather)  Bottom 
Wrapper.  Stream  Conveyors.  Roll  han¬ 
dling  systems.  Stack  and  Bundle  con¬ 
veyors.  Loading  Dock  Equipment. 

Booth  2034 

CHEMCO  PHOTOPRODUCTS 

Exhibiting:  News- Plater-camera/plate- 
maker  that  produces  2  plates  per  minute 
directly  from  paste-up.  Sparatan  HI 
roll  film  camera  for  high  speed  pro¬ 
duction  of  negatives  and  paper  prints. 
News-Pager  1-automated  roll  film  camera 
designed  for  high  speed  production  of 
full-page  negatives  for  offset  newspa¬ 
pers.  Chemco  films,  papers,  and  de¬ 
veloper  chemicals — include  a  variety  of 
products  for  both  conventional  lith  and 
rapid  access  processing.  Respi  Policrom 
screens-line  of  high  quality  contact 
screens.  Chemco  silver  recovery 
program — for  complete  program  of  assess 
needs,  estimate  recoverable  silver, 
equipment  selection,  sales,  installation, 
service,  personnel  training. 

Booth  2330 

COLLIER-JACKSON 
&  ASSOCIATES 

Booth  265 

COMBINED  SERVICES 

Exhibiting:  First  showing,  PROTEUS,  a 
new  photomechanical  reproportioning 
system  that  is  capable  of  changing  the 
shape  of  type  and  graphics  at  will,  creat¬ 
ing  italics,  backslants,  circles,  wavy- 
lines,  arches,  and  dropshadows.  En¬ 
largements  up  to  140%  and  reductions  to 
70%  in  one  dimension  only  without  op¬ 
tics.  Film  sizes  from  4"x  5"  to  15"  x  24". 
Also  showing  PROFLEX,  a  repropor¬ 
tioning  system  for  24"  x  30"  negative  and 
enlarge  to  200%  and  reduce  to  50%  in 
one  dimension  only.  Italics,  backslants, 
wavy-lines,  circles,  and  dropshadows. 
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Text  editing  display  terminals  from 
Teleram  offer  newspapermen  unprec¬ 
edented  freedom  in  gathering,  writ¬ 
ing,  on-site  editing  and  electronic 
transmission  of  important  stories:  a 
capability  with  intriguing  possibilities 
in  numerous  areas  within  publishing. 

With  a  Teleram  self-contained  editing 
terminal,  a  reporter  can  write  the  story 


as  it  happens,  completely  edit  it,  and 
then  transmit  the  finished  copy  over 
regular  telephone  lines  to  his  office. 
Floppy  disk  storage  memories  allow 
reporters  to  process  items  up  to 
14,000  words  in  length  at  one  time. 
Teleram,  the  leader  in  this  type  of 
equipment,  heis  units  in  operation 
both  in  the  field  and  in  offices 
worldwide. 


If  you  have  a  need  for  communicating 
text  editing  terminals  that  let  you 
create,  edit  and  transmit  or  receive 
data  from  remote  sources,  give  us  a 
call.  And  give  your  business  a  little 
more  freedom. 

Teleram  Communications  Corp; 
2  Corporate  Park  Drive,  White  Plains, 
New  York  10604  (914)  694-9270 
Telex  646658 
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Booth  2275 

COMMUNICATIONS 
PROGRAMMING  NETWORK 

Booth  404 

COMPOSITION  SYSTEMS  INC. 

Booth  204  &  116 

COMPUGRAPHIC 

Exhibiting:  Advantage,  VideoSetter, 
Trendsetter,  Unified  Terminal  System, 
EditWriter  7500  Dry,  EditWriter  7700, 
EditWriter  2750,  Word  Com  M.C.,  Word 
Com  V.I.,  Word  Com  S.I.,  CompuWriter 
IV,  MDT  350,  Mini  Wire  Recorder,  Mini 
Disk  Reader,  FDR,  CompuKwik  Proces¬ 
sor  and  RCP  101  Processor. 

Booth  1858 

COMPUTEK,  INC. 

Booth  548 

CONSOLIDATED 

INTERNATIONAL 

Exhibiting:  First  showing  of  CON¬ 
SOLIDATED  INSTA  PROOF,  an  in¬ 
stant  proofing  system  using  Polaroid 
color  film.  System  can  originate  direct 
screen  negatives  or  positive  separations 
from  transparencies  at  same  size,  as  well 
as  ability  to  view  any  process  color  posi¬ 
tives  directly  from  the  platemaking  films 
in  full  color,  prior  to  making  an  instant 
proof.  System  requires  45"  x  52"  x  15" 
space.  Also  showing  Consolidated  Super 
loose  model  camera  with  latest  innova¬ 
tions.  Also  showing  Jetstream  225  saddle 
stitch  bindery. 


Booth  2175 

CORECO  RESEARCH  CORP. 

Exhibiting:  TOUCH  Alarm,  a  new  way 
to  stop  crime.  WIRELESS  Intercom  Set 
for  communication.  THEREPEUTIC 
Vibrator  to  relax  tension  and  soothe  ach¬ 
ing  muscles. 

Booth  101 

COURIER/JOURNAL  & 

LOUISVILLE  TIMES 

Booth  2534 

CPAC,  INC. 

Exhibiting:  Silver  recovery.  Chemical 
recovery.  Water  recovery,  and  Pollution 
control  systems.  CPAC  provides  equip¬ 
ment  and  technology  to  maximize  silver 
recovery,  chemical  recovery  and  reuse 
and  to  treat  the  reduced  volume  of  con¬ 
taminated  plant  effluent  to  render  it  suit¬ 
able  for  either  biological  treatment  or  di¬ 
rect  discharge. 
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Booth  2176 

CRAIG  COLD  TYPE  SUPPLY 

Booth  1966 

CUSTOM-BUILT  MACHINERY 

Exhibiting:  First  showing  STRAIGHT- 
THROUGH  Quarter-Folder  Three  Knife 
Rotary  Trimmer.  Also  showing  3-Knife 
rotary  trimmer.  In-line  finishing  systems. 
Quarter-folder  3-knife  rotary  trimmer. 
Ad-A-Card  system.  Web  re-aligners. 
Numbering  unit  for  web  presses.  Rotary 
cut-off  unit.  Perforation  strength  tester. 
Bustle  wheels.  Quarter-folder  with  By- 
Pass  conveyor. 

Booth  2042 

CYPACK  SYSTEMS 

Exhibiting:  First  showing  of  BETA 
COMPACT  450  fully  automatic  cross 
strapping  system  with  integrated  con¬ 
veyors  for  cross-strapping  of  newspaper 
bundles  without  bundle  turning.  Com¬ 
pact  single  unit  design  plus  stationary 
strap  dispensers  holding  20,000  ft.  of 
POLYSTRAP.  Microprocessor  con¬ 
trolled  electronic  circuitry.  Unit  permits 
speed  of  30  bundles/min.  cross  strapped. 
First  showing  of  ROTANT  500N  a  high¬ 
speed  automatic  strapping  machine  for 
off-line  bundling. 

Booth  2242 

D.S.  AMERICA 

Exhibiting:  SG-1000  Electronic  color 
scanner.  Model  450-F  26"  x  38"  Auto 
focus  camera.  Model  620-C  20"  x  24" 
Vertical  camera.  Model  FD  242-S  24" 
Roll  film  dispenser. 


Booth  1224 
OAHLGREN  MFG.  CO. 

Exhibiting:  First  showing  of  Dahlgren 
Newsprinting  system  which  is  an  inking 
system  that  utilizes  a  single  inking  form 
roll  in  conjunction  with  the  Dahlgren 
Dampening  system.  System  is  presently 
adaptable  to  letterpess  newspaper  press¬ 
es.  System  applies  a  uniform  film  of 
ink  across  the  press,  maintains  proper 
density  level,  and  permits  shorter  make- 
readies,  thereby  reducing  ink  consump¬ 
tion  and  running  waste.  System  is  key¬ 
less  (no  conventional  lateral  adjustments 
across  the  ink/dampener  fountains).  Also 
showing  Offset  dampeners;  Direct 
Lithographic  dampeners;  Web  con¬ 
ditioners;  Coater/Dampeners;  Coaters; 
Liquid  Applicating  systems;  Rollers  & 
coverings  and  Lithographic  consulting 
services. 

Booth  1166 

DIGITAL  EQUIPMENT  CORP. 

Exhibiting:  First  showing  of  TMS-11 
new  Version  5  Text  management  system 
for  medium-to-large  daily  newspapers. 
Version  5  offers  editorial  and  newsroom 
capabilities  with  such  features  as  cus¬ 


tomized  headers  (or  slugs)  for  each  indi¬ 
vidual  user,  automatic  routing  and  purg¬ 
ing  of  files,  complete  customization  of 
copy  flow.  TMS-1 1  provides  for  concur¬ 
rent  data  processing  capabilities,  ANSI 
standard  COBOL,  DATATRIEVE  (a 
query  language/report  writer  package), 
and  RPG  are  available.  First  showing 
CMS-11  new  Version  2  Classified  man¬ 
agement  system  featuring  interactive 
pricing,  sizing,  and  routing  of  classified 
ads.  Common  database  for  over  100 
VDTs  in  system  including  ad  flow,  copy 
control  and  credit  processing.  Credit 
checking  facilities  in  conjunction  with 
accounts  receivable  information  avail¬ 
able  and  display  ads  can  be  processed 
into  the  CMS  database  for  total  informa¬ 
tion  to  determine  size  of  classified  sec¬ 
tion.  Flexible  database  management 
capabilities  allow  changing  data  to  be 
spooled  off  to  magtape  for  subsequent 
billing.  First  showing  of  TABS- 11  new 
offering  of  interactive,  VDT  oriented 
newspaper  business  application  software 
for  PDP-1 1/70  running.  Application  is  for 
on-line  circulation  system  featuring  on¬ 
line  customer  service  processing.  Pack¬ 
age  includes  business  office  application 
and  also  provides  for  automatic  cus¬ 
tomer  service  processing  for  new  sub¬ 
scribers,  complaint  processing,  and 
management  information  relative  to 
market  coverage  analysis.  TABS-1 1  also 
provides  for  complete  payroll,  accounts 
receivable,  accounts  payable  and  general 
ledger  applications.  System  offers 
growth  for  up  to  32  on-line  VDTs.  Also 
showing  TMS-8  Text  management  sys¬ 
tem  for  small-to-medium  size  newspa¬ 
pers.  TABS-8  newspaper  business  appli¬ 
cations  packages  for  TMS-8  hardware. 
CPMS-Classified  page  makeup  system 
offering  interactive  pagination  of  clas¬ 
sified. 

Booth  101 

DISSLY  RESEARCH  CENTER 

Exhibiting:  Info-Ky  News  Retrieval 
system,  an  automated  newspaper  library 
system  for  retrieving  clippings,  photos, 
and  graphics  in  their  original  form  and 
provides  instant  hard  copy.  System  also 
accommodates  data  bases  for  storage 
and  retrieval  of  back  files  (morgue  clip¬ 
pings)  and  for  locating  glossy  photos 
filed  by  date  in  cabinets. 
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ForRettabiHty  and  Service 
Woridtvide,^ 


Turn  to  the  leader  in  CRT  Phototypesetting  Systems. 


What  does  Autologic  Reliability  and  Service  mean 
to  YOU? 

It  means  ‘'uptime,”  not  downtime.  The  APS-5  design 
assures  dependable  performance  under  the  most 
demanding  production  requirements  of  even  the  largest 
metropolitan  newspaper.  While  others  are  bringing  in 
servicemen,  you  are  beating  deadlines. 

It  means  dependable  customer  support.  Autologic 
provides  guaranteed  maintenance  programs— and  15 
minute  contact  with  a  qualified  Autologic  Customer 
Engineer,  day  or  night. 

And,  since  speed  is  vitally  important,  the  APS-5  can 
typeset  an  entire  newpaper  page  in  less  than  one 
minute.  Features  such  as  this  are  reasons  why  Autologic 
continues  to  set  the  standard  of  performance  through¬ 
out  the  world. 

To  find  out  more  about  what  Autologic  can  do  for  you, 

'  visit  our  Booth  228  at  ANPA  ’79,  Las  Vegas. 

Or  write  or  call  us  directly. 

Because,  when  it  comes  to  product  dependability— 

Autologic  leads  the  way, 

^yAUTOLOGIC,  INCORPORATED 

1050  Rancho  Conejo  Blvd.,  Newbury  Park.  California  91320  •  (805)  498-9611  •  (213)  889-7400  •  TWX:  910-336-1541 

A  Subsidiary  of  Volt  Information  Sciences,  Inc. 


Booth  814 

DUNN  TECHNOLOGY 

Booth  1574 

DUPONT 

Exhibiting:  Showing  CNF-4,  a  line  and 
halftone  film  for  newspaper  production. 
CLN-IID,  a  fast  line  and  halftone  film  for 
newspapers.  DYCRIL  Type  40  A  photo¬ 
polymer  plates  used  to  make  mats  to  cast 
stereotype  plates.  Bright  Light  Contact¬ 
ing  paper  for  use  in  subdued  room  light. 
CRONALITH  24L  low  energy  litho 
processor.  CRONALITH  Type  II  au¬ 
tomatic  blender  for  litho  chemicals. 

Booth  844 

DURBIN  ASSOCIATES 

Booth  2058 

DYMO  GRAPHIC  SYSTEMS 
(ITEK  COMPOSITION  SYSTEMS) 

Exhibiting:  First  showing  of  CRT 
typesetter  model  MARK  VIII  a  100  pica 
machine  with  5  to  72  point  range  and  up 
to  60  fonts.  Speed  of  600  newspaper  lines 
per  minute.  Showing  Model  CPA-7 A20 
copy  processing  systems  on-line  to  2 
MARK  VIII  typesetters.  Also  2  CPS  320 
copy  processing  systems  with  one 
operating  production  and  business  pack¬ 
ages  and  the  other  operating  a  produc¬ 
tion  package  and  both  on-line  to  MARK 
VIII  typesetters. 

Booth  648 

DYNALITH 


Booth  1250 

EASTMAN  KODAK 

Exhibiting:  KODAK  Projection  Positive 
Paper,  camera  speed  positive  paper  for 
line  or  screened  prints  which  may  be 
processed  in  lith  or  rapid  access  chemi¬ 
cals.  Also  showing  KODALITH  MPIl 
Films  and  chemicals,  second  generation 
of  films  and  chemicals  designed  to  work 
together  in  most  manufacturers’  film 
processors. 

Booth  2010 

ECLECTIC  CO. 

Exhibiting:  Folder  enclosures  of  formed 
steel  panels  and  frames  reducing  folder 
noise  12-15dba  plus  controlling  major 
paper  dust  problems.  Dust  control  sys¬ 
tems  for  the  folder  installed  in  the  reel 
room.  Dust  control  system  to  remove 
paper  dust  from  the  bar-nest  and  slitters 
area.  Dust  control  system  by  vacuuming 
paper  dust  from  both  sides  of  the  web  as 
it  unrolls.  Web- Vac  unit  will  handle  one 
press  line  of  8  press  units.  Also  showing 
Noise  control  rooms  that  can  be  installed 
in  new  plant  type  situations.  Also  Elec¬ 
tronic  air  cleaners  for  computer  rooms, 
mail  rooms  or  other  areas. 


Booth  534 

ECRM 

Exhibiting:  Electronic  copy  processing 
system  model  7600  with  business/ 
circulation  package,  modular  in  design. 
Displaying  features  such  as  classified 
advertising  processing,  automatic 
hyphenation  and  justification.  Showing 
AUTOKON  II  electronic  process  cam¬ 
era.  Also  first  showing  of  new  business 
system  software  package. 


Booth  1758 

EDITOR  &  PUBLISHER 

Exhibiting:  E&P  the  weekly  news 
magazine  for  the  newspaper  industry;  In¬ 
ternational  Year  Book;  Market  Guide. 


Booth  1716 

EDS-IDAB 

Exhibiting:  First  showing  of  series  1601 
PLASTIC  STRAPPING  machine.  First 
showing  of  WAMAC/IDAB  at  TS400 
EHC  Compensating  Newspaper  stacker. 
First  showing  of  series  1262  BOTTOM- 
WRAPPER.  First  showing  of  series  1421 
FLEX-CURVE  CONVEYOR.  Also 
showing  NS  440  Compensating  Newspa¬ 
per  stacker. 


Booth  138 

ENCYCLOPAEDIA  BRITANNICA 


Booth  1910 

ENKEL  CORP. 

Exhibiting:  First  showing  of  automatic 
splicer  which  features  a  paper  storage 
magazine  that  supplies  web  to  the  press 
while  the  splice  is  made  with  both  the 
expiring  and  the  new  roll  stopped.  Web 
tension  while  roll  is  unwinding  is  estab¬ 
lished  by  a  separate  single  air-loaded 
dancer  roller.  This  feature  permits 
change  of  web  tension  at  the  control 
panel  while  the  press  is  running.  Unit  has 
integral  electric  hoist  system.  Rolls  can 
be  unwound  either  clockwise  or 
counter-clockwise  without  any  adjust¬ 
ments.  Splicer  comes  in  4  models. 


Booth  1502 

EOCOM  CORP. 

Exhibiting:  Laserite  100  Facsimile  sys¬ 
tem  fully  operational  and  will  scan  a  page 
pasteup  on  one  machine,  transmitting  the 
page  data,  and  exposing  a  plate  on  the 
receiving  Laserite  unit. 


Booth  644 

FERAG  INC. 


Booth  2560 

FIELD  SERVICE  &  ENG. 

Exhibiting:  First  showing  MICROFAX — 
a  desk  top  wirephoto  storage  unit  that  au¬ 
tomatically  collects  wirephotos  on  ordi¬ 
nary  audio  casette  tapes.  Photos  can 
then  be  previewed  on  the  integral  tv 
screen.  Preview  process  permits  editor 
to  select  and  tag  photos  to  be  printed  by 
the  wirephoto  device  either  immediately 
or  later.  Preview  at  rate  of  15-20  photos 
per  minute.  Resolution  and  clarity  of 
recorded  image  is  equal  to  the  original 
image.  Unit  permits  two  tape  drives 
which  allows  operator  to  copy 
wirephotos  from  one  tape  to  another 
with  extra  tape  used  for  backup.  First 
showing  of  AUTOMATIC  SWITCH 
BOX  designed  for  Microstor/Compustor 
customers  and  allows  CompuEdit  termi¬ 
nal  to  be  switched  between  Microstor/ 
Compustor  or  any  other  two  I/O  devices 
such  as  a  typesetter,  paper  tape  reader  or 
punch,  in  any  combination.  First  show¬ 
ing  of  REV-80  a  low  cost  mass  storage 
for  CompuEdit  terminals  while  maintain¬ 
ing  on-line  status  for  normal  terminal 
functions.  Storage  medium  for  REV-80 
uses  standard  C60  audio  casette  tapes 
allowing  storage  of  up  to  500,000  charac¬ 
ters  per  casette. 

Booth  1924 

FINCOR,  INCOM  INTL. 

Booth  127 

FLINT  INK  CORP. 

Exhibiting:  First  showing  of  MIRACLE 
“DL”ETCH  an  alkaline  fountain  solu¬ 
tion  for  the  DiLitho  process,  but  not  lim¬ 
ited  to,  the  new  Dahlgren  Newsprinting 
system.  One  step  etch  and  no  additives 
are  necessary.  Also  showing  Miracle 
V-2020  Concentrate  (alkaline  fountain 
solution  for  different  water  hardness); 
Super  V-2020  Concentrate  (alkaline 
fountain  solution)  also  Mixing  Drum. 
EDITOR  &  PUBLISHER  for  May  12,  1979 
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INTRODUaNG 
THE  REMARKABLE 
MARK  VIII 
CRT  TYPE- 


panel,  to  mention  a  few.  An  unusu¬ 
ally  direct  and  convenient  way  to 
talk  with  your  typesetter. 

The  Mark  VIII  is  designed  to  integrate 
smoothly  with  your  present  system 
and  procedures.  Since  it's  program- 
compatible  with  our  Pacesetter  line, 
you  may  already  be  on  speaking 
terms  with  it. 

There's  a  lot  more  you  should  know 
about  the  Mark  VIII,  including  its 
remarkably  low  cost.  To  get  better 
acquainted,  call  us  toll-free  at  1-800- 
225-0945.  We'll  gladly  answer  ques¬ 
tions,  discuss  applications,  or  send 
free  literature.  The  remarkable  Mark 
VIII  —  see  It  at  the  ANPA/RI  Show. 


SETTER 


We  believe  the  Mark  VIII  is  the  best  low- 
cost  high-speed  digitized  typesetter 
you  can  buy.  And  we  believe  you'll 
think  so,  too,  when  you  see  it  operating 
at  the  1979  ANPA/RI  Show. 

The  Mark  VIII  sets  fully  composed 
newspaper  pages  up  to  100  picas 
wide.  Output  speed  is  600  lines  per 
minute.  And  character  resolution  is 
1300  lines  per  inch  at  5  point,  650  lines 
per  inch  at  72  point  —  giving  you  the 
best  output  quality  of  any  comparably- 
priced  typesetter  on  the  market  today. 

The  Mark  VIII  provides  up  to  60  on-line 
typefaces  stored  on  floppy  discs.  Type¬ 
faces  are  from  the  Itek/Dymo  photo¬ 
type  library,  one  of  the  largest  type¬ 
face  collections  in  the  world. 

The  Mark  VIII  incorporates  the  very 
latest  CRT  hardware,  software  and  firm¬ 
ware  technology,  including  automatic 
self-checking,  unique  touch-actuated 
console  and  overlay  diagnostic  test 


Itek 


Itek  Ck>inposition  Systems 

A  Division  of  Itek  Corporation 

355  Middlesex  Ave-  /  Vyilmington,  MA  01887 

(617)  933-7000 

Formerly  Dymo  Graphic  Systems,  Inc. 


Booth  828 

FLUOROGRAPHIC  SVCS. 


Booth  2142 

FRANCHISE  MAILING  SYSTEMS 

Booth  518 

GAF  CORP. 

Exhibiting:  First  showing  of  Gaftype  S  a 
very  high  speed,  nigh  contrast  ortho- 
chromatic  stabilization  paper  designed  for 
use  in  phototypesetting  equipment  using 
flashing  xenon  lamps  or  cathode-ray 
tubes  as  the  exposing  device.  Paper  can 
be  processed  in  stabilization  type  proc¬ 
essors  with  GAF  Gaftype  stabilization 
chemicals  or  processed  in  a  conventional 


manner  using  GAF  Gaftype  Developer/ 
Replenisher.  Also  showing  Gaftype  C 
paper  product  and  Gafmate  &  G^type 
chemicals.  Also  showing  Gafmate 
Lithofilms  P407/P707,  A557/A357  film 
Gafmate  Econoline  P4,  A5,  S5  film. 
Newscopy  LS4  film.  Gafmate  Hi-speed 
duplicating  film  P403  HD,  Gafmate  Con¬ 
tact  duplicating  film,  P40I  CD  film  and 
Gafmate  Contact  film,  P405  CF. 

Booth  2552 
GANDALF  DATA,  INC. 

Exhibiting:  First  showing  of  Super¬ 
modem  SN  %00  a  long  distance  modem 
capable  of  transmitting  data  at  9600  bits 
per  second  on  a  dial  network  without  the 
conventional  noise  problems.  Modem 
uses  a  low  baud  rate  and  digital  process¬ 


ing  system.  First  showing  of  SM  9600  full 
duplex,  synchronous  intelligent  modem 
(referred  to  as  superModem)  for  high 
speed  long  distance  data  communication. 
Transmits  at  9600  bps  over  uncon¬ 
ditioned  voiceband  data  channels  (3(X)2) 
and  uses  transmitter  that  simultaneously 
generates  a  large  number  of  individual 
carriers,  modulating  each  to  represent 
only  a  portion  of  the  total  data  stream. 
Modem’s  receiver  demodulates  each 
carrier  independently  and  its  data  is 
combined  with  that  from  the  other  car¬ 
riers  to  reconstruct  the  original  data 
stream.  Unit  has  3  plug-in  modules:  pro¬ 
gram  memory;  24  bit  data  processor  and 
the  I/O  control.  First  showing  of  statisti¬ 
cal  multi-plexer  market  products — two  8 
channel  multiplexers,  MX-8  and  MX-8A. 
Units  are  microprocessor  based  software 
multiplexers  providing  a  single  shared 
composite  communications  channel  for 
up  to  8  asynchronous  terminals.  Units 
operate  up  to  19.2  Kbps  on  the  compos¬ 
ite  channel  in  synchronous,  full  duplex. 
El  A  RS  232C/V.24  to  allow  full  use  of 
available  bandwidth. 

Booth  2004 

GANNETT  NEWSPAPER 
FOUNDATION 

Booth  1918 

GENERAL  PHOTO  PRODUCTS 

Exhibiting:  First  showing  of  GRC-13  a 
third  generation  processor  with  stainless 
steel  construction  from  racks  to  tanks. 
Unit  is  a  continuous  fully  gear-driven  roll¬ 
er  transport  system  that  ensures  proper 
paper/or  film  transport  through  all 
stages.  Magnetic  micro-sensor  automati¬ 
cally  triggers  replenishment  system  after 
a  predetermined  length  of  paper  has  been 
processed.  Unit  operates  over  a  wide 
range  of  processing  speeds  and  can  han¬ 
dle  paper  from  35mm  to  13  inches.  At  the 
recommended  processing  speed  for  GPP 
871,  872  phototypesetting  papers,  dry  to 
dry  time  is  45  seconds.  Modular  design 
and  for  silver  recovery  the  unit  provides 
a  separate  drain  to  allow  fixer  to  be 
drained  separately  from  wash  water  and 
stored  in  a  silver  recovery  tank.  Water 
mixing  valve  is  available  as  option. 
GRC-13  can  be  used  in  the  darkroom  or 
daylight  with  its  daylight  loading  cas¬ 
sette.  Also  showing  GRP  &  GRA  pre¬ 
mium  half  tone  film;  CD4  &  CD  7  (Ton- 
tact  diazo;  CM  II  Fast  Access  newspaper 
film;  Also  showing  EP  4  Economy 
Polyester  film;  Models  871/872  RC 
phototypesetting  paper;  Copywhite 
products  and  Gammaflex  products. 

Booth  1774 

W.R.  GRACE  &  CO. 

Exhibiting:  First  showing  of  system 
PR2-I20,  a  platemaking  operational  sys¬ 
tem  designed  to  produce  120  press-ready 
plates  per  hour  with  one  operator.  Sys¬ 
tem  also  has  an  in-line  punch/bend/trim 
section.  Features  LETTERFLEX  Recy- 
EDITOR  &  PUBLISHER  for  May  12.  1979 
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Don't  Let  Satellite  Printing 
Tie  up  Production. 


In  the  time  it  takes  you  to  get  through  this  traffic  maze,  LogEscan  copy  is  already  in 
production.  LogE’s  LogEscan  laser  platemaking  system  transmits  pasteup  copy  from  your 
composing  room  to  a  satellite  printing  plant  in  record  time.  There’s  no  need  for  costly,  time- 
consuming,  and  unpredictable  transport  of  negatives  or  plates  to  remote  locations. 

A  LogEscan  reader  terminal  placed  in  your  composing  room  reads  the  pasteup  pages  with  a 
scanning  laser  light  source.  This  information  can  be  transmitted  by  microwave,  telephone  line,  or 
via  satellite  communications  to  a  separate  writer  terminal  at  the  satellite  plant.  The  writer 
terminal  reproduces  the  image  simultaneously  in  the  form  of  a  Lasermask  or  directly  on  a 
printing  plate. 


LogEscan  offers; 

•  superior  economics 

•  plates  direct  from 
pasteup 

•  compatibility  with 
offset,  DiLitho"^,  and 
photopolymer  plates 

•  negative  or  positive  image 

•  daylight  operation 

•  quality  100  line  halftones 

•  convenient  storage  for  makeovers 

LogEscan  has  the  largest  proven  laser 
scanning  and  transmission  system  in  daily 
operation  in  the  world.  We  can  adapt  our 
LogEscan  system  to  your  needs.  Find  out  more 


by  visiting  our  exhibit  at  the 
ANPA  Conference  (booth 
#1758)  in  Las  Vegas,  or 
write  to  us  at: 

LogEtronics  Inc. 

7001  Loisdale  Road 
Springfield,  VA  22150 
703/455-3800  Telex:89-455 


LogE 

O^lsih 

Year 


cle  sub-system  in  which  uncured  photo- 
polymer  is  collected  for  reuse  to  make 
additional  plates.  PR2-120  will  produce 
Polyfibron  Substrate  plates.  System 
290A,  a  photopolymer  platemaking  unit. 
System  135A,  a  photopolymer  platemak¬ 
ing  unit.  Polyfibron  Substrate  plateback¬ 
ing.  Y  Polymer  Aluminum  platebacking. 
Steel  platebacking. 

Booth  201 

GRAPHICS  ARTS  MFG. 

Booth  820 

GRAPHICS  ARTS  TECHNICAL 
AND  CONSULTING  SERVICES 

Exhibiting:  First  showing  E.V.E.  En¬ 
vironmentally  viable  elixir,  a  dry  powder 


which,  when  mixed  with  water,  performs 
the  many  functions  of  solvents,  and  re¬ 
sults  in  a  non-toxic,  non-flammable, 
bjodegradeable,  solution  for  the  safe  re¬ 
moval  of  press  ink  from  blankets  and 
rollers.  First  showing  of  A.D.A.M.  II 
system  model  B  a  completely  automatic 
dry  powder  metering,  mixing,  dispensing 
and  filtering  system  for  on-site  manufac¬ 
turing  of  press  ready  fountain  solution. 
System  can  deliver  over  300  gallons  of 
fountain  solution  per  hour.  First  showing 
of  Armor  Plate  Developer  which  is  a  long 
running  abrasion  resistant,  clean  and 
one-step  image  developing  lacquer.  De¬ 
signed  for  litho-plate  machines.  First 
showing  of  250M  Anodized  plate.  The 
anodized  wipe  in  plate  has  a  run  potential 
of  250,000  impressions  with  company’s 


the 

system  eclender 


for  every  system! 


That  s  Right!  The  Universal  Interface  has  unique  periph¬ 
eral  emulator  modules  which  allow  any  input  device  to  be 
matched  with  any  output  device,  providing  the  industry 
with  custom  on-line  interfaces  at  a  low  cost  Xitron  offers 
the  widest  variety  of  standard  input/output  modules  for  all 
editorial  systems.  OCR's.  CRT’s,  phototypesetters  and 
other  computer  systems  (Its  two  outputs  allow  two  type¬ 
setters  on-line  for  the  price  of  one' ) 

Regardless  of  your  on-line  interface  application.  Xitron 
can  provide  the  largest  selection  of  on-line  data  commu¬ 
nication  interfaces  available  today  For  more  information 
write:  Xitron.  Inc.,  814  Phoenix  Drive,  Ann  Arbor.  Michi¬ 
gan  48104  Better  yet,  call  Tom  Hamilton  at  Xitron.  Inc  ANPA 


(313)971-8530 


BOOTH  154 


I  WANT  MORE  INFORMATION  ABOUT  THE  UNIVERSAL  INTERFACE 


NAME 

ADDRESS 

CITY/STATE/ZIP 


xiTRon  inc 


814  Phoenix  Dr  .Ann  Arbor,  Michigan  481 04 


chemistry.  Also  showing  A.D.A.M. 
powder  regular  for  alkaline  fountain  so¬ 
lutions.  A.D.A.M.  powder  with  HW  for 
hard  water  for  alkaline' fountain  solu¬ 
tions.  Also  showing  A.D.A.M.  powder 
with  DeTract  to  prevent  lint  formation 
on  blankets  for  alkaline  fountain  solu¬ 
tions. 


Booth  2544 

GRAPHIC  CONTROLS  CORP. 
COATED  PRODUCTS  DIV. 

Booth  2448 

GRAPHIC  DESIGN  INC. 

Booth  1260 

GRAPHIC  ENTERPRISES 

Booth  147 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

Exhibiting:  First  showing  of  FOLDED 
EDGE  FIRST  Delivery  system  for  in¬ 
stallation  on  existing  Sheridan  inserters 
models  24-P,  48-P,  and  72-P  with  CUT 
EDGE  FIRST  deliveries.  System  per¬ 
mits  direct  input  to  any  counter-stacker, 
and  results  in  increased  inserter 
throughput.  Also  eliminates  need  for 
handfly  inserted  products.  Also  showing 
via  display  newspaper  mailroom  layouts 
and  design  plans. 


Booth  111 

GRAPHIC  PRODUCTS  CORP. 

Exhibiting:  First  showing  of  Model  CC- 
lOOP  a  microprocessor  controlled  code 
converter  (ASCII  and  BAUDOT  to  TTS) 
and  Tape  perforator  system.  Also  show¬ 
ing  Texas  Instruments  Model  765  porta¬ 
ble  reporters  terminal.  Also  Model  21 2A 
microprocessor  controlled  local  bureau 
OCR  Teleprinter.  Also  Model  210A  mi¬ 
croprocessor  controlled  OCR  Tele¬ 
printer  on  N.Y.  Times  Syndicate  wire. 
The  CC-IOOP  is  a  new  microprocessor 
controlled  code  converter  and  tape  per¬ 
forator  system.  Permits  bureaus,  report¬ 
ers,  correspondents  to  transmit  data 
from  ASCII  coded  portable  terminals  to 
the  TTS  code  used  in  most  editing  termi¬ 
nals,  phototypesetters  and  newspaper 
input  systems.  Converter  can  also  be 
used  without  the  punch  to  perform  code 
conversion  for  on-line  systems  requiring 
TTS  input. 

Booth  1124 

GEORGE  R.  HALL 

Booth  1134 

HARRIS  CORPORATION 

Exhibiting:  First  showing  of  V-15D  Web 
Press.  Showing  one  unit  of  N-845  web 
press  and  N-1650  web  press.  Also  show¬ 
ing  Signastitcher.  Showing  Harris  2220 
Video  Layout  system;  Harris  2500 
Editorial  input  system;  Model  1730  Re- 
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mote  terminal;  Harris  7650  typesetter; 
Harris  Microstor  system. 


Booth  2536 

HEIDELBERG  EASTERN 

Exhibiting:  KLIMSCH  AUTOVERTl- 
KAL  1:1S  Pager  camera  that  is 
daylight-operated  and  all  purpose  verti¬ 
cal.  Designed  for  right-reading  or  re¬ 
versed  line  negatives  from  full-page 
newspaper  composition  on  roll  film  or 
paper.  AVT  1:1S  features  a  fully  opera¬ 
tional  cycle  for  maximum  speed  and  is  a 
light-tight  camera  case  enclosure  lets 
operators  work  free  of  glaring  lights. 
All-around  lighting  system  eliminates 
cutting  edges  and  time-consuming  man¬ 
ual  re-touching  of  negatives.  Other  fea¬ 
tures  include  front-loading  motor-driven 
pull-out  copyholder  that  may  be 
equipped  with  a  pin  register  system.  Unit 
has  APO  Ronar  20'A"  lens,  central  con¬ 
trol  system  for  all  main  camera  functions 
including  size  adjustment,  roll  film 
tachments  with  motor  driven  conveyor. 
Copy  size  24 "x  18",  film  size  20"  x  25". 


Booth  1750 

HELL/HCM  CORP. 

Exhibiting:  Model  Chromograph  299 
Color  Scanner  with  full  feature  20"  x  24" 
EDITOR  &  PUBLISHER  for  May  12,  1979 


input/output  format,  direct  screening  for 
lithography  and  letterpress,  digital  scal¬ 
ing,  electronic  edge  and  detail  enhance¬ 
ment,  and  microprocessor  control  of  all 
machine  functions.  Model  299  offers  four 
color  separations  ability,  duotones  and 
black  and  white  halftones. 


Booth  1440 

HERCULES  INC. 

Exhibiting:  MERIGRAPH  Systems  for 
liquid  photopolymer  printing  plate. 

Booth 

HERTZ  CORP. 

Booth  148 

HOPE  INDUSTRIES 

Exhibiting:  First  showing  of  Model  134 
Phototypesetting  film  and  paper  proc¬ 
essor,  and  its  companion  Model  148  Re¬ 
versal  phototypesetting  processor.  Both 
units  are  II  inch  maximum  feed  with 
staggered  roller  transport  system  (no 
crossovers)  and  replenisher  system. 
First  showing  Of  Lithographic  proc- 


A±llOOK 
of  moss 
stoiage 
online ' 

to  your 
Harris- 

Compulype 
aTilusVDr 


ANPA 
BOOTH  154 


The  Xitron  Mag.  80  provides 
either  low-cost  bureau  capa¬ 
bility,  or  connect  to  a  Xitron 
Universal  Interface  for  a 
mini-cluster  system  (on-line 
your  photo  typesetter.)  It  will 
support  one  or  two  VDT’s  with 
parallel  input/output  ports.  The 
Mag.  80  also  has  a  serial  port  for 
telephone  communication  —  or  output  to  your 
host  system.  For  more  information  write 
Xitron,  Inc.,  814  Phoenix  Drive,  Ann  Arbor, 
Michigan  48104.  Or  call  Xitron,  Inc.  (313)  971  -8530 


TWANT  more  information  about  the  xitron  mag  80: 


NAME _ 

ADORES^ _ 

CITY/STATE/ZIP 


xiTRon  inc 


814  Phoenix  Dr ,  Ann  Arbor,  Michigan  48104 
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essors,  Model  163  Lith  (31"  side)  and 
model  146  Lith  (52"  wide),  plus  Model 
146  LC  and  Model  163  LC  (52  and  31" 
wide)  processors  for  contact  and  line 
work.  Designed  with  316L  stainless 
steel.  Also  showing  complete  line  of 
paper  and  film  cutters. 


Booth  1466 

PHILIP  A.  HUNT  CHEMICAL 

Exhibiting:  First  showing  of  Ultra-Lith 
graphic  arts  films;  Ultra  Dot  and  Ultra 
Rep  film.  Ultra  Dot  is  a  premium 
halftone  film  designed  for  high  quality 
halftone,  line  and  contact  applications. 
Ultra  Rep  is  a  premium  Reproduction 
film  designed  for  quality  line  and  general 
purpose  application. 


Booth  1702 

IBM  CORP. 

Exhibiting:  4331  processor;  remote  edi¬ 
torial  displays. 

Booth  648 

ICONICS  CONTROL 

Booth  801 

IMAGE  SYSTEMS 

Booth  1424 

IMPERIAL  METAL  &  CHEMICAL 

Exhibiting:  First  showing:  Imperial's 
Heat-Set  system  for  use  with  Imperial’s 
Eagle  II  anodized  plate.  A  method  of 
baking  an  anodized  plate  to  assure  ink 
receptivity  without  ink  pick  up  in  the 
non-image  areas  due  to  stabilizing  treat¬ 
ment.  System  can  be  added  to  existing 
plate  processing  equipment.  Heating 
stage  bakes  the  light  hardened  image  on 
metal  substrate  and  yields  impressions 
up  to  200,000  or  more.  Also  showing 
Anodized  wipe-on  newspaper  plates. 
And  offset  wipe-on  chemistry. 

Booth  610 

INLAND  NEWSPAPER 
MACHINERY 

Exhibiting:  Showing  Litho-Mix  a  water 
leveling  system.  DiLitho  units.  Compu- 
graphic  reconditioned  equipment.  Photo¬ 
typesetting  equipment.  Buying  and  sell¬ 
ing  of  used  web  offset  presses. 


Our  customers  include  American  and  European 
newspapers  of  all  sizes.  We  will  be  discussing  and 
demonstrating  our  systems  in  our  booth  at  ANPA/RI. 

Ask  About  US 


Booth  601 

INLAND  PRINTER 

Booth  560 

INSCO  SYSTEMS 

Exhibiting:  PACS  a  system  for  publica¬ 
tion  advertising  and  circulation. 

Booth  165 

INTERNATIONAL  GRAPHICS 
SUPPLY 

Booth  2182 

IPEC  INC. 

Exhibiting:  Complete  line  of  refurbished 
Goss  and  Harris  Newspaper  equipment 
and  machinery. 

Booth  2058 

ITEK  COMPOSITION  SYSTEMS 
(DYMO  GRAPHIC  SYSTEMS) 

Booth  1934 

K  &  F  MFG.  CO. 

Exhibiting:  4-Sided  Automatic  Plate 
Punch,  Trim  and  Bend  Machine.  4-Sided 
Automatic  plate  punch  and  trim 
machine.  Power  Plate  Bender.  Doub¬ 
lewide  manual  plate  punch,  trim,  bend 
system.  30  degree  Light  table  film  punch. 
Cylinder  mounted  plate  locks  and  shims. 
Cylinder  mounted  magnetic  bar  lock. 
Magnetic  shims  and  saddles. 

Booth  135 

K-JACK  ENGINEERING 

Booth  160 

KANSA  CORP. 

Booth  1534 

KING  PRESS 

Exhibiting:  One  unit  each  of  NEWS- 
KING,  DAILYKING  II  and  COLOR 
KING  printing  presses. 

Booth  2562 

KREONITE,  INC. 

Booth  1658 

LEKTRO  MIDWEST 

Booth  117 

LINCOLN  ST.  LOUIS 
DIV.  MCNEIL  CORP. 

Exhibiting:  First  showing  of  new  Lincoln 
PileDriver  II  pump  for  ink  dispensing 
systems.  Moves  heavy  viscous  offset 
inks  from  press  room  pumping  stations 
to  fountains.  Pump  delivers  up  to  10% 
more  suction,  reversible  check  seats, 
and  fewer  working  parts.  Also  showing 
Lincoln  centralized  automatic  lubrica¬ 
tion  systems  to  deliver  lubricant  from 
pumping  stations  to  roll  shafts,  gears  and 
or  chains  on  printing  presses  and  related 
printing  equipment  such  as  collators, 
binders,  stitchers,  etc.  Systems  cycle  lu- 
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bricant  on  timed  intervals  for  long  ser-  Booth  418 


BALDWIN 


vice  life  of  printing  equipment 


3M  COMPANY 

Exhibiting:  3M  Pyrofax  system,  high¬ 
speed  platemaking  which  produces  press 
ready  offset  plates  directly  from  paste-up 
without  silver  haloid  photographic  film. 
Also  showing  3M  Brand  Negative 
Color-Key  for  color  proofing.  3M 
MR-424  Color-Key  and  Transfer-Key 
Processor  for  quality  color  proof  process¬ 
ing  without  the  variables. 

Booth  1302 

MARTIN  AUTOMATIC 

Exhibiting:  First  showing  of  model  MS- 
2000  series  Automatic  splicer  designed  to 
accept  all,  standard  roll  sizes  up  to  40 
inches  wide  with  a  maximum  diameter  of 


Booth  2524 
LINOTYPE-PAUL 

Exhibiting:  Low  cost  color  scanner 
model  Linoscan  3040.  Unit  has  quality 
enlarging  and  screening  and  a  pushbutton 
keyboard  uses  microprocessor  technol¬ 
ogy.  Instant  recall  programs  can  reduce 
setting  up  time  to  seconds. 


When  speed 
and  accuracy  count 


Baldwin*s  high-speed  counter-stackers  stack  up  the  best. 


Count  on  a  Baldwin  Count-0- 
Veyor  to  help  you  keep  your  pressroom 
profits  up.  with  low  initial  cost  and 
high  productivity. 

There  are  three  proven  models  to 
suit  your  specific  needs.  All  handle  up  to 
96  pages  -fold.  48  pages  H-fold  or 
digest.  With  approximate  counts  of  25. 
50.  or  100.  Model  105  is  designed  for 
up  to  30.000  PPH;  the  Model  106  has 
a  capacity  of  up  to  60.(XX)  PPH. 

When  exact  count  is  necessary, 
the  Model  108  Count  O  Veyor  provides 
solid-state  electronic  count  of  every 
paper.  You  can  preset  the  number  of 
papers  in  the  stack  and  it  will  remain 
constant  throughout  the  run.  at  up  to 
60.(XX)  PPH. 

Quickly  and  easily  moved  from 
press  to  press,  the  versatile  Count 
O  Veyor  can  be  adjusted 
in  moments  for  different 
stock,  fold  or  number  of 
pages.  I 

More  than  1. (XX)  1 

Baldwin  Count-O-Veyors 
are  now  in  use  helping 


dailies,  w  eklies  and  shoppers  take  full 
advantage  of  their  press  capacity  and  speed. 
Return  the  coupon  today,  and  find  out 
how  you  can  count  on  a  Baldwin  Count- 
O- Veyor  to  increase  your  pressroom 
profits. 

Baldwin-Gegenheimer  Corporation 
401  Shippan  Avenue 
Stamford,  Conn.  06902 
(203)  325-3581  •  Telex  965-847 


Booth  2550 

LITHO  DESIGN  &  MFG. 

Exhibiting:  First  showing  of  Cortron  Au¬ 
tomatic  Core  Stripper  at  200-250  cores 
per  hour  automatically,  uses  one 
operator,  segregates  waste,  can  be  inter¬ 
faced  with  automatic  waste  disposal  sys- 
temor bailer.  Usesairat  80psi,  maximum 
core  diameter  8"  and  maximum  core 
length  60".  System  has  push  button  con¬ 
trols. 


Booth  1350 

LOGETRONICS 

Exhibiting:  LogEscan  laser  platemaking 
system  with  reader/writer  and  plate 
fuser. 


Fine 

products 
for  finer 
printing 


For  the  finest 

in  web  break  < 

protection/  ^ 


Booth  2318 

LOGICON-INTERCOMP 

Exhibiting:  Electronic  copy  processing 
system  model  TPS-6000  with  dual  1 1/70 
computers.  Bureau  system  using  EE-80 
designed  VDTs. 
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detection  equipment, 
write  for  details  on  ^ 
the  Cooksey®  ^  ^ 
System.  ^ 


40  Linoscreen  400  VDTs.  Other  hardware 
includes  a  line  printer,  64K  control  com¬ 
puter,  control  console,  and  Linoscreen 
400  concentrators.  Page  make-up 
software  for  editorial  and  classified  pages 
is  included.  Linotron  202  digital  CRT 
typesetter;  Linotron  404  digital  CRT 
typesetter;  Linotron  606  digital  CRT 
typesetter;  High  speed  Linoterm  typeset¬ 
ting  system;  V-I-P  phototypesetter;  MVP 
video  display  editing  system. 


44  inches  and  operating  speeds  to  2,000 
fpm.  Unit  utilizes  the  Inertia  Compen¬ 
sated  Tension  dancer  adapted  from  Mar¬ 
tin’s  Infeed  system.  Tension  adjustment 
is  infinitely  variable  while  the  machine  is 
running.  Roll  loading  automatically 
couples  the  core  shaft  to  the  brake  and 
centers  the  rolls  on  the  machine.  Unit  has 
118  inch  height  and  fits  under  10  foot 
ceilings.  Martin  Constant  Tension  Infeed; 
Martin  Web  Guide;  Martin  Cutoff  Sys¬ 
tem. 


Booth  1402 

MGI  INTERNATIONAL 

Exhibiting:  A-PAR  Air  Washer  system 
used  to  remove  ink  mist  from  the  press¬ 
room  environment.  A-PAR  emulsifies  the 
ink  in  a  proprietary  emulsifier  that  is  dis¬ 
charged  into  the  sewer  line.  Clean  Air, 
without  temperature  change,  is  then  re¬ 
turned  to  the  pressroom.  System  can  be 
used  to  capture  folder  dust. 


Booth  1424 

MASTER  SALES  &  SERVICE 


Booth  2472 

MASTHEAD  INTERNATIONAL 


Booth  2572 

MEAD  DATA  CENTRAL 


Booth  134 

MCCAIN  MFG.  CORP. 

Exhibiting:  First  showing  of  McCain 
660-40  Newspaper  Stuffer  with  system 
design  that  has  inserts  collated  (that  is 
gathered  one  on  top  of  the  other,  and 
inserted  all  at  the  same  time,  with  one 
point  of  insertion.  Jackets  are  fed  either 
by  hand  into  the  Jacket  Pocket,  or  by  a 
Jacket  Auto  Loader  when  on-line  with 
press.  System  is  two  machines  that  pro¬ 
duce  up  to  40,000  stuffed  papers  per 
hour.  First  showing  of  McCain  PB  Bind¬ 
er  that  will  fold  a  tabloid  into  an  8*/i  x 
1 1 "  product,  stitch  it,  and  3-side  trim  it, 
to  a  typical  TV  Guide  product. 


Booth  1150 

M.E.G.  (US)  INC. 


Booth  2304 

MERGENTHALER  LINOTYPE 

Exhibiting:  First  showing  of  Linoscreen 
Composer  page  make-up  terminal,  cost- 
effective  for  newspaper  and  commercial 
composition.  First  showing  of  System 
5/30  Composition/typesetting  system 
configuration  of  System  5  product  line 
that  interfaces  a  front-end  publishing  sys¬ 
tem  to  one  of  the  family  of  Linotron  digi¬ 
tal  CRT  typesetters.  System  includes  a  60 
megabyte  disc  for  text  storage  and  up  to 


Booth  1678 

MID-STATES  PACKAGING 
SYSTEMS 


Booth  218 

MIDWEST  PUBLISHERS  SUPPLY 

Exhibiting:  Complete  line  of  News 
Center  lOOVDT  desks,  stands  and 
chairs.  Including  2  on  1  desks  for  sharing 
terminals,  special  swivel  top  desks  and 
stands,  new  modular  drawers  and 
cabinets.  Complete  line  of  Mod  II  photo¬ 
composition  paste-up  equipment,  in¬ 
cludes  page  assembly  tables;  light  tables, 
modular  accessories,  cabinets,  lights, 
trimmers,  paste-up  tools.  Also  showing 
representative  display  of  Generation  II 
modular  work  areas.  Includes  page  as¬ 
sembly  stations,  artists  work  area,  VDT 
editing  area,  conference  areas.  Also 
showing  a  complete  line  of  pasteup 
supplies. 


ONE  Systems: 
Will  it  be  a  thorn 
vs.  the  others? 


On-Line  Systems  Daily  Production  News 


We  may 
be  a  thorn ^ 
in  the  side  of  ^ 
our  competitors, 
but  we’re  a  rose  I 
to  our  buyers!* 


P.O.Box  2001 
Oceanside,  Calif.  92054 
(714)  433-7380 
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Booth  301 

MITA  COPYSTAR  AMERICA 

Exhibiting:  First  showing  of  Model 
18-Dry  table  top  proof  copier  for  the 
newspaper  industry.  Uses  dry  toner- 
clean  and  produces  7  copies  per  minute- 
sheets,  books,  3-D  objects.  Has  automa¬ 
tic  roll  feeding  and  stationary  top.  Copy 
size:  max-1 8"x  25";  min-  854 "x  854".  Also 
showing  Mita  copy  machines:  Models 
17-Dry  and  900D  and  500D. 


Booth  155 

MOHR  ENTERPRISES 

Exhibiting:  Frist  showing  MOHRLITE 
Light  table,  a  15  pound  light  table  fully 
illuminated  18"x  24 "working  surface  with 
adjustable  metal  edges  of  all  four  sides 
featuring  finger  tip  controls  for  tilt  or  flat 
positioning.  Also  showing  MOHRDRY 
dryer  for  stabilization  paper.  MOHR- 
FLOW  circulator  for  stabilization  proc¬ 


essors.  COPY  CUTTER  II  phototypeset¬ 
ting  paper  column  trimmer.  ALL-PRO 
processor  for  resin  coated  (RC)  photo¬ 
typesetting  paper. 

Booth  806 

MOTOROLA  COMMUNICATIONS 
&  ELECTRONICS  DIV. 

Exhibiting:  Mobile  and  portable  radios 
for  news  gathering,  circulation,  advertis¬ 
ing,  production  and  quality  control,  ad¬ 
ministration  and  security.  Showing  prod¬ 
ucts  such  as  Vehicular  repeater  which 
permits  portable  two-way  communica¬ 
tion  from  the  scene  to  the  base  or  other 
units  through  a  high-powered  mobile 
radio.  Silent  vibrating  paper  for  discreet 
contact  in  news  conferences  and  other 
meetings  where  protocol  calls  for  it.  Pul¬ 
sar  II  car  telephone  with  built-in  memory 
that  stores  up  to  ten  frequently  called 
numbers  which  can  be  activated  by  pres¬ 
sing  button. 

Booth  1308 

MULLER-MARTINI 

Exhibiting:  Heavy  duty,  fully  automatic 
TV  program  stitcher  that  folds,  feeds, 
stitches  and  trims  in  one  in-line  opera¬ 
tion.  Modular  building  block  design  per¬ 
mits  user  to  add  in-line  at  any  time,  addi¬ 
tional  folder  feeders  as  well  as  a  card 
gluer  for  in-line  tipping  of  reply  cards, 
envelopes,  coupons,  and  merchandise 
samples.  TV  program  stitcher  eliminates 


need  for  quarter  folding  or  pasting  on  the 
press.  Also  showing  Model  227  inserting 
machine  that  can  insert  anything  from 
postcards  to  broadsheets  into  newspa¬ 
pers.  Operates  up  to  14,000  per  hour,  and 
additional  insert  stations  can  be  added 
in-line  at  any  time.  Automatic  reject  fea¬ 
ture  assures  continuous  production  of 
fully  inserted  products.  Heavy  duty 
Model  1231  Compensating  Counter 
stacker  counts,  jogs,  stacks  and  delivers 
square,  compensated  bundles  of  news¬ 
papers.  Showing  ITM  section  folding 
machine  with  automatic  feeder  that  pro¬ 
duces  up  to  10,000  folds  per  hour.  Three 
different  models;  one  for  parallel  folding, 
one  for  cross  folding,  and  one  for  either 
parallel  or  cross  folding.  Unit  has  top 
loading,  bottom  feeding  principle.  Unit 
to  be  displayed  in  quarter  folding  config¬ 
uration. 

Booth  1214 
MYCRO-TEK,  INC. 

Exhibitii^:  First  showing  MC  4001  Edit¬ 
ing  terminal  with  either  8K  or  16K  of 
character  storage  and  has  24  point  dis¬ 
play  characters  on  a  15"  diagonal  non¬ 
glare,  titable  screen.  First  showing  of 
MC  20  FHD  hard  disk  drive  which  has  19 
million  character  storage  capacity. 
Fixed-disk  system,  priced  under  $15,000, 
is  compatible  with  present  Mycro-Comp 
floppy  disk  systems.  First  showing  of 
MC  10  hard  disk  drive  that  can  store 
either  5  or  10  million  characters  and  has 


the  most  innovative  machine  to 


SYSTEM 


hit  the  Newsprinting  Industry  in  DECADES... 

Investigate  how  your  existing  ietterpress  equipment  can  be  converted  to  this 
revoiutionary  new  technoiogy  aiiowing  your  paper  to  take  advantage  of  — 


•  LOWER  NEWSPRINT  WASTE. 

•  INCREASED  PRODUCTION... 

•  HIGHER  QUALITY... 


DAHLGREN  MANUFACTURING  COMPANY 


3305  MANOR  WAY,  DALLAS,  TEXAS  75235 
IN  TEXAS  AND  CANADA  TEL  (214)  357-4621 
TOLL  FREE  800-527-4684 
TELEX  73-0329  DAHLGREN  DAL 


10  AVE  EMILE  de  MOT 
1050  BRUSSELS,  BH.GIUM 
TEL.;  02/648  19  43 
TELEX:  25-604  DAHLBR  B 


See  this  revolutionary  technology  in  operation  at  Booth  No.  1224  at  AN  PAIR  I 
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removable  disk  pacs.  Hard  disk  is  priced 
at  $17,000  for  5  million  unit  and  $24,000 
for  10  million  unit.  First  showing  of  4100 
composition  terminal,  which  has  interac¬ 
tive  H«&J,  horizontal  scrolling  up  to  128 
characters  wide,  vertical  justification 
and  other  commercial  typesetting  fea¬ 
tures.  First  showing  of  MC  765  FT  Port¬ 
able  terminal  weighing  17  pounds  and 
has  a  non-volatile  bubble  memory. 
Memory,  which  is  retained  even  when 
disconnected  from  AC  power  source, 
stores  up  to  22,000  characters.  MC  765 
TC  telephone  controller  is  the  compati¬ 
ble  interface  for  transmission  of  text,  via 
phone  lines  from  remote  locations.  Also 
showing  two  types  of  floppy  diskette 
storage  systems  with  one  disk  drive  stor¬ 
ing  up  to  .6  million  characters  and  the 
other  disk  drive  storing  1.2  million 
characters  with  both  drives  holding  two 
floppy  diskettes.  Also  bureau  system 
using  an  MC  4001  editing  terminal  and  an 
MC  70  MD  mini  disk  drive  which  has 
70,000  character  storage  capacity.  Uses 
phone  link  to  main  newsroom. 


Booth  1512 

NAPP  SYSTEMS  (USA) 

Exhibiting:  First  showing  of  Napplate 
IIS  a  photoplymer  direct  letterpress  plate 
with  steel  substrate.  Also  showing 
Napplate  a  photopolymer  direct  letter- 
press  plate  with  aluminum  substrate. 
Super  H  photopolymer  letterpress  print¬ 
ing  plate  for  pattern  printing.  Processors 
NewsStar,  TwinStar  Satellite,  Galaxy 
and  SuperStar  with  hourly  capacity  rang¬ 
ing  from  15  direct  with  the  manual 
NewsStar  to  150  plates  per  hour  with  the 
SuperStar.  Also  showing  UV  Exposure 
Units;  NewsPrinter  II  and  NewsPrinter 
III. 

Booth  604 

NATIONAL  MACHINE  CO. 

Exhibiting:  Super  A-250  plate  processor 
and  Super  A-340  plate  processor  for  ad¬ 
ditive  offset  plates. 

Booth  622 

NEW  ENGLAND 
NEWSPAPER  SUPPLY 

Booth  2510 

NEWSCOLOUR 

Booth  318 

NEWSPAPER 
ELECTRONICS  CORP. 


12  GAUGE 
TRACK  SWITCH 


CAST  IRON 
CROSSOVER 


TYPE  “S  ”  TRUCK 


® _ 

roll-handling 
JjrYLj  equipment 


.  .  .  tracks  and  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  .  .  .  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


Suppliers  to  major  press  manufacturers 

CAPITAL  ELEVATOR  SALES,  INC. 

424  W,  Town  St.,  Box  89.  Columbus,  Ohio  43216  •  614-228-6948 
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Exhibiting:  New  features  being  shown  in 
both  systems  with  First  Showing  of  Clas¬ 
sified  System — a  comprehensive  mi¬ 
croprocessor  based  ad  system  which  will 
operate  as  part  of  News  II  editorial  sys¬ 
tem  or  on  stand  alone  basis.  Features  up 
to  5  intelligent  VDTs  per  system;  dual 
drive  dual  density  disks  with  approxi¬ 
mately  4K  of  ad  capacity;  reliable  impact 
printer  for  production  of  invoices  and  bill¬ 
ing  records  and  on-line  electronic  inter¬ 
face  to  typesetter.  Classified  system  han¬ 
dles  up  to  99  ad  classifications,  accom¬ 
modates  up  to  8  separate  publications, 
recognizes  start-stop-skip  dates  and  day 
of  week,  enabling  complete  automation  of 
ad  run  and  automatically  prepares  in¬ 
voices.  News  II  modular  microprocessor 
based  news  and  wire  editing  system  for 
smaller  newspapers;  features,  EditErm 
2216  with  split  screen  operation,  16K 
character  memory  and  complete  editing 
software  package  incorporating  Headfit 
and  Column  depth  estimator;  FSS  2002 
series  floppy  disk  systems  featuring  dual 
density  storage,  comprehensive  file  man¬ 
agement  package,  and  up  to  3.6  million 
characters  of  on-line  storage;  and  SSC- 
200  sub-system  communicator  with  20 
I/O  ports  capable  of  handling  10  VDTs,  10 
other  components  and  interconnecting 
with  additional  other  sub-system  com¬ 
municators. 

Booth  136 

NEWSPAPER  PRODUCTION 

Booth  152 

NO.  AMERICAN  SPRING  & 
STAMPING  CORP. 

Booth  1434 

NUARC  CO. 

Booth  814 

ON-LINE  SYSTEMS 

Booth  356 

ONE  SYSTEMS 

Exhibiting:  First  showing  of  ONE/ 16  low 
cost  total  newspaper  system  with  new 
software  features  and  state-of-the-art 
hardware.  System  designed  for  the 
10,000  page  per  year  operation.  Compu¬ 
ter  is  Automation  LSI  410  with  four  I/O 
ports,  operator’s  console,  32K  RAM 
memory,  expanded  instruction  set,  au¬ 
toload  ROM  and  power  fail  restart.  Sys¬ 
tem  has  hi-capacity  disk  controller,  CDC 
8448  32MB  rigid  disk  with  16MB  fixed 
and  16MB  removable.  Four  intelligent 
cables  to  interface  system  KSR  printer, 
customer’s  single  wire  service,  and  two 
phototypesetting  devices  which  do  not 
require  additional  hardware  for  compu¬ 
ter  interfacing.  Texas  Instruments’  KSR 
820  100  line  per  minute  keyboard/printer 
part  of  system.  Also  new  system  model 
ONE/48  system  configuration  for  the 
18,000  page  per  year  operations.  System 
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has  8  port  distributed  I/O  interface  with 
CDC  8448  64MB  rigid  disk  with  48MB 
fixed  and  16MB  removable.  Also  new 
system  model  ONE/80  configuration  for 
the  35,000  page  per  year  operations  with 
system  capability  up  to  48  VDTs.  System 
has  8  port  distributed  I/O  interface  and 
CDC  8448  %MB  rigid  disk  with  80MB 
fixed  and  16MB  removable  storage  back¬ 
up  same  as  ONE/48  except  96MB  disk. 
Also  new  ONE/ 160  system  configuration 
(a  dual  80)  with  65,000  page  per  year  total 
system  with  up  to  60  VDTs  in  each  sys¬ 
tem.  First  showing  of  ONE/el  video  dis¬ 
play  terminal  with  4K  characters  of  stor¬ 
age  and  ONE/el  ten  with  lOK  characters 
of  storage.  Character  set  is  128  charac¬ 
ters  ASCII  coded.  Screen  size  is  I5"and 
unit  has  detachable  keyboard.  Showing 
new  file  management  operating  system, 
modular  in  design  to  use  RPG  11  for  writ¬ 
ing  business  and  circulation  packages. 


Booth  2568 

OPTICAL  COATING 
LABORATORY 


Pakotone;  Pakoquick  processors.  Also 
showing  CRI  &  CR  II  control  tower  un¬ 
its. 

Booth  1558 

PERIPHERAL  SYSTEMS 

Exhibiting:  Model  Lobbyist,  a  portable 
terminal;  Model  Bureaucrat,  a  bureau 
terminal  and  Model  Quorum,  a  4  termi¬ 
nal  system. 

Booth  1958 
H.M.  PITMAN  CO. 

Exhibiting:  Pitman  News  Desk  will  show 
latest  product  information  from  Acti, 
Agfa-Gevaert,  Advance,  Berkey,  Carl¬ 
son,  Copy  star,  Dainippon  Screen,  Dow, 
DuPont,  Kodak,  Enco  EMP  Co.,  GAP, 


GAM,  LogE,  MacBeth,  Milart,  3M, 
Mohr,  National  Machines,  NuArc,  Pako, 
Ternes  and  Tobias. 


Booth  1474 

PORTAGE  NEWSPAPER  SUPPLY 

Exhibiting:  ARTWAXER.  TRIM- 
KLEEN  I.  TRIMKLEEN  II.  SAFE- 
TRIM  JR. 

Booth  221 1 

PORTEC,  INC. 

FLOMASTER  DIV. 

Exhibiting;  SPIRAL-LIFT  vertical  con¬ 
veyor  that  uses  a  spiral  design  to  trans¬ 
port  a  wide  variety  of  packaged  or  un¬ 
packaged  goods  up  or  down  along  a  belt 


new? 


Plenty. 

From  Stepper. 

SEE  THESE  AT  ANPA/RI,  BOOTH  610  JUNE2-7 


Booth  1 1 58 

OPTRONICS  INTERNATIONAL 

Exhibiting:  PAGITRON  GRAPHIC  AD 
MAKEUP  SYSTEM — a  low  cost  system 
that  provides  a  complete  digital  opera¬ 
tion  which  includes  scanning,  sizing, 
special  border  package  and  plotting  to 
film  or  photo  paper.  System  allows  all 
manipulations  or  graphics  necessary  in 
day-to-day  ad  production.  Screening, 
Ben-Day,  reverses  position,  size,  distor¬ 
tion,  clean-up,  step-and-repeat  as  well  as 
sig  and  logo  storage.  System  can  be  used 
with  existing  typesetting  and  front-end 
systems  or  as  module  for  the  PAGIT¬ 
RON  pagination  system.  Series  of  qual¬ 
ity  scanners  for  font  digitizing  and  color 
separation  will  also  be  shown. 

Booth  2452 

OVALSTRAPPING  INC. 

Booth  1930 

PAKO  CORP. 

Exhibiting:  First  showing  of  24-ML/Pako 
a  new  generation  of  automatic  proc¬ 
essors  for  litho  materials  up  to  24"  wide. 
Part  of  family  of  series  V  processors. 
Unit  designed  for  small  to  medium  print¬ 
ers.  Also  showing  models  24-SQ/Pako; 
Pakonolith  24;  Pakonotone;  Pakolith; 
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Address  Labeling  System 


Quarter-Folder 


Fold  'n  Tyer 


Stepper  has  done  it  again.  Because 
mailing  is  getting  more  expensive 
every  year,  Stepper  has  innovated 
new  labeling  equipment  that  now 
lowers  addressing  expenses. 

Stepper’s  Quarter-Folder  has  a 
new  need  to  fulfill  for  those  who  are 
quarter-folding  the  costly  way... by 
hand!  It’s  a  new,  low-cost  portable 
unit.  See  it  demonstrated. 


New  demands  are  arising  with  T otal 
Market  Coverage.  Demands  that  can 
be  met  with  Stepper’s  newest  Fold  ’n 
Tyer  preparing  papers  for  delivery  at 
the  lowest  possible  cost. 

Find  out  how  Stepper  can  help  your 
distribution  department  become 
more  efficient,  work  faster,  easier  and 

deliver  on  time. 


The  Innovators  In  Newspaper  Distribution 


PO  Box  103  /  Olathe,  Kansas  66061  913-782-2580 
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surface.  No  special  indexing,  metering  or 
operator  supervision  required.  Available 
in  a  variety  of  sizes.  Also  showing 
Flomaster  Belt  Power  Turn,  designed  to 
transport  both  large  and  small  items 
around  curves  without  altering  their  rela¬ 
tive  position  on  the  conveyor.  Available 
in  a  wide  variety  of  arcs  and  belt  widths. 


Booth  448 

PRO-AM  DISTRIBUTORS 


Booth  544 

PUBLISHERS’  AUXILIARY 


Booth  2283 

PUBLISHERS  FOR 
CONVENTIONS 

Exhibiting:  Distributing  free  copies  of 
THE  NATIONAL  CONVENTIONEER, 
a  reference  book  of  product  literature 
relevant  to  the  newspaper  field. 

Booth  2348 

QL  SYSTEMS  LIMITED 

Exhibiting:  First  showing  of  the  QL 
Newspaper  Library  system  which  is  an 
interactive,  on-line,  full  text  information 
retrieval  system  modified  specifically  for 
newspapers.  System  provides  rapid  re¬ 
trieval  from  a  large  data  base,  is  inexpen¬ 
sive  to  operate  and  is  easy  to  use.  No 
knowledge  of  special  jargon  or  computer 
terminology  is  required.  A  newspaper 
data  base  may  be  searched  effectively 
using  natural  language.  Advanced  search 
functions  are  provided  as  options — and 
even  these  are  easy  to  use. 


Booth  163 

QUADEX  CORP. 

Exhibiting:  First  showing  of  Quadex  280 
a  typography  and  data  management  sys¬ 
tem  for  high  volume  typesetting  opera¬ 
tions  that  provides  10  to  300  megabytes 
of  hard  disk  storage  capacity.  Supports 
up  to  8  users  on-line,  including  indepen¬ 
dent  operator  stations  with  keyboard  and 
video  display,  and  one  or  two  different 
high  speed  phototypesetters.  Software 
features  for  system  include  hyphenation 
exception  dictionaries  ranging  in  size 
from  50K  to  500K  words,  a  2K  font  li¬ 
brary  with  kern  tables,  automatic  font  and 
size  changes  for  special  characters,  and  a 
variety  of  other  typographic  refinements 
for  production  of  quality  typesetting. 
First  showing  of  Quadex  210  a  low  cost 
input  editing  system.  Configuration  in¬ 
cludes  up  to  4  dual  floppy  disk  drives  and 
up  to  4  operator  stations.  Text  stored  on 
floppy  diskettes  from  keyboard  for  trans¬ 
fer  to  remote  typesetting  facilities.  Has 
telecommunications  capability. 


Booth  1734 

RAYTHEON  GRAPHIC  SYSTEMS 

Exhibiting:  First  showing  of  RAYCOMP 
ADSET  a  stand  alone  low  cost  ad  com¬ 
position  system  with  a  17"  CRT  plus 
graphic  digitizer  tablet,  20K  characters 
on  screen  for  full  page  layout.  Point  size 
range  from  AVi  to  96  with  64  faces  and 
paper  tape  or  direct  input.  First  showing 
of  operational  RAYEDIT  editorial  sys¬ 
tem  designed  as  modular  and  expandable 
package  with  up  to  300  VDTs  for 
medium  to  large  newspapers.  Common 
data  base  employing  Tandem  Comput¬ 
ers.  Other  features  of  system  include 
split-screen  (4  ways),  15"  diagonal  CRT 
that  accommodates  250  symbols  plus 
italics.  Showing  RAYCOMP  100,  ad 
composition  and  makeup  system  consist¬ 
ing  of  terminal  control  unit,  common 
logic  unit  and  up  to  4  work  stations  with 
200  square  inch  screens.  Characters  are 
shown  full  size  in  correct  set  width,  an  ad 
can  be  viewed  full,  half  or  double-sized. 
Operator  can  apply  more  than  900  spe¬ 


cial  ad  formats.  RAYCOMP  II,  a  low 
priced  ad  composition  and  makeup  sys¬ 
tem  designed  for  medium  and  small  size 
newspapers  ADES,  an  AD  Retrieval 
System  with  300  Megabyte  storage  sub¬ 
system  that  supports  up  to  2  RAYCOMP 
systems  with  8  work  stations.  Up  to  5600 
ads  can  be  stored. 


Booth  544 

ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 

Booth  2018 

ROCKWELL-INTERNATIONAL 

ROCKWELL-GOSS 

ROCKWELL-COLLINS 

Exhibiting:  3-unit  Rockwell-Goss  Com¬ 
munity  SSC  press  including  standard  and 
color  unit  with  Amal  Reel  stand-On  Edi¬ 
tion.  Also  operational  Rockwell-Goss 
Sta-Hi  mailroom  equipment.  Graphic 
Displays  of  complete  R-G  product  line. 
Audio-Visual-Multi-Media  R-G  Signa¬ 
ture  HV  presentation.  Showing  PCS/ 
PAR  system.  Rockwell-Collins  will  also 
exhibit  pictorially  their  switching  sys¬ 
tems  division  and  transmission  systems 
division  product  lines. 

Booth  1550 

RUTHO-GRAPHICS  DIV. 

SUN  CHEMICAL 

Exhibiting:  Magnascan  550  A  digital 
computer  controlled  color  scanner  ca¬ 
pable  of  exposing  four  color  separations 
simultaneously,  enlarged  and  screened  in 
a  single  step.  Advanced  computer  pre¬ 
cisely  controls  color  and  tone  correc¬ 
tions  and  automates  set-up.  Features  in¬ 
clude  automatic  calibration,  balance, 
fault  diagnosis,  and  register  mark  genera¬ 
tion.  Has  24"  X  20"  input/output  drums, 
enlargement/reduction  range  is  20%  to 
2000%.  Also  showing  MAGNASCAN 
510  a  computer  controlled  scanner  for 
simplified  single-step  production  of  color 
separations.  Computer  corrects  tone  and 
color,  and  electronically  enlarges/ 
reduces  for  accurate,  repeatable, 
screened  or  continuous-tone  positives  or 
negatives.  Simplified  controls  reduce 
set-uptime.  Has  I0"x  12"input  drum,  20" 
X  24"  output  drum,  enlargement/ 
reduction  range,  30%  to  1650%. 


nfiftspccialties 


CUSTOM  DESIGNS  &  MODIFICATIONS 


RIBBON  SLITTER 


Web  Specialties  has  developed  a  ribbon  slitter 
designed  to  produce  12-page  tabloids  and  6- 
page  standard  newspaper  signatures  from  one 
web.  Units  available  for  one,  two,  and  three-web 
combinations,  and  mountable  directly  above  the 
folder.  Other  products  include:  Goss  quarter¬ 
fold  conversions  to  belt  delivery  (quarter-fold 
down  to  23").  front  quarter-fold  deliveries  on 
"pre"  1000  Goss  Urbanite,  full-page  compen¬ 
sators,  punch  systems  and  rewinders. 


11355  “A”  PYRITES.  #5.  RANCHO  CORDOVA.  CA  95670  •  (916)  635-1610  • 
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Booth  628 

RYCOLINE  SOLVENT 
&  CHEMICAL 

Booth  2111 

SAFE  WALK  INC. 

Exhibiting:  ALGRIP,  a  non-slip  rolled 
steel  floor  plate  made  with  aluminum 
oxide  rolled  into  the  surface  of  the  steel. 


Booth  701 

SANDMAR  GRAPHIC  ARTS 


Booth  105 

SCHEFFER  AUTOMATIC 


Booth  263 

SEABOARD  ENERGY  SYSTEMS 

Exhibiting:  First  showing  of  Seaboard 
Energy  System  II,  an  energy  manage¬ 
ment  system  developed  specifically  for 
smaller  newspapers.  System  contains  all 
of  the  software  power  of  the  system  I. 
Priced  from  $10,000  for  12  control  points 
and  uses  a  VDT  as  a  console.  First  show¬ 
ing  of  Preventive  Maintenance  System 
with  the  capability  of  monitoring  motor 
run  times.  Priced  at  $15,000. 

Booth  133 

SECOND  SOURCE  COMPUTERS 

Exhibiting:  Displaying  Microdata  1600 
and  Varian  520-i  computers  used  in  Har¬ 
ris  TXT  and  Photon  Pacesetters.  Com¬ 
pany  supports  these  products  by  way  of 
repair,  sales,  and  spare  parts.  Company 
also  will  be  introducing  sales,  service 
and  repair  on  ADDs  CRT  terminals.  Also 
introducing  Control  Data  Hawk  disc  re¬ 
pair  and  sales.  Hawk  disc  is  in  larger 
Dymo  systems.  Inquiries  can  be  made 
for  specific  computer,  VDTs  and  equip¬ 
ment. 

Booth  2520 

SEMLER  INDUSTRIES 

Exhibiting:  First  showing  of  Model 
RLR600  Waste  Ink  Recovery  System 
approximately  102"  wide,  72"  high,  60" 
deep.  The  multi-stage  filtration  system 
allows  ink  formerly  destined  for  disposal 
to  be  recovered  for  use.  Automatic  fea¬ 
tures  include  monitoring  and  control  of 
filter  contamination  levels  with  shut¬ 
down  at  predetermined  limits  of  pressure 
differential.  Display  unit  includes  all  fea¬ 
tures  required  for  processing  Letterpress 
EDITOR  &  PUBLISHER  for  May  12.  1979 


and  DiLitho.  Options  for  Offset  are 
available. 


Booth  501 

SEYBOLD  PUBLICATIONS 

Exhibiting:  Sample  copies  of  the  Seybold 
Report.  The  Seybold  Report  on  Word 
Processing  and  the  book  Fundamentals 
of  Modern  Photo  Composition.  Also 
showing  literature  on  publications  and 
consulting  services. 

Booth  1316 
SIGNODE  CORP. 

Exhibiting:  First  showing  of  Model  MS 
low  cost  semi-automatic  plastic  strap¬ 
ping  machine  featuring  adjustable  ten¬ 
sion  and  automatic  strap  feeding  for 
moderate  to  low  volume  newspapers. 
Also  showing  Model  MLN-2A  Operator¬ 
less  newspaper  strapping  machine,  com¬ 
bines  positive  bundle  stops  and  top  and 
side  compression  for  automatic  applica¬ 
tion  of  plastic  strapping.  Showing  Model 
ML  in  over  12  versions  including  top 
compression,  side  compression,  operator¬ 
less  and  caster  mounted.  Unit  has  ad¬ 
justable  strap  tension  that  minimizes 
identations  but  stays  tight  on  bundles  to 
avoid  pilferage. 


Booth  1566 
SMITH  RPM  CORP. 

Exhibiting:  Smith  Spray  dampener  sys¬ 
tem  (for  both  offset  and  DiLitho  usage) 
to  control  method  of  applying  fountain 
solution  to  the  plate  for  accurate  ink  and 
water  balance.  System  permits  area  con¬ 
trol  of  solution;  ink  and  water  balance; 
reduction  of  material  (paper,  ink  fountain 


solution).  Also  showing  Remote  dam¬ 
pener  console  and  LCXT,  Letterpress  to 
offset  conversion  system. 

Booth  2430 

SNOOK  CORP. 

Booth  748 

BERNARD  SOEP  ASSOCIATES 

Booth  1744 

SPERRY  UNIVAC 

Booth  115 

SPRINGFIELD  SILVER  SERVICE 

Exhibiting:  First  showing  of  Ransbottom 
XR-2000  recirculating  silver  recovery 
system  that  removes  suspended  silver 
from  the  fixer  in  the  working  tank  of 
automatic  processor,  extending  fixer  life 
and  delivering  hard-plate,  quality  silver. 
Unit  has  316  stainless  steel  construction 
and  platinum-plated  titanium  anode.  Sys¬ 
tem  and  electrical  controls  are  modular 
with  unit  30 "high  and  no  drain  is  needed. 
Unit  sealed,  emits  no  fumes  or  odors. 

Booth  102 

STAUFFER  MEDIA  SYSTEMS 

Exhibiting:  Showing  Newspaper  Adver¬ 
tising  and  Circulation  accounting  system 
using  a  Burroughs  B80  Computer  System 
with  VDTs. 

Booth  610 

STEPPER  ASSOCIATES 

Booth  1524 

SYSTEM  DEVELOPMENT  CORP. 

Exhibiting:  First  showing  of  NEWSPA¬ 
PER  INDEX  system  an  on-line  system 
that  permits  establishment  of  data  base 
for  storing  and  searching  abstracts  of  any 
length.  System  similar  to  Company’s 
SEARCH  SERVICES.  Also  showing 
TEXT  II  copy  processing  system  with  20 
new  features.  Showing  TEXT  III  system 
which  is  a  documentation  generation  sys¬ 
tem  that  focuses  on  format  approach. 
Size  unlimited.  User  developed.  Page  by 
page  generation  technique. 

Booth  248 

SYSTEM  INTEGRATORS  INC. 

Exhibiting:  First  showing  of  SIl  ET/2000 
video  display  terminal  and  the  expanded 
ET/960  video  display  line.  Features  of 
new  VDTs  include  split  screen  capabil¬ 
ity,  a  105  key  detachable  keyboard  and 
user  definable  keys  that  provide  editing 
convenience  to  SII  system  users.  Dis¬ 
play  screen  is  15"with  1920  characters  on 
a  format  of  24  lines  of  text,  each  of  which 
is  80  characters  long.  ET/2000  incorpo¬ 
rates  all  of  the  human  engineering  fea¬ 
tures  of  Sirs  ET/960  terminals  including 
virtual  scrolling. 

Booth  1724 

TAFT  EQUIPMENT  SALES  CO. 

(Continued  on  page  74) 
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Where  to  find  exhibitors 


Exhibitor  Booth  No. 

Addressograph-Multigraph  Corp . 1478 

The  Addressory,  Division  of 

RAPCO .  2508 

Aero-Go  Inc .  2352 

Agfa-Gevaert  Inc . 1950 

AlphaKey  Systems . 122 

American  Technical  Supply  . 2514 

ANPA/RI . 1978 

Applied  Learning  Corp . 125 

Associated  Press  . 348 

Atex  Inc . 654 

Autologic  Inc . 228 

Baldwin-Gegenheimer  Corp . 128 

Baleking  Systems  Inc . 159 

Bankers  Trust  Corporate  Financial  Services  1902 

Beach  Manufacturing  Corp .  2340 

Berkey  Technical  Co .  2570 

Berthold  of  North  America . 1972 

Bobst  Graphic  Inc . 1358 

B.H.  Bunn  Co . 202 

Butler  Automatic  Inc . 1674 

Capital  Elevator  Sales  Inc .  2076 

Chesley  F.  Carlson  Co. . . . . 1202 

Cary  Company  Inc .  2078 

Cash  Replacement  Systems  Inc .  2566 

Century  Systems  Corp . 2210 

C-H  Denver  Graphic  Inc . 104 

Chemco  Photoproducts  Co .  2034 

Collier-Jackson  &  Associates .  2330 

Combined  Services  Inc . 265 

Communications  Programming  Network . . .  2275 

Composition  Systems  Inc . 404 

Compugraphic  Corp .  204, 116 

Computek  Inc . 1858 

Consolidated  International  Corp . 548 

Coreco  Research  Corp . 2175 

The  Courier-Journal  and  Louisville  Times  ...  101 

CPAC  Inc .  2534 

Craig  Cold  Type  Supply  Inc . 2176 

Custom-Bilt  Machinery . 1966 

Cypack  Systems  Corp .  2042 

D.S.  America  Inc .  2242 

Dahlgren  Manufacturing  Co . 1224 

Digital  Equipment  Corp . 1166 

Dissly  Research  Center,  Subsidiary  Courier- 

Journal  and  Louisville  Times  Co . 101 

Dunn  Technology  . 814 

DuPont,  E.I.,  de  Nemours  Co . 1574 

Durbin  Associates  . 844 

Dymo  Graphic  Systems 

Now  Itek  Composition  Systems  .  2058 

Dynalith  Inc . 648 
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Exhibitor  Booth  No. 

Eastman  Kodak  Co . 1250 

Eclectic  Co . 2010 

ECRM  Inc . 534 

Editor  &  Publisher  Co.  Inc . 1758 

EDS-IDAB . 1716 

Encyclopaedia  Britannica  Inc . 138 

Enkel  Corp . 1910 

EOCOM  Corp . 1502 

Ferag  Inc . 644 

Field  Service  &  Engineering  Inc .  2560 

Fincor  Incom  International  Inc . 1924 

Flint  Ink  Corp . 127 

Fluorographic  Services  Inc . 828 

Franchise  Mailing  Systems . 2142 

GAF  Corp . 518 

Gandalf  Data  Inc .  2552 

Gannett  Newspaper  Foundation  Inc .  2004 

General  Photo  Products  Co . 1918 

W.R.  Grace  &  Co . 1774 

Graphic  Arts  Manufacturing  Co . 201 

Graphic  Arts  Technical  & 

Consulting  Services  . 820 

Graphic  Controls  Corp .  2544 

Graphic  Design  Inc .  2448 

Graphic  Enterprises  Inc . 1260 

Graphic  Management  Associates  . 147 

Graphic  Products  Co . Ill 

George  R.  Hall  Inc . 1124 

Harris  Corp . 1134 

Heidelberg  Eastern  Inc .  2536 

Hell/HCMCorp . 1750 

Hercules  Inc . 1440 

Hertz  Corp . 

Hope  Industries  Inc . 148 

Philip  A.  Hunt  Chemical  Corp . 1466 

IBM  Corp . 1702 

Iconics  Control  Inc . 648 

Image  Systems  Inc . 801 

Imperial  Metal  &  Chemical  Co . 1424 

Inland  Newspaper  Machinery  Corp . 610 

Inland  Printer . 601 

Insco  Systems . 560 

International  Graphics  Supply . 165 

IPEC  Inc . 2182 

Itek  Composition  Systems 
Formerly  Dymo  Graphic  Systems .  2058 

K  &  F  Manufacturing  Co.  Inc . 1934 

K-Jack  Engineering  Co.  Inc . 135 

Kansa  Corp . 160 

King  Press  Inc .  1534 

Kreonite  Inc .  2562 
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EXHIBIT  HOURS 


Saturday  June  2 

Sunday  June  3 

Monday  June  4 

Tuesday  June  5 

Wednesday  June  6 


11  A.M.  to  6  P.M. 
11  A.M.  to  6  P.M. 
12  Noon  to  6  P.M. 
12  Noon  to  6  P.M. 
12  Noon  to  6  P.M. 


All  exhibits  will  be  located  in  the  East  and 
North  Halls  of  the  Las  Vegas  Convention 
Center. 
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Exhibitors — continued  from  page  70 


Exhibitor  Booth  No. 

Lektro  Midwest . 1658 

Lincoln  St.  Louis . 117 

Linotype  Paul  Inc .  2524 

Litho  Design  &  Manufacturing  Inc .  2550 

LogEtronics  Inc . 1350 

Logicon-Intercomp . 2318 

3MCo . 418 

Martin  Automatic  Inc . 1302 

Master  Sales  &  Service  Corp . 1424 

Masthead  International  Inc .  2472 

McCain  Manufacturing  Corp . 134 

Mead  Data  Central .  2572 

M.E.G.  (U.S.)Inc . 1150 

Mergenthaler  Linotype  Co .  2304 

MGI  International  Inc . 1402 

Mid-States  Packaging  Systems  . 1678 

Midwest  Publishers  Supply  Co . 218 

Mita  Copystar  America  Inc . 301 

Mohr  Enterprises . 155 

Motorola  Communications  and 

Electronics  Inc . 806 

Muller-Martini  Corp . 1308 

Mycro-Tek  Inc . 1214 

NAPP  Systems  (USA)  Inc . 1512 

National  Machine  Co . 604 

New  England  Newspaper  Supply  Co . 622 

NEWSCOLOUR  . 2510 

Newspaper  Electronics  Corp . 318 

Newspaper  Production  . 136 

North  American  Spring  &  Stamping  Corp.  ...  152 
nuArc  Co.  Inc . 1434 

On-Line  Systems . 814 

One  Systems  Inc . 356 

Optical  Coating  Laboratory  Inc .  2568 

Optronics  International  Inc . 1158 

Ovalstrapping  Inc .  2452 

Pako  Corp . 1930 

Peripheral  Systems  Inc . 1558 

H.M.  Pitman  Co . 1958 

Portage  Newspaper  Supply  Co . 1474 

Portec  Inc . 2211 

Pro-Am  Distributors  Ltd . 448 

Publishers’  Auxiliary . 544 

Publishers  for  Conventions  Inc .  2283 

QL  Systems  Ltd .  2348 

Quadex  Corp . 163 

Raytheon  Graphic  Systems . 1734 

Rochester  Institute  of  Technology . 544 

Rockwell-International 

Rockwell-Goss 

Rockwell-Collins . 2018 
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Exhibitor  Booth  No. 

Rutho-Graphics  Division,  Sun  Chemical 

Corp . 1550 

Rycoline  Solvent  &  Chemical  Co.  Inc . 628 

Safe  Walk  Inc . 2111 

Sandmar  Graphic  Arts . 701 

Scheffer  Automatic  Inc . 105 

Seaboard  Energy  Management  Systems  Inc. .  263 

Second  Source  Computers  Inc . 133 

Semler  Industries  Inc .  2520 

Seybold  Publications  Inc . 501 

SignodeCorp . 1316 

Smith  RPM  Corp . 1566 

Snook  Corp .  2430 

Bernard  Soep  Associates  Inc . 748 

Sperry  Univac . 1744 

Springfield  Silver  Service  Inc . 115 

Stauffer  Media  Systems  Inc . 102 

Stepper  Associates  Inc . 610 

System  Development  Corp . 1524 

System  Integrators  Inc . 248 

Taft  Equipment  Sales  Co . 1724 

Tal-Star  Computer  Systems  Inc . 1540 

Tasope  Co . 1110 

Tech-Energy  Co .  2506 

Techniserv  Inc . 109 

Telcon  Industries  Inc . 260 

Teleram  Communications  Corp . 1666 

Texas  Instruments  Inc . 151 

Tingue,  Brown  &  Co .  2564 

Titus  Communications  Corp . 1208 

Three  Delta  Corp . 131 

TV  Data  Inc . 1766 

Typeworld . 121 

United  Press  International  Inc . 528 

Yarn  Products  Co.  Inc . 137 

Vision  Data  Equipment  Corp . 602 

VWR  Scientific  Inc .  2530 

Warner  MDS  Color  Corp . 1844 

Web  Press  Corp .  2272 

Web  Specialties . 1942 

Western  Litho  Plate  and  Supply  Co .  2336 

Whalen  Computer  Services  Inc .  2546 

Wood  Flong  Corp . 810 

Wood-Hoe  Division  M.A.N.,  Wood 
Industries  Inc .  2358 

Xenotron  Ltd . 144 

Xitron  Inc . 154 

X-Rite .  2576 

Zentec  Corp .  2450 
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(Continued  from  page  69) 
Exhibiting:  First  showing  via  display 
mockup  of  Letter/Offset  double-width 
press  unit  developed  by  TKS  of  Japan. 
Display  will  show  conversion  process  of 
printing  offset  from  a  letterpress  unit. 
Also  displaying  an  automatic  reel  loading 
system  (ARL)  with  fully  automatic  load¬ 
ing,  pneumatic  chucking,  core  retrieval 
and  a  track  system  with  towless 
motorized  dollies. 

Booth  1540 

TAL-STAR  COMPUTER  SYSTEMS 

Exhibiting:  Publisher-4  Floppy  disk 
based  editorial  system  for  the  small 
newspaper  or  Journalism  School. 

Booth  1110 

TASOPE  CO. 

Exhibiting:  First  showing  of  ECONO- 
MYZER  26"  plate  processor  designed  to 
be  compatible  to  a  wide  variety  of  plates 
and  chemicals.  Uses  continuous  belt  for 
processing  which  assures  uniformity  of 
development  for  both  additive  and  sub- 
stractive  litho  plates.  First  showing  of 
SATELLITE  II  photopolymer  processor 
which  has  a  process  speed  of  170  direct 
printing  plates  per  hour,  and  125  pattern 
plates  per  hour.  Unit  has  extended  dry¬ 
ing  cabinet  and  can  process  various 
photopolymer  printing  plates.  Has  op¬ 
tional  caustic  system  along  with  con¬ 
veyorized  plate  movement  from  loading 
to  stacking  which  eliminate  bottlenecks. 
First  showing  of  MANUAL  Litho  punch 
system  designed  for  precision  punching 
with  flexible  punch  configuration  that 
will  accommodate  double  or  single  page 
plates.  Showing  AUTOMATOR  Expo¬ 
sure/processor.  INSTIGATOR  Punch/ 
coat  system.  PARTICIPATOR  34"  plate 
processor.  COORDINATOR  Litho  plate 
crimper. 

Booth  2506 

TECH-ENERGY 

Booth  109 

TECHNISERV  INC. 

Booth  260 

TELCON  INDUSTRIES 

Booth  1666 

TELERAM  COMMUNICATIONS 

Exhibiting:  First  showing  of  model 
P-1888  a  portable  VDT  with  full  editing 
features,  7 "diagonal  CRT,  with  magnetic 
casette  storing  approximately  180,000 
characters,  and  modem  coupler.  First 
showing  of  DSS  (Disk  Storage  Station)  a 
concentrator  containing  dual  full-size 
floppy  disks.  Designed  to  accept  up  to  16 
inputs  (terminals),  wire  service,  compu¬ 
ter,  etc.  Unit  has  optionally  3  outputs. 
Input  terminals  may  be  reporter  or  editor 
type.  Storage  of  1.2  million  characters 
available.  Suited  for  large  bureaus  or  in- 
house  operations.  DSS  is  enclosed  in 
cabinet  24 "x  25 "x  12‘/i".  First  showing  of 
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TELEROUTE  switching  device  which 
allows  multiple  input  terminals  to  share  a 
single  telephone  line  and/or  single  printer 
for  output.  Remote  bureau  application. 
Also  showing  Model  2277  stand  alone 
reporter  terminal  with  12"  video  display 
and  built-in  mini  floppy  diskette.  Full 
editing  features  and  automatic  directory, 
variable  story  length,  story  transmission 
via  modem. 

Booth  151 

TEXAS  INSTRUMENTS 

Booth  2564 

TINGUE-BROWN 

Booth  1208 

TITUS  COMMUNICATIONS 

Exhibiting:  First  showing  of  Model 
1710/z  Terminal  with  RS232C  communi¬ 
cations.  First  showing  of  Model  1700/z 
Terminal  with  18K  memory.  Also  show¬ 
ing  Model  1700/z  Terminal  with  6K 
memory.  All  terminals  are  Harris/ 
Computype  plug  compatible.  Will  drive 
any  6  level  TTS  tape  input  phototypeset¬ 
ter. 


Booth  131 

THREE  DELTA  CORP. 

Exhibiting:  Three  Delta  Corp.,  is  a  ser¬ 
vice  organization  that  provides  repair 
service  to  the  data  processing  and  com¬ 
puter  related  industries.  Company  offers 
test  and  repair  of  all  types  of  printed 
wiring  boards,  core  memory  stack  and 
systems,  semiconductor  memories  and 
computer  logic  boards.  Various 
memories  and  logic  cards  will  be  dis¬ 
played  to  show  capability. 

Booth  1766 

TV  DATA 

Exhibiting:  First  showing  of  TV  Listings, 
Error  Free/Instant  Delivery  system  that 
uses  new  microprocessor  installed  at  site 
which  permits  complete  error  checking 
of  data  transmitted  over  voice  grade 
WATS  lines.  Interface  to  computer  does 
not  require  hardware  or  software 
changes.  TV  Listings-Camera  Ready- 
Unlimited  Options  permitting  paper  to 


design  own  style  of  TV  listings  using  TV 
Data’s  computer.  TV  Listings  On-Line 
from  company’s  computer  to  Las  Vegas 
interfaced  with  APS-5  of  Autologic,  Mi¬ 
croprocessor  interface  and  LOGE  proc¬ 
essor. 

Booth  121 

TYPEWORLD 

Exhibiting:  Monthly  magazine  for 
typesetting  in  newspaper  and  commer¬ 
cial  field. 

Booth  528 

UPl 

Exhibiting:  First  showing  UPI  News- 
Share:  a  new  service  delivering  to  home 
computers  UPI  news,  local  newspaper 
copy,  features  and  other  information. 
Various  home  computers  will  be  on  dis¬ 
play  and  demonstrated  on-line  to  News- 
Share  database.  Also  showing  Spanish 
TTS;  code  converted  UPI  TTS  newswire 
in  accented  Spanish.  Also  Stockmaster: 
microprocessor  providing  high-speed 
UPI  stock  market  tables  selected  and 
formatted  to  newspapers  choice — TTS 
or  ASCII — ^for  computer/punch/printer. 

Booth  137 

YARN  PRODUCTS 

Booth  602 

VISION  DATA  EQUIPMENT 

Exhibiting:  A  circulation-business  com¬ 
puter  system.  The  multi-terminal  system 
has  VDTs  for  the  circulation  and  busi¬ 
ness  departments.  VDTs  are  DEC’s 
standard  business  models.  Applications 
to  be  demonstrated  include:  Mail  sub¬ 
scriber  system  with  mail  labels,  expira¬ 
tion  notices,  automatic  start  and  stop, 
ABC  report,  post  office  report;  Carrier/ 
dealer/rack  system  with  bundle  labels 
(large),  statements  (weekly/monthly), 
automatic  start  and  stop,  ABC  report, 
and  sales  analysis  report.  Advertising 
rate  card  receivables  with  entry  system 
for  marked  paper  entry,  daily  and 
monthly  sales  analysis  and  journals, 
weekly  and  monthly  statements,  sales 
analysis  by  salesman,  customer  type, 
area,  etc.  and  Aging  analysis  reports- 
exception  reports;  TMC  with  total  mar¬ 
ket  coverage  system;  Accounts  payable 
system;  Payroll  system;  General  ledger 
system. 

Booth  2530 
VWR  SCIENTIFIC 

Exhibiting:  First  showing  of  VWR- 17 
Rapid  Access  Tabletop  processor  that 
handles  film  up  to  17  inches  wide.  First 
showing  of  VWR- 13  Photocomp  proc¬ 
essor  designed  for  special  needs  of  the 
photo-composition  plant.  Unit  com¬ 
pletely  automates  processing  of  RC-type 
phototypesetting  paper  and  film.  Deliv¬ 
ers  up  to  8  feet  of  film  or  paper  per  min¬ 
ute,  dry  and  ready  for  paste-up.  Also 
showing  Wing-Lynch  film  processor; 
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VWR-Diffusion  transfer  processors 
16-16A  and  20A. 

Booth  1844 

WARNER  MOS  COLOR 

Exhibiting:  First  showing  of  Warner 
MDS-80  Color  Computer  a  fully  inte¬ 
grated  color  computer  system  that  con¬ 
sists  of  a  new  masking  process  called 
DUOMASK  and  a  specially  modified  en¬ 
larger  with  new  light  source,  all  ties  to¬ 
gether  by  a  responsive  computer  which 
processes  complicated  jobs  like  changing 
automatically  the  main,  flash  and  hi-light 
bump  exposures,  and  continues  through 
complete  sequence,  changing  filters  and 
compensating  electronically  for  various 
conditions.  Also  showing  Warner  AU- 
TOLITHO  system,  a  system  of  compu¬ 
ter  automated  lighography.  System  will 
reportedly  do  the  same  for  the  pressroom 
as  the  computer  has  done  for  typesetting. 
System  is  said  to  increase  capacity, 
speed  and  consistency  of  existing  press 
equipment  up  to  400%. 

Booth  2272 

WEB  PRESS  CORP. 

Booth  1942 

WEB  SPECIALITES 

Booth  2336 

WESTERN  LITHO 
PLATE  &  SUPPLY 

Booth  2546 

WHALEN  COMPUTER  SERVICES 

Exhibiting:  Displaying  DATAPOINT 
1800  electronic  system  with  software 
packages  for  newspaper  circulation,  ad¬ 
vertising  billing  and  general  ledger  appli¬ 
cations.  Also  showing  Whalen  Computer 
Services  general  bureau  capabilities. 

Booth  810 

WOOD  FLONG 

Exhibiting:  First  showing  of  WOW  (Wipe 
On  by  Wood)  line  of  Offset  and  DiLitho 
plates.  Line  includes  short  run,  long  run, 
extra  long  run  plates  plus  special  Pyro 
Plate  with  release  coating.  Also  showing 
stereotype  mats. 

Booth  2358 

WOOD-HOE  DIV. 

M.A.N.-WOOD  IND. 

Exhibiting:  First  showing  of  actual  pro¬ 
duction  model  of  the  M.A.N.  “MAVO” 
Press  Pre-Setting  system  with  film  scan¬ 
ning  equipment  showing  how  ink,  water, 
registration  are  pre-set  prior  to  press 
start-up  and  controlled  during  a  press  run. 
Audio/visual  display  of  M.A.N.  newspa¬ 
per  web  offset  product  line  featuring 
COLORMAN  (4-plate  wide)  and  UN¬ 
IMAN  (2-plate  wide)  presses.  LITHO- 
FLEX  unit  with  a  color  cylinder  mounted 
on  it.  Display  on  the  new  LITHOFLEX 
remote  control  ink  setting  system.  Also 
control  console  for  LITHOFLEX  press 
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and  visual  display  of  LITHOFLEX  in¬ 
stallations.  Visual  displays  of  the 
LITHOMATIC  installation,  visual  dis¬ 
plays  of  Wood-Hoe  Program  Press  Con¬ 
trol  and  associated  automated  features  of 
the  LITHOMATIC  II  press. 

Booth  144. 

XENOTRON  LTD. 

Exhibiting:  First  showing  of  two  new 
models,  XVC-l-S  and  XVC-l-SP  with  an 
option  for  a  graphics  tablet  for  both 
models.  Setting  area  on  units  can  be  ex¬ 
tended  to  cover  a  full  broadsheet  page 
size.  Units  have  new  vertical,  horizontal, 
and  diagonal  scrolling  and  half  size 
zoom.  Version  5  software  has  been  en¬ 
hanced. 


Booth  154 

XITRON  INC. 


Booth  2576 

X-RITE 

Booth  2450 

ZENTEC  CORP. 

Daily  in  Newton,  N.C. 
acquired  by  Park 

The  daily  Newton  (N.C.)  Observer- 
News-Enterprise  has  been  purchased  by 
Park  Newspapers. 

The  newspaper,  which  has  4,450  paid 
circulation  is  published  on  Monday 
through  Friday.  The  Wednesday  edition 
is  an  extended  circulation  publication 
with  32,000  copies. 

Acquisition  of  the  daily  from  C.  L. 
Mebane  and  his  mother,  Mrs.  Charles  H. 
Mebane,  raises  to  39  the  number  of  pub¬ 
lications  in  the  Ithaca-based  Park  com¬ 
munications  group.  Park,  which  operates 
in  16  states,  also  owns  21  broadcast  sta¬ 
tions  plus  real  estate  and  outdoor  adver¬ 
tising  companies. 

The  newspaper  was  established  in 
1879  and  was  purchased  in  1905  by  the 
Mebane  family.  Mr.  and  Mrs.  Mebane 
will  continue  with  the  newspaper  as  con¬ 
sultants. 

John  A.  Park,  Jr.  and  Associates  of 
Raleigh,  N.  C.,  specialists  in  media  own¬ 
ership  changes,  represented  the 
Mebanes. 


Times-MIrror  Co. 
pledges  financial 
aid  for  minorities 

Dr.  Franklin  D.  Murphy,  chairman 
and  chief  executive  officer  of  the  Times 
Mirror  Company,  announced  that  Times 
Mirror  is  undertaking  major  new  ac¬ 
tivities  in  furtherance  of  its  equal 
employment  opportunity  program.  A 
second  aspect  of  the  program  will  pro¬ 
vide  financial  and  other  assistance  to 
minority  groups  seeking  to  locate  and 
acquire  broadcast  properties. 

The  details  of  the  program  are  con¬ 
tained  in  an  amendment  to  the  com¬ 
pany's  pending  applications  to  the  Fed¬ 
eral  Communications  Commission  for 
permission  to  acquire  the  television  sta¬ 
tions  of  the  Newhouse  Broadcasting 
Corporation:  KTVI-tv,  St.  Louis; 
WAPI-tv,  Birmingham;  WTPA-tv,  Har¬ 
risburg;  WSYR-tv,  Syracuse;  and 
WSYE-tv,  Elmira. 

The  proposals  grew  out  of  discussions 
with  community  groups  in  Birmingham 
and  Syracuse  assisted  by  the  Office  of 
Communication  of  the  United  Church  of 
Christ  and  a  group  in  Elmira.  The  com¬ 
munity  groups  are  expected  to  support 
FCC  approval  of  the  applications  for  the 
stations  in  their  communities. 

The  undertakings  include  the  following 
specific  commitments: 

Recommendations  by  management  to 
the  board  of  directors  and  shareholders 
to  add  minority  representation  to  the 
board  of  directors  of  Times  Mirror. 

Appointment  of  a  special  committee 
for  EEO  matters  including  senior  officers 
of  Times  Mirror  with  authority  to  imple¬ 
ment  Company-wide  EEO  policies  and 
procedures.  The  Company  will  appoint  a 
minority  person  with  broad  respon¬ 
sibilities  for  minority  affairs  to  serve  as  a 
member  of  this  committee. 

Creation,  upon  consummation  of  the 
transfer,  of  a  $500,000  fund  to  be  used  to 
leverage  minority  investment  in  and 
ownership  of  broadcast  properties.  Ini¬ 
tially,  the  fund  would  be  available  to 
groups  seeking  to  acquire  properties  in 
Syracuse  and  Birmingham.  To  facilitate 
this  program,  the  company  is  establish¬ 
ing  a  special  office. 

Establishment,  upon  consummation  of 
the  transfer,  of  a  $500,000  fund  for 
assistance  for  minority  education.  The 
funds  will  be  earmarked  for  gifts  to  Black 
universities  and  colleges,  programs 
which  provide  assistance  to  Hispanic 
persons  and  other  minorities  in  their 
academic  pursuits,  to  the  United  Negro 
College  Fund,  and  to  non-university- 
affiliated  minority  media  training  and 
production  programs.  Two  gifts,  each  in 
excess  of  $100,(X)0,  are  designated  for 
minority  training  programs  in  Syracuse 
and  Birmingham. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  | 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new  i 
cars.  vans.  Write  for  samples,  rates.  Au-  I 
♦omotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217  • 

_ BUSINESS _ 

“THE  BOTTOM  LINE"  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  survive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 
Roswell  Rd,  Suite  C-203,  Atlanta,  GA 
30342. 


BusinessTips  ...  A  special,  weekly 
"quickscan"  column  of  business  news, 
developments,  trends  and  anecdotes 
culled  from  leading  trade  journals.  A  ter¬ 
rific  way  to  build  page  readership.  Sam¬ 
ples  available  from  DiSante  &  Maxwell, 
133  W  4th,  Denver  CO  80223. 


CARTOONS 


"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED”  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 

COMIC  STRIPS 


0.0 — The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26848,  Editor  &  Publisher. 


_ COOKING _ 

NEW  COOKING  AND  FOOD  COLUMN 
WITH  A  DIFFERENCE, 
written  by  Certified  Cooking  Teacher 
who  has  his  own  weekly  cooking  show  on 
television  in  the  New  England  area. 
Weekly  column  will  consist  of:  recipes, 
photographs,  interesting  facts  and  his¬ 
tory  of  foods,  travel  with  emphasis  on 
local  dishes,  special  features  for  holiday 
seasons,  illustrations,  and  helpful  cook¬ 
ing  hints. 

Boost  your  circulation,  write  for  free 
sample: 

CHEF  WILLIAM  LORD,  INC. 

500  Lowell  Street 
Wakefield,  MA  01880 


ALTERNATIVE  ENERGY  PACKAGE:  Col¬ 
umns  on  Wind  Power,  Solar  Power,  Solar 
Cooking,  Electric  Vehicles,  Greenhouse 
Gardening.  City  Survival:  Recycling  Tips, 
Weeds  You  Can  Eat,  Emergency  Pre¬ 
paredness.  Samples:  PEACE  PRESS, 
Box  EP  3828  Willat  Av.  Culver  City,  CA 
90230. 


_ GARDENING _ 

"GROWING  YOUR  OWN"  saniples. 
Shades  of  Green,  Box  57-E,  Ipswicn  MA 
01938.  We’ll  send  seed  catalog  too! 

_ HUMOR _ 

FOLLY’S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
8056  Dobson,  Chicago,  IL  60619. 

YOUNG  BLACK  COLUMNIST  offers 
Side-Splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill,  Saginaw,  Ml  48601. 


LIFESTYLE 


CHANGING  YOUR  LIFE  by  Win  Murphy. 
This  5(X)  word  weekly  column  of  ppsitive 
thinking  provides  readers  with  insightful 
and  useful  ways  to  change  their  lives. 
Feature  Associatiates,  716  Fourth  St., 
San  Rafael,  CA  94901.  Write  us  for  our 
catalog,  too. 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

_ MEDICINE _ 

MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  Sth  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. _ 

REAL  ESTATE 


HOUSE  CALLS'  answers  readers 
queries  on  buying  and  selling  homes.  In¬ 
formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 

THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate— renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shonting, 
Real  Estate  Counselor  with  25  years  ex¬ 
perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 
353  Willett  Avenue 
Port  Chester,  NY  10573 
(914)  937-3500 

SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St..  Aptos.  CA  95003. 


CUSSIFIED  ADVERTISING  RATES 

LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 
Add  $3  per  insertion  for  box  sen/ice 
and  count  as  an  additional  line  in 
copy. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:  PM  New  York  Time 

Editor  &  Publisher 

S7S  Lexington  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-70S0 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

HELP!  HELP!  HELP! 

DEVELOPMENT/FINANCIAL  EXPERTISE 
Unique  printing  method/technolom  com¬ 
piled,  reducing  newspaper  production 
60%,  patent  filed,  pilot  model  proves  pro¬ 
cess.  (Remember  Xerox  STORY — "Bigges" 
shun  this  one,  favoring  private  perfecting). 

HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 

Drawer  12428,  Panama  City,  FL  32401. 

NEWSPAPERS  FOR  SALE 

Principles  only.  No  agents.  Reply  by  name 
and  pnone  through  Box  27923,  Editor  & 
Publisher. 

IDAHO  WEEKLY,  gross  $215,000,  county 
seat,  weak  competition,  diversified 

"How  to  Start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 

economy,  nice  town,  building,  little  job 
printing,  near  ski  area,  $300,000,  8%  in¬ 
terest.  John  N.  Jepson,  Broker,  Box  B, 

Townsend.  MT  5%44.  (406)  266-4223. 

McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 

SOUTHWEST  COAST  OF  FLORIDA 

Long  established  weekly  mobile  home 
newspaper.  200K  cash,  serious  inquiries 
only.  Box  27912,  Editor  &  Publisher. 

NY  11777. 

SOUTHERN  CALIFORNIA  weekly  subur- 
bdn^roup.  Estsblishod  ov6r  25y63rs.  Prof* 

NEWSPAPER  APPRAISERS 

itable  gross  over  $750,0C)0.  29%  down. 

Box  460,  Downey,  CA  9(1241. 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 

1600-PAID  Sun  Belt  weekly  in  fast-growing 
mountain  area.  $45,000.  Terms.  Box 

27862,  Editor  &  Publisher. 

Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

ALASKA— ONLY  NEWSPAPER  IN  WIDE, 

EXCLUSIVE  AREA,  Priced  at  $100,000, 

NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 

KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207.  Office  (913)  381-8280. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  O.C.  20045 
(202)  National  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair.  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37 1 1 0.  (61 5)  473-2104  or  473-37 1 5. 


down.  Profitable.  Gross  near  $90,000. 
State  cash  available.  Marion  R.  Krehbiel, 
Box  88,  Norton,  KS  67654. 

TEXAS— ONLY  NEWSPAPER  IN  RICH 
NORTHERN  COUNTY,  $100,000  with 
$29,CXX)  cash  down.  Owner  is  taking  about 
$25,000  yearly.  State  your  cash.  Marion  R. 
Krehbiel,  Box  88,  Norton,  KS  67654. 


REGIONAL  SHOPPER,  over  25,000  free 
distribution,  and  3600  paid  weekly  in 
fast-growing  area  of  Midwest;  ’79  gross  al¬ 
ready  25%  ahead  of  ’78  pace,  with  pro¬ 
jected  yearly  total  at  $750M.  Excellent 
building  and  equipment  included  in  sale. 
Owner  nearing  retirement  age.  Saleprice 
$800M,  with  29%  down.  Only  serious  in¬ 
quiries.  Borneman  Publishers-Brokers, 
Box  200,  Oconto  Wl  54153. 


WISCONSIN  weekly  exclusive  in  city  over 
4000;  circulation  4900;  will  gross 
$5(X),0(X)  plus.  $750,(X)0  includes  build¬ 
ing,  large  parking  lot.  Box  28094,  Editor  & 
Publisher. 


SMALL  WEEKLY  in  beautiful  section  of 
Northern  Illinois.  Netted  $21,000  on 
$62,000  gross.  $17,500  down,  8V2%  on 
balance.  Roy  Holding  and  Associates,  Box 
212,  Galva  IL.  (309)  932-2270  days,  932- 
2642  evenings. 


ILLINOIS  2400  circulation  weekly  plus 
shopper  in  town  of  8000.  No  competition 
in  community.  $155, OCX),  with  29%  down, 
8V2%  on  balance.  Roy  Holding  and  As¬ 
sociates,  Box  212,  Galva  IL  61434.  (309) 
932-2270  days,  932-2642  evenings. 


PUBLICATIONS  FOR  SALE 


TRADE  JOURNAL  FOR  SALE 
23  year  old  montly  trade  journal,  2400  na¬ 
tional  paid  circulation.  $40,0(X)  projected 
’79  income.  Owner  wants  to  leave  publish¬ 
ing  field.  Sale  price:  $48,000.  Mr.  Fran 
Patch,  (608)  365-1273. 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold — published  from  anywhere.  $30,(X)0. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


NEW  HAMPSHIRE  shopper-newspaper, 
well  established,  absentee  owner  seeks 
knowledgeable  buyer.  Community  in¬ 
volvement  will  push  volume  over  200,000. 
Terms.  Write  owner  at  Box  28106,  Editor  & 
VICE  Publisher. 

We  have  - 

for  sound,  BE  PART  of  an  8  billion  dollar  a  year  indus- 
;e  for  con-  try.  Book/magazine  publishing  company 
:Minnville,  for  sale/subsidization.  Box  281 19,  Editor  & 
f3-3715.  Publisher. 
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INDUSTRY  SERVICES 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clipart 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile.  AL  36606,  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 


oramoie  rroressionai  rress  tngineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergeis 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million. 

Initial,  confidential  consultation  anywhere 
in  the  United  States  at  no  charge.  Call  col¬ 
lect:  Richard  J.  Berman,  Vice  President, 
Bankers  Trust  Company,  280  Park  Avenue, 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200-i-  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Y^lowstone  Blvd.,  Forest  Hills,  NY  11375. 


COMPUTER  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Display  and  clas¬ 
sified  include  sales  performance  against 
plan,  call  reports,  billing,  cash  receipts, 
credit  control,  customer  sales  and  linage 
analysis  and  yearly  trend  reports.  Other 
systems  available  are  Circulation  (see  Ad), 
Payroll,  Accounts  Payable,  Newsprint  and 
Waste  Control,  Inventory,  Commercial 
Print  and  Cost  Accounting.  Contact  Crea¬ 
tive  Data  Systems,  PO  Box  23054,  Kansas 
City,  MO  64141.  (913)  888-6755. 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
mionthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION — draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES'  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  . .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES'  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  oualitv. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


PHOTOMECHANICAL  EQUIPMENT 
Pakofilm  processor.  Model  24-1. 

Western  plate  coater.  Model  3M86. 

Cosar  53  Densitometer. 

Iconics  Plate  processor  Model  TCM25-2. 
Nu  Arc  Ultra  Plus  Platemaker  FT40UPNS. 
Acti  Copy  camera  Model  204. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


ONE  7V*  SQUEEZE  LENS  CK  Optical.  Will 
supply  new  adaptors  if  necessary.  $1750. 
Progress  Newspapers  (213)  280-8822. 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com-  ^ 

prehensive  circulation  system  utilizing  mcvucooii 
total  market  concept.  Provides  non- 
subscriber  lists  for  promotions  and  special  "PP'T-  P' 
inserts.  Contains  customer  demographics 
to  route  level.  Produces  daily  and  on  de- 
mand  ABC,  draw,  bundle  wrapper,  router, 
carrier  update  package,  truck  manifest, 
mailing  labels.  Includes  PIA  billing  with  OFF 

amortization,  carrier  billing  and  circulation  a  ki 

manager  performance  report.  Designed  for  L-AIN 
34  and  38.  Contact  Creative  Data  Systems,  Up  to  20C 
PO  Box  23054,  Kansas  City,  MO  64141.  1979.  Pric 

(913)  888-6755.  Box  2809{ 
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COMPLETE  HOT  METAL  SHOP  consisting 
of  8  comets,  2  C-4’s,  1  G-4.  Saws,  2  Lud- 
lows,  2  Elrods,  9  Fairchild  TTS  keyboards, 
tons  of  metal,  Nolan  2-ton  remelter  with 
Meltavator,  2  mat  rollers,  2  Wood  Pony  Au¬ 
toplates,  5-ton  Nolan,  2-ton  Kemp,  3  rout¬ 
ers,  etc.  Available  July,  1979.  Wnl  divide. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  nead  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


SHERIDAN  24  P  inserter  with  conveyor 
and  hand  fly  table. 

New  folded  edge  first  delivery  for  Sheridan 
inserters. 

Didde-Glaser  320  inserter,  3  stations. 

Cutler  Hammer  bottom  wrap  machine. 

Sta-Hi  257  counter  stacker  with  EDS  pro¬ 
grammer. 

Muller  231  counter  stacker. 

Cutler  Hammer  Mark  III  counter  stacker. 

Spare  parts  for  Sta-Hi  and  Cutler  Hammer 
counter  stackers. 

Cutler  Hammer  90°  curve  sections  and 
bundle  diverter. 

Roller  top  and  belt  conveyor,  various 
lengths. 

Cutler  Hammer  press  connection. 

Turn  key  installations  provided.  We  will 

also  purchase  mailroom  equipment  directly 

from  newspapers. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems 
1 1  Main  St.,  Southboro,  MA  01772 
(617)  481-8562 


MISCELLANEOUS 


COMPUGRAPHIC  (2)  2414  Videosetter  2V2 
years  old,  complete,  $20,000  each.  Also 
Unified  (Composer  with  on-line  interface, 
$13,000  each.  Waxers,  light  tables, 
Robertson  500  Overhead  Horizontal  Cam¬ 
era,  18''film  processor  LD-18.  Camera  with 
Gammamatic.  (312)  343-1144. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 

NEWSPRINT  ROLLS— Basis  30  lb.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 

OFFERING  STANDARD 
CANADIAN  NEWSPRINT 

Up  to  2000  tons  monthly  July-December 
1979.  Price  FOB  Canadian  shipping  point. 
Box  28098,  Editor  &  Publisher. 


PASTEUP 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
5^14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


ONE  COMPUTAPE  II,  used  very  little,  like 
new.  APS-5  installed  now.  Call  Bill 
Schoepke  (312)  870-3760. 


ACM  900  with  full  type  library  and  acces¬ 
sories.  Also  Uniterm  H&J  terminal.  Will  ac¬ 
cept  any  reasonable  offer.  Call  evenings 
(914)  469-2409. 


TWO  EDITWRITER  1750s,  almost  new, 
under  warrantee,  $4500  each  or  best  of¬ 
fer.  Call  John  (201)  767-0939. 


COMPUGRAPHIC  7200.  Excellent  condi¬ 
tion.  Includes  repair  kit  and  4  fonts. 
$2500.  Pennysaver,  Owego,  NY  13827. 
(607)  687-2434.  Tom  Griffis,  President. 


FOR  SALE:  CompuGraphic  Model  4961TL, 
serial  number  229,  price  $2500,  good 
condition.  Call  Harmon  Williams  at  The 
Goshen  News,  Goshen  IN.  (219)  533-2151. 


COMPUGRAPHIC  2961  TL 
Best  offer. 

(201)  753-1549  evenings 


COMPUGRAPHIC  CompuTape  II  with 
spare  parts  and  fonts;  2961  HS 
(^pugraphic— serial  #1332,  with  spare 
parts;  Unified  composer— 1  punch.  All  in 
good  condition,  will  sell  separate  or  as 
package.  Make  reasonable  offer.  Call  Bob 
Vellenga  (216)  951-0000. 


ECRM  SCANNER.  5200,  with  Beehive 
terminal  and  BRPE  punch,  in  excellent 
condition,  $15,000.  (intact  Dale  E.  Cor- 
dry,  News-Press  and  Gazette  Co.,  9th  and 
Edmond,  St  Joseph  MO  64501,  or  call 
(816)  279-5671,  Station  49. 


COMPUGRAPHIC  9001  with  spare  parts 
kit,  additional  fonts.  Available  im¬ 
mediately,  $8000.  Susquehanna  Publish¬ 
ing,  601  Revolution  St,  Havre  de  Grace, 
MD  21078.  (301)  939-4040. 


PRESSES 


LIQUIDATION  SALE 

Goss  Suburban  1500  Series,  new  1974,  10 
units,  22%  X  36,  2  folders,  imprinter,  UV 
dryers. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  1972. 

Goss  Community,  4  units,  22%  x  36,  SC 
folder,  new  15)68. 

We  will  sell  the  above  as  complete  presses 
or  as  individual  components  Complete 
camera,  platemaking  and  material  han¬ 
dling.  Contact: 

IPEC,  INC. 

401  North  Leavitt  St. 

ChicamIL  60612 
(312)  738-1200,  Telex  25-4388 


COLOR  KING  WEB:  KJ8  folder.  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  O}.,  (404)  921-3438. 


WE  OWN  AND  OFFER 
Goss  Suburban  "1500"  units,  folders. 
Goss  Suburban,  3  unit  press. 

Community  grease  press,  1  unit,  $19,000. 
News  King  2  units.  Color  King  folder. 
Harris  V-15A,  5  unit  press. 

O.N.E./ATLANTA,  GA. 

(404)  321-3992  Telex  70-0563 

6  GOSS  MARK  I  Color  Decks  23  9/16’ cut 
off. 

2  Goss  Mark  I  Unused  Color  Humps. 

14  Portable  Ink  Fountains  22%'. 

Beach  Saddles  for  23  9/16' cut  off. 
Contact:  Gordon  Lynn  (305)  761-4596. 

GE  PRESS  CONTROLS— Ignitron  Tube 
Type  330  KW  output  to  DC  Motors.  Motors 
not  included.  Call  or  write  Bill  Kanipe, 
Lindsay  Newspapers,  1800  County  Line 
Rd.,  Sarasota,  FL  33580,  (813)  953-7755. 


EQUIPMENT  I.  SUPPLIES 


PRESSES 


LOOKING  FOR  A  REPUTABLE  DEALER? 
CONTINENTAL  PRINTING  MACHINERY  is 
dedicated  to  becoming  No.  1  in  sales  and 
service  in  pre-owned  equipment  for  the 
newspaper  industry.  Before  you  buy  or  sell 
equipment  give  us  a  call. 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park  KS  66204 
(913)  432-8276 


22%' CUTOFF  GOSS  HEADLINER.  4  units  2 
half  decks,  2  to  1  folder,  available  now. 

21V4”  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%' cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16’  cutoff,  1  is  22%’  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011) 


WEB  OFFSET  EQUIPMENT 
4-unit  Color  King  press  with  Vi  &  (4  page 
folder,  40  h.o.  drive  Mfg.  i%3. 

9-unit  Cottrell  press  with  2V4  &  %  page  fold¬ 
ers.  2-press  drives  Mfg.  1972.  Recondi¬ 
tioned  in  1978. 

2-unit  Goss  Community  press  with  page 
folder  S.N.  C294  Available  June  1979. 
Upper  former  for  Color  King  folder. 

Goss  Community  add  on  units,  grease 
style. 

Color  King  Vi  &  Vk  page  folder,  recon¬ 
ditioned  with  G.E.  30  h.p.  press  drive. 
2-Daily  King  Printing  units  &  roll  stands 
can  be  offered  "as-is^'  or  "recond." 

1-News  King  Printing  unit  &  roll  stand  can 
be  offered  ''as-is"  or  "recond." 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%' 

Harris  V25  add  on  units,  1974. 

Urbanite  V4  folder 
Urbanite  %  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  \/-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  19^ 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


HARRIS  V25,  6  units  with  2  folders  and 
clutching,  double  ended,  new  approxi¬ 
mately  1972.  Will  sell  as  complete  package 
or  individual  components.  IPEC,  Inc., 
401  N.  Leavitt.  Chicago,  IL  60612.  (312) 
738-1200,  Telex  25-4388. 


HARRIS  845  FOLDER,  excellent  condition, 
limited  use  on  a  small  daily,  available  im¬ 
mediately,  has  cross-over  roller  assembly. 
Box  27871,  Editor  &  Publisher. 


CUTLER  HAMMER  heavy  and  light  duty 
conv^ors  and  spare  parts.  Also,  heavy 
duty  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE 
AND  INDUSTRIES 
(213)257-7557. 


2  GOSS  COMMUNITY  units  2  years  old. 
Community  folder,  going  to  central  print¬ 
ing  plant.  Like  new.  Will  accept  offers. 
Write  Box  27985,  Editor  &  Publisher. 


GOSS  HEADLINER  units  and  folders  1960 
and  up.  Bell-Camp  Inc.,  PO  Box  97 
Elmwood  Park,  NJ  d7407.  Telex  130-326 
(201)  796-8442. _ 

COTTRELL  3  UNIT  V-15A/JF7  folder 
Cottrell  V-15A  press  units 
News  King  2  unit  press/folder 
Hantscho  Jr  2  unit/folder 
Acumeter  pasting  system 
Color  King  folder — 30  hp 
Muller  Counter  Stacker  Model  207 
INTER-WEB  SYSTEMS 
1836  Woodward  Street 
Orlando,  Florida  32803 
(305)  896-4330;  Telex:  56-7471 


EQUIPMENT  t,  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


QUALITY  USED  EQUIPMENT 

5  Unit  Goss  CommuniW,  1976,  SC  combi¬ 
nation  folder  with  double  parallel  and 
cross  perf.  Like  new. 

3  Unit  News  King,  1965,  1  unit  with 
sidelay.  Excellent  condition. 

3  Unit  Goss  Community,  1965, 1  unit  with 
sidelay.  A-1  condition. 

6  Unit  Goss  Surburban,  1965-68,  stacked 
and  floor  mounted  units.  Priced  to  sell. 

2  Unit  Color  King,  1965.  Looks  and  runs 
like  new. 

Count-O-Veyor  Model  104. 

Sheridan  Carousel  inserter,  5  pockets. 

Balloon  former  for  SCVSuburban  and  Cot¬ 
trell  folders. 

Add-on  units  for  Goss,  King  and  Cottrell 
presses. 

We  manufacture  free-standing  rewinders. 
OFFSET  WEB  SALES 
PO  Box  211 
Marysville,  WA  98270 
Call  Tim  York,  (206)  653-2519 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
266K,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


PUBLISHER  wants  to  buy  6  unit  Goss 
Communitv  with  SC  folders,  needs  im¬ 
mediately.  Call  (305)  665^14,  ask  for  Ron 
Miller. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  ooeration. 

Box  27^7,  Editor  &  Publisher. 


6  NEWS  KING  or  Color  King  units,  reel 
stand,  folder  and  upper  former.  Box 
27812,  Editor  &  Publisher. 


BEST  S$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


ACADEMIC 


POSITION  AVAILABLE 
Southern  Methodist  University  seeks  as¬ 
sistant  professor  to  teach  introduction  to 
mass  media  and  to  advise  freshmen.  In 
addition,  person  should  be  able  to  teach 
writing  or  advertising  or  public  relations. 
Salary  open.  Date  of  appointment;  June  1, 
1979.  Starting  date;  August  24,  1979. 
Send  resumes,  recommendations  and 
supporting  infoimation  tO:  David  McHam, 
acting  director.  Division  of  Journalism, 
Southern  Methodist  University,  Dallas,  TX 


southern  Methodist  university,  Dallas,  IX 
75275.  Southern  Methodist  University  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


INSTRUCTOR  or  assistant  professor  start¬ 
ing  September  1979  to  teach  practical 
news  writing,  reporting  and  editing  skills. 
Ability  to  teach  advertising  and  public  rela¬ 
tions  very  helpful.  Combination  of  3  years 
or  more  of  professional  and  college  teach¬ 
ing  experience  plus  a  relevant  Masters  de¬ 
gree  required.  PhD  preferred.  Normal  stu¬ 
dent  advisement.  Salary  competitive. 
Send  resume  and  samples  of  recent  pro¬ 
fessional  activity  to  Dr.  Ron  Rabin,  Chair¬ 
man,  Department  of  Journalism,  Broad¬ 
casting  and  Speech,  State  University  (Col¬ 
lege  at  Buffalo,  13CI0  Elmwood  Ave.,  Buf¬ 
falo,  NY  14220.  Application  deadline  June 
11,  1979.  Affirmative  action'equal  oppor¬ 
tunity  employer. 


TENURE  TRACK  opening  in  journalism, 
starting  August  29, 1979.  Faculty  rank  and 
salary  will  depend  on  qualifications  and 
experience.  Minimum;  Masters  with  at 
least  five  years  of  full-time  reporting  and 
editing  for  newspapers.  Background  in  ad¬ 
vertising  or  photojournalism  helpful.  Re¬ 
sume,  referehces  to  John  H.  Boyd,  Jr.,  di¬ 
rector  of  journalism.  Statesman  Office 
Bldg.,  Indiana  State  University,  Terre 
Haute,  IN  47809,  before  June  15,  1979. 
Indiana  State  University  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


TWO  ASSISTANT  PROFESSORS,  each  to 
teach  in  at  least  2  of  the  following  areas; 
News-editorial,  law,  advertising,  photogra¬ 
phy,  broadcasting.  Small  but  growing, 
dynamic  department.  Must  have  solid 
media  experience  plus  MA.  Begins  Seo- 
tember.  Write  Jimmy  Bedford,  Journalism- 
Broadcasting  Department,  University  of 
Alaska,  Fairbanks,  AK  99701.  (907)  479- 
7761.  Sor^,  no  collect  calls.  Equal  oppor¬ 
tunity,  affirmative  action  employer. 


ACADEMIC 


SEEKING  imaginative  person  with  PhD 
and  professional  experience  to  help  de¬ 
velop  relatively  new  journalism  curriculum 
and  coordinate  it  with  Radio-TV-Film, 
Communication  Theory,  and  Theatre  in 
same  department.  Teach  variety  of  print 
journalism  courses  beginning  Fall,  1979. 
Assistant  Professor.  Equal  Opportunity/ 
Affirmative  Action  Employer,  (jontact;  E. 
Samuel  Dudley,  Head,  Department  of 
Communication,  Drawer  NJ,  Mississippi 
State  University,  Mississippi  State,  MS 
39762. 


YEARBOOK  ADVISER— Master’s  Degree 
and  experience  preferred  to  advise  for 
“The  Talisman”  (CSPA  Trendsetter  Award) 
and  teach  in  newly  accredited  Department 
of  Journalism.  Must  have  expertise  in  print 
design  and  news-editorial  or  photography. 
Rank  and  salary  dependent  upon  qualifi¬ 
cations  and  experience.  Applications  ac¬ 
cepted  until  position  is  filled.  Submit  ap¬ 
plication,  resume,  transcripts,  and  three 
letters  of  recommendation  to  Professor 
Robert  Adams,  Chairman,  Search  Commit¬ 
tee,  Office  of  University  Publications,  131 
Downing  University  Center,  Western  Ken¬ 
tucky  University,  Bowling  Green  KY 
42101.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  an  assistant  general  manager  for 
student  publications  to  provide  counsel¬ 
ing,  creative  planning,  advising,  coordina¬ 
tion  and  day-to-day  direction  for  student 
advertising  and  circulation  staffs  on  the 
campus  daily  newspaper  and  a  large  year¬ 
book.  Responsibilities  would  require;  sev¬ 
eral  years  of  newspaper  local  display  ad¬ 
vertising  experience;  '.hree  years  of  experi¬ 
ence  in  newspaper  advertising  supervi¬ 
sion;  a  bachelor’s  degree;  and  some  ex¬ 
perience  in  supervision  and/or  coordinat¬ 
ing  a  campus  newspaper  ad  staff  Is  pre¬ 
ferred.  This  is  a  permanent  position  on  a 
12-month  basis  (without  academic  rank) 
and  not  under  (or  in)  the  WSU  Communica¬ 
tions  Department.  Salary  minimum; 
$16,500,  negotiable  and  competitive 
based  on  experience  and  qualifications. 
Position  to  start  August  1,  1979  (or  ear¬ 
lier).  WSU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Contact  Wes 
Calvert,  (^neral  Manager,  WSU  Student 
Publications,  P.O.  Box  2008  C.S., 
Pullman,  WA  99163.  (509)  335-4573. 
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ADVERTISING — Master’s  decree  and  pro¬ 
fessional  experience  required  to  teach 
courses  in  advertising  principles,  media 
and  broadcast  advertising  in  newly  ac¬ 
credited  Jounalism  Department  (ACEJ). 
Rank  and  salary  dependent  upon  qualifi¬ 
cations  and  experience.  Submit  applica¬ 
tion,  resume,  transcripts,  and  three  letters 
of  recommendation  to  Professor  Carolyn 
Stringer,  Chairman,  Search  Committee, 
Department  of  Journalism,  323  Academic 
Complex,  Western  Kentucky  University, 
Bowling  Green  KY  42101.  Applications  ac¬ 
cepted  until  position  is  filled.  An  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 

WANT  TO  MOVE  WEST?  Want  to  run  your 
own  newspaper?  We  have  an  opening  for 
General  Manager  for  a  small  weekly  news¬ 
paper  in  a  mining  town  near  the  moun¬ 
tains.  This  is  a  chance  for  a  man  or  woman 
or  couple  to  exercise  your  news  and  adver¬ 
tising  skills  in  running  your  own  news¬ 
paper.  Good  salaiy,  benefits.  Send  resume 
and  clips  to  Box  27950,  Editor  & 
Publisher. 


OPPORTUNITY  TEST 


This  self-scoring  test  will  help  determine  if  you  have  po¬ 
tential  for  rapid  future  growth  opportunities  in  advertising 
sales,  sales  management,  marketing  and  general  manage¬ 
ment. 


YES 

NO 

1. 

My  efforts  are  appreciated  by  Top 
Meinagement. 

□ 

□ 

2. 

My  efforts  have  a  major  impact  on  the 
results  of  the  total  corporation. 

□ 

□ 

3. 

Top  Management  listens  to  and  con¬ 
siders  my  ideas. 

□ 

□ 

4. 

I  feel  my  future  is  somewhat  blocked 
within  this  corporation. 

□ 

□ 

5. 

I  could  earn  much  more  money. 

□ 

□ 

6. 

I  like  to  have  fun  in  my  job. 

□ 

□ 

7. 

I  need  additional  challenges. 

□ 

□ 

8. 

I  like  to  make  things  happen. 

□ 

□ 

9. 

I  would  like  to  earn  the  opportunity  to 
run  my  own  show. 

□ 

□ 

10. 

I  want  to  live  in  a  super  community. 

□ 

□ 

11. 

I  thrive  on  competition. 

□ 

□ 

12. 

I  like  to  help  others  become  success¬ 
ful. 

□ 

□ 

If  you  answered  at  least  two  of  the  first  three  statements 
NO,  and  YES  on  the  remainder,  you  will  be  interested  in 
getting  in  on  the  ground  floor  of  a  growth  publishing 
division  we  are  creating  to  capture  new  marketing  oppor¬ 
tunities.  We  are  a  successful,  aggressive,  professionally 
managed,  closely-held  company.  We  will  offer  positions  in 
advertising,  sales  mauiagement,  marketing  and  advertising 
sales. 

Your  resume,  held  in  strict  confidence,  should  be  complete 
with  past  compensation  history  and  references.  Send  to 
Box  28116  Editor  &  Publisher. 

All  of  our  employees  know  of  this  ad. 

Come  grow  with  us! 


KEY  MANAGEMENT  POSITION 
For  chief  financial  officer  reporting  to  top 
newspaper  publishing  executive.  Challeng¬ 
ing  new  position  with  progressive,  com¬ 
petitive  Zone  5,  50,0<X}  circulation  news¬ 
paper.  Role  demands  Individual  with  solid 
financial  career  record. 

Experience  should  include  financial  man¬ 
agement  areas  such  as  payroll,  benefits, 
taxes,  insurance,  money  management  plus 
normal  accounting,  budgeting  and  finan¬ 
cial  reporting  systems  knowledge. 

An  MBA  degree  or  comparable  experience 
could  allow  successful  candidate  to 
broaden  responsibilities  into  personnel 
and  other  key  areas.  Excellent,  above  av¬ 
erage  monetary  package. 

Don’t  delay,  send  your  resume  and  salary 
history  in  confidence  to  Box  27753,  Editor 
&  Publisher. _ 

GENERAL  MANAGER — Immediate  open¬ 
ing,  Columbus,  Ohio  youth  oriented  enter¬ 
tainment  magazine.  Heavy  advertising 
sales  and  administrative  experience.  $300 
per  week  plus  overrides.  Send  resume  and 
cover  letter  to  Good  Times,  230  Arlington 
Circle,  East  Hills  NY  11548. 


EDITOR  &  PUBLISHER  for  May  12,  1979 


HELP  WANTED 

ADMINISTRATIVE 


HELP  WANTED 

ADVERTISING 


HELP  WANTED 

ADVERTISING 


HELP  WANTED 

CIRCULATION 


NEWSPAPER  POSITIONS 


NATIONWIDE 


CLASSIFIED  AD  MGR. 

to 

$22,000 

MARKETING  MANAGER 

to 

$25,000 

CIRCULATION  MANAGER 

to 

$28,000 

CITY  CIRC.  MGR. 

to 

$24,000 

AD  DIRECTOR 

to 

$30,000 

All  fee  paid 

Call  or  send  resume  in  confidence  to: 

JOANNE  L.  BLUM 

WILLIAM  H.  NENSTIEL 

&  ASSOCIATES,  INC. 

7120  FOURTH  STREET 
SCOTTSDALE,  AZ  85251 
(602)  949-5164 

UNUSUAL 

TOP  MANAGEMENT 
OPPORTUNITY 

Nationally  known  Midwestern  weekly 
group  with  100,000+  circulation  is  looking 
for  an  assistant  publisher  with  solid  man¬ 
agement  experience.  Perhaps  you  are  lead¬ 
ing  a  smaller  group  or  have  met  a  dead  end 
in  your  present  situation.  You  must  have  a 
strong  background  in  advertising  sales, 
experience  in  a  competitive  market  and  an 
understanding  of  and  appreciation  for  a 
quality  news  product.  You  will  join  us  as 
our  #2  person  and  must  be  willing  to  pre¬ 
pare  tor  our  publisher’s  chair.  Top  com¬ 
pensation  and  fringes  for  the  right  indi¬ 
vidual.  Apply  only  if  qualified.  Send  re¬ 
sume  including  salary  history  to  Search 
Committee,  Box  27752,  Editor  & 
Publisher. 


ASSISTANT  CONTROLLER 

Major  Sun  Belt  metropolitan  daily  is  look¬ 
ing  for  an  experienced  person  to  fill  a 
newly  created  assistant  controller's  posi¬ 
tion.  The  position  will  have  the  responsibil¬ 
ity  of  operating  the  general  accounting, 
credit,  collections,  budgeting,  and  cashier 
functions.  Applicant  must  have  an  ac¬ 
counting  degree  and  experience  with  EDP 
systems.  CPA  and/or  public  accounting 
experience  a  plus.  Salary  commensurate 
with  experience.  If  you  are  seeking  a  chal¬ 
lenge  with  good  promotional  possibilities 
send  complete  resume  to  Box  27861, 
Editor  &  Publisher. 


PUBLISHERS  ASSISTANT— Sales  and 
business  oriented  individual  with  back¬ 
ground  in  weekly  newspapers,  preferably 
group.  Excellent  spot  with  55,000  circula¬ 
tion  Zone  5  weekly  group  in  heavy  growth 
markets.  Box  28137,  Editor  &  Publisher. 


MARKETING  ANALYST 

Our  company  is  seeking  an  individual  who 
would  be  interested  in  a  challenging  posi¬ 
tion  which  offers  excellent  opportunities 
for  career  growth. 

Responsibilities  of  the  position  include 
performing  ad  sales  and  marketing 
analysis,  and  consulting  with  advertising 
management  and  sales  personnel.  As¬ 
signments  will  include  pricing  policies  and 
strategies,  marketing  planning,  budgeting, 
sales  forecasting  and  cost-benefit 
analysis. 

Candidates  should  possess  an  MBA  or 
equivalent  business  experience  with  a 
marketing/finance  background.  Excellent 
written  and  oral  communication  skills  are 
necessary.  Exoosure  to  a  business  envi¬ 
ronment  and  to  computer  systems  pre¬ 
ferred. 

If  interested,  please  send  resume  and  sal¬ 
ary  requirements  to  Shawn  Featherston, 
Personnel  Representative,  425  Portland 
Av  S,  Minnearalis  MN  55488. 

MINNEATOLIS  STAR  TRIBUNE  CO 
Equal  Opportunity  Employer 


OPPORTUNITY  to  join  growing  firm  as 
general  manager  of  a  large  weekTy  in  Zone 
4.  Must  handTe  large  share  of  advertising 
as  well  as  understand  need  of  personal 
community  involvement  in  city  of  7000. 
Box  28071,  Editor  &  Publisher. 


AD  DIRECTOR— Aggressive,  motivated 
manager  with  major  account  experience  to 
direct  enthusiastic  staff  of  mid  Atlantic 
suburban/rural  weekly  group.  College  de- 
ree  required.  Salary  in  high  $20's.  Box 
8127,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
The  University  of  South  Carolina  is  seeking 
a  motivated,  experienced  person  to  man¬ 
age  an  expanding  staff  for  the  award  win¬ 
ning  campus  newspaper,  15,000  circula¬ 
tion  and  trial  weekly  publication.  Salary 
commensurate  with  knowledge  and  ex¬ 
perience.  Application  deadline  June  1, 
1979.  Effective  July  1, 1979.  Send  resume 
and  credentials  tO:  Jon  Clemmensen,  Stu¬ 
dent  Media,  Box  85131,  University  of 
South  Carolina,  Columbia,  SC  29208.  The 
University  of  ^uth  Carolina  is  an  equal 
opportunity/affinnative  action  employer. 

Place  your  bet  on  E&P  Classifieds! 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


The  Sleeping 
Media  Giant 
Is  AWAKE! 

Free  circulation  papers 
now: 

•  Reach  50  million 
people  each  week. 

•  Have  50%  of  the 
18,000,000  circulation 
audited. 

•  Rank  highest  in 
readership  studies. 

The  National  Associa¬ 
tion  of  Advertising 
Publishers  has  the  system 
(National  Advertising  and 
Distribution  Service), 
data,  and  support  service 
to  help  national  accounts 
reach  new  markets. 

Now  we  need  the 
RIGHT  person,  organiza¬ 
tion,  or  ad  reps  to  market 
the  system— to  show  the 
RIGHT  people  at  major 
companies  and  agencies 
that  the  Sleeping  Media 
Giant  is  not  only  awake, 
but  ready  and  willing  to 
sell  at  the  grass-roots 
level. 

If  you’re  that  RIGHT 
person,  please  contact 
us  today,  it  could  be  the 
best— and  most  profit¬ 
able-call  you’ve  ever 
made.  Reply  to:  NAAP, 
Suite  12,  313  Price  Place, 
Madison,  Wl  53705. 

nfi3p 

\ATiONA.  assoc  AION 

APvftfi'S'NU  PuBi  SHfRS 


RETAIL  ADVERTISING 
SALES  REPRESENTATIVE 
Continued  dynamic  growth  creates  an  im¬ 
mediate  opening  for  an  ambitious  retail 
advertising  sales  representative,  with  a 
proven  track  record  of  sales  success. 

This  is  a  challenging  position  with  good 
rowth  potential.  We  offer  an  excellent 
ase  salary  and  incentive  plan.  In  addition, 
you  will  be  representing  one  of  America's 
finest  daily  metropolitan  newspapers. 

If  you  can  sell  on  a  highly  professional  level 
and  are  not  timid  about  working  hard  to 
attain  your  goals,  send  a  comprehensive 
resume  to  Dorn  Cassano,  Retail  Advertis¬ 
ing  Manager,  The  Tampa  Tribune  and 
Times,  P.O.  Box  191,  Tampa  FL,  33601. 


CENTRAL  NEW  YORK'S  oldest  weekly 
Newspaper  and  Pennysaver  is  always  look¬ 
ing  for  professional  salespeople.  Send  re¬ 
sume  to  Thomas  L.  Griffis,  181-183  Front 
St,  Owego  NY  13827. 


SMALL  FLORIDA  DAILY  seeks  aggressive 
advertising  salesperson  for  competitive 
market.  Salary  plus  commission.  Send  re¬ 
sume  with  salary  history  to  Ron  Beck,  Ad¬ 
vertising  Director,  Evening  Herald,  PO  Box 
1657,  Sanford  FL  32771. 


IMMEDIATE  OPENING  for  experienced 
advertising  person  on  Blue  Ribbon  weekly. 
Mail  resume  and  references  to  Leader 
Newspapers,  Inc.,  Tomahawk,  Wl  54487. 


ADVERTISING  MANAGER  for  rural  4 
weekly  group.  Combine  country  living  in 
southern  Monterrey  County,  California 
with  earning  potential.  Salary,  incentive, 
expenses,  medical,  pension,  fringes, 
$25,000  range.  Casey  Newspapers,  Box  J, 
King  City,  CA  93930. 


RETAIL  ADVERTISING 
MANAGER 

We're  seeking  an  experienced  sales  man¬ 
ager  to  direct  all  retail  sales  operations  as 
well  as  our  weekly  supplemental  product. 
This  challenging  position  will  require  top 
notch  motivation,  marketing  and  training 
skills. 

A  90,000  daily  located  in  south  Texas,  the 
Corpus  Christi  Caller  Times  is  part  of  the 
Harte-Hanks  Communications  Corp. 
Please  send  complete  resume  to  Steve  Sul¬ 
livan,  Advertisirig  Director,  PO  Box  9136, 
Corpus  Christi,  TX  78408. 


ADVERTISING  SALES 


Are  you  ready  to  move  up? 
We  seek  newspaper  ad  pros 
with  a  minimum  of  3  years 
successful  selling  in  a  com¬ 
petitive  market.  Must  have 
presentation  ability.  Prime 
market.  Excellent  salary  and 
benefits.  Send  resume  in 
confidence  to  Box  27836, 
Editor  &  Publisher.  An  equal 
opportunity  employer  M/F. 


CIRCULATION 


EXPERIENCED  circulation  manager 
wanted  for  northern  Minnesota.  11,000 
circulation.  Offset  daily.  Modern  up-to- 
date  plant  with  latest  equipment.  Must 
have  some  exptirience  in  all  phases  includ¬ 
ing  little  merchants,  motor  routes,  dealer 
and  street  sales.  Salary  open.  All  fringes. 
An  opportunity  for  the  right  person.  Write 
Box  2/982,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  weekly  chain  of  14  consumer  shoppers 
in  San  Francisco  Bay  Area,  total  audited 
controlled  circulation,  200,000  house¬ 
holds.  Must  be  familiar  with  controlled  dis¬ 
tribution,  doorknob  delivery,  carrier  and 
truck  crew  systems.  Routing  and  mapping 
essential.  Must  be  strong  in  supervision 
and  work  well  with  people.  Good  starting 
salary  and  fringe  benefits,  including  profit 
sharing.  Send  resume  with  salary  history  to 
R.M.  Black,  Publisher,  Dollar  Saver,  PO 
Box  356,  Fremont  CA  94537. 


CIRCULATION  MANAGER  needed  for 
6-day  PM  paper  of  11,500  circulation. 
Must  be  strong  in  collection  and  promo¬ 
tion.  Also  must  handle  motor  route  drivers. 
Good  benefits  and  chance  for  advance¬ 
ment  with  known  group.  Send  full  resume, 
and  salary  in  confidence  to  Harry  L. 
Stewart,  Publisher,  The  Salem  News, 
Salem  OH  44460. 


CIRCULATION  MANAGER  wanted  with 
knowledge  in  all  phases  of  circulation 
work.  Excellent  opportunity  for  a  district 
person  to  move  up  or  assistant  circulation 
manager  to  run  own  department.  Must  be 
willing  to  roll  up  sleeves  arxJ  work,  not  just 
talk.  Send  full  resume  to  Box  27928, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

Progressive  group  owned  45,000  daily  in  a 
fast  growing  and  competitive  Zone  5  mar¬ 
ket  seeks  an  individual  strong  in  leader¬ 
ship.  The  successful  candidate  will  have 
the  ability  to  communicate  well,  both  writ¬ 
ten  and  orally.  This  position  reports  di¬ 
rectly  to  the  publisher  and  has  total  re¬ 
sponsibility  for  growth  and  development.  A 
degree  in  marketing  or  business  is  pre¬ 
ferred.  Management  experience  is  essential. 
Fresh  ideas  on  promotion  will  be  wel¬ 
comed.  The  right  person  will  compliment 
our  outstanding  management  team.  Com¬ 
pensation  includes  a  generous  incentive 
plan  plus  a  good  base  salary.  Our  benefit 
package  is  outstanding.  Send  resume  and 
salary  history' to  Box  27925,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  needed  for 
7-day  AM/PM  28,000  circulation  newspa¬ 
per  in  Zone  3.  Must  be  knowledgeable  in  all 
phases  of  circulation.  A  real  challenge  and 
rowth  opportunity.  Serxf  resume  to  Box 
7771,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  weekly  and 
multi-weekly  suburban  group.  Zone  9.  Pre¬ 
fer  someone  with  solid  suburban  circula¬ 
tion  marketing  experience,  but  not  neces¬ 
sary.  Must  have  proven  sales,  manage¬ 
ment,  organizational  and  motivational 
skills.  Will  work  with  district  managers  and 
carriers.  Must  be  able  to  initiate,  develop 
and  follow  through  with  marketing  plans 
and  concepts  designed  to  increase  circula¬ 
tion  and  penetration  of  all  newspapers  in 
group.  Above  all,  must  be  a  dedicated 
worker.  Good  salary  and  incentive  plan, 
excellent  fringe  benefits,  part  of  a  growing 
regional  group.  Send  resume  in  confidence 
to  Box  28151,  Editor  &  Publisher. 


MEDIUM-SIZE  DAILY  and  Sunday  news¬ 
paper  in  rapidly  growing  Southern  market 
needs  an  aggressive,  promotion  minded 
home  delivery  manager.  The  person  we 
want  has  been  successful  with  both  little 
merchant  and  adult  carrier  operations.  Ex¬ 
cellent  future  for  the  right  person.  Send 
resume  and  salary  history  to  Box  28144, 
Editor  &  Publisher. 


CIRCULATION  MANAGER— 50,CXX)  circu¬ 
lation  Zone  5  weekly  group.  Growth  mar¬ 
ket,  quality  news  product.  Excellent  op¬ 
portunity  fora  communiw-minded  pro  with 
credentials  on  paid  and  TMC.  Send  resume 
to  Box  28138,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  highly  re¬ 
spected  18,000  offset  daily  in  rapidly 
growing  area.  Must  be  people  and  market¬ 
ing  oriented  with  successful  cost  control 
ar>d  promotion  record.  M.A.  Towle,  News 
Chronicle,  PO  Box  3129,  Thousand  Oaks 
CA  91359. 


HOME  DELIVERY  MANAGER 
Experienced  newspaper  circulator  to  man¬ 
age  and  motivate  group  of  District  Sales 
Managers  for  a  6-day  afternoon  daily  with 
circulation  30-50,000.  Right  individual 
must  have  proven  track  record  in  sales  and 
promotion.  Job  offers  tremendous  oppor¬ 
tunity  for  bright,  aggressive  manager.  Sal¬ 
ary  and  commission.  Send  resume  in  con¬ 
fidence  with  salary  requirement  to  John 
McGovern,  Personnel  Director,  Evening 
Outlook,  Box  590,  Santa  Monica  CA 
90406. 


CIRCULATION 

DIRECTOR 

Zone  4  daily  and  Sunday  in  highly  competi¬ 
tive  market  needs  a  take  charge  circulator 
who  can  do  it  all.  Major  strengths  should 
lie  in  sales,  service  and  ability  to  work  with 
and  motivate  a  young  and  eager  staff.  We 
want  and  will  pay  for  only  the  best.  If 
you’re  the  person  for  the Job,  write  and  sell 
us  why.  Hease  reply  to  Box  27922,  Editor 
&  Publisher. 


PUBLISHER-GENERAL  MANAGER  for 
award-winning,  progressive,  5-year-old 
Pacific  Northwest  metro  weekly.  Strong 
business,  editorial  background  necessary. 

Low  starting  pay,  high  potential.  Send  re¬ 
sume,  cover  letter  to  Box  28049,  Editor  & 

Publisher. 
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HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  advance¬ 
ment  potentiaj,  will  work  some  retail  in 
Ohio's  vacationland  at  a  27,000  plus  daily. 
Salary  commensurate  with  experience. 
Excellent  fringes  and  incentive  program. 
Send  resume  tO:  Mack  Rau,  Sandusky  Reg¬ 
ister.  314  W.  Market  St.,  Sandusky,  OH 
44870  or  phone  (419)  625-5500. 


ASSISTANT  CLASSIFIED 
MANAGER 

We’re  seeking  an  awressive,  take  charge 
winner  with  excellent  sales  skills  and 
proven  supervisory  ability  to  manage  our 
classified  outside  sales  staff,  sales  sup¬ 
port  personnel  and  national  classified  so¬ 
licitors. 

You’ll  work  closely  with  our  classified  man¬ 
ager  in  budgeting,  formulating  and  imple¬ 
menting  policy,  planning  and  directing  the 
department’s  sales  efforts  and  conducting 
sales  training. 

Previous  classified  experience  is  essential 
and  experience  in  a  competitive  market  is 
preterred.  If  you’re  looking  for  a  challeng¬ 
ing  spot  with  real  growth  opportunity  at 
one  of  the  Sunbelt’s  most  progressive 
AM/PM  newspaper  operations,  call  or  send 
a  letter  and  resume  in  strict  confidence  to: 
Gary  Ahlstrom,  Classified  Advertising 
Manager  or  Dan  Shaver,  Personnel  Direc¬ 
tor,  The  Knight  Publishing  Co.,  Publishers 
of  the  Charlotte  News  and  the  Charlotte 
Observer,  2  editorially  independent  news¬ 
papers,  600  S.  Tryon  St,  Charlotte  NC 
28202.  Equal  opportunity  employer. 


COMPUTER  TECHNOLOGY 

ELECTRONICS  MAINTENANCE 
MANAGER 

A  major  metropolitan  daily  newspaper  Is 
seeking  an  Electronic  Maintenance  Man¬ 
ager  to  operate  an  in-house  electronic 
maintenance  department.  This  depart¬ 
ment  will  be  responsible  for  maintenance 
of  a  new  editorial  and  classified  computer 
system  consisting  of  DEC  computers,  CDC 
disc  drives  and  140  display  terminals. 
Qualified  applicants  will  have  proven  rec¬ 
ord  in  administration  and  a  strong 
background  in  electronics,  preferably  in 
newspaper  industry.  Excellent  salary  and 
liberal  fringe  benefits.  Please  submit  de¬ 
tailed  resume  with  salary  history  in  confi¬ 
dence  to  Box  27966,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer  M/F/H. 


DATA  PROCESSING 


DATA  PROCESSING 
MANAGER 

60,000  daily  in  Sun  Beit  is  seeking  an  ex¬ 
perienced  data  processing  manager  for  its 
business  office.  Must  have  supervisory  ex¬ 
perience.  Good  pay  and  benefits.  Send  re¬ 
sume  to  Box  28045,  Editor  &  Publisher. 


MANAGING  EDITOR  NEEDED— Editorial 
and  production  responsibility  for  four- 
year-old  Connecticut  weekly  law  newspa¬ 
per.  Good  writing  and  interviewing  skills. 
Law  background  not  necessary,  but  some 
awareness  of  legislative  and  judicial  proc¬ 
esses  a  plus.  One  or  two  years  experience. 
Duties  include  writing  column  (covering 
legislature,  courts,  legal  issues,  judicial 
administration),  editing  news,  layout  and 
production.  Some  knowledge  of  typeset¬ 
ting,  pasteup  and  ad  design  necessary. 
Ability  to  work  under  pressure  and  with 
people.  This  is  a  position  for  a  strong,  en¬ 
thusiastic,  take-charge  person  who  desires 
moreversatilityand  responsibility.  Present 
managing  editor  leaving  end  of  July  (after 
three  years  with  paper)  to  attend  law 
school;  she  will  train  new  managing  editor. 
Career  opportunity  with  growing  company. 
Salary  negotiable.  Send  resume  and  clips 
tO:  The  Connecticut  Law  Tribune,  106  Ann 
Street,  Hartford,  Connecticut  06103. 

OUR  NEWSPAPER  GROUP  is  seeking  tal¬ 
ented  news  management  for  work  on  small 
dailies  in  Midwest  area.  Great  opportunity 
for  advancement  in  young  and  growing 
company  with  emphasis  on  editorial  excel¬ 
lence.  Send  resumes  to  Box  27737,  Editor 
&  Publisher. 

STRINGERS  IN  ALL  STATES 
The  Asbestos  Litigation  Reporter  needs 
stringers  who  know  their  way  around  Fed¬ 
eral  and  State  Courts  to  report  on  damage 
suits  filed  by  persons  allegedly  suffering 
diseases  caus^  by  ingestion  or  inhalation 
of  asbestos  fibers.  Applicants  should  know 
how  to  quickly  obtain  copies  of  relevant 
motions,  court  rulings,  appeals,  docket 
numbers,  as  well  as  names  of  plaintiffs, 
defendants,  attorneys  and  presiding 
judges.  Going  rates  promptly  paid.  Write: 

The  Asbestos  Litigation  Reporter 
Andrews  Publications,  Inc 
PO  Box  200 
Edgemont,  PA  19028 

TWO  MANAGING  EDITORS 
One  for  our  PM  which  has  a  circulation  of 
about  8500  and  a  staff  of  10  and  a  dis¬ 
tinct,  magazine-like  format.  We  need  a 
managing  editor  for  our  morning  news¬ 
paper  which  has  a  circulation  of  about 
45,000  and  a  staff  of  27. 

Our  present  managing  editor  is  going  into  a 
management  development  program  to  fit 
him  out  for  general  management.  We’re 
replacing  trim  with  two  people. 

Please  send  resume  to  Executive  Editor, 
Anderson  Independent/Daily  Mail,  PO  Box 
2507,  Anderson  SC  29622. 

WOMEN’S  EDITOR — Immediate  opening 
for  person  to  supervise  section  on  wed¬ 
dings,  engagements  and  club  news,  with 
emphasis  on  community  activities  and  fea¬ 
ture  writing,  for  Monday  through  Friday 
PM,  Sunday  AM  in  southwest  Virginia.  1  to 
2  years’  experience  preferred;  layout  ex¬ 
perience  helpful  but  not  required.  Write, 
no  phone  calls  please,  Dennis  Hartig, 
Editor,  Martinsville  Bulletin,  204  Broad  St, 
Martinsville  VA  24112. 


WRITER/EDITOR 


We  need  in  one  person: 

1.  o  strong  writer  in  the  journalistic  tradition 

2.  a  conscientious  editor  committed  to  consistently  high 
standards 

3.  a  creative  thinker  capable  of  inspiring  others 

4.  a  mature  individual  prepared  to  work  one-on-one  with  top 
management 

Have  all  the  benefits  that  go  with  working  for  multibillion  dollar 
international  energy  and  petrochemical  company.  Work  in  a  small 
Southwest  city  that  is  ideal  for  family  living  and  only  an  hour  from 
a  metropolitan  center. 

Degree  in  journalism,  English,  or  other  appropriate  field  re¬ 
quired,  plus  five  or  more  years  of  writing  experience.  Send 
resume,  salary  expectations,  and  writing  samples  of  news  stories, 
feature  articles  and  speeches. 

Box  28089,  Editor  &  Publisher 

An  Equal  Opportunity  Employmr 


NEWS  EDITOR/reporter-photographer  for 
6M  daily.  We  are  looking  for  a  hard  worker, 
organizer  and  leader.  Our  top  candidate 
win  have  proven  ability  in  writing  and  page 
layout.  Please  send  resume  to  Robert 
Wingett,  Publisher,  Point  Pleasant  Regis¬ 
ter,  Point  Pleasant,  W.  Va.  25550. 

WANT  A  CHALLENGE?  Apply  for  the 
editorship  of  3700  weekly  located  in 
county  seat.  Reporting,  editing,  photogra¬ 
phy  and  layout  skills  a  must.  Excellent 
benefits,  salary  $9000,  owned  by 
California-based  chain.  Send  resume  and 
clippings  to  Jon  Van  Duyne,  Steuben 
Courier  Advocate,  9  E.  William  St,  Bath  NY 
14810. 


REPORTER — minimum  experience  1  year 
for  leading  semi-weekly.  Ability  to  cover 
any  beat,  initiate  features,  produce  ample, 
good  copy.  Immediate  opening.  Robert 
Johanson,  The  Review,  Plymouth  Wl 
53073.  (414)  893-6411. 


NEED  NO.  2  person  in  3V2  man  sports  de¬ 
partment.  Also  a  No.  3  person.  20,000 
daily  and  Sunday,  North  Jersey.  No.  2  per¬ 
son  should  be  capable  of  layout  as  well  as 
covering  sports,  writing  column.  Write  or 
call  Rod  Odell,  Editor,  Daily  Advance, 
Dover,  N  J  07801  or  phone  (201)  366-3000. 

EDITOR/GENERAL  MANAGER 
Southeastern  medium-sized  daily  newspa¬ 
per  is  seeking  an  experienced  editorial 
leader  with  good  bus(ness  knowledge  to 
assume  the  top  management  duties.  Indi¬ 
vidual  should  have  strong  educational 
background  and  desire  to  become  an  in¬ 
fluential  community  leader.  Send  resume 
in  confidence  to  Box  27831,  Editor  & 
Publisher. 

STATE  CAPITAL  REPORTER  for  major 
suburban  7-day  daily.  The  successful  can¬ 
didate  will  have  at  least  4  to  5  years  of  daily 
newspaper  experience  and  a  reputation  for 
solid  reporting,  tireless  digging  and  good 
writing.  Excellent  salaiy  fringe  benefits 
and  gross  potential.  Mail  resume  to  Doug¬ 
las  K.  Ray,  Managing  Editor,  The  Daily  & 
Sunday  Herald,  PO  Box  280,  Arlington 
Heights,  IL  60006.  Equal  opportunity 
employer. 

COPY  EDITING  POSITION  for  morning- 
Sunday  daily  in  major  metropolitan  area, 
upper  Midwest.  The  successful  candidate 
will  have  2  or  more  years  of  experience  on 
the  rim  of  a  daily  newspaper.  We  seek  top 
quality  copy  editors  and  pay  accordingly  in 
salary  and  fringe  benefits.  Write  Box 
28131,  Editor  &  Publisher.  Equal  oppor¬ 
tunity  employer. 

BUSINESS/CONSUMER  REPORTER 
60,000  Rocky  Mountain  daily  seeks  ex¬ 
perienced  business/consumer  reporter  to 
cover  a  vital  beat  in  a  diverse,  rapidly  grow¬ 
ing  community  of  100,000.  No  beginners; 
Send  only  clips  that  prove  you  can  inform 
and  enlighten  without  boring.  Write  Box 
28136,  Editor  &  Publisher. 

COASTAL  COMPANY  in  Zone  4  needs  EX¬ 
PERIENCED  reporter.  Excellent  company 
benefits;  good  starting  salary.  Ryjly  with 
writing  samples  to  Box  28072,  Editor  & 
Publisher. 


COPY  EDITOR 

Excellent  opportunity  for 
copy  editinic  pro  at  one  of 
INew  Enf^land's  top  met¬ 
ros.  Applicant  should 
have  reporting;  hack- 
ftround  with  several  years 
proirressive  desk  experi¬ 
ence  with  a  daily.  VDT  ex¬ 
posure  a  plus.  If  you  feel 
ready  to  move  up  to  a 
quality  operation,  we 
want  to  talk  with  you.  Ex¬ 
cellent  salary  and  bene¬ 
fits.  Send  resume  to:  Mr. 
D.  V.  Donaohue,  Person¬ 
nel  Administrator,  Provi¬ 
dence  Journal  Co.,  75 
Fountain  St.,  Providence 
Rl  02902.  An  Equal  Op¬ 
portunity  Employer  M/F. 


EXPERIENCED  IN  PAGE  LAYOUT,  head¬ 
line  writing  and  copy  editing.  Night  shift. 
Zone  2,  medium-sized  daily.  Submit  salary 
requirements  and  references  with  resume 
to  Box  28128,  Editor  &  Publisher. 

50,000  EAST  COAST  suburban  daily  seeks 
No.  3  person  to  ramrod  use  of  profes¬ 
sional-level  stringers  in  all-out  circulation 
drive.  Outstanding  salary,  benefits  and 
future  for  right  person.  The  ideal  can¬ 
didate  has  3o  years  reporting  and  desk 
experience  and  possesses  leadership  po¬ 
tential.  Include  references  with  letter  and 
resume.  Box  28048,  Editor  &  Publisher. 

FAST,  ACCURATE  news  editor  for  growing 
Mississippi  weekly  of  4000  circulation. 
Some  photography  and  sports  necessary. 
Box  28122,  Editor  &  Publisher. 

WIRE — Southern  morning  30,000  daily  in 
pleasant  city  needs  wire  editor  with  layout 
experience  and  solid  news  judgment. 
Reply  Box  28050,  Editor  &  Publisher. 

IMMEDIATE  OPENING— Editor  for  21,000 
weekly.  Aggressive,  talented  individual  to 
supervise  small  staff.  Good  pay  for  right 
erson.  Resumes  and  clips  to  Publisher, 
he  Uliana  Spirit,  TO  Box  220,  Watseka  IL 
60970. 

THERE’S  ROOM  for  an  innovative  person 
with  an  energy  reporting  and  desk  back¬ 
ground  at  The  Oil  Daily's  Washington 
editorial  office.  We  need  an  editor  for  our 
special  issues  (approximately  50  of  them  a 
year  running  from  12  to  80  tabloid  pages). 
The  work  includes  advance  planning,  mak¬ 
ing  assignments  to  staff,  stringers  and 
special  contributors  in  various  parts  of  the 
world  and  nation;  working  with  graphic  art¬ 
ist;  some  personal  writing — and  a  great 
deal  of  makeup.  Basically,  it’s  a  one- 
person  creative  and  editing  show.  Send  re¬ 
sume  and  (if  you  have  some)  samples  to 
DeVan  L.  Shumway,  Editor  and  Publisher, 
The  Oil  Daily,  337  National  Press  Bldg., 
Washington,  D.C.  2(X)45. 

BI-LINGUAL  REPORTER  for  English  lan¬ 
guage  twice-weekly  in  Costa  Rica.  Pay; 
US  $420  monthly.  Send  resume,  clips. 
Apdo  7-2730,  San  Jose,  Costa  Rica. 

ASSOCIATE 

EDITOR 

for  Monthly  Employee  Publication. 
Minimum  2  years  reporting,  editing  experi¬ 
ence;  fast,  accurate.  Salary  mid  teens  plus 
excellent  benefits.  New  York  State  resi¬ 
dence  required.  Only  resumes  stating  sal¬ 
ary  history  will  be  considered. 

Box  28095,  Editor  &  Publisher 

Equal  Opportunity  Employer  M/F 

SPORTS — The  York  Daily  Record  is  looking 
for  a  sports  writer  who  can  do  it  all,  but  has 
some  especially  strong  clips  on  the  out¬ 
doors  and/or  horse  racing.  We  are  a  locally 
oriented  35,(X)0-circulation  AM  In  an  area 
of  avid  sports  enthusiasts.  This  position 
pavs  $235  a  week.  Please  send  resume, 
references  and  no  more  than  5  clips  to 
Curt  Nix,  Sports  Editor,  York  Daily  Record, 
1750  Industrial  Hwy,  York  PA  17402. 

COPY  EDITOR 

State  capital  AM  seeks  copy  editors  for 
main  news  desk.  Position  requires 
meticulous  editing,  two  years  of  daily  ex¬ 
perience  and  a  journalism  degree.  We  offer 
advancement  opportunity,  competitive 
salary  and  a  great  place  to  live.  Write  Box 
28059,  Editor  &  Publisher. 

WANTED  NEWS  EDITOR  must  be  willing  to 
write  twice  weekly  publication  in  middle 
Georgia.  Send  resume  and  clippings  to  PO 
Box  520,  Milledgeville,  GA  31(J61. 


LIFESTYLE  EDITOR 

The  Decatur  (III.)  Herald  and  Review,  a 
combined  68, OCX)  AM  and  PM,  is  seeking  an 
editor  to  take  full  charge  of  the  Lifestyle 
pages  and  staff.  The  successful  candidate 
will  have  quality  supervisory  and  desk  ex¬ 
perience  in  a  newsroom,  plus  the  proven 
ability  to  organize  work  and  develop  enter¬ 
taining,  imaginative  and  attractive  feature 
pages  for  our  13  issues  a  week. 

Excellent  benefit  package  and  potential 
for  advancement.  Salary  commensurate 
with  experience. 

Please  send  resume,  feature  writing  sam¬ 
ples  and  section  tearsheets  to  Larry  Per¬ 
lman,  Lindsay-Schaub  Newspapers,  I’O 
Box  789,  Decatur  IL  62525. 


EDITOR  &  PUBLISHER  for  May  12,  1979 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

The  York  Daily  Record  is  looking  for  an 
ambitious  news  editor  to  fill  the  No.  3 
editorial  management  position  at  the 
35,000  circulation  AM.  the  right  candi¬ 
date  will  have  tearsheets  showing  an  en¬ 
lightened  appreciation  for  fine  graphics 
and  photography,  a  well  rounded  sense  of 
news,  a  bias  for  modular  makeup,  solid 
and  snappy  headlines  and  a  commitment 
to  putting  out  a  superb  locally  oriented 
newspaper.  Some  metro  and  color  experi¬ 
ence  helpful,  but  not  required.  Our  news 
editor  will  help  restructure  our  entire  desk 
operation,  so  management  skills  are  a 
must.  This  opportunity  will  pay  $19,000- 
plus.  Please  respond  with  resume,  refer¬ 
ences  and  tearsheets  to  Wiley  Brooks, 
Executive  Editor,  York  Daily  Record,  1750 
Industrial  Hwy,  York  PA  17402. 


COPY  EDITOR 

Immediate  opening  on  desk  of  dynamic 
growing  weekly  paper.  National  trade  pub¬ 
lication  seeks  person  to  edit  copy,  write 
heads,  layout  tabloid  pages.  Editing  ex¬ 
perience  a  must,  reporting  background 
helpful,  knowledge  of  computers  a  boon. 
Send  resume  with  salary  requirements  (no 
phone  calls,  please)  to  Cheryl  Gelb,  Chief 
Copy  Editor,  Computerworld,  797  Wash¬ 
ington  St,  Newton  MA  02160.  An  equal 
opportunity  employer. 


COPY  EDITOR— Daily  circulation  130,000 
seeks  copy  editor  to  join  10  person  desk. 
Equal  opportunity  employer.  Zone  5.  Send 
resumeand  samples  of  work  to  Box  28086, 
Editor  &  Publisher. 


REGIONAL  EDITOR 

Our  four  regional  editions  in  Zone  4  need 
an  editor.  Strong  leadership  experience  in 
suburban  weekly  journalism  a  must.  Suc¬ 
cessful  candidate  will  direct  32-person 
staff  producing  two  weekly,  two  bi-weekly 
editions  with  45,000  subscribers.  Resume 
and  salary  requirements  to  Box  28060, 
Editor  &  Publisher. 


MANAGING  EDITOR  of  semi-weekly  news¬ 
paper  group  in  Southeast.  Must:  Be  strong 
organizer  and  leader,  be  strong  on  people 
skills,  be  good  news  Judge,  be  good  writer, 
be  good  copy  editor,  be  good  planner.  Po¬ 
sition  could  lead  to  Editor  within  one  year. 
Must  train,  maintain,  good  news  staff.  Ex¬ 
cellent  salary,  benefits  for  right  person. 
Send  resume,  current  salary,  current  is¬ 
sues  of  paper  where  you  are  presently 
employed  to  Box  28082,  Editor  & 
Publisher. 


LIFESTYLE  EDITOR  sought  by  43,000 
daily-60,000  Sunday  paper.  Feature 
oriented  section  includes  3  person  staff 
and  covers  arts,  music,  and  entertainment 
in  addition  to  traditional  weddings  and 
club  news.  Send  resume,  clips  to  Person¬ 
nel  Director,  The  Fayetteville  Observer,  PO 
Box  849,  Fayetteville  NC  28302. 


ENTERTAINMENT  WRITER 
Helpour  readers  decide  how  to  spend  their 
entertainment  dollars — and  time.  We  need 
a  full-range  specialist  with  a  journalism 
degree,  two  years  general  reporting  ex¬ 
perience  and  two  years  covering 
entertainment— from  fine  arts  to  disco. 
Write  Box  28061,  Editor  &  Publisher. 


EDITOR/WRITER:  To  edit  the  Illinois 
Alumni  News,  a  16-page  tabloid  published 
eight  times  a  year  by  the  University  of  Il¬ 
linois  at  Urbana-Champaign.  Staff  in¬ 
cludes  an  associate  editor  and  a  half-time 
editorial  assistant.  Applicants  should  be 
qualified  for  the  full  range  of  editorial 
tasks— reporting,  news  and  feature  writ¬ 
ing,  editing,  proofreading,  picture  assign¬ 
ment  and  editing,  and  page  design.  Other 
duties  include  some  writing  in  support  of 
alumni  activities.  Minimum  degree  re¬ 
quirements:  Bachelor's.  Salary  commen¬ 
surate  with  experience  and  ability.  Send 
application  and  resume  to  Donald  R. 
Dodds,  University  of  Illinois  Alumni  As¬ 
sociation,  227  mini  Union,  Urbana,  Illinois 
61801.  Vacancy  occurs  September  1, 
1979.  Applications  close  May  29.  The  Uni¬ 
versity  of  Illinois  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer. 


EDUCATION  WRITER 
Are  our  schools  doing  what  they’re  sup¬ 
posed  to?  We  don't  need  platitudes, 
placebos  or  pats  on  the  kudos.  We're  look¬ 
ing  for  a  hard-digging  pro  who  can  tell  it 
like  it  really  is,  not  like  the  educators  say  it 
is.  Minimum  requirements — journalism 
degree  and  two  years.  But  it'll  probably 
take  more  than  that.  Box  28062,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR— Reporting  and  some  edit¬ 
ing  experience  preferred.  VDT  experience 
a  plus.  Potential  for  newsroom  leadership. 
Some  writing.  Solid  on  layout  basics.  We're 
an  85(X3  AM  daily-Sunday  serving  south¬ 
western  North  Dakota.  Energy-rich,  boom 
country  with  solid  agricultural  and  busi¬ 
ness  economy  and  the  great  outdoors. 
Send  resume,  clips,  tearsheets  to  Randy 
Howell,  Managing  Editor,  The  Dickinson 
Press,  Dickinson  nD  58601. 


GENERAL  ASSIGNMENT  reporter  wanted 
by  outstanding  award-winning  semi-weekly 
in  the  8000  circulation  bracket.  Sharp  re¬ 
cent  or  current  J-school  graduate  can 
handle.  Excellent  place  to  get  that  "first 
experience."  (Bood  pay  and  fringe  benefits. 
Zone  4.  Send  complete  resume  to  Box 
27932,  Editor  &  Publisher. 


REPORTER  needed  for  living  and  society 
section  of  award-winning  semi-weekly  with 
8000  circulation.  Current  or  recent 
J-school  graduates  acceptable.  Send  re¬ 
sume.  Zone  4.  Box  27931,  Editor  & 
Publisher. 


SPORTS  MAKE-UP 

Georgia  firm  has  immediate  opening  for 
sports  make-up  person.  Experience  in  lay¬ 
out  and  general  assignment  reporting  are 
essential.  Excellent  company  benefits. 
Respond  with  resume  and  samples  of 
work.  Box  27930,  Editor  &  Publisher. 

CITY  EDITOR 

The  Midland  (Mich.)  Daily  News,  a  17,000 
PM,  seeks  a  city  editor  to  direct  news 
coverage. 

Strong  copy  editing  and  news  development 
skills  essential.  Supervisory  experience 
preferred.  Salary  commensurate  with  ex¬ 
perience,  excellent  benefits,  growth  po¬ 
tential. 

Send  clips  and  resume  to  John  Palen,  PO 
Box  432,  Midland  Ml  48640. 


HELP  WANTED 


EDITORIAL 


ARE  YOU 
AN  ACE? 

AM  daily  seeks  4th  assistant  city  editor. 
Reporter  teams,  progressive  management, 
great  opportunity  for  advancement.  Heavy 
on  depth  and  investigative  reporting. 
Proved  editing  skills  a  must.  Present  salary 
and  resume  to  Box  28063,  Editor  &  Pub¬ 
lisher.  Our  employees  know  of  this  ad. 


LIFESTYLE-WOMEN’S  EDITOR  for  medi¬ 
um  size  Zone  4  daily.  Proven  writer  with 
camera  and  layout  experience.  Strong 
feature  writer  with  personality  to  fit  in  busy 
"Southern  style"  community.  Box  28069, 
Editor  &  Publisher. 


SEEKING  EDITOR  for  10,000  daily  news¬ 
paper  in  Finger  Lakes  region  of  New  York. 
Salary  $350  weekly  to  start.  Paper  part  of 
national  chain  of  dailies.  All  replies  kept 
confidential.  Box  28068,  Editor  & 
Publisher. 


BUSINESS  WRITER-EDITOR 
No  one  covers  business  in  our  Zone  4  state 
capital.  We  have  the  space  and  commit¬ 
ment.  All  we  need  is  the  talent.  Can  you 
put  it  together?  Present  salary  and  resume 
to  Box  28064,  Editor  &  Publisher. 


REPORTER — Minimum  experience  one 
year  for  leading  New  Jersey  weekly  news¬ 
paper  group.  Ability  to  cover  sports  and 
municipal  government.  Capable  of  produc¬ 
ing  ample,  good  copy.  Immediate  opening. 
Send  resume  to  Asher  Mintz,  Publisher, 
Suburban  Publishing  Corp,  1291  Stuyves- 
ant  Av,  Union  NJ  07083,  or  call  (201) 
686-7700. 


HELP — Our  sports  editor  and  photog¬ 
rapher  have  both  left.  We  want  to  replace 
them  with  a  sports  editor  and  a  reporter 
who  can  handle  a  camera.  Quality  South¬ 
east  Indiana  daily.  Write  Jim  Small, 
Greensburg  Daily  News,  Greensburg  IN 
47240. 


Public  Relations 
Science  Writer. 


Immediate  career  opportunity  available  for 
accomplished  Public  Relations  Writer  who 
has  demonstrated  ability  and  experience  in 
describing  and  interpreting  new  technology  in 
terms  understandable  to  the  general  public 
and  employees.  Required  qualifications:  de¬ 
gree  in  Journalism  (with  minor  or  background 
in  one  of  the  sciences  or  engineering  de¬ 
sirable);  minimum  3-4  years  of  high  quality 
experience  in  press  relations/employee  com¬ 
munications/advertising,  science  writing  or 
newspaper  reporting  and  strong  ability  to 
produce  crisp,  accurate  copy  under  deadline 
pressure. 

Please  send  resume  including  salary  require¬ 
ments  and  recent  writing  samples  to  Ms.  C.E. 
Purdy,  Employment  Representative,  Bell  Lab¬ 
oratories,  Room  3C-333,  600  Mountain  Av., 
Murray  Hill,  NJ  07974. 

An  equal  opportunity  employer,  M/F. 


Bell  Laboratories 


EDITOR  &  PUBLISHER  for  May  12, 1979 


HELP  WANTED 


EDITORIAL 


EDITOR — Award-winning,  6000 circulation 
New  England  daily  seeks  exceptionally 
talented,  take-charge  workaholic  to  run 
news-editorial  operation.  Independent 
publisher  wants  paper  to  be  best  of  its  size 
in  nation.  Good  salary  and  benefits.  Appli¬ 
cations  handled  in  strict  confidence.  Box 
27965,  Editor  &  Publisher. 


JOB  HUNTING? 

Get  results  by  using  Journalists  Unlimited, 
the  nationwide  newspaper  personnel  ser¬ 
vice.  Many  jobs  available  now — reporters, 
copy  editors,  photographers,  editors.  We 
deal  directly  with  client  newspapers  all 
over  the  US.  Small  registration  fee,  no 
other  charge  ever.  Write  for  details  tO: 
Journalists  Unlimited,  1728  Evergreen  St, 
Walla  Walla  WA  99362. 


GENERAL  ASSIGNMENT  REPORTER 
Minimum  2  years'  experience  for  8000  cir¬ 
culation  PM  daily.  Send  complete  resume, 
references  to  Managing  Editor,  Evening 
Sun,  4547  Hale  St,  Norwich  NY  13815.  No 
phone  calls. 


REPORTER  for  Connecticut's  fastest  grow¬ 
ing  and  most  aggressive  daily.  Some  ex¬ 
perience  preferred.  Send  letter,  resume 
and  writing  samples  (no  telephone  calls 
please)  to  Chris  Powell,  Managing  Editor, 
Journal  Inquirer,  306  Progress  Dr,  Man¬ 
chester  CT  06040. 


ENERGETIC  REPORTER 
Western  North  Dakota  daily  has  neglected 
the  outer  regions  of  its  circulation  area  too 
long.  If  you're  equally  at  ease  writing 
humorous  feature  stories  as  well  as  in- 
depth  "issues”  oriented  news  stories,  give 
me  a  call  at  (701)  572-7162  between  3  and 
5  pm.  Central  time,  any  weekday.  Ask  for 
Rick  Trembley. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor&  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi- 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


HEAD  PRESSMAN  for  North  Dakota  8600 
daily.  New  7-unit  Goss  Community  pres¬ 
ently  being  installed.  Send  resume  and 
requirements  to  Ed  Hauck,  Dickinson 
Press,  FO  Box  1367,  Dickinson  ND  58M1. 


PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metrodaily— 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  challenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  ASSISTANT— New  Jersey 
weekly  newspaper  group  needs  all-round 
person  to  aid  in  all  phases  of  offset  com¬ 
position  including  Npesetting,  paste  up, 
camera  work.  New  plant,  excellent  working 
conditions.  Major  fringe  benefits.  Tre¬ 
mendous  future.  Some  experience  neces¬ 
sary.  Salary  negotiable.  Box  28083,  Editor 
&  Publisher. 


COMPUTER  TECHNICIAN 
FOREMAN 

Individual  with  digital  and  analog  experi¬ 
ence  is  preferred.  Experience  with  ECRM 
7600  equipment  a  plus.  To  supervise  sec¬ 
ond  shift  which  includes  Friday  and  Satur¬ 
day  nights.  Permanent  position  in  a 
31,000  circulation  7-day  operation.  Send 
complete  resume  and  expected  salary  to 
Box  28073,  Editor  &  Publisher.  Equal  Op¬ 
portunity  Employer. 


PRODUCTION  MANAGER  for  15,000  Zone 
4  daily  and  central  printing  plant.  Cost- 
efficient  and  result-oriented  supervisor 
who  can  handle  people.  Top  community  in 
college-outdoor  area.  Box  28070,  Editor  & 
Publisher. 
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PRODUCTION 

PROMOTION 

Positions  Wanted  .  .  . 


PRESS/PLATEMAKING 

FOREMAN 

The  Decatur  (III.)  Herald  and  Review,  a 
68,000  AM  and  PM,  has  an  immediate 
opening  for  a  night  press/platemaking 
foreman.  We  are  a  7-day  publication  using 
a  Wood-Hoe  Colormatic  press,  Chemco 
Spartan  III  camera  and  NAPP  platemaking 
equipment. 

We  seek  an  individual  with  good  mechani¬ 
cal,  camera  and  supen/isory  experience.  In 
return  we  offer  a  salary  commensurate 
with  experience  and  liberal  benefits.  If  in¬ 
terested.  send  resume  to  L.M.  Perryman, 
Lindsay-Schaub  Newspapers,  PO  Box  789, 
Decatur  IL  62525. 


PRESS  SUPERVISOR  OR 
PRODUCTION  MANAGER 

Individually  owned  small  group  in  heart  of 
Sunbelt,  modern  web  offset  plant.  Choice 
location  and  excellent  opportunity  for 
quality  person.  Write  Box  28123,  Editor  & 
Publisher,  giving  experience,  telephone 
number. 


TWO  MAILROOM  equipment  salespersons 
for  Zones  1  and  5.  Newspaper  mechanical 
experience  desirable.  Send  resume  and 
salary  requirements  to  Box  27908,  Editor 
&  Publisher. 


PROMOTION 


MARKETING/ 
PROMOTION  DIRECTOR 
Responsible  for  strategic  mar¬ 
keting  planning  in  advertising, 
circulation,  and  product  in¬ 
cluding  primary  and  secondary 
market  and  readership  re¬ 
search;  promotion;  operational 
duties  in  advertising  and  cir¬ 
culation  and  demographic  data 
base  management. 

Requirements:  college  degree 
and  some  formal  study  of  mar¬ 
keting.  Ideally,  an  MBA  de¬ 
gree  with  emphasis  on  mar¬ 
keting.  Experience  in  news¬ 
paper  work,  1  year  of  which 
is  in  supervision,  preferably 
advertising.  Leader  with  strong 
interpersonal  and  communica¬ 
tions  skills,  enthusiasm  for 
newspaper  business.  Reports 
to  president. 

Write  John  Hager,  Messenger 
Inquirer,  PO  Box  1480,  Owens¬ 
boro  KY  42301. 


PUBUC  RELATIONS 


COPY  DIRECTOR 

You’ve  proven  you  can  write.  You've  proven 
you're  creative.  You've  proven  you  can 
manage  people.  And  you've  proven  you  can 
meet  a  deadline.  Now  convince  us  you're 
the  person  we  need  to  fill  a  top  level  open¬ 
ing  in  our  highly  respected  promotion  de¬ 
partment.  You  and  your  staff  of  profes¬ 
sional  writers  will  produce  copy  for  ads, 
brochures,  and  presentations  to  support 
our  circulation  and  advertising  sales  ef¬ 
forts.  You’ll  work  closely  with  our  team  of 
talented  artists.  Your  salary  will  be  com¬ 
mensurate  with  your  qualifications  and 
experience.  We  offer  an  excellent  benefit 
package  and  an  outstanding  Zone  5  loca¬ 
tion.  Send  your  resume  and  examples  of 
your  most  creative  and  effective  copy  im¬ 
mediately.  (Samples  will  not  be  returned). 
An  equal  opportunity  employer.  Write  Box 
28145,  Editor  &  Publisher. 


SUBSCRIBER  PROMOTION  MANAGER 
Position  responsible  for  circulation  promo¬ 
tion  and  product  sales  support  programs, 
with  a  staff  of  3  copy  writers;  also  draws 
support  from  advertising  agency  and  pro¬ 
motion  department  artists.  Knowledge  of 
advertising  and  how  it  works  in  product 
sales,  one  of  top  skills  required;  also  im¬ 
portant  are  leadership,  organizational, 
creative  and  communication  skills.  Three 
or  more  years  quality  experience  either 
from  advertising  agency  or  other  newspa¬ 
per. 

Salary;  up  to  $25,000.  Send  resume  to; 
Michael  Seraphine,  Personnel  Depart¬ 
ment,  Minneapolis  Star  &  Tribune  Co.,  425 
Portland  Ave,  Minneapolis,  MN  55488. 

Equal  Opportunity  Employer 


PUBUC  RELATIONS 


EMPLOYEE  COMMUNKGATIONS 
MANAGER 

Rare  opportunity  to  start  up  and  edit  a 
high  quality  quarterly  magazine  for 
employees  and  stockholders  of  a  high- 
technology  Fortune  500  company  in  Los 
Angeles.  This  publication  will  reflect 
magazine  style  journalism.  Manager  also 
will  help  several  operating  divisions  to 
create  and  produce  their  own  employee 
newspapers. 

Candidate  must  have  very  strong  writing 
and  editing  skills,  ability  to  work  with  high 
level  executives  and  an  understanding  of 
corporateorganizationand  business.  He  or 
she  should  have  experience  in  dealing  with 
outside  vendors  of  production  and  photo¬ 
graphic  services.  Prefer  Los  Angeles  area 
resident. 

The  manager  should  have  a  journalism 
background  and  some  experience  in  exter¬ 
nal  communications.  Salary  open.  Box 
27723,  Editor  &  Publisher. 


PUBLIC  RELATIONS 
WRITER 

One  of  America's  leading  public  relations 
agencies  is  offering  an  unusual  opportun¬ 
ity  to  a  versatile,  imaginative  writer  who 
can  search  out  and  effectively  report  cor¬ 
porate  developments.  Media  experience  is 
a  requirement.  The  individual  selected  will 
report  to  a  senior  vice  president  in  New 
York  but  will  be  based  in  Ohio.  Salary  to 
the  mid-$20s.  All  replies  confidential,  of 
course.  Send  resume  tO; 

Mr  Lawrence  R  Tavcar 
Carl  Byoir  &  Associates,  Inc. 

380  Madison  Avenue 
New  York,  NY  10017 


PUBLIC  RELATIONS  DIRECTOR 
DUKE  UNIVERSITY  MEDICAL  CENTER 

Applications  are  invited  for  the  position  of  Director  of  Public  Realtions,  Duke 
University  Medical  Center.  The  Director  is  responsible  for  all  media  relations, 
publications,  internal  and  external  communications  with  various  constituen¬ 
cies  and  close  liaison  with  the  medical  administratibn,  faculty  and  staff. 
Candidates  should  expect  to  conceive,  plan,  irnplernem  and  evaluate  pro¬ 
grams.  Professional  media  and  administrative  experience  will  be  necessary. 
Applications  will  be  received  until  May  19  and  should  be  directed  to: 

William  L.  Green,  Jr. 
do  Duke  University  Employment  Office 
2106  Campus  Dr. 

Durham,  NC  27706 

An  Equal  Opportunity/Affirmative  Action  Employtr. 


ADMINISTRATIVE 


EDITOR  OR  PUBLISHER 
Former  big  city  editor,  now  press  spokes¬ 
man  for  top  national  official,  seeks  to  lead 
small  or  medium  size  daily.  Supervising 
300  persons  in  present  job.  Community- 
minded,  strong  on  budget,  cost-cutting, 
staff  development  and  Tong  on  ideas  of 
how  to  build  lively,  profitable  paper.  Box 
27944,  Editor  &  Publisher. 


GENERAL  MANAGER-EDITOR  wants  to 
move  up  to  10,CX)0  or  larger  circulation 
daily,  prefers  Midwest.  Box  27910,  Editor 
&  Publisher. 


ADVERTISING  and  general  management 
experience  plus  proven  dedication  means 
a  rare  find  for  good  paper(s).  Write  Box 
27863,  Editor  &  Publisher. 


EXPERIENCED  PUBLISHER/GENERAL 
MANAGER,  eight  years  head  of  major 
multi-edition,  twice-weekly  suburban  news¬ 
paper  group,  seeks  similar  position.  Would 
also  consider  management  slot  with  small 
to  medium  rural/suburban  daily.  Back¬ 
ground  also  includes  Wharton  Marketing 
MBA,  BS  in  Journalism,  seven  years  as 
reporter/copyeditor  including  two  at  New 
York  Times  as  staff  reporter,  and  year 
as  account  executive  at  major  New  York  ad 
agency.  Age  36,  married  to  RN,  with  three 
small  children.  Box  27665,  Editor  & 
Publisher. 


EXPERIENCE,  education  and  accomplish¬ 
ments  equip  me  to  direct  the  sales  and 
marketing  functions  of  a  large  newspaper 
or  group.  Successful  diversified  record  in 
sales  management,  promotion,  research. 
Know  newspaper  economics,  strategic 
planning,  MBO.  Good  administrator,  com¬ 
municator;  industry  reputation.  Reply  with 
assurance  of  confidence  to  Box  2/797, 
Editor  &  Publisher. 


SYSTEMS  MANAGER — High  powered  with 
extensive  experience  in  all  newspaper 
operating  departments.  E.E.  background, 
people  oriented,  stable  and  seasoned. 
Solid  record  and  references.  Box  28148, 
Editor  &  Publisher. 


EXPERIENCED  EXECUTIVE  seeks  change. 
26  years  successful  growth  as  advertising 
director,  general  manager,  publisher. 
Large  weekly,  magazine,  medium  daily. 
Professional  skills  in  all  publishing  func¬ 
tions.  Record  of  increased  volume,  profits, 
cost  controls.  Desire  comparable  respon¬ 
sible  position  in  West  or  anywhere.  Box 
28115,  Editor  &  Publisher. 


THIS  EDITOR  hiked  circulation  45%  (to 
56M)  and  ad  revenue  100%  in  2  years. 
Needs  new  challenge.  Have  you  got  one? 
Box  28111,  Editor  &  Publisher. 


GENERAL  MANAGER — Assistant  to  Pub¬ 
lisher  position  sought  on  small,  medium¬ 
sized  daily  or  large  weekly  by  knowledge¬ 
able  marketing-promotion  executive  who's 
run  out  of  room  to  grow  in  present  top 
management  position.  Solid  credentials  in 
advertising,  circulation,  news,  finance  as 
well  as  community.  20  years'  experience. 
Age  38,  self-starter,  well  organized.  Box 
28101,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR  with  daily  and  weekly  ex¬ 
perience.  Presently  managing  distribution 
company  with  TMC  program  covering 
lOOM  homes  twice  weekly  with  community 
newspaper  and  shopping  guide.  Complete 
knowledge  all  phases  including  conversion 
from  mail  to  carrier  delivery.  Box  27947, 
Editor  &  Publisher. 


NUMBER  2  man  of  a  combined  daily 
26,000  and  Sunday  28,(X)0  wants  to  relo¬ 
cate  in  Zones  3,  5,  or  7.  Experienced  as  a 
District  Manager,  in  ABC,  office  and  cleri¬ 
cal,  and  Assistant  to  the  Circulation  Man¬ 
ager.  Would  like  No.  1  job  at  a  small  news¬ 
paper  or  a  District  Manager  or  above  at 
larger  newspaper.  Contact  Mike  Wead,  Rt 
11,  Jonesboro  TN  37659.  (615)  753-5839. 


EDITORIAL 


EDITOR  3  years  experience  seeks  features 
spotoncitydailyormagazine.  A.  O'Connor, 
347  West  End  Av,  #5A,  New  York  NY 
10024, 


REPORTER  with  2  years  experience  plus 
college  work  seeks  move  from  small  AM. 
News  and  column  writing,  desk  and  pho¬ 
tography.  Poli  Sci  degree— government  is 
my  beat.  Zone  6.  Box  27758,  Editor  & 
Publisher. 


WOMAN  SPORTS  EDITOR  for  small  Col¬ 
orado  daily  seeking  news  sports  reporting 
position.  Very  experienced  in  writing,  edit¬ 
ing,  photography,  layouts.  Willing  to  relo¬ 
cate.  Box  27/57,  Editor  &  Publisher. 


J-GRAD  seeks  copy  editorship,  reporter- 
ship,  any  publication.  VDT  experience,  re¬ 
sume,  references,  clips.  Box  27748,  Editor 
&  Publisher. 


PHOTO  EDITOR — experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths;  extensive  photo  back¬ 
ground  (including  color)  as  photographer 
and  supervisor,  expert  pix  judgment,  in¬ 
itiator  of  worthy  assignments  and  eye¬ 
catching  layout.  Box  27740,  Editor  & 
Publisher. 


NEWS  REPORTER  with  3  years’  experi¬ 
ence  seeks  position  on  daily  in  Zone  1  or  2. 
Box  27816,  Editor  &  Publisher. 


ADVERTISING 


AD  SALESPERSON 

Young,  hardworking.  Four  years'  newspa¬ 
per  experience.  Seeking  change  to  sales 
territory  that  needs  expanding  and  promo¬ 
tion  planning.  Will  relocate.  Box  27850, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  years  in 
competitive  metro  market  AM,  PM,  Sun¬ 
day,  and  last  6  as  Circulation  Manager  of  a 
mMium  size  PM  daily  with  TMC  products, 
seeks  relocation  and  advancement.  Offer¬ 
ing  a  total  of  twenty-one  years  of  success¬ 
ful  experience  in  widely  varied  markets 
and  situations  and  desire  to  continue  to 
grow  with  job.  Strong  in  personnel  de¬ 
velopment,  cost  control,  sales  promotion 
and  service.  Age  40  and  still  gets  excited 
by  a  challenge— do  you  have  one?  Box 
2/828,  Editor  &  Publisher. 


EXPERIENCED  CRITIC,  currently  working 
for  small  daily,  looking  for  job  writing 
about  and/or  reviewing  the  arts  for 
moderate-sized  daily.  Creative,  hardwork¬ 
ing.  BA,  MA  in  journalism.  Box  27876, 
Editor  &  Publisher. 


GIFTED  WRITER-REPORTER,  41,  seeks 
return  to  full-time  writing  for  southern 
California  daily  after  10  years  suburban 
newspaper  management.  Amusing,  poi¬ 
gnant  columns,  solid  hard  news,  probing 
editorials.  Vast  experience  covering 
California  politics.  Seeks  wide-ranging 
general  assignment  post.  Available  June  1. 
Recent  clips,  references,  resume.  Box 
27867,  Editor  &  Publisher. 


SPECIAL 

POSITIONS  WANTED 
AD  RATES 

4  weeks— $1.55  per  line,  per  Issue 
3  weeks— $1.75  per  line,  per  issue 
2  weeks — $1.90  per  line,  per  issue 
1  week— $2.05  per  line 
Box  senrice — $1.75  per  issue 

Count  approximately  39  characters  and/ 
or  spaces  per  line.  3  lines  minimum. 

Deadline:  Every  Tuesday.  4  pm 

Editor  &  Publisher 

575  Lexington  Av, 

NY,  NY  10022 
(212)  752-7050 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


DIVERSIFIED  MEDIA  BACKGROUND,  8  I 
years  as  editorial  assistant,  TV  promo  writ¬ 
er,  proofreader,  currently  freelancing  for  ' 
2  major  Canadian  publishing  houses, 
seeks  steady  freelance  work  or  permanent 
position  with  newspaper,  periodical  or 
book  publisher.  References.  J.  Kohane, 
580  Christie  St  #811,  Toronto,  Ontario 
M6G  3E3  Canada. 

BRIGHT  IDEAS  are  part  of  what  you  get  if  I 
you  hire  me.  I  also  bring  10  years  of 
award-winning  daily  experience.  Ci^icated 
professional  who  loves  reporting.  Box 
27901,  Editor  &  Publisher. 


EDITOR,  34,  with  proven  track  record 
(started  one  weekend/entertainment  sec¬ 
tion,  rejuvenated  another)  ready  for  more 
responsibility,  new  challenges  on  top- 
quality  daily.  10  years'  solid  experience,  all 
phases  of  editing,  writing;  VDT/OCR 
trained.  Very  strong  in  layout,  concept. 
Committed  to  first-class  product.  Box 
27900,  Editor  &  Publisher. 


REPORTER  looking  for  first  full-time  posi¬ 
tion  after  May  graduation.  Interested  in 
general  assignment  position  on  large 
weekly  or  daily.  Experience  includes  editor 
of  college  weekly,  summer  intern  on  daily, 
part-time  reporter  for  weekly  and  freelance 
writer.  VDT  experience.  Dedicated  to  jour¬ 
nalism;  willing  to  work  hard  to  become 
familiar  with  area.  Box  27899,  Editor  & 
Publisher. 


INDUSTRIOUS  WRITER,  29,  recent  MA, 
light  freelancing  experience,  would  like 
chance  to  get  started  on  small  daily  or 
weekly  in  Zones  3,  4,  6,  8,  or  9.  You  won’t 
be  sorry.  PO  Box  1021,  Tullahona  TN 
37388. 


EXPERIENCED  editor,  writer,  photog¬ 
rapher  seeks  chance  to  help  mold  better 
community  newspaoer.  Organizational 
skills,  layout,  VDT.  mx  28121,  Editor  & 
Publisher. 


NIGHT  EDITOR  at  small  AM  seeks  chal- 
lenrang  desk  job  at  larger  daily  in  Zones  4, 
6.  BA  in  English — perfectionist  with 
strongest  interests  and  talents  in  copy 
editing,  layout.  Box  28118,  Editor  & 
Publisher. 


BOSTON  AREA — Newsman,  26,  will  be 
there  July  1,  bringing  4  years  of  daily  ex¬ 
perience  with  him,  including  editing,  news 
and  feature  writing,  photo,  VDT,  layout, 
supervision.  Bruce  Dravis,  17  Almandor 
Circle,  Chico  CA  95926.  (916)  345-7561. 


EDITOR-PUBLISHER  of  literary  magazine, 
BA  in  English,  seeks  job  as  reviewer,  re¬ 
porter  or  editor.  Box  28113,  Editor  & 
Publisher. 


YOUR  SPORTS  PAGES  drab,  unimagina¬ 
tive?  Let  a  skilled  veteran  add  Pizzazz  to 
your  section.  Grad  of  250,000  daily.  Box 
28112,  Editor  &  Publisher. 


INSTANT  BUSINESS  SECTION— Team  of 
experienced,  professional  business  writers 
and  editors  seeks  enlightened  publisher  of 
major  newspaper  anxious  to  overcome  late 
start  and  capitalize  on  boom  in  reader  and 
advertiser  interest  in  better  business  and 
economic  news.  Must  be  willing  to  grant 
responsibility,  authority  and  autonomy 
necessary  to  produce  best  quality  section 
and  reap  rewards.  We  offer  staff  with  un¬ 
surpassed  skills  in  all  necessary  areas— 
reporting,  editing,  graphics.  Salary  re¬ 
quirements  ranging  from  $25,000  to 
$55,(X)0  depending  on  experience  and  re¬ 
sponsibility.  Staff  size  and  mission  subject 
to  negotiation.  Box  28110,  Editor  & 
Publisher. 


REPORTER/photographer/editorial  writer, 
32,  who  believes  newspapers  should  give 
the  people  information  they  can  use  and 
act  on  (not  just  news  of  rapes,  fires  and 
accidents),  seeks  job  with  West  Coast 
daily.  Traveller  (North  Africa,  sub-Saharan 
Africa,  Europe,  U.S.);  accurate,  effective 
reporter;  loverand  protector  of  the  English 
language.  Write  for  resume.  Box  28108, 
Editor  &  Publisher. 


EXPERIENCED  PRO  seeks  No.  1  or  2 
sports  job  on  mid-size  daily.  Now  sports 
sfotmanon  100 -i-M  daily.  Strong  copyedit¬ 
ing,  layout,  column  writing.  Good  idea  man 
who  works  well  with  young  writers.  Can 
produce  lively,  clean  section.  8  years  ex¬ 
perience.  Box  28102,  Editor  &  Publisher. 


EDITORIAL 


Young  PEOPLE  Weekly  Associate  Editor 
with  two  years  experience  in  writing  for 
every  department  from  "Jocks”  to  “Arts” 
seeks  challenging  opportunity  with 
magazine,  newspaper  or  multi-media  pub¬ 
lisher  in  California.  MFA  Yale  Drama 
School,  network  TV  and  educational  A/V 
writing  experience.  Box  28133,  Editor  & 
Publisher. 


INTELLIGENT  energetic  pro,  20  years 
Canada  daily,  retail/national  sales.  BA  » 
writing,  analytical  skills.  2  years  supervi¬ 
sion.  Visa.  Seeking  growth  opportunity 
Zone  4.  Resume.  Box  28135,  Editor  & 
Publisher. 


SHIRT-SLEEVE  EDITOR,  13-  years'  ex¬ 
perience,  copy-to-managing  editor,  back 
from  Israel.  Needsjob  in  June,  any  Zone. 
John  Glenn,  6550  (^lidge,  Hollywood  FL 
33024. 


WRITER-EDITOR  offers  curiosity,  experi¬ 
ence,  substance,  style,  balance,  courage, 
compassion  to  right  newspaper,  magazine, 
university  or  public  advocate.  Eight  years 
covering  health,  learning,  government, 
economics,  arts,  human  behavior  with 
newspapers  large  and  small.  Masters  plus 
political  experience.  Box  27977,  Editor  & 
Publisher. 


EXPERIENCED  reporter/photographer 
seeks  position  on  quality  daily  or 
magazine.  Six  years  with  daily,  one  free¬ 
lance.  Hard  news  and  features.  Excellent 
clips,  references.  Will  relocate  or  travel. 
Contact  Ernie  Danek,  119  29th  St  NE, 
Cedar  Rapids  lA  52402.  Phone;  (319) 
366-3816. 


I  HAVE  a  very  strong  background  in  photog¬ 
raphy,  experience  with  beat  reporting  and 
feature  writing,  and  several  years  editing  a 
small  newspaper  magazine  and  other  spe¬ 
cial  publications.  I  am  looking  for  a  publi¬ 
cation  that  appreciates  and  needs  that 
kind  of  versatility.  Box  27967,  Editor  & 
Publisher. 


AWARD-WINNING  WRITER  seeks  sports 
editor-writer  position  with  paper  over 
75,000  circulation.  Journalism  and  busi¬ 
ness  degrees,  6  years  with  dailies,  3  years 
as  assistant  sports  editor.  Box  2/955, 
Editor  &  Publisher. 


REPORTER  seeks  first  full  time  job,  prefer 
daily.  Available  after  June  graduation.  Ex¬ 
perience  with  wire  and  TV  news  depart¬ 
ment.  Will  work  hard,  travel  anywhere.  Box 
27953,  Editor  &  Publisher. 


EDITOR/PRINTER  seeks  opportunity  to 
edit  paper  plus  manage  and  develop  job 
printing.  Good  manager  with  business  ex¬ 
perience.  Box  27946,  Editor  &  Publisher. 


EUROPEAN  BEAT  can  be  covered  skillfully 
and  economically  for  your  publication  by 
retiring  American  diplomat  with  journalism 
background  and  best  continental  connec¬ 
tions.  Fluent  in  German  and  Danish.  Resi¬ 
dent  in  England  and  Germany.  Box  27945, 
Editor  &  Publisher. 


AWARD-WINNING  newsperson,  experi¬ 
ence  running  daily,  weekly  newsrooms,  ex¬ 
panding  news  operations,  revitalizing 
moribund  newspapers,  good  teacher  oif 
young  staff.  Strong  in  layout.  Prefers  East 
Coast.  Rick  Friedman,  5  Frances  St, 
Woburn  MA  01801.  (617)  935-4%7. 


WELL-ROUNDED  NEWSMAN,  general  as¬ 
signment  reporter  for  past  three  years  on 
West  Coast  big-city  daily  (Knight-Ridder), 
now,  at  25,  seeks  entry-ievel  writing  job  in 
New  York  City.  Box  27937,  Editor  & 
Publisher. 


REPORTER,  two  years  19,0(X)  daily  ex¬ 
perience,  with  interests  in  arts,  history, 
local  news,  seeks  newspaper  or  magazine 
spot  in  news  or  features.  Prefers  Zones  1, 
2,  9.  Box  27929,  Editor  &  Publisher. 


NEWSWOMAN,  10  years'  experience 
reporting/photography,  medium  dailies. 
Masters,  seeks  work  in  Florida/Texas.  Box 
27924,  Editor  &  Publisher. 


TOP-NOTCH  EDITOR  experienced  in  trade 
and  special-interest  magazines.  Proven 
ability  to  increase  circulation,  inspire 
staff,  communicate  technical  info  in  lay 
terms,  supervise  design  and  production. 
Highly  creative,  highly  organized.  NYC 
area.  Box  27917,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  JOURNALIST,  ex-Washing¬ 
ton  and  foreign  correspondent  for  top 
news  magazine,  seeks  return  to  report¬ 
ing,  writing,  editing  after  4-year  leave  to 
complete  major  book  on  education.  Cover¬ 
age  includes  US,  UK,  Canadian  politics; 
UN,  nuclear  and  press  affairs.  Articles 
have  appeared  in  Life,  Fortune  and 
People.  Prefer  New  York,  Washington  or 
Boston  base.  Box  27829,  Editor  & 
Publisher. 


EDITORIAL  WRITER— Former  reporter/  j 
'  editor  (New  England  dailies,  Washington  ' 
{  Post)  and  academic  (PhD,  government;  1 
book),  33,  wants  to  be  editorial  writer/ 
editorial  page  editor  on  daily. 
Independent-minded  liberal.  Fresh,  liter¬ 
ate  but  readable  prose.  Independent  in¬ 
come  so  duties/salary  negotiable.  Excel¬ 
lent  opportunity  for  cost/quality  conscious 
publisher.  Box  281(X),  Editor  &  Publisher. 


HUSBAND-WIFE  TEAM  wishes  to  run 
weekly  with  intent  of  purchase.  Prefer  New 
England  area.  Co-editing  1800  weekly  at 
present.  Experienced  in  writing  photmra- 
phy,  all  facets  of  production.  Box  28(j97, 
Editor  &  Publisher. 


EDITOR-WRITER,  14  years  experience  all 
phases  of  daily  news.  Seeks  copy  editor  or 
editorial  page  position,  perhaps  some  gov¬ 
ernment,  business  writing.  Strong  political 
writing  background,  good  sense  of  humor. 
Zones  3,  4,  6.  Box  28096,  Editor  & 
Publisher. 


MATURE  EDITOR — 20  year  pro  resuming 
career  built  on  reportin^writing  after  brief 
hiatus  in  PR.  Working  with  reporters,  story 
development,  improving  writing  and  layout 
with  exceptional  photographic  eye 
strongest  assets.  Always  cool  performer 
under  high-production,  tough  deadline 
pressure.  Smooth  on  VDTs.  City  editor, 
metro  editor  or  assistant  to  those  positions 
preferred  in  Zones  1,  2,  or  3.  Hard  working 
family  man  has  virtual  absense-free  rec¬ 
ord.  Box  28093,  Editor  &  Publisher. 


FRESH  AIR,  PLEASE.  After  five  years  with 
medium  metro  in  East,  reporter  seeks  chal¬ 
lenge  in  South  or  West.  Self-starter,  strong 
on  camera,  well  educated.  An^hing  con¬ 
sidered.  Box  28078,  Editor  &  Publisher. 


YOUNG  WOMAN  writer  seeks  entry-level 
position  on  Boston  area  publication.  Profi¬ 
cient  writing,  editing,  layout  skills.  Avail¬ 
able  for  summer  start.  Box  28067,  Editor  & 
Publisher. 


SPORTSWRITER,  June  grad,  extensive  ex¬ 
perience  as  editor-in-chief,  sports  editor 
and  reporter  for  college  and  weekly  news¬ 
papers.  Solid  sports  reporter;  will  relocate 
anywhere.  Call  (212)  256-8452  or  write 
Box  28056,  Editor  &  Publisher. 


SPORTS  EDITOR/COLUMNIST— Veteran, 
Big  Ten,  SEC  experience  (and  VDT)  seeks 
same  or  columnist's  spot  on  medium  or 
metro  daily.  Our  paper  closed  March  31. 
Interview,  resume,  clips— Dan  Murr,  1201 
E.  Florida  Av,  Apt  llA,  Urbana  IL  61801. 
(217)  367-6082. 


FREELANCE 


EDITORIAL  PAGE  EDITOR— thorough  re¬ 
searcher;  polished,  orolific  writer:  non- 
idedogue;  layout-dummying  expertise.  Box 
28055,  Editor  &  Publisher. 


PHOTOJOURNALISM 


VERSATILE  PHOTOJOURNALIST— cur¬ 
rently  with  large  metro  daily  seeks  va¬ 
cation/summer  position  with  medium  to 
large  daily.  Extensive  wire  service  experi¬ 
ence.  Looking  for  a  new  challenge  before 
sclraol  in  fall.  Self-starter  with  outstanding 
references.  Portfolio.  Box  27976,  Editor  & 
Publisher. 


NEED  eye-grabbing  pictures  that  really 
communicate?  Versatile,  experienced 
photojournalist  with  JBA,  29,  currently 
with  city  magazine  seeks  opportunity  in 
news.  William  Fritsch,  322  S.  Hamilton, 
Madison  Wl  53703. 


PRESSROOM 


GOSS  COMMUNITY  PRESSMAN— 
Experienced  as  head  pressman,  color  and 
maintenance.  Box  27721,  Editor  & 
Publisher. 


PRODUCTION 


15  YEARS  at  the  same  daily  newspaper  is 
enough.  Proficient  typesetting  and  mark¬ 
up  on  the  Compugraphic  ACM  9000.  Will¬ 
ing  to  learn  new  machinery.  Would  like  to 
stay  in  ad  work  of  any  kind.  Good  worker 
with  high  standards  and  great  pride  in  pro- 
ducingall  types  of  advertising.  You  give  me 
the  copy  and  size  of  ad  and  HI  do  the  rest. 
Wishing  to  relocate  in  Zone  4,  however 
Zones  6,  8,  and  9  are  very  desirable  to  the 
family  also.  Will  be  in  Zone  4  first  two 
weeks  of  June.  Please  reply  to  George 
Psinas,  1305  Florence  Av,  Pekin  IL  61554. 
Please  enclose  pay  scale  and  benefits.  All 
letters  answered. 


PRODUCTION  MANAGER— Old  timer,  yet 
on  top  of  technology  and  modern  people 
management  methods.  Impeccable  record 
on  2  Jobs  in  20  years.  Box  28149,  Editor  & 
Publisher. 


PROMOTION 


MARKETING  Sales  Promotion  Director— 
Christian — 41,  the  family  and  I  would  like 
very  much  to  relocate  in  Zone  3.  Excellent 
references  and  background.  Write  Box 
2TO57,  Editor  &  Publisher. 


PUBUC  RELATIONS 


COMIN'  HOME  after  4V2  years  of  PR  and 
freelancing  (writing  and  photo)  in  Europe. 
Looking  for  position  with  educational  in¬ 
stitution  or  service  organization.  Have  edit¬ 
ing  and  teaching  experience.  Box  28081, 
Editor  &  Publisher. 
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Circulation  gains/losses  for  Top  25  dailies 


The  following  circulation  totals  and  other  data  were  compiled  on  the  Top  25  daily 
newspapers  from  the  Audit  Bureau  of  Circulations’  Fas-Fax  Report  for  the  six- 
month  period  ending  March  31: 


DAILY 

(Top  25)  March  197 

New  York  Doily  News  (m.) 

Pubtshers'  Statement  Not  Filed  by  Press  Time 


1979  1979 

(Min/Loss  Coverage  (join/Loss  Coverage  (soin/Loss 
Over  Some  o(  CZ  Over  Some  oi  RTZ  Over  Some 
Period  In  Hsids  or  Period  In  Hsids  Or  Period  In 
March  1979  1978  PMA  Circ.  1978  PMA  Circ.  1978 


LA.  Times  (m.) 

1,038,942  (  +  18,734) 

25.36%  ( 

-.45%) 

N.Y.  Times  (m.) 

863,532  (-15,182) 

11.20%  1 

:-.04%) 

9.88% 

(-.40%) 

Chicago  Tribune  (all  day) 

783,041  (  +  20,231) 

24.43%  ( 

-.21%) 

25.86% 

(  +  .66%) 

Chicago  Sun-Times  (m) 

671,366  (+83,452) 

35.45% 

(  +  2.32) 

16.75% 

(  +  1.52) 

Detroit  News  (e) 

630,795  (-2,913) 

42.46 

(-1.09) 

34.28 

(-1.30) 

N.Y.  Post  (e) 

624,287  (+2,723) 

17.98 

(+  .42) 

2.10 

(-  .32) 

Detroit  Free  Press  (m) 

610,849  (  +  1,862) 

28.77 

(+  .65) 

29.20 

(-  .93) 

Washington  Post  (m) 

598,213  (+36,573) 

47.79 

(+2.33) 

52.11 

(+3.20) 

Long  Island  Newsday  (e) 

513,714  (  +  35,360) 

58.37%  I 

[  +  1.35  ) 

36.25% 

(  +  2.03) 

San  Francisco  Chronicle  (m) 

498,100  (  +  9,318) 

36.50%  (+  .42%) 

16.96% 

(-.23%) 

Philadelphia  Bulletin  (e) 

472,509  (-44,363) 

35.30%  ( 

-2.72%) 

15.66% 

(-2.11) 

Miami  Herald  (m) 

442,560  (-4,497) 

47.46%  1 

[-.97%) 

26.94%  (-1.30%) 

Philadelphia  Inquirer  (m) 

417,066  (  +  3,866) 

23.96%  1 

[-.87%) 

15.86% 

(+.33%) 

Newark  Star  Ledger  (m) 

406,252  (-30) 

50.36%  ( 

-1.28%) 

14.69% 

(+.14%) 

Cleveland  Plain  Dealer  (m) 

382,940  (  +  3,325) 

50.21%  1 

(-.06%) 

21.11% 

(  +  .45%) 

Washingtan  Star  (e) 

340,150  (  +  11,003) 

29.95% 

(-.37) 

30.24% 

(  +  2.13%) 

Houston  Chronicle  (e) 

330,639  (  +  7,877) 

33.09%  1 

(-.99%) 

19.54 

(-.08%) 

Milwaukee  Journal  (e) 

329,929  (-4,138) 

58.51%  ( 

-2.22%) 

6.65 

(-.44%) 

Boston  (jlobe  (m) 

324,739  (  +  18,625) 

22.82%  1 

(  +  .61%) 

16.26% 

(  +  .42%) 

Kansas  City  Times  (m) 

321,002  (-1,798) 

56.76%  ( 

-2.66%) 

26.51% 

(-.67) 

Hauston  Post  (m) 

320,683  (  +  17,236) 

31.78%  i 

(  +  .67%) 

17.77% 

(-.82) 

L.A.  Herald  Examiner  (e) 

303,320  (-18,823) 

11.72 

(-.96%) 

5.46% 

(-.46) 

Cleveland  Press  (e) 

303,175  (-17,171) 

47.40% 

(-2.95) 

14.81%  (-1.06%) 

Kansas  City  Star  (e) 

288,283  (-7,323) 

53.01%  ( 

-3.23%) 

22.73% 

(-1.21) 

+  153,947 

-12.30% 

-3.59% 

1979 

1979 

(>ain/Loss 

Coverage  (xoin/Loss 

Coverage 

Gain/Loss 

Over  Same 

of  CZ  Over  Same 

of  RTZ  Over  Same 

Period  In 

Hsids  or  Period  In 

Hsids  Or 

Period  In 

SUNDAY  March  1979  1978 

PMA  Circ. 

1978 

PMA  Circ. 

1978 

N.Y.  Daily  News 

Pubtsher's  Statement  Not  Filed  by  Press  Time 

N.Y.  Times 

1,435,330  (-51,332) 

14.79% 

(-.57%) 

15.75% 

(-.90%) 

LA.  Times 

1,323,787  (+8,736) 

31.77% 

(-.79%) 

Chicago  Tribune 

1,157,870  (  +  2,183) 

32.70% 

(-1.43) 

40.78% 

(  +  .27) 

Philodelphia  Inquirer 

848,592  (  +  6,473) 

47.12  ( 

-2.12%) 

32.39% 

(  +  1.28%) 

Detroit  News 

828,052  (  +  1,941) 

51.88 

(  +  .12%) 

44.90 

(-1.80%) 

Woshington  Post 

822,133  (+21,098) 

59.80 

(  +  .53%) 

71.76 

(  +  2.47) 

Chicago  Sun-Times 

720,201  (  +  23,128) 

32.80% 

(-.11%) 

21.33% 

(  +  .39%) 

Detroit  Free  Press 

705,398  (-10,709) 

26.08% 

(  +  .47%) 

32.49% 

(  +  1.67%) 

Boston  Globe 

693,679  (  +  33,251) 

48.54% 

(  +  .83%) 

33.49% 

(  +  1.05) 

Son  Francisco  Examiner  &  Chronicle 

670,100  (  +  1,550) 

53.88% 

(  +  .39%) 

23.72% 

(-.76) 

Pittsburg  Press 

666,907  (-8,449) 

81.01%  ( 

-1.05%) 

44.83%  (-2.49%) 

Minneapolis  Tribune 

608,550  (  +  1,356) 

40.07% 

(-.78%) 

Miomi  Herald 

573,879  (  +  22,286) 

59.23%  (+1.49%) 

36.61% 

(  +  .98%) 

Nework  Star  Ledger 

571,665  (-1,182) 

59.44% 

(-.38%) 

23.37 

(-.42%) 

Long  Island  Newsday 

563,916  (+57,095) 

62.0% 

(  +  3.49) 

44.59% 

(  +  1.85%) 

Philadelphia  Bulletin 

560,188  (-50,701) 

30.93%  ( 

-2.61%) 

21.98%  (-2.63%) 

Milwaukee  Journal 

532,638  (-54) 

75.81% 

(-1.11) 

24.59% 

(-1.03) 

Atlanta  Journal  &  Constitution 

514,561  (-29,883) 

63.76%  ( 

-2.62%) 

27.55%  (-2.50%) 

Cleveland  Plain  Dealer 

452,808  (-1,032) 

62.0% 

(-.74%) 

27.54% 

(  +  .47%) 

St.  Louis  Post-Dispatch 

436,930  (-15,339) 

74.88%(  + 13.38%) 

Des  Moines  Register 

406,842  (-16,399) 

75.77%  ( 

-1.78%) 

50.0%  (-3.07%) 

Houston  Chronicle 

426,685  (  +  9,751) 

41.25%  ( 

-1.14%) 

26.29% 

(-.44%) 

Portland  Oregonian 

415,358  (  +  2,129) 

70.72%  ( 

-1.14%) 

47.11% 

(-.64%) 

Kansas  City  Star 

408,007  (+4,156) 

67.04% 

(-2.19) 

38.51% 

(-.34) 

+  10,053 

+  .25% 

-6.59% 

Footnotes  on  Both  Tobies: 

CZ  HSLDS  or  PMA  CIR;  City  Zone  or  Primary  Market  Area. 

RTZ  ar  PMA  CIR.:  Retail  Trading  Zone  or  Primary  Market  Area. 


Sinatra  letter  pans 
'runaway  press’ 

Frank  Sinatra  has  mailed  an  appeal  to 
about  2,000  political  and  business  leaders 
for  help  in  “reining  in  the  runaway 
press.” 

The  two-page  letter,  signed  by  the 
singer,  was  mailed  along  with  a  reprint  of 
a  30-page  magazine  article,  “The  Power 
of  the  Press:  A  Problem  for  Our  Democ¬ 
racy”,  written  by  Max  M.  Kampleman, 
which  appeared  in  the  Fall  issue  of  Pol¬ 
icy  Review.  Kampleman  is  a  former  aide 
to  the  late  Sen.  Hubert  H.  Humphrey. 

The  press  officer  of  the  Congressman 
from  whom  Editor  &  Publisher  got  a 
copy  of  Sinatra’s  letter  said  they  clas¬ 
sified  it  as  “junk  mail”  and  discarded  it. 
He  prefers  to  remain  anonymous. 

Sinatra  claims  the  press  has  illegally 
assumed  the  “office  of  the  fourth  branch 
of  government”.  “As  a  result  of  not 
being  subject  to  checks  and  balances,” 
Sinatra  stated,  “the  press  operates  with 
an  irresponsibility  that  is  almost  beyond 
comprehension.” 

“Finally,  to  the  point  of  this  letter. 
Because  you  have  been  subject  to  this 
irresponsibility  in  your  personal  life  and 
in  the  office  you  hold,  I  am  calling  this 
article  to  your  attention,  and  to  the  atten¬ 
tion  of  other  opinion  leaders  and  gov¬ 
ernment  officials.  1  do  so  not  to  educate 
you,  for  I  am  certain  you  know  all  of  the 
truths  that  are  in  it.  Rather,  I  send  it  to 
you  as  a  reminder  in  the  belief  that  once 
reminded,  you  will  add  to  your  hopes, 
aspirations  and  high  office  the  goal  of 
reining  in  the  runaway  press.  And  mak¬ 
ing  it  responsible  to  the  truths  it  allegedly 
serves. 

“1  beg  you  to  lend  your  moral  persua¬ 
sion  as  an  outstanding  leader  and  the 
prestige  of  your  high  office  to  the 
crusade  of  reminding  the  press  that  there 
is  more  to  the  constitution  of  this  great 
nation  than  the  first  amendment  it  so  fre¬ 
quently  hides  behind. 

“If  you  do  this,  I  will  enlist  in  your 
army  any  of  day,”  Sinatra  said  in  con¬ 
clusion. 


Expertise  in  Handling 

Media  I 

Ownership  Changes  - 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
23  Yoars  Notlon-Wldo  Partonol  Sorvico 
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Medium-size  paper 

cuts  inserting  costs  50% 
with  Harris  NP-1372* 


This  72-pocket  on-line 
inserting  system  is  scaled  to 
the  requirements  of  large 
newspapers. 

But  it’s  also  making  im¬ 
portant  savings  for  medium-size 
papers. 

One  example  is  the  San 
Antonio  News-Express. 

By  installing  one  Harris 
NP-1372  to  replace  three  48- 
pocket  inserters,  the  News- 
Express  has  realized  a  50% 
reduction  in  insertion  costs.  This 
press-speed  system,  with  10 


hoppers,  72  pockets,  and  2 
automatic  jacket  feeding 
stations,  handles  6  million 
inserts  in  an  average  month. 
Inserts  range  from  postcards  to 
104-page  catalogs. 

One  of  the  features  that  has 
contributed  to  its  high  produc¬ 
tivity  is  the  ARS  option.  This 
system  automatically  repairs 
missed  inserts  without  stopping. 
A  no-insert  error  is  picked  up 
automatically  and  corrected  the 
next  time  around. 

This  Harris  newspaper  in¬ 


serting  system  is  capable  of 
handling  the  press  output  of 
large  newspapers,  and  as 
demonstrated  in  San  Antonio, 
has  big  cost-saving  potential 
for  medium-size  papers,  too. 
For  more  information,  write 
Harris  Corporation, 

Bindery  Systems  Division, 
Champlain,  New  York  12919 


HARRIS 


Surprising  Pittsburgh: 


A  Tchaikovsky  gold 
medal  and  a  Nobel 


The  Pittsburgh  Symphony  and 
Andre  Previn  on  public  television 
should  remind  you  that  the  old 
"blue-collar''  image  of  Pittsburgh  is 
outmoded. 

In  1978,  a  member  of  the  symphony 
won  a  gold  medal  in  Moscow's  Tchai¬ 
kovsky  competition  —  the  first  for 
America  in  more  than  20  years.  And  a 
Carnegie-Mellon  University  professor  was 
awarded  a  Nobel  Prize  in  economics. 
Symphony,  ballet,  musical  comedy  or  world-famous 
art  museums  —  they're  all  reflections  of 
today's  Pittsburgh.  Do  your  marketing 
plans  reflect  this? 


The  Pittsburgh  Press  Pittsburgh  Post-Gazette 

A  Scripps  Howard  Newspaper 


Represented  by  Story  &  Kelly-Smith,  Inc. 


